
$39 
M.A.C 

Cosmetics Prep 
+ Prime Fix + 
myer.com.au
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SINCE THE BLOCK 

“We have been working on our design 

business, and getting these products  

up and running!” 

Favourite fragrances?  
L: Issey Miyake, D&G.  

A: Chanel Chance Eau Fraîche, 
Dolce & Gabbana Light Blue.  

Favourite beauty treatment? 
L: Laser pigment and any type 

of facial. A: Collagen mask/ 
laser pigmentation.  

Favourite foundation?  
L: Estée Lauder.  

A: M.A.C Studio Fix.  
One tip to create a zen  

living space?
L: Choose natural and light 

fabrics.  
A: Greenery, greenery, 

greenery.

Congratulations on the launch   
of al.ive body, your new range of 
lifestyle products. Tell us about   
the brand.
L: Thank you! We’re launching a 
natural hand and body lotion and 
wash. We’ve spent the past 18 
months designing a range that is 
bespoke and completely different, 
[but which] blends into most 
bathrooms, kitchens and 
laundries. There are a lot of 
products that have an emphasis 
on a design aesthetic or product 
purity, but rarely did one brand 
achieve both.
You obviously you have an eye  
for interiors and aesthetics.  
How did you narrow it down to  
the three colours you chose  

for the Earth Collection?
A: That was a process for sure!
L: Choosing the colour palette 
took a lot of time – we changed 
our minds a few times, but we  
also wanted to look at the market 
and [what we] could bring to 
disrupt it.  
The al.ive body range is all 
formulated in Australia. Was that 
important to you both?
L: Absolutely, that was non 
negotiable to us. Why would you 
ever formulate [products] in 
China or overseas when we have 
such great ingredients here? That 
was definitely a must for us.
Had you always considered using 
sustainable packaging?
A: Absolutely, it has been at the 

forefront of everything we make. 
Our bottles are recyclable and  
we [will be introducing] refill 
pouches, which use about  
90 per cent less plastic.
L: We spent such a long time 
designing these bottles. You don’t 
really want to encourage people 
to throw them in the bin once 
you’re done!
A: And not only is our range 
sustainably produced, we’ve 
pledged to plant a tree with every 
product purchased online or via 
our stockists. Our vision is to 
plant an al.ive forest in Australia.
What’s changed most since 
appearing on The Block?
L: We’re no longer police officers! 
[Laughs]

Our favourite designer duo talk about their exciting new lifestyle project
ALISA & LYSANDRA FRASER

BEAUTY TALK WITH 

BEAUTY
FAVES

$59 
Estée Lauder Double 
Wear Stay-in-Place 

Makeup SPF 10
davidjones.com

$79 per duo 
al.ive Wash & 

Lotion Duo + Tray 
in Coconut & Wild 

Orange, Kaffir Lime 
& Green Tea and Fig, 

Apricot & Sage
alivebody.com.au

$189 for 75mL 
Issey Miyake Eau  

de Parfum  
(refillable spray)
davidjones.com

$45 
Kevyn Aucoin The 
Volume Mascara
mecca.com.au

$114 for 
50mL 
Dolce & 

Gabbana Light 
Blue Eau Intense

myer.com.au
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