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ROWIN’ IN THE WIND

—

Training for the Olympic Games is hard work. Fie Udby Erichsen won a silver medal at the 

Olympic Games in London in 2012 representing Denmark in women’s single sculls rowing. At 

the moment she works out two times a day, aproaching the Olympic Games in Rio de Janeiro 

in 2016. This is her story about thecircumstances involving her sport 

and lifestyle.       

STREET ETIQUETTE

—

The two founders of the menswear lifestyle website Street Etiquette, Travis Gumb and Joshua 

Kissi, met with RAINS for a small chat about their passion for fashion, styling, travels and 

much more.

THE ONE WHO LIVES IN SILENCE, LIVES WELL

—

This is a story of the life of a young man and the crucial decisions in life that make us who we 

become. One of the most essential turning points for Asger Hjort was the first time he found 

himself without any phone coverage, miles from the nearest city and far away from the hectic 

nightlife that ruled his everyday life. 

THE NEWCOMERS

—

From where the scandinavian heritage of nature is roughest and where the sand meets water 

and where the the endless horizon of wild waves in the ocean leaves you speechless, this is 

where the RAINS AW15 collection rises. The design universe is characterized by a controlled 

combination of dusty eminent colors inspired from the expression of soil and tones of the 

blue ocean.

F E AT U R E S

F E AT U R E S 43



B I N S U R F E N B I N S U R F E N

Binsurfen means "gone surfing". The four guys behind the German blog are living their lives 

trying to fit surfing trips into every spare moment their work or studies offer. From one day 

trips to Denmark (600km oneway) to three weeks in Iceland, wherever they go it might be cold 

water and empty lineups.

Story: Felix Gänsicke

Photographer: Felix Gänsicke

BINSURFEN
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B I N S U R F E N B I N S U R F E N

Felix Gänsicke, Dan Petermann, Lucas Günther and Phil Biewald don't fear the temperatures around 0°C and neither do they 

want to change their lives. "We are from Rostock in the north of Germany and the Baltic water can reach 0,5° in the winter. 

The air is even colder than that. But it is not about the cold. It is more about the journey, the fight and the feeling, when you are 

rewarded after a long search", Dan says. Due to technical innovation it is no longer unbearable to jump into frigid water. 6,5 mm 

of the newest generation neoprene keeps you warm enough to resist the cold for hours.

Felix Gänsicke (24) originally founded "Binsurfen". While studying psychology in Hamburg, he is also a filmmaker and 

photographer. The latest Binsurfen project "Headache" - the first German cold water surf movie - is his masterpiece so far and 

will be screened internationally in countries such as USA, Spain, France, Denmark, England, Bali, etc.

Dan Petermann (27) is a freelance graphic designer based in Rostock. "I need to be self-determined, otherwise I could never 

pursue my needs for being surrounded by water." His passion for graphics and photography is clearly inspired by the ocean and 

the surfing community.

Lucas Günther (24) studies graphic design and is always aiming for innovation concerning his graphical abilities. Without his 

dedication it would not have been possible to create a book to come along with the "Headache" DVD. 192 pages of pure cold 

water surfing!

Phil Biewald (24) is the physician of the group. Studying medicine he has probably chosen the hardest career out of the four of  

them. But his love for cold water surfing and his passion for exploring open all boundaries to freedom and happiness. 

Surfing in Northern Europe can be a "Headache." Literally.

So many adventures on iceland! This is a hottub in the middle of nowhere. 

38°C of water temperature. And outside a freezing 6°C!

One of the most special moments in travelling Denmark. 

We have never found such perfection again in Thy.

When the Binsurfen crew traveled to Iceland, Scotland, Denmark and in Germany with a hand full of other German surfers they 

knew they would only find adversities.

