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which the vapour, or rooh, would travel.

Itlookedlikearemarkably rustic distill-
ery for the manufacture of sucharefined
product, butas Gafoor explained, the sim-
plemachinery powered amanufacturing
process that crystallized thousands of
vears of experience. For making sha-
‘mama, for example, cach family of distill-
ers had their own secret combination of
ingredients, which included lichen, juni-
berries, nutmeg, mace, turmeric,
oakmoss, cardamom, clove
5 s valerian and red san-
dalwood. After the different botanicals
had heen ground, the copper cauldron
would be filled witharound 410kg of water
and the fireslit. Ata certain temperature,
thelichenwould be added and distilled for
thours into the bhaplka. At the second dis-
tillation, 3kg of ingrediients such as spike-
nard and valerian would be added. The
third distillation would add unroasted
ground spices; the fourth an aromatic
crushed shell called choya. At each stage of
distillation, a new layer of complexity
would beadded to the oil in the bhapka.

Differentittars, he explained, had tobe
madeatdifferenttimes of the day. As the.
jasmine’sperfume wasstrongestat night,
it had to be harvested before dawn,
brought to the distillery no later than +am,
and the distillation begun before first
light, when the perfume begins to disap-
pear. Theittarof roses, incontrast, had to
bedistilled soonafter dawn. For the mitti
(o mimic properly the scent of the mon-
soon, the fine-grained alluvial mud which
formed the core ofits structure had to be
gathered justbefore the end of the sum-
mer heat.

Afterseveral weeks of distilling, the oil
would be set aside to age. Indue course,
the ittarwould be sold for aminimum of
£1000 @round Rs83,000 now) a kilo.
The problem, explained Gafoor, was that
because many of the ingredientswere clu-

ew notes: a whiff of smoke, a hint of

Armed with technical
prowess and the zeal to
experiment with
cigarettes and chai’,
India's boutique
fragrance houses are
redefining scent-making
asart

BY VASUDHA RAI

igarettes, 4,213 of them, with red

lipstick on the stub. Some crushed

angrily, others half smoked.
That's the inspiration for Fiisun, a fra-
grance by The Perfume Library based on
an installation in Orhan Pamuk’s The:
Muscum of Innocence in Istanbul, which
displays objects from the book by the
same name. In the book. the love-lorn
Kemal saves every token of cousin
Fiisun’s presence—asalt shaker she used,
abarretie, acigarette.

The gmmcumnmmlmmpnolcnl
peony with asmoky base. “Fiisun’s ciga-
rettes as seen in the museum have been
the initial accord and the starting source
of this fragrance, and it hasevolvedintoits
present form,”says Jahnvi Dameron Nan-
dan, founder, The Perfume Library, a
four-year-old boutique perfume company
based in Delhi. The scent is especially
bold in these times when cigarettes are
(aboo. It just goes to show one thing, that

sive or unobtainable—the trade in musk

podswasbanned in the 1970s, and that of

sandalwood isnow highly regulated—and
because the users of ittar tended these
days tobe old and far from rich, certainly
not from India’s elite, who preferred
imported Western scents, fewerand fewer
ittarmanufacturerswere able toresist the
mnpmlmnlmuhsmmm xpensive botan-
for cheap chemicals. “Iwould guess
as many as80-90% now secretly adulter-
ate their ittar with synthetics,” he said.
“The new generation know little about
lrtm Few connoisscurs are an who can
llappreciate the difference.”

here are several impediments to
growth. Thereisalso aproblemof fashion
and perception: For many Indians, ittar

also because our company has always
operated with the highest levelsof ethical
integrity and technical prowess,” says
Shrankhla Ilulu ek, founder, Uma Ois.

Today. he fthe most

There are fashions in scent, as in
everything, and today weve
lost the appreciation of these
strong and very potent
tradlitional fragrances.
Nowadays most ittar gets used
0 scent paan or tobacco.

DIVRINA DHINGRA

S

(from above) Jahnvi Dameron
Nandan of The Perfume
Library; The Perfume Library
uses bold bases inits
and Manan

luxurious A\l()mdlhvm])\ face, hair and
body oilsthatare popularwith Hollywood
celebrities and supermodels alike—fans
inc ]udvu« tors Anne IIdthd\w\ and Molly
lable on Net-a-

fragrance-making was, a y X
aworkofart.

‘Walking down thestreets in Indlia, one
cannot ignore the smells. Madhumalti,
raat kirani, (|I\4| harsingar fill the senses

i sharp scents. At the
otherendof the spuuunu e the strong
odours:spices, cow dungand fish. Given

ariety, it’s not surprising that India
senmuse formany iconic perfumes.
Guerlain Shalimar, Boucheron
Termes Un Jardin Apres LaMous-
son.and, morerecently, Byredo Flower-
head, which is inspired by the sweet-
smelling flowers ofan Indian wedding.

