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SUPPORTING YOU

You are 3.5 billion years in the making. A system 
of 206 bones, 30 trillion cells and 90,000 miles 
of nerves passing signals from head to toe.
You’re the memory of learning to ride your bike 
and the scars from when you tumbled off. Your 
first love, first promotion, first child, first hot 
flush. And losses that linger forever. Life shapes 
you like a coast carved by the ocean. The bend 
of a river, the rings of a tree. Those lines show 
every twist of growth, each cycle around the sun.

You are a force of nature. A scientific marvel.

Complex. Human. Wild.
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Wild Nutrition believes in embracing your body’s 
natural complexity. You are 3.5 billion years in the 
making – made up of 30 trillion cells powered by 
nutrients. Minerals help your skeleton stand tall. 
Feelings and memories are tangled up in there too. 
And when supplements honour that, you really 
feel the difference.  

It’s why we believe in embracing complexity in 
business. Profit shouldn’t be isolated from purpose. 
We’ve experienced first hand that when we work in 
harmony with people and the planet, business can be 
a force for good.

Back in 2013, when Wild Nutrition started life in our 
founders’ shed in Sussex, we promised ourselves we’d 
work hard to bring about positive change in all that 
we do. To create supplements that would transform 

In our nature
OUR FOUNDING PURPOSE

lives for the better, to work with integrity and respect 
for others, and not just to tread lightly on Earth in 
our mission to do so, but to leave the world better 
than we found it. 

Achieving B Corp certification in 2021 felt 
momentous – it was an affirmation of all we’d set 
out to do. Even better than that, it would hold us 
accountable for the future too. For us, being a B Corp 
isn’t about labels or claims, but our commitment to 
always strive for better. We celebrate our Impact Score 
today, and ask: what can we improve tomorrow?  

It’s with this ethos of constantly moving forwards 
that we write our first impact report, highlighting 
what we’ve done, what we’ll uphold, and setting 
targets to enact more positive, meaningful change 
over the next financial year. 

Charlie and Henrietta Norton

INTRODUCTION THE PROCESS OUR IMPACT OUR FUTURE

FOUNDERS OF WILD NUTRITION



We’ve experienced first hand that when 
we work in harmony with people and the 
planet, business can be a force for good”

Seven Sisters, Sussex

“

HENRIETTA NORTON, FOUNDER & FORMULATOR

18 MILES FROM WILD NUTRITION HQ
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Wild Nutrition was founded by Henrietta Norton 
BSc Dip NT, an expert in women’s nutritional health, 
who spent years formulating for supplement giants 
before stepping out in pursuit of a more natural 
way. A way that would honour the experiences she 
encountered running women’s clinics, and her 
personal journey as a woman and mother who’d 
overcome her own health challenges. The mission 
was simple: to transform and improve the lives of 
women and their families with nutrition. 

Today, while our core commitment remains the 
same, Henrietta’s dedication to Food-Grown® 
supplements has become a global collaboration. 

Made by women, for women
OUR DIFFERENCE

Our team of nutritionists share conversations, 
consultations and, above all, their knowledge with 
real-life women navigating every life stage. We work 
with scientists, creatives, organic farmers and 
mycologists across the world. All united by the belief 
that we’re only as strong as Mother Nature is in the 
wild. By nourishing her fertility and diversity, we 
nourish our own.

That’s why we’re uncompromising about our 
supplements. From ethical sourcing to formulating 
and shipping, we never sacrifice our principles for 
fast growth. If doing right by the planet and its people 
means taking the so-called ‘harder’ option – it’s 
not a hard decision.
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Mother Nature is wildly, effortlessly 
intelligent. That’s why we scour the 
world for her most potent ingredients

MOTHER NATURE’S PICK
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We only put the finest ingredients into our supplements, and into 
your body. From our Organic KSM-66® Ashwagandha from southern India 
to our magnesium distilled from purified seawater and calcium extracted 
from Icelandic seaweed. 