They are proud of what they considers to be "the first German cold water surf movie." "We've lived long months and endless 

hours on ships and roads. Heavy rain, storm forecasts, icy water temperatures and colder air were with us all the time," Cold 

water surfers know the feeling of that ice cream headache that you get when duck diving for your first winter session.
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R A I N S  C O L L A B SR A I N S  C O L L A B S

The collaboration between the modern rainwear company and 

the classic sailor shoe manufacturer captures the true spirit of 

craftsmanship and prepare you for a rainy and comfortable adventure. 

SPERRY provides classic sailor designed shoes at the highest quality 

and combined with the Scandinavian design esthetics of RAINS, the 

collaboration collection presents a modern inspired AVO sailor shoe 

in reptile black spots – the artwork is also transformed onto a classic 

rounded sneaker silhouette. Both shoes has been touched with signal 

orange soles and traditional hardware fittings from the RAINS. As a 

contribution to the collection all shoes is delivered in a waterproof 

bag made from the classic lightweighted RAINS fabric. 

Sperry Top-Sider is the original brand of boat shoes designed in 1935 

by Paul Sperry, the older brother of writer and illustrator Armstrong 

Sperry, whose books often featured a sailing theme. The Top-Siders 

were the first boat shoes introduced into the boating market. In 2012, 

Sperry, along with KEDS, Stride Rite and Saucony became part of 

Wolverine Worldwide.

RAINS X SPERRY

R A I N S  X  S P E R RY R A I N S  X  S P E R RY 1 09



R OW I N ’  I N  T H E  W I N D R OW I N ’  I N  T H E  W I N D

The next goal for Fie Udby Erichsen is the Olympic Games in Rio de Janeiro in 2016. Fie 

is representing Denmark in woman’s single sculler rowing and this is her story about the 

circumstances involving her sport and lifestyle.

Story: Fie Udby Erichsen

Photographer: Nikolaj Thaning

ROWIN’  IN THE 
WIND
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R OW I N ’  I N  T H E  W I N D R OW I N ’  I N  T H E  W I N D

It is a beautiful sunny day by one of the most alluring 

lakes in Copenhagen. We are surrounded by trees, the 

sky is blue, the sun is shining, the birds are singing, and 

the wind is blowing strongly – a typical summer day in 

Denmark. 

This is where we meet Fie Udby Erichsen for the 

first time. This beautiful setting is the daily are-na for 

Fie, who at the moment spends all of her time as a 

professional single sculls rower. Fie will represent 

Denmark at the Olympic games in Rio de Janeiro in 2016.

The most ideal weather condition for rowing is 

completely still air. When the wind is blowing too strong, 

the rowing strokes become harder and more inaccurate. 

“The wind is everything”, says Fie Udby Erichsen. “Bad 

weather results in bad strokes and therefore also a bad 

technique.”

“To become a professional rower you need to train every day from a very young age. You don’t need to row every 

day, just do some kind of physical training”, says Fie Udby Erichsen.   

As a result of the very inconsistent and unreliable 

weather conditions in Denmark, Fie has a very torn 

relationship to her home ground and training facilities. 

“When the weather is good here in Denmark there is 

no place I would rather be rowing. I especially love my 

quiet morning cruises when everything is still and all 

the animals peep out. Unfortunately, the windy and cold 

weather is more common in Denmark than still air and 

completely blue skies,” says Fie. To compensate for the 

weather barriers in Denmark, Fie spends five weeks 

in Austria every summer in company with the Danish 

National Team. Here they are guaranteed the ideal 

weather conditions for rowing.  

