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Motocaddy has recently celebrated its tenth 
birthday - having transformed the powered trolley 
sector over the past decade with a series of highly 
successful product, sales and marketing initiatives.
The first of its distinctive models rolled onto the 
fairways in 2005 and since then, Motocaddy trolleys 

have been sold in over 40 countries around the world to golfers who have come to trust 
the brand and appreciate the performance and enjoyment benefits offered.

“We’ve had tremendous support from our customers during these ten years and are 
determined to repay their loyalty and provide them, as well as consumers, with still more 
progressive models and good service in the years ahead,” said Chairman David Wells.

According to Paul Hedges, CEO of Foremost Golf: “Motocaddy has made a major 
contribution to the growth of the trolley sector during its relatively short time in the market 
and its impressive products have helped our members increase revenues significantly.”

“Motocaddy has come to represent innovation in the trolley market and its ambition 
to provide great product for future golfers should be applauded,” said Chris Jones, 
editor of Today’s Golfer.

Take a look at the timeline inside to see some of the key moments in Motocaddy’s history.
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DRIVING UP REVENUES
Recent market figures from Golf Datatech* confirm that strong up-selling by Motocaddy 
stockists has continued to drive up revenues attributed to electric trolleys.
Half-year statistics show that while the overall trolley sector has been relatively flat across Europe’s 
biggest golf market, unit prices continued to increase rapidly by more than 10% year-on-year.

“There are two main reasons for higher revenues within the trolley sector,” said Sales 
Director Neil Parker. “Some consumers have clearly decided to trade up to the higher 
positioned models to benefit from greater functionality; while many more golfers are now 
choosing to buy a quality Lithium battery to power their new trolley.

“Motocaddy has promoted the Lithium category relentlessly over the past two years and the 
message we’ve conveyed about its benefits in terms of efficiency and longer lifespan has 
obviously registered with a lot of those golfers looking to purchase a new model,” he added.

*Jan-June 2015

Innovations like the EASILOCK™ bag-to-trolley connection system have led to Motocaddy becoming the market leader in cart bags.
The brand is 30% up in unit sales on last year and sells almost twice as many cart bags as its 
nearest competitor. It’s also third in overall golf bag sales, according to the latest Datatech figures. 

The Dry-Series range of fully-waterproof cart bags – launched earlier this season - has 
strengthened the brand’s market share and Martin Balfour, Head Professional at Donnington 
Valley GC in Berkshire, rates them highly. 

“It’s one of the best bags on the market and ideal for anyone looking for a premium-quality 
waterproof cart bag,” said Martin. “The technological advances are there to see and it’s very 
lightweight. I also think the price point is spot on for a bag of that quality.”

The best-selling Pro-Series range also offers exceptional quality and features, while the sleek 
Club-Series and super-lightweight Lite-Series provide a bag to suit every customer.

NO.1 IN CART BAGS

Premium trolleys are driving up revenue

The latest Motocaddy range



POWER SURGE

‘A JOY TO USE’

Sales of the new S7 REMOTE electric trolley have been a 
revelation this season - outstripping projections and attracting a 
lot of media attention.
“Reaction to our first remote-controlled model has been really 
positive and helped to grow demand for ‘hands-free’ navigation,” 
said Marketing Manager Oliver Churcher. “Developed over a long 
period to meet consumer demand, the reception for the S7 has 
fully justified our faith in the project.”

Nick Riley, PGA Advanced Professional at Henbury Golf Club in 
Bristol, sold an S7 within hours of it being on show in his shop. 
“A member took it out and loved it so much that he bought it 
straight away. He said the control was ‘fantastic’ and he loved the 
premium look. There’s a big role for remote-controlled trolleys 
among affluent golfers with a love of gadgets, who would buy an 
S7 in a heartbeat,” added Nick.

The S7 gained another fan in Joel Tadman, Technical editor of Golf 
Monthly, who tested one of the first production models and posted 
a website review. ‘Packed full of innovative features to make 
navigation easier and fun, the S7 was a joy to use…and useful in 
a multitude of situations – mostly looking for balls in the rough, 
saving valuable time,’ commented Joel.

