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@& Pinkla

Furnishing beand that creaees
Ai:clluirc designs inspired
o il et Rk

tradisional and aontemparary work 1o
i stunningpricazs. Pinklay currently
offirs an entine: range of home déor
with cover 400 unicqe products spread
‘2o cateportes such as quils, dohars,
cushions, bedsheers, bederwers,

bath linen, table inen, infant and kids
beding, phh wys, and centre-piecs
2 mame 2 few.

Dhisy Tarvwani, the founder and
driving force behind Pinklay, calls
it, " welcome paee, away from the
husradivae?”. Firsklay has  svill e of
dedgners. However, Diisy still clascly
s the desipn proces - right fom
irdea inception to product mmpling on
o e, i e
Pinklay product stands by the brand
cthosand philasophy: As omeone who
dorsait have a formal desig degree, she
afficere Fecling b restricved and moe:
willinng s push the design boundaries,
bringing farth an amay of refreshing
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Pinklay i one-word for "Pink

Clay’. The name of the brand
“Pinklay' materilized with ‘Pink’
from its powerful visual appeal and
‘clay’ owing to its extraordinary
ability to mould into anything
effortlessly. It 2 creative hands'
delight. Pinklay’s designs are crafied
o convey sories - ofven inspired
from narural elements and diverse
crafis and cultures from around
theweorld. The idea behind Pinklay
was simple - “to create a mare
accessible, aspirational, lifestyle
brand 1o caer 1 the hoase-proud
in all oF us”. Colour ix at the hear
of their are.

y: Adding

Colour To Life

A home décor and furnishing brand, Pinklay,
magically manifests creativity with colotirs,

patterns and prints. =

The brand has frequently
collaboraed with interiar designers
and other brands 1 deign spaces
and events. Mast recently, they
partnered with a new restaurant
in Kenya to visualize and design
their table décor. They have alza
ﬂni]gmyl visual mcndnndixinf fora
multinasional company for display
in their stores and kisdes acros
the counery. Pinklay is cxtremely

ilar in the gilfting and wedding
i pmmifg Ak
corporates and wedding planners.
They never compromise an quality
- all their products are produced
using the best quality materials
available and are rigorously teseed
v emsure they meee and exceed the
customens’ standards.

Desiry Tewrsmni - Pinkdiey

At Pinklay, they emphasize on
reaining authentic an and design
sensibiliies of varicas egions and an
R S i

in double digits has been growing
in double digies and significanly

incresing s presence through o
e hades Find H

underprivileged women in India
“Their desigrs, inspired fromm crafis and
cultures froen amund the globe, and
their bold nse of colour, that i tasteful
and authentic, i what sevsthem apart
from ather brands. In the coming
years the brand sees itslf growing

stones acros the country: They e also
locking at expanding their portfalio
by facaying into kids, beddirg and
décor segment.
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