Luckily Fie does not have to spend all of her time in 

the unpredictable Danish weather, since half of her time 

is dedicated to physical training in an indoor gym. “In 

my opinion, strength and tech-nique are almost equally 

important in professional rowing. I believe that strength 

counts 45% and technique 55%”, says Fie. The technical 

training takes place on the water and the physical 

training in the gym. A typical physical workout for Fie 

involves the rowing machine, weight lifting, core training 

and spinning. 
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R OW I N ’  I N  T H E  W I N D R OW I N ’  I N  T H E  W I N D

As for any professional athlete, Fie’s physical shape 

is dependent on her food. Fie has been on a strict diet 

since she was 15 years old, and having just turned 31, 

living a healthy life has basically become a routine for 

her. “When I was younger and I was forced to follow a diet 

for the first time, it was really hard for me. I actually had 

to give it up because I was hungry all the time and I didn’t 

feel like I had the energy to complete my training”, she 

says. “Today I don’t even think about it. I know what to eat 

and what not to eat, and also when it is okay for me not 

to follow the diet.” Fie has a strong belief in maintaining 

a normal life beside her sport, and she finds it hard to 

witness all the fitness girls of today taking their exercise 

and diets to an extreme level.

In the peak seasons, where Fie is training two times 

a day, she needs a lot of energy to perform her best 

and therefore she eats a huge amount of food. In these 

periods she eats a lot more than her husband. “I really 

love food and I eat a lot of it! I actually fear the day when 

I am not practicing rowing on a professional level and 

have to eat less”, says Fie with a smile. 

Leaving Fie Udby Erichsen and Bagsvaerd Lake 

near Copenhagen makes you instantly long for nature 

and the tranquility of life outdoors. Even though Fie has 

her struggles with the Danish weather conditions, her 

natural glow, pink cheeks and smiling eyes writes the 

intense passion for her sport and lifestyle all over her 

face.

Fie Udby Erichsen started rowing when she was 11 years old and has won several medals. Her greatest 

achievement so far was at the Olympic Games in London where she won a silver medal. 
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ST R E E T E T I Q U E T T E ST R E E T E T I Q U E T T E

Joshua Kissi and Travis Gums are the faces and voices behind the popular lifestyle website 

turned creative agency, Street Etiquette. Founded in 2008, Street Etiquette showcases style using 

a cultural, historical and urban perspective. With sartorial influences stretching from all parts of 

the world and eras, Street Etiquette has managed to assemble a truly unique view of fashionable 

menswear. On a hot day in New York RAINS had a chat with the two guys about their journey from 

the beginning and up to today. 

          

Story: Joshua Kissi

Photographers: Travis Gumbs & Joshua Kissi

STREET 
ETIQUETTE
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ST R E E T E T I Q U E T T E ST R E E T E T I Q U E T T E

Who is behind Street Etiquette and what do you stand for?

Travis Gumbs and Joshua Kissi are the founders of Street Etiquette, but 

we do have many frequent collaborators that we consider family. We 

stand for telling stories through style with various media such as photo, 

video, writing and other creative media. 

Where did your journey begin? 

Our journey began back in 2005 when we discussed online style forums 

– there was a limitless amount of opportunities. The conclusion ended up 

being that we basically wanted to give a voice to young kids who shared 

an affinity for style, fashion and everything cultural.  

Have you always been driven by exploring new territories? 

Yes! We think it's really important to explore the unknown and make 

yourself a little bit uncomfortable. Essentially that was one of the 

reasons we started the "Travel Etiquette" brand  - to continue to explore 

new cultures, countries and cities gave us a brand new outlook on life.

What has been the most memorable trip you have been 

on, and why? 

I think the most memorable trip would have to be our trip to Thailand. We 

traveled to Thailand with no real solidified plans as to what exactly we 

would do when we got there, but through the connections of social media 

we met up with friends in Thailand who had a similar mindset to us. 

We traveled from city to city in Thailand, the food, culture, and language 

were all new territories especially since it was the first Asian adventure 

we embarked on.

If you could visit anywhere in the world tomorrow, where 

would it be?

It would definitely be Tokyo, Japan. We have been talking about it for 

years now. Tokyo's unique sense of personal style and curation is 

quite alluring.

2 01 9



ST R E E T E T I Q U E T T E ST R E E T E T I Q U E T T E

What’s your biggest motivation for moving forward with 

Street Etiquette?