Motocaddy’s extensive ‘Time To Go Lithium’ advertising campaign has helped generate a surge in sales of trolleys equipped with 
Lithium batteries. 
They accounted for more than 6 out of 10 of all Motocaddy trolley sales in the first half of this year, up from 33% in the same period in 2014. 
Lithium sales with the world’s most popular trolley – the S1 – increased at an even quicker rate, having doubled last year’s level.

“The trend towards Lithium as the most effective power source for golf trolleys is now well established,” said MD Tony Webb. “Now 
we’re not only working hard to continue this trend, but also educate golfers on the different Lithium compositions and why LiFePO4  
is the most suited to golf applications.”

Motocaddy products have benefitted from some outstanding press 
coverage in recent weeks - with the media introduction of the 
C-TECH carbon fibre trolley stealing the headlines in the leading 
golfing titles.
Today’s Golfer gave it a double-page spread under the heading ‘Light 
fantastic’ in its September issue and said the brand had taken trolley 
design to ‘a whole new level’; while Golf Monthly featured a full-page 
review saying Motocaddy was ‘a constant innovator in the trolley 
sector and has again pushed the boundaries with the upcoming 
C-TECH model.’ Golf World called it ‘the trolley of the future.’

Earlier product testing of the S7 had resulted in strong coverage, 
including reports in National Club Golfer and on popular websites 
like Golfalot and Golfmagic.

NCG asserted: ‘For those looking for a remote control trolley at 
a realistic price, try the S7 REMOTE’, while Golfalot commented: 
‘Get ready to add another remote to your life – for your golf trolley.’ 

Meanwhile, Lady Golfer magazine put eight trolleys through their 
paces and found that the ‘best all-round trolley on test’ was the 
M3 PRO model.
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E Q U I P M E N TThe growth of custom
Derek Murray explains why manufacturers have 

changed the way they market and sell clubs to us.

THE TECH EXPERT

I can’t believe how much things have 

changed within the golf industry in the 

past five years. Everything is different, 

but one area that’s particularly caught 

my eye is how golf clubs are marketed and 

sold to us. Of course, we’re still being told 

that new clubs will improve our performance 

– and in many cases this is true – but the 

focus has started to switch from massive new 

technology stories to custom-fitting to 

ensure you get the right club with the right 

set-up in your hands. I strongly believe this is 

a change for the better.
I recall a time when a certain dominant 

golf company was pre-selling drivers that at 

the time had no name or price. We didn’t 

even know what the clubs looked like, yet 

retailers were urged to buy into a 60/40 mix 

of two different drivers without having any 

clue about what they were going to do and 

whether we’d be able to sell them. This was 

fuelled by the consumers view that, “well, if it 

doesn’t work, I’ll just buy another one”. But 

the global economic crisis has changed 

people’s buying habits. In recent years, 

people simply couldn’t afford to have this 

attitude and this in turn forced manufacturers 

to change as well. Thankfully, the ‘sales 

arrogance’ of pre-selling without any 

information is well and truly a thing of  

the past.
This change in buying habits has also 

fuelled the growing unrest amongst 

consumers about how often new clubs are 

released. They can’t believe that technology 

is changing that fast and the brands are 

telling them to invest in yet another new 

driver. And you know what, the public are 

right.
The truth is technology in drivers is not 

changing at all. It can’t because the 

manufacturers have reached the limits of 

distance and performance allowed under 

current R&A rules. This means that all the 

drivers that have come out in the past few 

years are technically all the same in terms of 

their key performance outputs. Now you 

might argue that the fancy new driver you 

have is definitely going further and straighter 

than your old one. After all, that’s why you 

bought it. But it’s probably more down to the 

fact that the way the driver is designed – the 

position of the centre of gravity and internal 

weight design etc – is better suited to the 

way you swing and hit the ball rather than 

increased performance from the technology 

itself.
So manufacturers are now working to get 

you into the right club instead of bringing out 

new ones that do anything substantially 

different. The custom build section in golf 

companies has grown up to 60% in the past 

few years and ever-increasing numbers of 

consumers are having their clubs built to suit 

them rather than buying straight off the rack 

and hoping for the best.
This is great news for us, but it’s not so 

good for the manufacturers who are focused 

on volume and hitting massive sales targets. 

Volume and custom don’t go well together. 

