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Lonny Book Club 
Campaign Family Room 

 
 
 
 

Dining Room  
Plant Room 
The Closet 

Skincare Station 
 
 
 
 

Brooklinen Bedroom 
Ceramic Gallery, "Fleurish" 

Office 
Restroom

1 FL Kitchen

2 FL Living Room

3 FL Bedroom
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This year as I am reaching the 5 year 
milestone for Young & Able, I did a lot of 
thinking about the mission and revisiting 
all the lessons learned from past years. 
As a one woman show wearing the many 
hats of running a business, I came to 
learn a tremendous amount about 
myself. One thing that I finally accepted 
is, what makes me passionate isn’t being 
a shop owner but being able to bring 
people together in a creative space to 
gather and create a network of support 
for everyone that I work with. 
 
So here we go for the 5th time around, 
#YAopenhouse. A destination townhouse 
take over for you to come and hang out 
and test products. 277 Berry St. was 
previously resided by a local artist, it 
seemed to be the perfect location for our 
annual holiday gathering . This year we 
doubled the number of brands featured 
to include a diverse collection of fashion, 
jewelry, accessory, home, beauty and 
furnitures to cater to your whole family.  

 
 
Dear Young & Able community, 
 
I am so excited to welcome you to Young & Able’s Open House. A 3-story Brooklyn townhouse 
stocked with handcrafted goods from 60 female-led small businesses. When I started this 5 
years ago out of my apartment in Sunset Park, Brooklyn, I’d have never imagined my online 
store would be known for our annual holiday pop-up experiences empowering women-owned 
businesses and giving them a space to share their entrepreneurial journey, build brand 
awareness and slowly building a community one maker at a time. 
 
When I started in 2014, the term pop-up wasn’t as synonymous in the NYC shopping scene as 
today; but I knew the importance of having something physical and tangible for shoppers to 
experience and appreciate the beautiful craftsmanship of all these handmade goods. I’ve 
always had a collaborative relationships with the brands that I work with and am thankful for 
everyone that believed in what I was doing and trusting me to represent them each holiday 
season. It’s really an amazing honor to have such a trusting community to collaborate with the 
past 5 years. 

Over 85% of our edit is from a Tri-State area and the rest spanning from Texas to my home state, 
California. You’ll see my plant collection sprinkle all over the house and many of my favorite 
things made by incredible women following their passion. 
 
I’ll leave you with this as we enter into the unknown of 2019. It’s never too late to leap forward to 
do what you love, it definitely doesn’t get any easier as you tackle each obstacle that you’ll 
encounter but you will never know until you give it a try. But lastly, you don’t ave to do this alone. 
There’s a huge community of small business owners here for support and guidance, just reach 
out. 
 
Thanks for stopping by! 
 
 
 
Sincerely, 
Rosa 

repping female-led 
businesses - 5 years strong
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Hi! I’m Mar. Rosa calls me the Open House interior stylist. It started with helping 
her visualize the space as a home that could still integrate merchandise.  

What is your role at Young & Able with Open House? 

What was your design approach?  

The project began with the concept: How do we make a home that still has room to 
merchandise product? I started with the basics of a home: Kitchen, Living, Dining, 
Bedroom and went from there. I did multiple walkthroughs of the space, and compiled 
lots of images of retail interiors  I also took inspiration from people’s home tours in NY. 
I really love looking at how other people live, it tells a story.  

Talk a little bit about the process of furnishing the townhouse. 

I started with looking/drooling over the inventory of the designers that Rosa chose. They are the core of Open 
House. They create the Young & Able customer, and this house is for you! I layered in a few big furniture pieces 
COUCH and CHAIR from one of our sponsors, Campaign and some amazing pieces from local furniture 
designers, like our CREDENZA by Bowen Liu Studio and DINING TABLE by Steven Bukowski, and some dope 
LIGHTING from In Common With.    

What were the top things you had to 
consider when designing Open house? 