THENEW SUPPLY CHAIN

The fragrance market in Indiais booming,
with multiple outlets of Parcos and Jo
Malone'sentry into the country this ye:

Inaddition, we have ourown contem-
porary fragrance industry. Scions of
estates who supplied raw materials to per-
fume houses around the world now have:
the apportunity to harness these precious
ingredients, with Western technique and
Indian sensibility.

The House of Uma in Chhattisgarh is
onesuch estate thatwould supply es:
tial oils to beauty giants such as Est
Tom Ford and Givaudan (the
manufacturer of some of the world’s most
premium [ragrances, including Thicrry
Mugler Angel). “These companies have
come to trustusnotonly because wemale
some of the most rare and precious
organic essential oils (such as rose), but

Pnnu—uu izes centuries of knowledge

that has been passed down a family of

royal Ayurvedic physicians.
Manan Gandhi of Bombay Perfumery
also comes from a family that has be
supplying ingredients for decades o
grance houses such as Chanel and Guer-
lain. Gandhi workedat the fam-
:I) business in Grasse
efore launching hisown
brand, Bombay Perfum-
ery, in 2015, “In 2016,
uromonitor has pegged
agrance sales in India at $298
mi]linu(umumll( 2,000 crore),driven by
i llluu rnali
{ the online shopping

£

and the grow l]\ of
medium, ays.

As the Indian customer becomes more
discerning, she wantsboth Western tech-

nique (clean, light), and the uniqueness ol

Indian notes. “We're dealing with acon-
sumer who s informed, ready to experi
mentandnotafraid to challenge the tradli
tionally accepted norms of what consti-
tutes luxury. i Musk by Bombay
Perfumery is a greal example of (his
experimental aesthetic. Itopens with the
sweet, creamy notes of masalachai, which
are soon taken ove
tea, lemong

assand g

ng

BOUQUET OF IDEAS

Home is a likely inspiration for most
Indianf 13‘1.mu\huusw At Good Earth,
founder Anita Lallooks at her own back-

http://epaper.livemint.com/epaper/viewer.aspx

by the sharpness of

Gandhi of Bombay
Perfumery.

‘COURTESY GOOD EARTH

hascome tobeassociated with
grandmothers dabbing ittar
behind their ears and hearded
gentlemen in frock coats. Divrina
Dhingra, a car-old perfume
rescarcherand writer s, for example, fas-
cinated by the world of ittar, but sceptical
if their oil-based scents can be marketed
globally, oreven to the Western-looking
Indian middle :“The scentofittaris
simply too rich and pungent,” she sa
“Thereare fashions inscent, asin every-
thing, and today we've lost the appreci
tionof these strong andvery potent tr:
tional fragrances. Nowadays most itfar
(s used (o scent paan or tobacco. Ve
le isstill bought by connoisseurs for us
onthebody. Itsno longer really seenasa

SACHIN SONI

yard. “Everything at Good Earth starts
withanatural curiosity, she says. “I've had
apassion for scentmy entireife, and my
indulgenceis that Thave fresh tuberoses
every day for my home almost thmugh

sty lmnnulmln}.

ar lh s Amrlmm line. “Nothing
gives me greater pleasure than when my
nose tellsme thatit's justright”.” Right
now she is geared for the launch of a
mountain forest blend with cedar and
oakmoss for Good Earth's Van Vaibhav
collection, o be launched on 21
September. When asked
about her favourite
modern Indian fr:
grance, she nam
\phlunu by ’l he

Sahni,
founder: Kama Ayur-
veda, loves unusual,

oo

the top French brands, was convinced

COURTESY GOOD EARTH

WILLIAM DALRYMPLE

luxury product.”
There are others
wlm would beg to

T I\Iumkd
Ghurde, one of
India’s leading

young perfumiers,
who trained in
Thailand  and
Paris, and con-
sulted for some of

that there wasmuch tobe learnt from tra-
ditional Indian perfumery. When she died
tragically last year, she was researching
the potentialinadapting ittar for Western
consumption inan aleohol-based form.
She had pointed out that there have
beenafew successful attempisat repack-
aging ittars and making them available at
the Mehrangarh Museum Shop, the store
f the erstwhile maharaja of Jodhy pur.

(clockwise, from left) Anita
Lal; traditional ‘ittar’
bottles; and a display by
The Perfume Library at the
Good Earth outlet in
Colaba, Mumbai

[hese connoisseurs like to layer their
seents, tomixtherich, deep notesof tradi-
tional Middle-Eastern ittarwith topnotes
from lighter Western perfumes.