Sales are down because golfers just aren’t 

changing clubs as fast as they used to. This 

means the majority of golf companies will 

slow their approach to new models. For the 

brands that used to bring out five or six new 

designs in a year, it’s looking like this could 

fall to two a season for the foreseeable future 

– one launch in the early autumn and another 

in February to coincide with the PGA 

Merchandise Show in Orlando every January. 

I believe this is better for everyone.

There’s no denying the global economic 

crisis was incredibly difficult for golf – and 

everything else – but at least one positive has 

emerged from it. The changing buying habits 

of golf consumers has forced manufacturers 

to alter the way they market and sell golf 

clubs to us. More custom-fit options and 

wider availability of this service is helping 

more and more golfers get the right clubs in 

their hands – and this means lower scores 

and more enjoyment. A big win for us golfers.

Motocaddy has pushed the boundaries with the new C-Tech electric 

trolley, which looks incredible and has all the functions you need.

The trolley of the future

NEW PRODUCT

THREE OF THE BEST  The products and technologies that caught Derek’s eye this month.

This is a new low flight and lightweight shaft 

that I’m having a lot of success with. It’s 

something a bit different because lightweight 

shafts usually produce higher flights. It works 

really well with the higher-flighting irons 

heads that are currently in fashion.  

www.pxshaft.com

PROJECT X PX95 
FLIGHTED SHAFT

People are often cynical about strengthened lofts but the TaylorMade RSi and Ping i-Series models have done it for 

the right reasons. The new heads make 

the ball launch higher so reducing the 

lofts actually makes the ball launch at 

the same angle as previous models.

I’m a big fan of counterbalanced putters. 

Putting more weight in the head and above 

your hands in the grip to increase the stability 

of your stroke makes 
perfect sense and it really works. It helps tempo and keeps the hands passive. www.odysseygolf.com

STRONGER LOFTED 
IRONS

ODYSSEY TANK CRUISER PUTTERS

W e can all picture the typical electric 

trolley in our heads, but I bet it 

doesn’t look anything like this slick 

new creation from Motocaddy. The 

C-Tech is a premium model that’s designed to turn 

heads as well as be intuitive and effective to use.

The futuristic frame is made from high-grade 

carbon fibre and weighs just 6.7kg (8.9kg with the 

Lithium battery included) and a team of specialist 

luxury product designers contributed to the 

stylish and functional design.
The lightweight motor has Intelligent Speed 

Control, which offers extra braking capacity when 

travelling downhill and extra power when going 

uphill for unrivalled control and efficiency without 

needing to alter settings to continue walking at a 

comfortable speed.It has a smooth-touch ergonomic handle, 

electronic parking brake, patented USB charging 

port for GPS devices, Easilock bag-to-trolley 

connection system and it folds down to a size 

more than 40 per cent smaller than top-selling 

Motocaddy S-Series models.
Plus, a luxury car component manufacturer has 

contributed to the bespoke glide dial used to 

control the trolley’s 10 speed settings and an 

Adjustable Distance Control function enables the 

trolley to travel independently up to 45 metres.

“The C-Tech represents the future of premium-

priced powered trolleys and clearly has a ‘wow 

factor’ given its ultra-modern appearance and 

build quality,” says Motocaddy Chairman David 

Wells. “It’s unusual having so many different 

suppliers for a single model, but the final assembly 

of each trolley takes place at our facility in the UK 

and allows us to use the very best materials 

available for each component.”
The C-Tech trolley is available from winter 2015.

Price: £1,800Web: www.motocaddy.com

10 YEARS OF MOTOCADDY
2005: The first trolleyThe Explorer is born, 

which features an L-shaped handle and 
lead-acid battery.

2006: The S1 is born
The S-shaped frame and T-bar 

handle that has become the 
signature of Motocaddy trolleys 

is debuted in the first S1.2007: More control 
featuresThe S3 Digital included a 

revolutionary digital control 
panel with speedometer, clock 

and distance readings.2010: Introducing lithium
A new management team is 

formed following a buy-out by 

the directors and the brand 
reaches market-leader status 

by the end of the year. The new 

S3 Digital features a USB port and a lightweight Lithium battery.
2012: Personalised 
trolleysMyCaddy allows golfers to 

personalise their trolleys and 
Motocaddy becomes the first company to offer a five-year limited warranty on its Lithium batteries.