Number 1: Function! There are so many wonderful 
things happening in this home from showcasing 
wonderful independent brands and bringing 
together a community. But also room for events, 
panels, and workshops! 
 
Number 2: Make sure people can easily walk 
through the rooms and browse the merchandise. 
 
Number 3: Make sure people can see the products. 
The house has a bunch of dark spots. We needed 
really good lighting placement, which is important 
in any scenario- retail or residential. 
 
Number 4: Make it feel like a home! 



03 meet the designers

Boyd’s of Texas 
Cupid and Psyche 
Beauty 
Moyadi 
 Oil + Water 
Palermo Body 
Prim Botanicals 
Rosebud Woman 
Selia & Co 
Shear Revival 
Simper Goods 
Veyali 
 
  
 
 
1920 
Alterre Shoes 
Aurorei 
Brooklyn Shoe Space 
By Kloe 
Dauntless 
Faden 
In Common 
Joseph Mazzilli 
Lillian Farag 
Linear Objects 
Loyal Footwear 
New Market Goods 
Ramos Mode NY 
Round + Square 
Teysha 
 

BEAUTY

Brands in residence

shopyoungandable .com              @youngxable            #YAopenhouse

Artifacts 
Baubou 
Grayson Taft 
In Arms Jewelry 
Phoebe 
Rockaway Gypsea 
Sofia Ramsay 
 
 
 
 
Ellie Fun Day 
Zeki Learning      

FASHION

FOOD

HOME

JEWELRY

KIDS

60 female-led businesses 

 

11/3 Wooden Spoon Carving with Abby Mechanic 

11/9 Flower Arrangement with The Floral Society 

11/15 Chocolate Making with Haute Chocolate Brooklyn 

11/29 Tapestry Weaving with Ibu Textiles 

11/30 Arm Knitting with Faden Studio 

12/1 Holiday Bonsai Planting with The Dandy Farmer 

12/7 Still Life Drink & Draw with Girlfriends 

12/15 Chocolate Making with Haute Chocolate Brooklyn 

12/15 Holiday Wreath Making with The Floral Society 

 

 

DESIGNER WORKSHOPS

YA PRESENTS
 

11/6 Design Focused: Women Businesses Panel moderated

by Melissa Hall of The Emerging Designer featuring

Brightland, Lillian Farag, Palermo Body, and Sin 

 

12/11 Beyond Conscious Consumerism Panel with Round

Plus Square and Gemma Lewis Moderated by Faye Lesser  

 

11/8 Disco Pink Night Hosted by Brooklyn Candle Studio 

11/10 Mindful Plant Swap with Brittany Gowan 

11/18 #Zerowasted Brunch by Local Roots, Aero Farms & Max La Manna 

12/1 Slow Evening of Self-care with Faye Lessler of Sustaining Life 

12/2 Holiday Mingle with New Market Goods 

12/7 Holiday Date Night with Mensweardog 

12/8 DIY Holiday Movie Night   

GATHERING

our curated event 
programming

 
RSVP online

Brightland 
Diaspora Co. 
Eat Chic Chocolates 
Haute Chocolate 
Brooklyn 
Tea Drops      
 
 
 
 
 
Ama Connection 
American Heirloom 
Bowen Liu Studio 
Brian Giniewski 
Brooklyn Candle 
Studio 
Cour. Studio 
Franklin Ave. 
Girlfriends 
Ibu Textiles 
In Common With 
Indego Africa 
Jinjin by Jinjin 
Maaari 
Sienna Road 
Sqwishful 
Steven Bukowski 
Stitch Prism 
The Floral Society 
The Knot House 
Willow Ship  
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Businesses need to realize that it’s not always about selling. It’s about creating a bigger 
social conversation. They need to ask the right questions and inform themselves so that they 
can make a difference for their customers too. For example, fashion is such an 
environmentally harmful industry, and a lot of people aren’t aware of how bad their 
purchasing options can be. 
 
