
SOCIAL MEDIA GROWTH

 Strategies
If you are thinking, or already have gotten your business started, I am
sure Social Media is on your mind. And you're right! It can definitely
be a tremendous source of income for your business. However, with

all the information out there, I am sure you are wondering: 
 

Where do I start? Which platform do I focus on? What do I post?
Who do I target?  How do I grow? etc.. 

This Simple Custom Strategy Below Will Guide You
Towards Social Media Monetization Success! 

So let's answer these questions in order: 
 

Why? Where? Which? What? Who? How?



As you may know, the digital marketing industry has been growing exponentially
these last few years. This is mainly due to the advancement of technology, and the
rise of online platforms such as Social Media. Facebook & Instagram alone, for
instance, account for 1.8Billion daily active users, which simply means that
there is a high chance your next customer is on there as well.

However, these platforms undergo constant changes, and it is now harder than ever
to grow and gain audiences organically on these platforms for business owners. 

Hence why, Facebook built a branch dedicated to advertisers & businesses
within its platform, which ensures that those willing to invest, get access to the
best targeting tools to be able to showcase their offers directly to their customers.

Sponsored Posts are paid for, and promoted by Facebook to get more visibility.
These posts are seen whether or not you have engaged followers, and that is
precisely what makes Facebook ads effective. 

And, the best way to truly make sales from ads, is to have a great website!

Offer Multiple Payment
Options

Introduction
1/  WHY ?

Showcase your products
properly

Show your products
uniqueness

Provide pricing info and
highlight value

Write strong description
to promote sale



Now, when it comes to which platform is the best for your business, you will need to
make some very quick research to find your answer. 

Because it vary depending on the industry, your input is necessary to be 100% your
energy is not spent on the wrong platform.

Look into your top 10-25 competitors, where are they mostly active? where do
they have the most followers or engagement? What sort of content are they posting?

All these clues will let you know where your best chances of finding the right audience
for you is, but here is also a simple guide:

2/  WHICH ?

MOST ACTIVE 
AUDIENCE

BEST PERFORMING
CONTENT

POSTS FREQUENCY

ACTIVE BUYERS

GROWTH POTENTIAL

TIPS

35-59
FEMALES

16-37
MALE/FEMALES

17-65+
MALE/FEMALES

14-45
MALE/FEMALES

12-32
MALE/FEMALES

PICTURES/VIDEOS
PICTURES/VIDEOS

REELS PICTURES VIDEOS REELS

1-3  POSTS PER DAY 3-6  POSTS PER DAY 1 POST PER DAY 5-10  POSTS PER DAY1 POST PER DAY

VERY ACTIVE VERY ACTIVE VERY ACTIVE ACTIVE MODERATE

FAST GROWTH WITH PAID
ADVERTISING

FAST GROWTH WITH GREAT
& FREQUENT CONTENT + ADS

FAST GROWTH WITH GREAT
+ ADS

FAST GROWTH WITH PAID
ADVERTISING

FAST GROWTH WITH GREAT
& FREQUENT CONTENT

GROWTH FAST & BUILD AUDIENCES
WITH PAID ADS

DEFINE SOLID CONTENT 
STRATEGY

OUTBID COMPETITION 
WITH PAID ADS

PRODUCE CONTENT BASED 
AROUND YOUR PRODUCTS POST AS MUCH AS POSSIBLE

35-59
FEMALES

PICTURES/VIDEOS

1-3  POSTS PER DAY

MODERATE

FAST GROWTH WITH GREAT
& FREQUENT CONTENT

POST AS MUCH AS POSSIBLEBEST PRACTICES

Keep in mind this guide here is subject to changes at anytime. 

However, despite their differences, these platform have one thing in common, and this
secret actually happens to be the best way to grow your accounts:

ENGAGEMENT

Yes, you need to engage with others, and create real connections with followers
through personal messages, invitation and value.