B the change
BALANCING PROFIT AND PURPOSE It’s in our nature to stand with the network of B Corp 

brands. A year on from certification, the entire Wild 
Nutrition team sees the badge not as something 
that’s nice-to-have, but a must have. It connects us 
to a community of like-minded leaders in the global 
movement for inclusive, equitable and regenerative 
economy. All committed to sharing ideas in a bid 
to balance profit and purpose. We’re proud to be part 
of this collective mission. 

The ‘B’ in ‘B Corp’ stands for benefit. Why? Because 
B Corp brands don’t simply steer clear of the bad, 

but actively do good. To us, that ‘B’ means so much 
more still. It’s a reminder to ask ourselves: can we 
be better? Can we have a bigger impact? And it’s a 
call to action: be the change makers. 

We want to live in a world where B Corps aren’t 
exceptional, because we believe their standards 
should be the standard. Treading water is not enough. 
We want to help generate a sea change in the way 
business is done.

This report is just the beginning. 
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The Wild Team
500M FROM WILD NUTRITION HQ



We’ve been independently assessed by B Lab to 
make sure we meet the highest standards of social 
and environmental performance. It’s a rigorous, 
galvanising and holistic process that engages people 
and departments right across the company – 
taking into account factors like employee benefits 
and charitable giving. It checks every link of the 
supply chain for transparency and accountability. 
It’s the mark of a company’s time commitment 
to positive growth and curious enthusiasm to do 
better each year.

Out of a possible score of 200, a company must 
score at least 80 points across five impact areas: 

Governance, Workers, Community, Environment 
and Customers. These values have always been at 
the heart of everything we do, but this cements 
our purpose. More than a tick in the box, our score 
of 87.9 is a learning tool – it helps us measure our 
impact, shines a light on areas where we can improve 
and challenges us to do more. 

We’ll continue to actively measure and improve 
across all areas of the business between now and 
our next recertification in 2024.
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What is B Corp and how does it work?
COMMITTED TO CHANGE



Governance
TOTAL TRANSPARENCY Being B Corp certified is more than words and 

numbers. It’s a commitment rooted in our Articles 
of Association – the company rule book. That’s what 
separates B Corps from the broad claims of other 
brands. More than marketing spiel, it’s fundamental 
to the way we operate. All our stakeholders and 
shareholders are engaged members of our mission. 

We’re legally committed to make sure that every 
decision we make as a business ladders up to a 
triple bottom line. Think of it as the three Ps: we’re 
bound to measure our success by our impact on 
people and planet as well as profit.
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Q1 2021 Q2 2021 Q3 2021 Q4 2021/22

MARCH JUNE SEPTEMBER DECEMBER

APRIL
JULY OCTOBER JANUARY

MAY AUGUST
NOVEMBER

FEBRUARY

Joined the B-Corp family with an 
initial impact score of 87.9.

Supported the growing female 
workforce with additional maternity 
& menopause benefits.

The team joined a local beach clean, 
supporting the collection of over 13kg 
of litter.

Launched a plastic free packaging 
solution for our new Vegan Protein + 
Superfood Blend. 

Introduced flexible working and a 4.5 
day work week to support a healthy 
work-life balance.

Awarded a top 5 position for Great 
Place to Work® for women in the UK.

95% of paper and card used within 
the business is recycled or from 
sustainable sources.

Started shipping orders from our own 
fulfilment and production centre, creating 
local employment in the Lewes area, as 
well as increasing recyclability and 
efficiency of materials used.

Launched Natural Glow in a totally 
refillable and recyclable packaging format.

Partnered with Ocean Bottle, saving 
the equivalent of 500,000 plastic 
bottles from entering our oceans.

Donated 17,700 trees to One Tree Planted 
and £2,580 to Ocean Generation this 
Black Friday. Sourced a new glass manufacturer, 

reducing delivery distance by over 
3,800 miles and increasing recycled 
content by up to 30%.

Awarded  Great Place to Work® for 
wellbeing in the UK.



More than 20% of our spending goes to 
local, sustainable suppliers”

“

MARTIN BREW, SUPPLY CHAIN MANAGER
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Lewes, Sussex
1 MILE FROM WILD NUTRITION HQ
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Our team is our most important asset, because no 
one person makes Wild Nutrition happen alone. 
Our people are our brand. Like nature, we work 
best in synergy, playing to each others’ strengths, 
each of us putting our all into the collective mission. 
That’s why we create a culture that’s open, supportive 
and allows everyone to do the best work of their 
career. We grow and succeed together. 

