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#DRINKFORTOMORROW

Pentire launched in May 2019 to 
make premium non-alcoholic 
spirits by distilling plants native 
to the Cornish coastline.

This journey began with a love of coastal living. 
Catching waves until dusk. Camping on cliff tops, and 
foraging hedgerows for unexpected bounty. Sharing our 
discoveries with a drink in hand, in the wild.

I wanted to bottle those experiences and flavour. A drink 
which could be enjoyed in a bar, pub, restaurant as well 
as somewhere wild and remote. A drink that harnesses 
the power, beauty and immense flavour of plants. 

We bring to you Pentire. 

Alistair Frost, Founder 
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Pentire Adrift has been developed 
and produced by a group of the 
best distillers in the UK.
Since the very beginning it was our goal to create a liquid 
that captures the taste and characteristic of the coast.
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ADRIFT

TASTE 
Coastal, Herbaceous & Fresh

KEY BOTANICALS
Rock Samphire
Sage
Pentire Herbal blend
Citrus
Sea Salt

FREE FROM ADDED SUGAR, ARTIFICIAL 
COLOURINGS AND ARTIFICIAL FLAVOURINGS

‘Intense aromas of delicious coastal botanicals with beautiful 
layers of f lavour’ The Savoy
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To launch the brand we collaborated 
with the best cocktail bars, Michelin 
star restaurants and premium retailers 
in the South West.

Our customers share our passion for quality food and drink, values 
on sustainability and community, along with our love for life in and 
around the sea. 

Nathan Outlaw, Port Isaac

Fitzroy, Fowey

The Pig, Devon & Dorset

The Sea The Sea, Chelsea

Osip, Somerset 

Prawn On The Lawn, Padstow 

Conduit Club, Mayfair 

Harrods, Knightsbridge

Daylesford, Cotswolds

Three Cheers Pub Group, 

London

Some of our Flagship Accounts
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Our Products & Packaging
 
20cl, 50cl, 70cl.
• ‘Seaward’ launching November 2020.
• 50cls launching as a grocery exclusive.

ADRIF T

SE AWARD
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THE NATIONS FAVOURITE 

Trustpilots highest rated 
non-alcoholic spirit

The perfect non-alcoholic alternative 

Pentire is delicious - the perfect non-
alcoholic alternative for a grown-up 
drink. We’re hooked! Great service too, 
parcel arrived very quickly. Thank you! 
Emma

TRUSTPILOT 
Average rating

It’s all about the quality and the taste 

Great local product and great non-
alcoholic alternative to gin. We really 
bought into the ethos of the company, 
it’s all about the quality and the taste. 
Jenny

4.9 / 5
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Sustainability & 
Protecting Our Oceans

We are commited to sourcing responsibly, we use Fair 
Trade & Organically certified ingredients accredited by 
the soil association. We also offer fully tracked carbon 
neutral next-day delivery, with plastic free packaging.

We believe Pentire Drinks 
can be a force for good. 
Balancing profit with 
people and planet.

We also donate to local 
sea conservation charities 
such as Blue Marine 
Foundation.

B Corp / Pending Donating to Blue Marine
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OTHER SELECTED PRESS

8

“Many zero-alcohol offerings can be sickly sweet, which is 
why this new Cornish spirit is a breath of fresh air... it’s a 

grown-up, savoury affair with fragrant herbaceousness and 
salty notes that balance perfectly with tonic water.”

OLIVE MAGAZINE

Pentire continues to be 
featured by the national press
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“Pentire is the most delicious 
non-alcoholic drink.” 

Gordon Ramsay
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The way people drink 
is rapidly changing 

The ‘No&Low’ market

‘Non-alc is the biggest opportunity in the drinks industry right now. 
Today’s customers do not want to compromise on taste, atmosphere, 
or experience regardless of what’s in their glass, and whether they’re 
drinking alcohol or not.’ Distill Ventures / DIAGEO

Source: MCA Healthier Eating Report 2019 & IPSOS RESEARCH

Rejector

54% of UK consumers say the 
healthiness of their drinks is 
important or very important to them.

The non-alc customer base is typically broken down into:

Current market size of non-alc spirits is circa £70 million, 
growing at over 100%/year.

Neglecter

1 in 5 of the UK adult population 
(10 million people) is now teetotal, 
among 18-24 year olds it’s 1 in 4.

Moderator

50% of drinkers are limiting their 
alcohol consumption, especially in 
lockdown. Moderators are driving 
the market growth.

