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ROLE/TITLE: Freelance Graphic Designer

LOCATION: Remote – Can work from anywhere

HOURS: Flexible (expected 10-15 hours/week)

COMPANY OVERVIEW:
Mission MightyMe is a revolutionary food company on a mission to end the food allergy
epidemic, which currently impacts 1 out of every 13 children in the US. Our founders
are food allergy parents and the global expert in food allergy prevention, Dr. Gideon
Lack. Dr. Lack’s groundbreaking research found that most peanut allergies can be
prevented by including peanut foods in infant diets early and consistently. This
discovery changed pediatric feeding guidelines around the globe to recommend early
allergen introduction in infancy, however, the baby food industry is still mostly
allergen-free.

Mission MightyMe is disrupting the $20+ billion baby food industry by making it
deliciously simple to include peanuts and other common food allergens in infant diets,
as pediatric guidelines now recommend. The company has experienced tremendous
growth since launching its first product – Proactive Peanut Puffs – in April of 2020 and
its second product – Proactive Nut Butter Puffs – in January of 2022. We are now
moving into our next phase of strategic growth and product innovation!

Mission MightyMe has received numerous awards for its innovative impact on
children’s health. In 2020, the company received a Trailblazer award from Food
Navigator and Fast Company recently included Mission MightyMe in their Top World
Changing Ideas of 2021.

ROLE OF THE GRAPHIC DESIGNER:
This is an excellent opportunity to create impactful creative assets that help shape the
look and feel of our fast-growing brand! Mission MightyMe recently revamped our web
presence and will soon be working through new packaging design with a 3rd party



design agency. This role will support the integration of the new visual system across
the current MightyMe landscape - both print and digital.

We are currently ecommerce only, so this is a heavily digital position. However, we are
planning to move into brick-and-mortar in 2023 which will allow for more print /
experiential design elements as well.

Working with the marketing team, the Graphic Designer will be responsible for the
creation of cross-channel digital assets to power Mission MightyMe’s marketing
program - including social media, email marketing, website (Shopify), and Amazon.
Marketing collateral graphic projects may also be requested (Brochures, Presentations,
etc.).

The Graphic Designer will deeply understand our category (early allergen introduction /
baby and kid food), our brand, customers, consumers and product portfolio to optimize
and ideate our branding. In addition to supporting day-to-day digital business needs,
this role will support packaging projects, in-box material design, and conference / trade
show print piece development to ensure seamless branding across our print and digital
spaces. The Graphic Designer  will also be responsible for maintaining a repository of
creative assets including digital assets, packaging graphics, brand guidelines, logos,
photography, videos, renders, templates and product concepts.

Because we are a growing company, there will also be opportunities to learn and
contribute to other areas of the business if that is of interest!

THE CANDIDATE
A proficient communicator that thrives in consumer messaging and user experiences,
the ideal candidate likes to “own” projects to deliver them proudly at the finish line.
You’re confident in your skills, but open to suggestions, questions, and feedback. You
like to solve problems and you want to work as an integral part of a team that works
diligently towards its goal of creating a world without food allergies. Additionally, you
are learning and growing in the following:

● Strong creative graphic layout capability and design sensibility; strong
understanding of color theory, typography, photography, and customer
experience.

● Ability to learn new tools and software quickly and independently, proactive in
approach.

● Clear and concise verbal and written communication skills; comfortable
presenting concepts across all levels of colleagues

● Ability to envision the bigger picture while maintaining an eye for detail



● Ability to conduct and utilize design research, build mood boards, and tap into
design trends as they come and go

● Strong understanding of file formats and creative guidelines; familiarity with
designing for web (wireframes, UI/UX, ad specs, social specs, etc) is a plus

● Experience in digital, web, social, mobile and e-commerce; knowledge of
content and digital production processes; passionate for all things design

● Knowledge of or experience with the ecommerce ecosystem a plus
● Familiarity with photography principles and experience retouching photos

REQUIREMENTS:
● 4+ years of experience in graphic design, CPG / baby brands a plus
● Proficiency in Adobe Creative Cloud, primarily Photoshop and Illustrator
● Experience in packaging design
● Working knowledge of Shopify and/or Amazon Seller Central
● Experience in digital and print design is required
● UX and/or packaging experience is a plus
● Ability to follow strategy guidance while developing graphics
● Must have own computer

TEAM CULTURE:
We are a team of experienced and motivated professionals, who are dedicated to
using our time, energy, and resources to positively impact society and grow our
company. We believe motivated and effective teams can create and build impactful
work, far more effectively than individuals alone. We believe in cultivating a diverse
team that is inclusive, fosters diversity of thought, and encourages a creative,
celebratory, grace-filled work environment. We strive for perfection and measure
results, but have no shame in failure – instead, we celebrate what we learn from it!
We believe everyone’s voice is important and encourage team members to speak up
and help improve all aspects of our company.

We are a stakeholder-oriented company with tremendous respect and care for our
fellow team members, customers, investors, suppliers, outsourcing partners, and
every person or organization with whom we interact.



As seen in Fast Company

https://www.fastcompany.com/90614755/these-peanut-snacks-for-kids-are-a-simple-way-to-prevent-future-allergies