Business is flourishing, but there’s still a family 
feel here. Husband-and-wife founders, Henrietta 

and Charlie, remain actively involved in the day-
to-day, and make a point of being there to talk, no 
matter your role in the company.

We’re proud to be an inclusive, equal opportunity 
employer, as well as a certified Great Place to 
Work®, ranking among the UK’s Best Workplaces 
for Women in 2021. As the experts in women’s 
nutritional health, it’s important to us that women 
make up 63% of our team, including 40% in our 
leadership team.

COLLECTIVE MISSION

“They believe in me”

“I love working for Wild”

“It’s a win-win-win”
ALICE USHERWOOD

HEAD OF CREATIVE OPERATIONS

MARTIN BREW
SUPPLY CHAIN MANAGER

MAX GEERLING
DEMAND & SUPPLY MANAGER 

“I work at Wild Nutrition as it’s not only a 
business that I believe in, but they believe 
in me. As a working mother I am supported 
to balance my career and home life.”

“I love working for Wild Nutrition, a business 
that promotes both health and wellbeing 
to our customers and internal employees.”

“Working at Wild Nutrition is a win-win-
win for me. I get to learn about the future of 
business and feel proud to offer a quality 
product and service to customers.”

“Incredibly friendly”
ROSHNI PATEL

HEAD OF ECOMMERCE

“The team at Wild are an incredibly friendly 
and supportive bunch. Enthusiasm, drive 
and passion are in abundance and it’s great 
to work for a brand that really cares about 
people’s wellbeing.”
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Working at Wild Nutrition



VOLUNTEERING

FLEXIBLE WORKING

MENOPAUSE CLAUSE

PENSION SCHEME

PRIVATE HEALTH COVER

NUTRITIONIST CONSULTATION

BABY BONDING CONTRIBUTION

CAREER BREAKS

 Our team is encouraged to take 
paid leave to support their charity 

of choice.

We support work-life balance with job 
shares, varied hours and remote working.

We’re committed to supporting this life 
stage, offering advice and assistance.

Our competitive pension makes it easier 
for our people to plan for the future.

Our people’s health and wellbeing 
are really important to us.

Our people enjoy a free consultation 
with one of our expert nutritionists and 

50% off our supplements. 

To support early weeks of new life, 
we donate £200 for each new arrival. 

We recognise that there are times when 
our people may need to take a period of 

time away from work. 
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Lifting our people up isn’t just for office hours, 
however. Flick through our employee handbook 
and you’ll find policies that actively encourage a 
healthy work-life balance. Think: parental leave far 
above the standard, a pioneering menopause clause 
and flexible working opportunities that don’t just 
make sure work is done, but make sure it gets done 
to the best possible standard while caring for the 
wellbeing and happiness of our team. Feeling good 
while doing good. 

Here are just a few examples of the employee 
benefits that we are proud to provide:

- Summer Fridays (from June - August)

- Free nutrition consultation

- 50% off supplements

- Monthly team lunches

- Paid volunteering days

Like nature, we work best in synergy, 
playing to each others’ strengths, putting 
our all into our mission. We grow and 
succeed together.

BETTER TOGETHER
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Growing for good
PROUD OF OUR HERITAGE Of course, being a successful business means being 

profitable too. We don’t shy away from that, but 
lean into it by making sure that every commercial 
gain supports something or someone else too. 

We’re proud to be part of the historic town of Lewes 
and its vibrant community, and show our support 
wherever we can. Four in every five members of 
our team are based within 25 miles of Wild 

Nutrition’s HQ, and more than 20% of our spending 
goes to local, sustainable suppliers. As part of our 
pandemic response, team members Sasha, Vanessa 
and Nicola delivered some £900 of goods to food 
banks, while care packages went out to emergency 
services in the area. Site wide, we offered a 50% 
discount to NHS and key workers.
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Dan Hacking
FULFILMENT MANAGER

86% LOCAL 
WORKFORCE
(Within 25 miles of HQ)
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Championing causes beyond our front door means 
rolling up our sleeves to lend a hand whenever we 
can. In September’s beach clean, our team collected 
a staggering 13.2kg of litter that would have otherwise 
ended up in our oceans. Throughout the year, our 
people are able to take time off for charity work or 
voluntary community service, and in the near future 
we look forward to sharing our team’s experiences.