To continue to tell stories that are of substance and experience. The 

world is based on our gift to retain and express information - with so 

much going on as far as communication and what ideally is expressed 

we want to make sure Street Etiquette is a cultural reference many 

years from now while affecting lives the way the brand has done so far.

RAINS wants to be associated with positive outdoor 

moments – are you ever feeling limited by the rain or do 

you make the best of it? 

To be honest, it really depends on what type of mood we're in, I feel like 

if you're equipped for the rain then you will take full advantage of the 

mood the rain provides but if you have a real bad day and desperately 

needs the sun for setting on the perfect light, than the rain can be rather 

frustrating. But again – there is nothing like the smell and sound of 

falling rain drops in the streets of New York – it’s probably a love/hat 

relationship.

Can a quick rain shower change your day? 

A quick and unpredictable rain shower definitely changes everything – 

you have to ready to adapt under the circumstances nature offers. We try 

to prepare the best we can and seize the unpredictable in a creative way 

and refuse to be limited. Real creativity often appears in the unexpected 

and the unpredicted.  

What can we expect from Street Etiquette in the future? 

We want to keep exploring and keep telling our stories through text and 

images. Creativity is our gasoline and the world is our road and we really 

just want to get out there and show people what we do and get inspired 

by energy of cities and power of nature. We really can’t say what the 

future holds, but one thing’s for sure – we will keep our selves and our 

followers inspired and motivated for adventures. 
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The Parisian concept store colette was founded back in 1997. Colette 

is without a doubt one of the worlds leading fashion stores and some 

people may refer to colette as a Fashion Institution due to their take 

the store has on combining lifestyle and fashion. Colette has made 

a name for itself for selecting a strong mix of high fashion brands 

as well and has also gained a reputation of getting behind emerging 

young brands from on early stage and develop strong and long term 

relations throughout season after season. 

This leads to the RAINS x colette collaboration – to salute the constant 

development of the work between the two companies, we teamed up 

a brought the heart of the Parisian fashion capital into the traditional 

RAINS fabric and welcomed the colette blue sleeves and hoodie and 

the classic RAINS Jacket in grey. To complete the look, we got the 

New York based artist, Darcel to create one of his significant eye 

illustrations, which is printed on the chest of the jacket. The collection 

is produced and sold in a limited number of 75 units and will be 

released during PARIS Fashion Week.

RAINS X COLETTE

R A I N S  X  C O L E T T E R A I N S  X  C O L E T T E 2 42 3
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T H E  O N E  W H O  L I V E S  I N  S I L E N C E ,  L I V E S  W E L L T H E  O N E  W H O  L I V E S  I N  S I L E N C E ,  L I V E S  W E L L

FIRST STOP:  COPENHAGEN 

I’m a country boy. Born and raised far from anything remotely urban. 

So when I moved to Copenhagen, I experienced an insatiable appetite 

to live in the beating heart of the city and really absorb the vibe 

and energy of the place. I wanted to create, engage and live out my 

entrepreneurial spirit. I wanted to channel my entrepreneurial energy 

and see how far my abilities would take me. In this particular period I 

started out making a living by arranging events and parties. I did pretty 

much everything from underground pop-up events for art magazines 

in Vesterbro to client VIP-get-together stuff in the more posh areas of 

Copenhagen. At that time my idol was a weird bittersweet mix of the 

promoter Jean Von Baden, the lead singer 

from Black Rebel Motorcycle Club and Danish entrepreneur Klaus 

Riskjær. At the end of the journey I ended up with co-ownership of a 

bar, and I worked as a party promoter for one of Copenhagen’s most 

lavish and extravagant nightclubs. 

However, the nightlife got the best of me, and the turning point was 

when I wet my bed without even waking up. The hype, the glamour, and 

the excitement had been exchanged with odd working hours, faceless 

people and an unhealthy addiction to good times. Eventually it had to 

end, and I needed to re-evaluate my existence. Something easier said 

than done, as the scene around me never changed. 

The following story is the story about who I am, my choices in life and the crucial episodes that 

has made me the man I am today. To sum it up, a lot about angling and what it means to me. 