Here at ROUND + SQUARE, we make it about the conversation. We create informative blogs 
and communicate with our customers on a deeper level, so it’s not only that superficial, sales 
pitch. There’s a lot of research behind every blog and newsletter. Our goal is to make ROUND 
+ SQUARE not just a lifestyle brand, but also a voice for awareness.   

Round + Square:  
A conversation  

of social 
change

New Market Goods: 
The magic behind the textiles

The textiles methods are an incredible source of 
inspiration. Part of the creative tension of our 
collection is pushing aside pressures to meet trends 
happening across fashion and remembering that 
these textiles have an origin in South Asia, and are 
best suited to looser fits for comfort in warmer 
climates. That’s when we see our pieces celebrated 
the most—when the silhouettes just really make sense 
with the type of textiles being used for a collection. 

Tell us a little bit about how the clothes 
comes to be.  

I love when clothing has small touches that remind you 
that there’s someone, likely many people, whose hands 
worked to get that piece to you. Small imperfections in 
the slub of a fabric. Hand-sewn-on buttons.   

What do you admire in the production of 
clothing?  
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Each piece of jewelry I make is an intimate expression. 
I draw out ideas from deep within the recesses of my 
mind and make them physical realities. Every piece 
serves as an artifact of my inspirations, thoughts and 
explorations. 

PHOEBE is a jewelry line produced in Kenya, where I traveled to 
and from for several years. Through my work, I have come to 
know and love many incredible people there. This includes a very 
special girl whom I mentor, Phoebe. Phoebe is a bright, incredibly 
resilient young woman, who has overcome much adversity in her 
life. She is an inspiration to me and is also who inspired me to 
launch my jewelry company. PHOEBE is affectionately named 
after her.   

How did the name Phoebe come to be?  

What are some of your original inspirations 
behind your work?  

A lot of designs begin as sketches. I’ll take my sketch to the bench 
and start creating the first prototype. Some designs come about 
very organically when I’m playing around and experimenting with 
my materials (my favorite part) and I end up coming up with 
something I really like. 
 
My work space can be pretty messy at times– burs, files and scraps 
of sandpaper everywhere, half finished prototypes and experiments 
strewn about in case I want to come back to them later– but I kind 
of like it this way. I definitely prefer using silver or brass when it 
comes to creating my prototypes. I love the immediate gratification 
that comes with fabricating an entire piece from scratch and not 
having to wait for your wax model to be cast.  

Can you elaborate on your particular creative process? 

Phoebe -  
inspirations

We launched with everyday jewelry essentials that can be mixed 
and matched, and stacked. This included our signature ID ring, 
which is engraved with meaningful Swahili phrases, like: 
‘shukrani’ which means gratitude in English, ‘upendo’ which 
means love, and ‘shauku’ which means passion etc. I wanted to 
design a collection that was meaningful and purposeful, and was 
a reflection of Kenya. as well as the materials and resources that 
are available there.       

How and why did you chose your name?   

ARTIFACTS- the process + material  
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First, we’ve set out to create fragrances 
that we want to wear. Because our 
fragrances are 100% natural, they 
simply can’t last as long, and aren’t as 
strong, as most perfumes on the 
market. That’s fine by us. We like the 
challenge of creating something that is 
more fleeting and more intimate. 
Beyond the challenge of natural scents, 
all of our fragrances are unisex. It’s not 
something we necessarily set out to do, 
but once we started seeing women 
gravitating to heavier musks, and men  

The meaning of the name Oil + Water is two-fold. It 
symbolizes distillation and reduction; oil and water are two 
elemental substances that in their most basic states are both 
pure, fundamental to life, and inextricable from their natural 
origins. Oil + Water also represents the marriage of two 
worlds that don’t always seem to mix; our often hectic, 
increasingly urban lives can separate us from the natural 
world that sustains us. I’ve learned that oil and water can 
and do mix, and are in fact the foundation of skincare in its 
purest sense, and in the same fashion, Oil + Water hopes to 
bring nature seamlessly back into every lifestyle, combining 
the very best of both worlds. 

Boyd ’s of Texas: 
unisex fragrances

Explain the story behind the name. 