It’s an honour to be able to turn our success into 
benefits for others, and know that every one of our 
efforts can make a difference. To this end, we’ve 
partnered with non-profit organisations such as 
Oceans Generation, which raises awareness of 
plastic pollution, and One Tree Planted, with whom 

we’ve sown the seeds of more than 10,000 trees in 
forests around the world, contributing to cleaner, 
better-quality air. 

Calendars are full of ‘national days’ and we make 
sure our activity meaningfully supports them. With 
every sale purchase, our Black Friday Pledge gave 
customers points to donate to our charity partners. 
And while we work hard to support women every 
day of the year, on International Women’s Day we 
donated 15% of sales to Endometriosis UK and Period 
Poverty, charities close to our hearts. 

We’ve planted more than 
10,000 trees around the world

GIVING BACK
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We have a responsibility to care for our planet and 
everything in it. In our efforts to tread as lightly as 
possible, we make a conscious effort to reduce waste 
and minimise our impact. We’ll never stop searching 
for ways to improve our business practices and our 
products - inside and out.

Mother Nature is wildly, effortlessly intelligent. 
We scour the world for her most potent ingredients 
– Organic KSM-66® Ashwagandha from southern 
India, calcium extracted from Icelandic seaweed, 
magnesium distilled from purified seawater. For 
millennia these plants have perfected the art of 
converting earth, sun and air into nutrient-dense 
forms our bodies can readily absorb. Our pioneering 
Food-Grown® method mimics this process. 

Making what’s on the inside 
and outside count

RESPONSIBLE PACKAGING

We go to great lengths to ensure that the whole foods 
we use to create our supplements are ethically and, 
where possible, locally sourced. Every ingredient 
can be traced back to its root – we know how each has 
been nurtured and harvested. We’re proud to work 
with suppliers who share our high standards, and 
are keen to constantly review and improve their 
ethical practices. With that in mind, our supplier 
code of conduct makes sure that our values and 
commitment to social and environmental practices 
are aligned from source to supplement. We never 
have and never will use any artificial colours and 
flavourings, or ingredients that have been tested 
on animals.
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Plastic-free 
packaging

REDUCING OUR IMPACT

When it comes to packaging, recyclable alone isn’t 
good enough. We invest time, thought and care 
into sourcing sustainable materials from local 
suppliers. Conscious of the need to find a solution 
that reduces our impact, we created our first 100% 
recyclable refill pouches in 2019. 

And yet we’ll never be content to stand still when 
it comes to packaging. For new subscribers we aim 
to reduce our glass use by 91.7% over the next year, 
and 72% for existing subscribers, to lighten loads 
and reduce the risk of waste in the recycling process. 
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It’s great to see our work proven in research. But we 
really know we’re doing it right when it’s proven 
in life. Wild Nutrition was inspired by real women. 
By stories of morning sickness, menopause and the 
demands of always-on modern lives. Above all, it’s 
our mission to transform their lives with nutrition. 

Instead of superficial, one-size-fits-all solutions that 
promise you’ll ‘look and feel your best’, our targeted 
formulations and expert nutritionists draw on a deep 
understanding of women’s bodies at every life stage. 
Through one-on-one consultations, our team 
unravels natural transitions and complex individual 
concerns. And empower women with the knowledge 

Our customers
TAILORED SUPPORT

“Wild have been amazing”

“Amazing customer service”

“Complete game changer”

“So impressed with them”

“Thank you so much”

“Excellence in service”

AMY

BECKY

POLLY

STEPHANIE

TAMMY 

COLIN

“So happy I found this company! Every 
member of staff I’ve had the pleasure of 
chatting with has been lovely. This is my 
first pregnancy and I didn’t feel like I was 
getting much nutritional support from the 
NHS so Wild Nutrition have been amazing.”

