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Dear ATG: 2016 as viewed by readers
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Who we followed on Twitter

Microblogging site Twitter has grown in popularity with some of
the most outspoken figures of the art and antiques trade. Many
use it to promote their business while others publicise their.
‘personal brand’ with 140-character tweets.

ATG has picked five thought-provoking
Twitter accounts for their comments,
quirkiness, images and appeal.
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Robert Young @RYAntiques

Followers of folk art dealer Robert Young
appreciate his thought-provoking daily ‘picture
of the day’ post - a photograph from the past
that has relevance now.

Sample tweet (on the result of the US

RobertYoungAntiques

Uniquely Simple, Simply Unique: #4
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RKET WEEKLY

Buyer’s
premium

July: We reported that the
Advertising Standards Authority
would probe how auctioneers display
buyer s premium in thew marketing
The story unleashed an avalanche of
correspondence

¥ Jeremy | amond, Halls,
Shrewsbury

Special conditions related to lots

or estimates reflect the fact that a
saleroom s not a retail environment
but a second-hand one and subyect 10
different parametens

i Robert Young, Robert Young
Antiques, London

At a time when the art and antiques
market is focused on developing
greater transparency, it seems timely
that auctioneers should aim to make
their practices, commissions and fees
clear to vendors and purchasers alike.
¥ Thomas Jenner-Fust, Chorley's,
Gloucestershire

| have never met a purchaser who was
unaware that a premmm was pay abk




