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A Battle for Your Mind(share)
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The Lead Generation Model
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Build a Database.

Communicate With it 
in a Systematic Way.
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Feed it Every Day.

Service All the Leads 
That Come Your Way!

The Four Laws of Lead Generation
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The Database Model
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Systematically Marketing to Your Database
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12 direct mail pieces mailed 
out throughout the year.

Haven’t Mets ➡ Mets.

12 Direct33 Touch8 x 8
New Mets ➡ Established RelaGonships  Year-Round Contact With Mets
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If your lead-generation program consistently delivers seller listings, you 
can count on the marketing of those seller listings to deliver buyer leads.



Turning Listings into Leads
14 Step Marketing Plan for Listings

1. Staging and Pricing Strategies
2. For Sale Sign, Ryder Signs, and Directional Signs
3. Tube or Box with Flyers and Distribution of Flyers in Neighborhood
4. Flyers in House/Home Book/Comment Cards
5. MLS
6. Web Listings with Virtual Tour (Strategic Placement)
7. House Featured in "Marketing Vehicle" (Calendar, etc.)
8. Open House Program
9. E-mail/Fax/Voice Broadcast
10. Track Showings/Collect Feedback
11. Target Marketing
12. Weekly Seller Updates
13. Property Caravans
14. Creative Marketing Ideas (10K, Cable, etc.)
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The Fruits of 
Your Labors
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