“Always amazing customer service and 
support. The advice and knowledge 
available is amazing. I have tried A LOT 
of natural methods over the years and can 
honestly say that my endometriosis care 
routine has been greatly improved since 
finding the Endo Complex.”

“I have used Wild Nutrition products for 
a number of years. I don’t normally write 
reviews but their products have been such a 
complete game changer for my menopause 
and overall health that I really wanted to 
write something.”

“Just a fabulous company. I recommend 
everyone to come and check them out for 
supplements as I am just so impressed with 
them. Their credentials are second to none 
and they also offer great advice with it.”

“The delivery was prompt, love the 
packaging & most importantly the product 
itself. Great ingredients - saves taking all 
of those supplements separately, finally! 
Your website & staff are so informative & 
supportive. Thank you so much.”

“I am relatively new to Wild Nutrition, but I 
have to say their thoughtful range and quality 
of required supplements, is first class.”

to understand their bodies and the naturally potent 
supplements to navigate every intimate, challenging 
and profound twist of life. 

Our loyalty scheme and subscription discount makes 
the journey smoother still. It’s the care customers 
need on the inside, and as humans too. 

And in the spirit of always building upon that care, 
we hold the thoughts and concerns of our customers 
highly - always encouraging reviews to be shared 
across all platforms. We’re proud to have achieved 
a rating.io score of 4.85 stars and an NPS score of 81, 
but it’s the special stories about important life stages 
that got us started and that keep us going.
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We empower women with the 
knowledge to understand their bodies 
and the naturally potent supplements to 
navigate every profound twist of life

FOR ALL WOMEN
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Our Nutrition Team
WILD NUTRITION
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Looking forward
OUR FUTURE COMMITMENT We are all beautifully imperfect. It’s what makes us 

human. And what makes us hopeful for a future in 
which there’s always room for progress. 

B Corp is our North Star – a certification that not 
just cements our mission but guides our future steps. 
Looking ahead to the next financial year, our focus 
will hone in on reducing our carbon impact by 
cutting energy consumption and making refillable 
an option for all products. What won’t change? 
Our commitment to transforming lives through 

nutrition, creating supplements with integrity and 
caring wildly for Mother Nature. 

Writing this impact report has been reflective and 
refreshing, a moment to stop and appreciate that 
everything we do is a work in progress. We look 
forward to incorporating the lessons we’ve learned 
– and continue to learn – into Wild Nutrition.

We are all forces of nature. Together, we can be a 
force for good. 
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Q1 2022 Q2 2022 Q3 2022 Q4 2022/23

MARCH JUNE SEPTEMBER DECEMBER

APRIL

JULY

OCTOBER

JANUARY

MAY

AUGUST

NOVEMBER

FEBRUARY

Donated £5,000 to DEC and 
continue to support the crisis in 
Ukraine with our loyalty points, 
so far raising £2,750 which is then 
matched by the Government.

Review all secondary materials, 
ensuring they can be easily 
recyclable, such as the label backing.

Full audit of our suppliers to ensure 
full transparency of worker conditions 
and environmental impact. 

New eComm boxes launch.

99% of our paper and card used will be 
recycled or from sustainable sources.

Update our Daily Essential 
packaging reducing materials used 
by over 75%.

Organise a wellness retreat for the 
entire Wild Nutrition team.

Introducing a plastic free packaging 
solution for gummy supplements. 

Actively raise awareness for 
Perimenopause and Menopause 
symptoms and fallout.

Find solutions to reduce fuel & 
electricity use by 6.25% to further 
improve our carbon impact.

Planned beach clean with the 
Wild Nutrition team and review 
eComm boxes to ensure maximium 
efficiencies and waste reduction.

Updating our primary packaging 
from matt laminated metal labels to 
FSC sourced paper with washable 
adhesive.

Providing a full refill option across 
our entire range using 100% 
recyclable, plastic free pouches.

Complete a warehouse audit of 
material saved through repurposing 
packaging materials.



We are all beautifully imperfect. 
It’s what makes us human. And what 
makes us hopeful for a future in which 
there’s always room for progress.

OUR FUTURE
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South Downs Way, Sussex
19 MILES FROM WILD NUTRITION HQ
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