Story: Asger Hjort

Photographer: Nikolaj Thaning

THE ONE WHO 
LIVES IN SILENCE,

LIVES WELL
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T H E  O N E  W H O  L I V E S  I N  S I L E N C E ,  L I V E S  W E L L T H E  O N E  W H O  L I V E S  I N  S I L E N C E ,  L I V E S  W E L L

HOOKED ON A FEELING

I clearly remember the first time I was without any phone coverage, 

miles from the nearest city with nothing but a fishing pole and the 

silence of the sea.

 

In no time, I went from being part of the hectic nightlife of Copenhagen 

to spending all my weekends in a two-man rowing boat on a deep lake 

in search of pikes willing to bite. I was hooked on angling. I didn’t see 

it coming, it just sort of happened when a friend of mine asked me if I 

wanted to test-drive his uncle’s rusty lure. And boy would I! We made 

a rule that the one who catches the first pike gets to drink a pilsner. It 

turned out to be the funniest, long-winded drinking game ever. However, 

the suspense in-between beer and catching a pike took me by surprise. 

I found tranquility, serenity and insight. And it all came with a stunning 

view. 

INNER PEACE

I got to know myself a whole lot better and found that I’d missed out on 

quite a lot. The last 7 years had been one long hangover and most of it 

was hazy at best. One day my fishing buddy said: “The one who lives in 

silence, lives well”. That sat with me for a while. People really don’t care 

about what you do, but if you are truly happy with it, you become a better 

and more tolerant person. So, take it easy, and figure yourself out. 

I got hooked on angling and started chasing pikes and perches. I used 

every trick in the book and pretty fast I learned to do my own snoods, 

tie a proper Palomar and make unique double knots. I learned to jerk 

bait like the Swedish and in no time I was the sharpest knife in the tub. 

At one point I even considered calling the owner of the coolest fishing 

brand around, Savage Gear, and pitch myself as a promoter and sales 

general for his products. The plan was simple: lead an army of newfound 

fishing fans to the promised land of inner peace. I had to make a living 

and chasing pikes and perches on a daily basis just didn’t cover my 

expenses.  

3 02 9



T H E  O N E  W H O  L I V E S  I N  S I L E N C E ,  L I V E S  W E L L T H E  O N E  W H O  L I V E S  I N  S I L E N C E ,  L I V E S  W E L L

BACK TO CIVILIZATION

I never got around to executing my humble plan of world domination. 

Out of the blue, a friend of mine called me up and told me about his new 

bar project in the city. At first, I could feel past virtues swell up inside me 

with an unhealthy mix of guilt and contempt, but when he asked me to 

do the interior design I was puzzled, curious and kind of relieved that it 

would be during normal work-hours. So, I accepted to give it a try - after 

all, the next few days weren’t exactly perfect fishing weather anyways. 

As I stepped into the new place, I was immediately displeased with the 

paint on one wall, the way the doorway was made, and why a room 

was separated into two separate sections. Apparently I had a stance on 

colors and interior design too. The next two weeks I practically slept in 

the “office” trying to turn a sleazy cave into a nice, exclusive cocktail bar. 

I wanted to make it look like the million that was actually being spent on 

interior design. At the end of the day my friend and his investors were 

overjoyed with the result. I decided on the spot to make my own interior 

design company: A Studio. 

CALM WATERS

It has been a wild ride and at least as hectic as the old days. However, 

the calmness from angling remains, and the joy of the work is back. 

I’m true to who I am and what I do, and I am still a very passionate 

fisherman, whenever I can find the time. I don’t think I would have been 

as happy today if it hadn’t been for my introduction to angling. In fact, I 

have no idea what I would be like as a person. Probably old before my 

time and a very grumpy man.   

Every time I find myself on calm waters, wearing a woolen sweater 

with my good luck hat tucked down my ears — I smile, look over the 

calm sea and find comfort in the fact that I finally figured out what it’s 

all about. 