2018 2019 2020 2021 2022 2023 2024

0 mill ion

30

100 mill ion

150

200 mill ion

250

300 mill ion

Pentire 
enters the 
market 

Exit
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Pentire is well 
positioned for success 
in a fast-growing and 
game changing sector 
of the market.

‘Covid sales boost’

Over lockdown Pentire experienced a 4X sales increase 
with strong online performance and consumers being made 
aware of the no/lo alcohol sector and its health benefits.  

Winning premium flagship accounts

Our ability to win and significantly increase rate of sale in 
super-premium accounts gives a stamp of quality, identity, 
and a business case to expand from.

Lovable concept

Our provenance, origin and authentic story of coastal 
botanicals is a concept that has proven highly successful in 
the gin sector.   

Cross-sector appeal

Our product has appeal far beyond the non-alcoholic 
drinking sector. Such as health and wellness, vegan and 
adult soft drinks.

Superior liquid

We continue to receive feedback stating Pentire is the best 
liquid in our sector from non-alc consumers, sommeliers, 
chefs and industry professionals. Quality is a key pillar to 
our company.

Key points we have proven since launching:

‘Pentire has more potential than any other brand in the 
non-alc sector’ AB InBev / ZX Ventures
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Strong sales performance 
to date with growth 
accelerated by COVID

• Over 20,000 annualised 
units per year. Ahead of our 
Y/2 forecast’ 

• Built a strong business case 
locally to expand from. This 
is a typical path in premium 
spirits. 
 

• Established a favourable 
price structure / margin for 
export, wholesale and retail.  

• Strong initial rate of sale 
and repeat orders. 

(Since inception in June 2019)

Export 7%

Trade 23%
Of f line 3%

Online 67%

Breakdown by channel

Monthly revenue by client type

Unit sales (quarterly)
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Alistair Frost Founder 
Sales & Marketing

Alistair’s background in bartending, 
bar managing, then onto sales and 
marketing for premium drinks brands 
provided the perfect platform to seed 
Pentire into market. 

Head of Grocery & Export 

Head of E-Commerce

Ed Grieg-Gran Co-Founder 
Operations & Finance

Ed joined Pentire in August 2019 after 
8 years on the trading floor of BofA 
Merrill Lynch and a 1st Class Masters in 
Engineering & Economics from Oxford. 
Ed brings much welcomed pace and 
structure to scale in a fast-growing market. 

Beau Miller 
Brand Ambassador & Account Manager

Beau recently joined the team full time 
after doing summer tastings and support. 

Luke Campbell 
London & National Sales Manager

Luke joined in September from Karma 
Drinks. His role is to drive our top line 
sales through trade channels with a focus 
on winning supermarket listings. 

Richard Singh & Rianta Capital 
(Board Observers) 
Valuable mentors and exceptional 
sounding boards to the company.

Rob Grieg-Gran (Director) 
Founder of Mindful Chef, the healthy 
recipe box company backed by Piper. 

Shilen Patel (Board Advisor)
Founder of Distill Ventures who 
launched & sold Seedlip. 

We are growing the team

Advisor Network

Next hires
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‘We see Pentire as a true 
leader in the non-alc sector’ 

Nick Flemming, Harrods Wine & Spirits Buyer
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Sales Strategy:
Multi-channel & evolving 
with the landscape

Key Focus for 2021 & 22

Increase
visibility

International
Trade
Shows

Shopify / 
webstore

Push Pentire
& Tonic

Retail
Displays

In-store
tastings Ocado

Grow 
listings

Packaging
to upsell

Discover
Strategic
Partners

Amazon

Food 
pairings

Partnerships

Window
Displays

Drive existing 
rate of sale

New 
serves

Menu
listings

+ new 
SKU’s

Drink 
at home

Pop-ups
& Events

Off Trade

Export

Direct to 
Consumer

Continue to innovate

We are a pioneering and digital lead company 
which focuses on direct to consumer along 
with supporting our retail customers, on trade 
customers and international clients. It’s this 
that has allowed us to make Pentire available 
in 14 countries with excellent rate of sale data 
to display to our prospects and future trade 
customer base.

We are finalising new flavours under 
development soon to be released. This allows us 
to have more shelf presence, options for buyers 
and experience for customers.

In our distillery in Cornwall we also have the 
capability for small batch collaboration labels 
which opens up great partnership opportunities. 

New packaging also opens up more gifting 
options and retail opportunity.  