2013: The M1 Pro
The compact-folding M1 Pro exceeds its global sales 

forecast by 33%.
2014: Easier to use

The M3 Pro introduces the 
Easilock trolley/bag connection 

system and the Quickfold mechanism.2015: Remote controlledThe S7 Remote is Motocaddy’s first remote controlled electric trolley.

The market-leading 
brand is a decade old.

‘Technology in drivers is 
not changing - it can’t 

because manufacturers 
have reached legal limits’

Custom-fitting is great for us all.
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The Lithium battery weighs just 2.2kg and slots seamlessly into the frame.

The inverted wheels move in towards the frame to make the trolley more streamlined when folded.

It folds down to a size more than 40% smaller than Motocaddy S-Series models.
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WHY WE’VE MADE IT

BY MOTOCADDY 
CHAIRMAN 
DAVID WELLS
“The C-TECH 
represents the 

future of premium-priced 
powered trolleys, and clearly 

has a ‘wow’ factor given its 
ultra-modern appearance and 
build quality. It’s unusual 
having so many different 
suppliers for a single model, 
but the final assembly of 
each trolley takes place at 

our facility in the UK and 
allows us to use the very  
best materials for each 
component. We know it costs 
more than our other models, 
but we also know there are 
lots of golfers who want 

something that 
stands out and  
is packed with 
the latest 
technology. We 
are very proud 
of the design.”

MOTOCADDY

arbon fibre is usually associated 
with high-tech machines like F1 
cars, Tour de France bikes and 

fighter planes. It’s expensive to produce 
and expensive to work with – but 
that hasn’t stopped Motocaddy 
using it to create its new 
C-TECH trolley. 

The British company 
wanted to make a splash in 
the luxury trolley market and 
shake up the existing designs 
with a cost-no-object design. 

So they called in specialists 
from different industries to help 
them design and produce one, 
from the carbon-fibre frame to the 
electronics and gearbox. A luxury car 
maker even designed the dial which 
controls the speed settings. Why? 
Motocaddy wanted it to feel special. 

The C-TECH weighs just 6.7kg, making it 
one of the lightest electric trolleys 
available (and lighter than a Tour de 
France bike). The sleek design also folds 
down 40% smaller than the company’s 
popular S-Series model. 

As the C-TECH is aimed solely at the 
premium end of the market, especially in 
continental Europe, it has a high-spec 
gearbox, intelligent speed control (slows  
it going downhill, maintains your pace 
uphill), a USB charging port for your GPS 
or phone, smooth-touch handles and an 
electronic parking break. 
● Details: RRP £1,800, available this 
winter. www.motocaddy.com

Carbon-fibre C-TECH takes electric 
trolley design to a whole new level

Light fantastic 
C

New
Gear

Attention to detail
From the carbon weave on the frame to 
the way the trolley reassuringly folds, the 
attention to detail is incredible. For instance, 
the control dial was especially made to feel 
high-quality to the touch, just like a luxury 
car. It operates an Adjustable Distance 
Control function that lets it travel on its own 
up to 45 metres. 

It’s ultra-compact
You can easily pick it up with one hand, while it 
can fold down to almost half the size of a normal 
Motocaddy trolley. The wheels (which can be 
removed) move inwards towards the frame to make 
the trolley narrower, while the lithium battery is tiny. 

It looks fantastic
Motocaddy called on the talents of 

a team of luxury product designers 
to come up with the sleek yet 

functional look that translates into 
one of the most stylish trolleys you’ll 
see. It reminds us of a Tour de France 

bike in the way it’s styled, with its 
carbon frame and narrow wheels. 
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Inverted wheels move in towards 

the frame to make the trolley more 

streamlined when folded A USB charging port, digital clock 

and battery meter all feature on the 

futuristic glide-dial control 

Golf Monthly’s knowledgeable test team brings you all the latest developments 

from the world of equipment, plus comprehensive product tests and reviews

A snap-fi t lithium battery 

weighs just 2.2kg and slots 

seamlessly into the frame

The C-TECH trolley weighs 

just 6.7kg, or only 8.9kg 

with the battery included

NEW GEAR
Motocaddy 

C-TECH electric trolley

Edited by Joel Tadman

�

At a glance

� Motocaddy introduces super-

lightweight premium trolley

� Carbon fi bre trolley will retail at £1,800 

and will be available this winter

A constant innovator in the trolley 

sector, Motocaddy has again pushed 

the boundaries with the unveiling of 

its upcoming C-TECH model, which will hit 

the shops this winter.