–

Asger Hjort 

Dedicated Angler Since 2013
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R A I N S  X  L E  F I X R A I N S  X  ST U S SY L I V I N '  G E N E R A L  STO R E

Out of love for art, tattoo and clothing, Le Fix was founded in 

Copenhagen in 1999. At its core was a group of designers who 

created a space with creative freedom for its members to unfold 

their individual and mutual potential. Le Fix has gained a unique 

position as a highly esteemed lifestyle brand with strong roots in 

Copenhagen and an in-depth international appeal. Le Fix owns 

two stores in Copenhagen, which carry the Le Fix collections plus 

a number of the most interesting lifestyle brands in the world. In 

addition to clothing, Le Fix also operates two tattoo parlors, an art 

gallery and a woodshop. 

Combining the danish lifestyle brand Le Fix with the classic and 

minimalistc details of RAINS led to a unique design extending to the 

street wear universe. The collaboration was a tribute to the sporty 

and yet classic look including both jackets, hats and pants. The two 

jackets were based on the RAINS Breaker jacket and were made in 

the classic lightweight fabric from RAINS. Le Fix gave the Breaker 

new dimensions, by adding new cuts and color ways that gave both 

jackets an edgy and urban reference, which is the signature for Le Fix 

aesthetics. The bucket hats came in the same waterproof material 

and were matching with the two jackets. The pants were the classic 

RAINS pants and were made in navy with the Le Fix x RAINS label. 

RAINS X LE FIX Stussy is a clothing brand from the early 1980s. The company is one 

of many that has benefited from the surf wear trend originating in 

Orange County, California, but has largely been adopted by the street 

wear and hip-hop scenes. In 2013 Stussy launched Stussy Livin’ 

General Store in Tokyo, Japan. Everyday products that can be found 

in a general store are designed and curated by Stussy in the hopes of 

adding to an enriching living space. 

Combining details from both the classic RAINS universe and street 

wear inspired STUSSY Livin’ GENERAL STORE, the jackets brought 

together the best elements from both worlds and saluted the 

functional street wear apparel. The collaboration between RAINS 

and STUSSY Livin’ GENERAL STORE included a jacket inspired by 

the classic Jacket style from RAINS. This specific style was made 

with inspiration from the traditional look of a classic rain jacket with 

modern street wear inspired fitting and pockets.

The significant STUSSY logo was printed on the inside of the jacket 

as a suppressing element to the single-color jacket, which was made 

in sand and green. 

RAINS X STUSSY LIVIN’ 
GENERAL STORE
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TO M M Y &  T H E  R O C K TO M M Y &  T H E  R O C K

TOMMY & THE 
ROCK

This is a story told by a man who lives and breathes for the life on his motorcycle and who could 

not imagine him self being resident anywhere else than in the warm western of the

United States.

Tommy and his group of friends share the same passion for motorcycles and the wild life and 

spends as much of their time as possible practicing this passion.  

          

Story: Tommy Monette

Photographer: Jack Ludlam
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TO M M Y &  T H E  R O C K TO M M Y &  T H E  R O C K

Life on the road. 

The western United States is a magical place. The vast area I have the luxury of calling home is filled with dense forests, high 

mountain peaks, rivers, giant lakes, scorching deserts, lush farmland, and just about every type of vista you can imagine.  If you 

travel through the western US, in only a matter of days you could venture from the scorching Sonoran Desert, to the iconic rock 

formations of Utah’s Arches National Park, and up to the famous geysers of Yellowstone. I, and most of my close friends, grew up 

smack dab in the middle, in the high Rocky Mountains of central Colorado. 

Living in such proximity to this great landscape allows us to spend the majority of time outdoors, and the summer months are 

especially adventurous.  The warmer weather allows us to explore our immense backyard on motorcycles, which I personally 

feel is the best way to bear witness to the majestic nature of our deserts and forests. June is extra special as there is much 

snow left on the peaks, the rivers are high with run-off, and the countryside is at its most green. 

