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Howe Sound Research is a market research and consulting company 
based in Vancouver, British Columbia, Canada.  In our spare time we like 
to sail in a large body of water nearby called Howe Sound.  We publish 
market research reports that address scientific industries with an 
emphasis on Biotechnology and Clinical Diagnostic markets. We 
consider ourselves experts in these areas.   

We approach market research differently than other companies.  At any 
one time we have a limited number of reports and we update them 
frequently, sometimes several times a year.  Our reports are prepared by 
people who understand the industry and have worked and studied in 
the area.  This contrasts with the many research mills who produce 
canned reports on the Handbag market one day and the XRay market 
the next.   

Our intellectual property is encryption protected.  If you have issues with 
this or would like to upgrade to a corporate license that is not encrypted, 
please contact us at the email above. 

Please feel free to contact us if you have any questions.  We believe in 
customer service and are more than willing to provide after sales 
assistance and custom data. 
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