
Grooming
In recent years, pet parents have been 

attempting to groom their pets at 
home either in place of seeing profes-
sional groomers or as maintenance 
between vis-
its. This year, 
pet owners 
have had little 
choice other 
than to take 
it upon them-
selves to address their pets’ groom-
ing needs. Fortunately, retailers and 
grooming supplies manufacturers have 
been laying the groundwork to educate 
and allow for consumers to safely and 
skillfully groom their pets. So when 
pet owners couldn’t take advantage of 
grooming services, they had the prod-
ucts and know-how to make sure one of 
their pets’ basic needs wasn’t neglected. 

While grooming services have be-
come a more common occurrence in 
the pet industry, some retailers believe 
pet owners might have the wrong im-
pression of what grooming entails. In 
addition to the competition and artis-
tic aspect of pet grooming, there is the 
bathing and nail trimming element not 
all pet owners take advantage of as fre-
quently as they could. 

“Professional grooming has become a 
more widespread practice throughout 
the years, and now you can �ind a salon 
just about anywhere,” said Ben Arden 
of Mr. Speck’s Playhouse. “There are 
still a lot of people who seem to think 
all grooming is creative grooming, e.g. 
hair dyeing and competition cuts, when 
in reality grooming covers everything 
from that to giving a chihuahua a good 
bath and nail trim. I hope more people 
will realize the bene�its of taking their 
dogs to a good groomer, no matter the 
size or breed of dog they own.”

“In recent years, pet guardians have 
become much more involved with their 
pet’s health and wellness,” said Samm 
Albright with Lovin’ Arms Pet Center. 
“I believe this is largely due to online 
reviews and immediate information, 
which allow customers better access 
to the on goings of a business they pa-
tronize. It is my opinion that this has 
forced grooming salons to take better 
care when hiring groomers and bathers, 

interacting with customers, choosing 
product and their overall professional-
ism. This is for the better.”

“I’m happy to see more groomers tak-

ing CPR and First Aid courses to be bet-
ter prepared for accidents that can hap-
pen,” said Becci Scott with The Fetching 
Dog. “With the invention of better pow-
er tools and equipment, I see better de-
signed salons with equipment that al-
low groomers to work more ef�iciently 
and safely. I am also happy to see more 
groomers become aware of better, safer, 
more natural products to use on pets.”

Wipes have always done very well for 
Pure and Natural Pets, but this year, they 
have been the company’s best-selling 
product. The company’s Grooming and 
Cleansing Wipes come in two scents—
Lavendar/Rosemary and Green Tea—
and appeal to eco-consious households 
as they are natural, �lushable and safe 
for families and the environment. “Due 
to the pandemic, we have de�initely 
witnessed a huge demand for all of our 
wipes, as more people are home with 
their pets and doing their own groom-
ing,” said Julie Creed for Pure and Nat-
ural Pet. “Our Grooming and Cleansing 
Wipes have been dif�icult to keep in 
stock at retail.”

 Designed for long grooming ses-
sions, the Pulse ZR II is equipped with 
lithium-ion technology to deliver the 
same power of a corded tool in a con-
venient, cordless design that provides 
up to three hours of non-stop clipping. 
The Pulse ZR II features a precision-en-
gineered rotary motor that runs at �ive 
speeds—2,500 to 4,500 strokes per 
minute—for increased control and a 
smooth �inish. “This year, the Pulse ZR 
II has been Andis’ shining star in terms 
of professional clippers,” said Michelle 
Eskowski for Andis. Due to the positive 
response from consumers, Andis has 
created two additional designs for the 
tool, Purple Galaxy and Flora, releas-
ing this fall. Groomers loved being able 

to have the highest quality grooming 
tool and still showing a bit of their per-
sonal style. Overall, the Pulse ZR II has 
changed the clipper game and Andis is 

excited to 
keep inno-
vating based 
on its suc-
cess.”

“ D u r i n g 
this switch 

to cordless, a lot of corded clipper de-
mand has decreased,” Eskowski con-
tinued. “However, while some profes-
sionals have been trading up, we’ve 
continued to showcase the power of 
these corded tools as an excellent op-
tion for groomers who are just starting 
out or may not be ready to invest in a 
cordless tool.”

For Bass Brushes two notable prod-
uct lines have performed exceptional-
ly well this year: Bass Brushes’ Bio�lex 
natural plant starch brushes and its pat-
ented hybrid groomer styles. Joel Wein-
sten of Bass Brushes predicts this area 
of the industry will continue to grow, 
spurred by pet parents looking for nat-
ural features in their pet supplies that 
are also fairly priced. “We’re really ex-
cited about the Bio�lex line because it’s 
a line of brushes that avails itself of a re-
ally neat manufacturing breakthrough 
where we’re using compressed plant 
starch to create the handle,” Weinstein 
said. “The handle is made from corn, po-
tato and cassava starch. People can’t be-
lieve that it’s natural. It has the texture 
and the look of real high-grade acrylic, 
and it comes in beautiful modern colors 
but actually is made of plant starch. At 
Bass Brushes, our emphasis for more 
than 40 years has been on luxury grade 
products but with an emphasis on natu-
ral, sustainable materials.”

Andis has been dedicating its efforts 
to working to remain accessible to con-
sumers on multiple platforms. “We’ve 
continued to work with online partners 
to help our tools get in the hands of as 
many dedicated groomers as possible. 
We’ve also been expanding our #Andis-
GroomNation social media ambassador 
team to continue promoting our prod-
ucts on different channels and promote 
education for professional groomers.”
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“We look forward to continuing to serve our customers. With more people still 
working from home, at home grooming products will continue to grow in popularity. 
We are proud to offer and have the opportunity to provide safe, natural, at-home 
grooming products so pet owners can continue to keep their pets clean, happy and 

healthy.” — Julie Creed, Pure and Natural Pet