Today is June 16th, 2015. As I put these words down, this month I have traveled 2300 miles on the back of my motorcycle. 

I’ve ridden through a snow storm, hail storms, rain, heat, and gale force winds. The journey I have been on in the past 16 days 

has taken me from Denver, Colorado to Seattle, Washington, through the great forests of the Northwest, along the Snake, and 

Columbia Rivers, and back home to the mountains I love. 

Motorcycles are a huge trend these days, with ‘builders’ springing up left and right, brands grabbing hold of images that are 

anything but authentic, and people using the inherently romantic nature of the open road to capture an audience they would 

otherwise miss.  I’m not sure how I feel about all this, but I suppose bringing more awareness to the lifestyle isn’t a terrible 

thing, as long as people understand that it’s personal, and shouldn’t be a ‘look at me’ sort of activity.  
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TO M M Y &  T H E  R O C K TO M M Y &  T H E  R O C K

Personally, I’ve found nothing in life to be more cathartic than being on the back of my bike.  It is a simple activity, and it gives 

you so much time for thought and self-discovery. I’ve come to reach many major decisions in my life on the road, and I’ve 

forged some incredible bonds with people across the country on my motorcycle.  I’ve learned how to travel while being on my 

motorcycle.  It has taught me something as simple as how to pack small and light, and for many days. The mental checklist 

usually runs as such: Power - check, tools - check, clean socks - check, rain gear - check, first layer - check, hatchets - check, 

machete - check, tent - check and bag/pad - check! Then? You turn the key and go.  

Ride, unpack, set up camp, shoot.  Hillbilly living. 
Setting up camp is one of my favorite things.  The conversation we have is that typical of 

locker room settings, and is left behind when we pack up.  What’s said in camp, stays in camp.   

The group I usually ride with is affectionately known by the self-imposed moniker, Santa Fe Tapestry. You’d have to know Danny 

Barone to really understand that, but we will leave that for another story. We are not a gang, we are not a crew, and we are not 

an MC. We are simply a group of like-minded friends who hunt, fish, shoot guns, drink whiskey, and enjoy spending as much time 

in the woods as we can.  Getting there, together, has never failed to be an adventure. Overpasses have become outhouses, bikes 

have been stuck in rivers, we’ve all crashed, broken motorcycles, and each one of us has been the punch line to much shit-

talking by the rest of the group.  
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TO M M Y &  T H E  R O C K TO M M Y &  T H E  R O C K

We’ve stopped at mechanics’ shops to get parts, to have them look at us and say “you guys rode where? On those?” in reference 

to some of the old logging roads we take, and we’ve spent countless nights under the stars, drinking and making fun of one 

another. Handsome Pat tried his best (while we were buried with rain in the mountains surrounding Cucharra) to cut his foot in 

half with a razor sharp hatchet. We taped it shut, he put his boot on, and we made the hour long ride back down a muddy service 

road to the nearest emergency room. That night we stayed the in the most haunted hotel I’ve ever set foot in. We’ve cut logs in 

half with a shotgun for firewood, and if you put any one of us in a no-holds-barred hatchet-throwing contest I’d bet we hold our 

own pretty well.  

When a body of water is present, with good skipping stones, the boys come out of the men.  All set up.

To me personally, the hardest part of these trips is when we pull back into town and riders start to peel off one by one - an exit 

here, an exit there, and pretty soon it’s your turn. You’re alone, feeling content, yet ready to keep going. If anyone reading this is 

ever in the Denver area and would like to join us, we leave most Sundays from Berkeley Supply, a menswear store located on 

Tennyson. We hold a very much ‘come one come all’ attitude, and would love to sit and hear your story.  