On Trade
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Marketing Strategy

KEY FOCUS

Learn

Discover

Experience

Immerse

Connect
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Our long-term vision

Building a local-global brand which 
champions ingredients and promotes an 
active coastal lifestyle.  

Ambitious
Adventurous 
Independent 
Ambitious 
Craft
Sustainable

We aspire to be the 
leading UK non-alc 
brand with a huge 
global customer base.
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Financial Forecast

5-YEAR FORECAST

REVENUE (£K)

GROSS MARGIN %

NET INCOME (£K)

GROSS PROFIT (£K)

2019

33

31

(105)

10

2020

242

47

(253)

115

2021

593

50

(376)

299

2022

1 ,321

54

(182)

713

2023 2024

2 ,749 5,081

58 60

438 1,446

1,592 3,062

FIVE YEAR PROFITABILITY ANALYSIS

Revenue (£k)Net Income (£k)
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2019 2020 2021 2022 2023 2024

Our route map for growth is clear

Y1 (2019) – Winning local top tier accounts whilst proving potential with select 
national customers and wholesalers. Small scale export. 

Y2 (2020) – Driving volume through independent retailers, pub groups and 
speciality fine food stores. Develop wholesale and export channels. 

Y3 (2021) – Win additional grocery customers and continue to expand export to 
USA & and Australia.) 

Y4 (2022) – Win additional grocery accounts. Expand into USA beginning with 
California & New York. 

Y5 (2023) – Export to Middle East & rest of world.

Y6 (2024) - Continue to progress into new territories and drive current channels.  



#DRINKFORTOMORROW 19PENTIRE DRINKS

How to invest in Pentire

TAX-RELIEF THROUGH EIS

• Individual income tax relief of 30% of the amount 
invested with the potential to split the relief between 
the tax year of your investment and the previous tax 
year. 

• Investors can claim relief on up to £1,000,000 
invested through EIS per year. All shares must be held 
for a minimum of three years or the tax relief will be 
clawed back.  

• Capital Gains exemption on earnings realised on 
shares held for a minimum of three years. 

• Loss relief: should the company fail investors receive 
additional relief equivalent to their tax bracket 
multiplied by the ‘at risk’ capital.

WHAT TO DO NEXT?

Please email our founder Alistair on: 
alistair@pentiredrinks.com 

Please let us know the amount you wish to commit via 
email, or fill in the form on our website: 

www.pentiredrinks.com/pages/invest

Password: adventure
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# D R IN K FO R TO M O R R OW
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CO N TAC T  U S

Thank you for your interest, please contact Alistair 
or Ed with any questions you may have at:

hello@pentiredrinks.com

www.pentiredrinks.com

Pentire Drinks Limited,
6 Fore St, Port Isaac,
Cornwall, PL29 3RB

Company Number: 11380994 
Registered in England and Wales.

# D R I N K FO R TO M O R R OW
@ PE N T I R E D R I N K S
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LEG A L  D I S CL A IM E R 
WARNING This document is published by Pentire Drinks Ltd and constitutes a 

f inancial  promotion pursuant to section 21 of Financial  Services and Markets Act 
2000 (as amended) (“FSMA”) .  It  has not been approved by any party authorised 

and regulated under FSMA . Reliance on this document for the purpose of 
engaging in any investment activity may expose an individual to a signif icant risk 

of losing al l  of  the property or other assets invested.

Potential  investors should be aware of the risks associated with an investment 
in the Company especial ly at an early stage in its development and if  any doubt 

regarding the contents of any Pitch,  must consult their own professional advisers. 
Investment in the Company carries substantial  risk and may involve special  risks 

that could lead to a loss of al l ,  or a substantial  amount,  of such investment. 
Unless prospective applicants for shares ful ly understand and accept the nature 
of the Company and the potential  risks inherent in the Company they should not 
invest in the Company. A prospective investor should consider carefully whether 

an investment in the Company is suitable for themselves in l ight of their personal 
circumstances,  the economic cl imate,  and the f inancial  resources available to 

them. There can be no assurance that the Company’s objectives wil l  be achieved. 
As such, an investor ’s capital  may be at risk .

ANY INVESTMENT IN PRIVATE LIMITED COMPANIES, ESPECIALLY AT AN EARLY 
STAGE IN THEIR DEVELOPMENT, IS AN INHERENTLY RISKY INVESTMENT. IF 

YOU ARE IN ANY DOUBT ABOUT INVESTING, THE COMPANY RECOMMENDS YOU 
CONSULT WITH YOUR FINANCIAL ADVISOR. 