The super-lightweight, carbon fi bre 

model marks the tenth anniversary of the 

brand and weighs in at just 8.9kg with its 

compact lithium battery.

Specialists drawn from several sectors, 

including Formula One, were involved 

in its production, offering advice on the 

carbon fi bre frame, hi-tech electronics and 

futuristic glide-dial control mechanism 

that offers ten speed settings.

At £1,800, it’s aimed more at the 

discerning golfer, but includes a host of 

cutting-edge features, such as its ultra-

lightweight Limited Slip Differential 

gearbox and brushless motor that 

combine to drive the trolley.

Its snap-fi t lithium battery slots snugly 

into its frame, which can fold down to a 

size more than 40 per cent smaller than 

Motocaddy’s S-Series models.

Other bespoke features include an 

electronic parking brake, a height-

adjustable handle and scorecard 

and umbrella holders made from the 

same material as the frame.
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SUPER SHOWING

Coverage in Golf Monthly, Today’s Golfer and Golf World

2005

The first trolley, the Explorer 
features an L-shaped handle 
design and is powered by a 

Lead-acid battery

THE DEBUT TROLLEY

2006

The S1 (now the world’s 
favourite trolley) introduces a 

distinctive S-shaped frame and 
T-bar handle that would become 

a signature look

WORLD’S FAVORITE TROLLEY

2007

Trolley features are taken to 
the next level as the S3 Digital 

offers an advanced digital 
control panel with speedometer 

and distance readings

REVOLUTIONARY CONTROL

2008

The ground-breaking S1 trolley 
transforms into the S1 Digital 
model with LED screen, plus 
battery and speed indicators

NEW DIGITAL ERA

2010

After a major facelift, innovations 
on the new look S3 Digital include 

a patented USB port to charge 
GPS units, plus the option of a  

lightweight Lithium battery

SMART CART

2009

Products like a Travel Cover and 
Drinks Holder are introduced 

to expand the Accessory range. 
Pro-Series bags premiered to the 

trade for the first time

GET ACCESSORISED

10 YEARS OF INNOVATION.... Following a decade of investment in research and development, here are some of the key moments that have helped shape the modern trolley sector:



An audience of key distributors and selected media were given a special preview 
of the future of golf trolleys when the revolutionary C-TECH model was recently 
unveiled at Europe’s tallest building - The Shard in London.
TV presenter and keen golfer Chris Hollins highlighted the brand’s investment in 
development when he previewed the super-lightweight premium trolley to 50 guests 
some 400 feet above the capital city. Some travelled across Europe to view the carbon-
fibre model for the first time and place orders, with limited stock already delivered to 
markets like Germany and Sweden.

SPECIAL PREVIEW

VIDEO STAR

The new S7 video is just one of a suite of videos available for 
stockists to promote the Motocaddy range in-store to potential 
customers.
There are specific promotional videos for the six electric trolleys, 
the EASILOCK™ bag-to-trolley connection system, QUIKFOLD 
assembly mechanism and the benefits offered by Lithium batteries.

“No other brand in the trolley sector has as many videos available 
to their retail partners,” said Oliver Churcher. “Naturally, we’re 
very keen to see them screened, because they definitely make a 
positive impression on anyone looking to buy a trolley.” 

Footage of the S7 in action was taken from high above Woburn 
– host of the European Tour’s British Masters – and the video 
demonstrates the trolley’s intelligent features, including dual- 
pressure directional controls, lateral slope compensation and anti-
tip rear wheel.

Videos can be downloaded from the brand’s resource centre or 
ordered through a Territory Sales Manager.

Leading golf courses across the country responded so 
positively to Motocaddy’s offer to subsidise the cost of new 
Lithium powered rental trolleys that more customers than ever 
are switching their entire fleet of rental trolleys over to Lithium 
batteries.
“The move is paying dividends for our customers in terms of 
higher rental revenues and extra sales of Lithium batteries,” said 
Neil Parker. “The initial outlay for the trolleys is recouped within 
the first few weeks and the subsequent income stream is extremely 
valuable to the club.”