What's your creative process like? 

Tell us a little bit about creating unisex fragrances that challenge the norm. 

Absolutely. Inspiration and memory have a 
deep connection in scent, so the smallest little 
hints of a smell can some- times transport you 
to other places, or remind you of something 
forgotten. We’re based out of San Antonio and 
the summers here are very hot and sticky. 
Everything just bakes for months on end. There 
are little pockets in the city where you’ll 
stumble upon jasmine or honeysuckle or 
rosemary growing, and when it mixes with the 
sweaty heat of summer, it’s very alive. But 
beyond walking past things that trigger 
something in us, we try to act as designers of 
our fragrances. So we take inspiration from all 
over - art, movies, food, travel.     

Do you ever walk past something that 
 smells really good and think to yourself, 
I want to recreate that? 

Oil + Water: Bringing 
nature into every life

I usually conceive of a new product because it’s something 
I’m dying to use myself. My favorite part is formulating and 
experimenting. But it’s also the most frustrating. I use 100% 
natural and plant-based carrier oils, butters, herbs, clays, 
and essential oils. I like the raw and unrefined versions 
because they offer the greatest benefit to the skin, and I 
choose organic, fair trade, wild harvested, and food grade 
options whenever possible. 

that were interested in softer florals, it really gave us the leeway to experiment with formulas 
that challenged the idea of what a men’s or women’s scent was supposed to be.   
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Lillian Farag is a free form and free- 
spirited artist, with a love for all things 
playful and expressive. Pulling 
inspiration from colors found in life 
and nature, she adds her own twist and 
perspective to each aspect of her work. 
Her product line is amongst an 
assortment of hand-painted leather 
accessories.  

LOYAL FOOTWEAR- 
a handcrafted shoe

Loyal Footwear is a cruelty free shoe collection 
that is handmade by crafts women in small 
batches at our factory workshop in Hoboken, 
New Jersey, USA. The brand focuses on soft, 
comfortable and contemporary styles produced 
consciously and sustainably. They work with 
advanced microfiber vegan leathers, coated 
plant based textiles and recycled soiling 
materials.    

LIllIAN FARAG - 
hand painted
leather 
accessories



Girlfriends are members from the New York and 
Massachusetts area. They all studied art in college and 
became friends after moving to NYC. The group was 
founded to provide an outlet to pursue their personal 
creative work. Their mission is to support and 
encourage each other’s artistic endeavors hence the 
name Girlfriends, something that reflects their long- 
standing and collaborative friendship. What is some 
advice you could offer starting a small business as a 
collective? Be open to new ideas and communicate 
clearly. Also, loving the people you work with 
definitely helps.  

GIRLFRIENDS 
working as a 
collective .  

Jinjin by Jinjin 
a pure activist .  

08 art

Jinjin describes herself as an illustrator who 
loves a good laugh with a strong message, 
launching her Etsy store in 2017 after 
frustration with the election. Throughout the 
growth of her etsy store her art has grown 
through her line of protest art-themed prints, 
zines, totes shirts and more! Her goal is to 
contribute meaningfully to the causes that get 
her fired up and inspired. BONUS, she donates 
50% of her profits to Planned Parenthood.     



1. vanilla bean ice cream + sea salt 
 

2. chopped cherries + dark chocolate 
 

3. baked potato + chives + cheese 

3 things to put your 
Brightland olive oil on: 

Diaspora turmeric is grown from organically 
farmed heirloom seeds, every year it is freshly 
milled upon harvest. Diaspora is dedicated to 
creating a new supply chain for spices centering; 
sustainable farming, highest quality, direct trade 
and building community and celebrating origins. 

What makes Diaspora turmeric so special?  

Diaspora

What are some of the original inspirations 
behind your work?  
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Brightland 
 

I’ve been hugely inspired by the direct trade 
coffee and cacao movements. Bean to bar 
chocolate and specialty coffee have been able to 
create a transparency in supply chains, higher 
revenues for farmers and more sustainable 
agriculture. 