This applies even if you are selling products - Don't just sell...

PROVIDE VALUE TO YOUR CUSTOMERS before selling anything!



Following the previous point, what to post can be determined the same way as above. 

In some cases, imitating others and adding your own unique touch to it is
sufficient. But, sometimes that might be hard, and that is where your creativity has to
kick in. 

Just keep in mind that the goal is to PRIMARLY provide value to your customers. 

Don't get stuck constantly posting products and making offer. It is ok to simply express
your passion toward your brand. Find creative ways to inform your customers about
the BENEFITS of your product (rather than the product itself) while reinforcing your
brand message to stand out from the crowd. 

Nowadays with your smartphone and a large piece of dark/white cloth (backdrop), you
can have make professional pictures with nice and neat backgrounds in the comfort of
your home.

If you are not very tech savvy when it comes to editing content, don't worry, you can use
Canva.com which a free tool you can use anytime anywhere to create and produce great
quality content. 

Checkout free tutorials on Youtube!

3/  WHAT ?



Who to target is the most importantr
question to ask because, if the targeting is
wrong, you will be wasting a lot of time
and money with very little gain.

That's why researching your niche, and
finding competitors is important.

Here's a little hack:
- Find a popular brand doing what you
would like to be doing.
- Go on their page and click on their
followers list.

That's it, that's the hack!

These followers are your perfect audience!
And the best part is some of them may
already be ready to buy.

So if your content appeals to them, and
you offers beat that competitor, they will
pay close attention to you and eventually
buy from you!

You could even direct message them your
offers and see how they would react from
that (aka market research).

The best way to make sure your content is appealing to the right audience, you will need to
keep close eye on your insights. The most important metrics in 2021 is not likes or

followers, but rather: Saves & Comments.
 
 

4/  WH0 ?
BEST TIMES

Thursday & Friday
1:00-3:00pm

The closer the weekend comes 
about the more people check out 
and check in to Facebook.

This is mainly due to companies 
posting during this time and 
stirring interaction.

Click-through rates are higher 
during weekdays and work hours.

People have more time to sit back, 
relax & pin.

Saturday
8:00-11:00pm

Monday
3:00-4:00pm

Monday-Friday
12:00-6:00pm

SOCIAL MEDIA

TO POST ON

THE

FACEBOOK

INSTAGRAM

PINTEREST

TWITTER



 DO YOUR RESEARCH - this is the most crucial part (list at least 5 competitors)
 CREATE ENGAGING CONTENT - find inspiration from competitors and mimic the best
 TARGET THE RIGHT AUDIENCE - follow your competition's followers
 HAVE BETTER OFFERS THAN OTHERS - be unique and avoid over-selling
 BE CONSISTENT ! - Post often and stay on topic

How to grow can be summarize in 5 points:
 

1.
2.
3.
4.
5.

 
Also make sure to focus on one platform at the time. Managing many different platforms

can be overwhelming and will most likely require a team. 
 

Instagram is definitely one of the best place to start as it is growing in popularity and has
been proven to generate sales fast.

 
However, don't be shy to post yourself!

 
People trust accounts that have a face because, as you may know, there has been a lot of
scamming on social media, therefore, people's trust has decreased. Which simply means

that AUTHENTICITY is highly recommended.
 

This chart below shows the process we use to GUARANTEE RESULTS for our clients.

Remember: As long as you focus on your customers, and not on sales, you will see growth!

Post 3-5x a day depending
on the platform & audience

Engage with existing & new
followers (no spamming)

Stay on trend and stand out 
by buiding a community 

Mix-up content usign 1x1x1 format:
Lifestyle x Product x Story

Create a theme & use
consistency to build fan base

5/  how ?

If you would like us to manage your pages, contact us: contact@topmediaconsulting.com

Write a compelling biography
for business with web link

Redirect people to website
with call-to-action 

Follow & like followers' content
& DM with conversational pitch