Other entreprencurs involved in the
world of Indian aromatics are also waking
up to the untapped potential of the ittar
tradlition. Anita Lal, whoruns Good Earth,
which has done a great deal to bring
Indian aromatics to the market, is also
determined to find a way to make ittars
hip and accessible. She recently visited
Kannauj to investigate the possibilities.
We haven't yet worked out the packag-
ing, or how to apply the oil, but I feel
strongly that we need to crack this. Good
Earthrecently passed 20 yearsand ma
ing ittar work in our market is my big
20th-year resolution
traditionisstill there, iCsintact. 1s time o
rescueit.”

1)
she said, is what has hapy
some Arab countries. Dubai, forexample,
has managed to take the Arabian ittars
into the modernmalland sell them as lux-
ury items to the top tiers of UAE society.

FRAGRANCES
AT AGLANCE
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Moiré by Bombay
Perfumery
Founded by Manan Gandhiin 2015.
An East-meets-West mivwith
leather and tuberose

Love & Joy by AllGood

cenls
Founded by Rajiv Sheth in 2015.
eryfloral combines
o freshness of peony and litchi
withlilyof the valley, amber
and whitemusk.

ThisSpace In Between You &
Me by The Pexfume Library
Founded by Jalnvi Dameron Nandan
in20
Fresh, green, grassy notes with tulsi
and vetiver

Areer Coc

oaCream range

Partsofthisstory dfor apicce
onIndianperfiumery and sensudlityfor The
Economist’s 1813 magazine.

Sloungealivemint.com

‘chai’

carthy perfumes. Among hisinternational
favourites are Moleculc 02 by Escentric
Molecules, whichisamolecule thatbursts
onyourskin to make yousmelllikea bet-
terversion of yourself, and Avignon from
Comme des Garcons’ Incense series.

MESSAGE IN ABOTTLE
Indian perfumers are working in ways
llmlL(mldm(mh(lplhcmmm])uv\\ h
international fragrance houses. From
packaging to ingred verything
l]mu«'hlLlunu}..]mmlxlvlll)m . Moving
on [rom the cut-glassittardans of the past,
perfumes today are encased in tidy con-
tainers like Bombay Perfumery’s stout
hottles, designed by The Brewhouse in
Delhi. The vintage-looking bottlesat The
Perfume Library, designed by Dameron
herself, take you back in time with old-
fashioned labels, typewriter font and pie-
cesof twine.

The ingredients are hecoming more
When I ast spoke to the per-
of Bombay Perfumery, Pic
‘nne (creator of 1020) counted the
spicy, woody Cashmeran among his
favourite notes, while Alexandra Carlin
(creator of Chai Musk) contemplated
makinga fragrance outof custardapple.
In fact, Gandhiis known for making trips
to Haiti for vetiver, which he combines
with Indian jasmine, tuberose, pepper
,\n(lh mongrass.

Matthan, founderof \l]\ Matt-
han Creations, isone of India’s first mod-
crn perfumers, who launched in 2004,
Shetomesfroma nily of incense ma
ers. “Withmy background, I knew froma
very youngage that I wanted tobe a per-
fumer,” she says. When her mother
insisted that she get aformal degree, she
enrolledat ISIPCA, aschool for postgrad-
uatestudy in fragrances, food flavouring
and cosmetics, in Paris. One of her favour-
ite creations is the citrus and turmeric
blend for Arcev, her own bath and body
range launched in 2010, because the
ingredients smell modern, yet encapsu-
late Iu(lmn tradition.

*th of All Good Scents also
]7)!|I<1ﬁ(Igl(Ill(('lld(.l\}..l‘ﬂllﬂ(l My

e

were speci
tion, and other Imu\l |’iluz|la. while in
Europe they were used for haute parfum-
erie. Asayoungboy, Shethloved smelling
these oils; eventually, he joined the
ISIPCA in Paris. He worked for 20 years
under some of the best noses in France
beforereturning to launch his own brand
of fragrances. Notonly are his fragrances
highly rated on Fragrantica.com, the bot-
tesare designed by Krsna Mehta
The Indian perfume industry might be at
anascent stage but it hasn't stopped the
perfumers from boldly channellingnotes
such as leather, masala chai, turmeric,
evencigarettes. Because of India’ssharp.
weetodours, theyare exposed toawide
nge of une: pected notes. Add to that
family legacy, history, international expo-

byAlly h
Foum/mibmlmlm atthanin

2004. Formulated for verydry skin
with the goodness of cocoa butter
and coconut cream

sureand moder andyou have
a community that is building its own
unique style of modern perfumery.
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