A typical reaction came from Jon Dry, Director of Golf at Bearwood 
Lakes GC: “The most notable difference I’ve seen after changing 
to a full-range of Lithium rentals is the reliability. The fact they 
can be out on course without fail is a huge benefit to the golfer 
and to us as a club, with more trolleys being used every day and 
boosting our revenue.” 

Contact your Motocaddy Territory Sales Manager for further 
information about rental opportunities.

LOVING LITHIUM

S7 REMOTE video featuring drone camera footage

TV Presenter Chris Hollins at the C-TECH preview

2011

Motocaddy signs deal to 
market & distribute high quality 

LitePower Lithium batteries which 
have gone on to become the No.1 
replacement Lithium unit in golf

LITE-YEARS AHEAD

2013

The new compact M1 PRO is a 
revelation; exceeding its global 

sales forecast by 33%. An M1 Lite 
push equivalent is launched to 

great acclaim

SMALL BUT MIGHTY

2015

Ten years of investment  
in product development & 

consumer research culminates 
in the launch of the Dry-Series 
waterproof bag & S7 REMOTE

TEN YEARS OF INNOVATION

2010

After a major facelift, innovations 
on the new look S3 Digital include 

a patented USB port to charge 
GPS units, plus the option of a  

lightweight Lithium battery

SMART CART

2012

Motocaddy becomes the first 
company to offer a 5-year limited 
warranty on its Lithium batteries, 

assuring retailers & golfers of 
unrivalled reliability

UNRIVALLED RELIABILITY

2014

New M3 PRO combines 
ultimate features with compact 
folding. Innovative EASILOCK™ 

bag connection system and 
QUIKFOLD assembly introduced

ULTIMATE FEATURES

Following a decade of investment in research and development, here are some of the key moments that have helped shape the modern trolley sector:
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Sales of the S7 REMOTE have been giving some of the largest golf 
retailers in North America a welcome boost.
“The new remote-controlled model is proving very popular with 
regular golfers across Canada, where it’s seen as the most practical 
alternative to buggies,” said distributor Joseph McLuckie.

“Golf retailers have seen an immediate reaction in terms of sales 
when they’ve positioned the S7 prominently in store and presented 
the trolley as a star attraction,” he added.

“The same is true in the United States and Australia as the S7 is quickly 
making inroads into the market,” said Chairman David Wells. “We’re seeing 
tremendous interest in the remote model from the major retail partners in 
these large golfing countries.”

DOLLAR TRAIL

The final event of the regular 2015 PGA EuroPro Tour season took place 
recently at Prince’s famous links and Hayden McCullen from Delamere Forest 
in Cheshire won after a six-hole play-off.
The 19-year-old won a Motocaddy S1 Lithium trolley in addition to the £10,000 
prize money, plus a spot in the Desert Springs Tour Championship in Spain, 
where he stands a chance of earning a Challenge Tour card for next year.

A recent survey found that over 65% of PGA EuroPro Tour members regularly 
use a Motocaddy electric trolley and according to Nick Teale of Matchroom 
Sport, the players depend on the reliability.

“It’s not just because Motocaddy have been a huge part of the EuroPro for 10 
years, but because the players love the way they look and above all they’re 
reliable. You don’t see many other brands out on the course,” said Nick.

Motocaddy has supported the PGA EuroPro Tour since 2005 and seen a 
number of top Tour players emerge, including Ross Fisher, Nicolas Colsaerts 
and Bradley Dredge.

TOUR PROVENPRIMEDFOR 
ACTION

$

As temperatures fall and courses become prone 
to frost and rain, so the switch to accessories 
geared towards the winter weather begins.

Here are a selection of products from the 
Motocaddy accessory range designed to make 
winter golf more enjoyable and boost your sales 

when the weather takes a turn for the worse.

Hedgehog Winter WheelsClearview Umbrella

Deluxe Trolley TowelDeluxe Trolley Mittens

Rainsafe Cover Umbrella Holder

Motocaddy has supported the EuroPro Tour for 10 years