- Tommy  
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R A I N S  X  S . T  VA L E N T I N R A I N S  X  O F F  T H E  H O O K

S.T VALENTIN is a multi-brand store in Aarhus, Denmark. The 

company was founded in 2008, with a goal to create exclusive leather 

bags and accessories for men. In 2009 S.T VALENTIN opened the first 

store and the ambition was clear:  “At S.T VALENTIN we present to 

you a fine selection from several components, that combined will 

define the fashionable man of today, but in a new and unique way.” 

S.T VALENTIN presents a combination of classic essentials, timeless 

fashion and new trends from both upcoming and well-established 

designers worldwide. 

RAINS and S.T VALENTIN were proud to present “A Gentlemen’s 

Collaboration” which was founded on an essential and strong bond 

betweend the two. A mutual fascination and reliance upon the classic 

design and details culminated in two unique bags for both men and 

women. Based on a classic design provided by S.T VALENTIN and 

waterproof material from RAINS, a classic weekend bag for the rainy 

and classic occasions was created. The bag was launched in black 

and black spots, and was produced in a very limited amount of only 

100 pieces. 

RAINS X S.T. VALENTIN Off The Hook is an independent retailer that first opened its doors 

in Montréal in November of 1999. Since its inception its mission has 

been to showcase and celebrate the downtown culture from which 

it was born. OTH has continually collaborated with the best creative 

minds in photography, music, sports and fashion from within Montréal 

as well as from other urban centers around the world.

The collaboration between Off The Hook and RAINS reflects the sporty 

and diverse environment from both brands. The collusion contributes 

to the stong relation between the two brands and defines the delicacy 

of simplicity and details.  In the collaboration with Off The Hook a new 

color combination on the RAINS Anorak was created and some 3M 

reflective printing was added onto the style. The specially designed 

Anorak also contributed to the 15 years anniversary of Off The Hook. 

Based on the color scheme for OTH’s 15th anniversary the grey 

and blue tie back to the Greek and Quebecois heritage of OTH. The 

Alpha and Omega symbols reference both the anniversary and a new 

beginning with new partners. The Greek phrase printed under the 

hood means : "I am the Alpha and the Omega" both a beginning

and end.

RAINS X OFF THE HOOK 
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T H E  N E WC O M E R S T H E  N E WC O M E R S

It’s blustering and beautiful walking towards the ocean, passing the high rushes in the dunes 

on the west coast of Denmark. The sea is rougher here than in other parts of Denmark, making 

these beaches the perfect surroundings for exploring old bunkers and looking for treasures on 

the beach. The view is dramatic when reaching one of the most westerly points of Denmark, 

Blåvandshuk – this spot captures wild nature and coastal heritage when combing more than 

twenty lighthouses a long the coast with the waves from the wild ocean. This is where the ocean 

meets the sand and the sky meets the water - this is from where RAINS AW 15 collection 

is inspired.

With the extension to the sophisticated and casual colors of grey and sand, comes the new soil 

color. A dusty taupe grey-brown color, with a complete mat surface with a unique exclusive 

look. The AW 15 collection is characterized by the soil color in combination with the classic navy 

blue color in both the Long Jacket and the Anorak, as well as a solid color in most of the classic 

styles. Two new significant bag styles have been added to the AW15 collection: The Tote Bag, 

and the Day Bag containing new details in both design and technical solutions. The Tote Bag is a 

feminine interpretation of our classic Bag style, and the Day Bag is a sporty and fresh alternative 

to our Backpack style, completing the understated expression of the 

AW 15 collection.

Photographer: Hordur Ingason

THE NEWCOMERS
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T H E  N E WC O M E R S T H E  N E WC O M E R ST H E  N E WC O M E R S

Breaker in soil.

4 84 7
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Curve Jacket in soil. Long Jacket in blue/soil.
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Four Pocket Jacket in green and black.
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HEAD OFFICE

—

Muslingevej 34

8250 Egå, Denmark

mail@rains.dk

T. +45 7199 2516

COPENHAGEN SHOWROOM (DK)

—

Refshalevej 153, 1st floor

1432 Copenhagen, Denmark

rains.dk

5 45 3


