
 

Sales and Marketing Manager 
 

About our company 
 
EQUUS (www.equus.co.uk) was founded in 2013 in response to a clear gap in the extremely 
fragmented £4.3bn UK equestrian market. The business has grown from start-up to become the UK’s 
fastest growing online only equestrian retailer built on the principle of “by riders, for riders”. 
 
We’re now recruiting an experienced Sales and Marketing Manager. The person in this role will 
drive the digital acquisition and retention of customers and oversee the implementation of all digital 
brand and performance marketing.  

Read the job spec below and then apply with your CV & covering letter to jobs@equus.co.uk.  
 
About the role 
 

Job title Sales and Marketing Manager 

Department Sales & Marketing 

Reporting to CEO (Chief Executive Officer) initially, later CMO (Chief Marketing Officer)  

Location Wyboston Lakes 

Contract Permanent & Full-Time Role 

Package Excellent salary + benefits package 

 

Responsibilities 
 

Duties 1. Manage the digital marketing calendar  

• Work with the CEO to develop and implement the digital 

marketing activity calendar, ensuring synergy between online 

and offline initiatives, digital support of all key brand activities 

and Equus’s CRM strategy. 

2. Manage the digital CRM programme  

• Work with the marketing teams to develop a cohesive Equus CRM 
programme and manage the digital aspect of the programme, 
including database analysis, customer profiling, segmentation and 
retargeting activities, and the flow of customer data between all 
systems with a view to creating a single, in-house Equus database.  

• Drive email subscription, data collection and customer engagement 
programmes.  

http://www.equus.co.uk/
mailto:jobs@equus.co.uk


 

• Oversee the testing, sending, transaction tracking and reporting on 
of equus.co.uk.  

• Develop optimised email creatives.  

• Implement the CRM road map and any new email marketing 
initiatives.  

3. Manage paid search campaigns across all platforms, including 

Google, Bing, Facebook, Instagram, Twitter & YouTube 

• Oversee the management of all aspects of paid search, including 

of ad copy, URLs and keywords, ad translation as relevant and 

weekly reporting of Equus’s paid search campaigns.  

• Manage the paid search budget across all markets and platforms  

• Develop bespoke paid search campaigns for marketing activities.  

• Manage the enforcement against all unauthorised or illegal paid 

search advertisers. 

4. Manage digital media campaigns 

• Work with the CEO to create digital display campaign strategies, 

across relevant markets  

• Oversee the testing implementation, tracking and reporting on of 

all digital media campaigns and partnerships  

• Manage the digital display media budget and booking of all 

digital media.  

• Work with the marketing team to create rich digital display brand 

ad creatives. 

5. Work with the Marketing team to develop and manage the social 

media strategy 

• Work with the Marketing team to implement a cohesive social 

media strategy across Facebook, Instagram, the Equus blog, 

Twitter, and other social media platforms as relevant. 

• Work with the Web & Content team to ensure the website 

synergy and support of the social media strategy. 

6. Manage the SEO campaign 

• Work with the Marketing Team and Web & Content Team to 

ensure that all aspects of digital content, paid search, digital 

advertising and online PR activities are optimised for organic 



 

search and the synchronisation of brand content across all digital 

media.  

• Oversee the development and maintenance of digital product 

feeds. 

• Oversee the weekly reporting on brand digital content, ranking 

and reputation of Equus and its competitors, including feedback 

on those sites, blogs, forums etc. that the Marketing Team 

should be targeting and could be working with.  

• Maintain an awareness of the latest developments in SEO. 

7. Direct the Sales Team: 

• Oversee inbound & outbound sales channels including telephone 

order hotline and webchat. 

8. Manage the Digital Marketing Team 

9. Keep up-to-date on the latest developments in digital 

communication strategies, emerging digital markets and competitor 

digital activity and innovation. 

10. Support the CEO with any special digital projects as necessary. 

11. Act as liaison between the Directors and the Marketing Team, 

ensuring that all company policies are followed, and that company 

strategy is communicated and implemented effectively. 

Benefits, 

opportunities and 

training 

• Supplier discounts; 

• Workplace Pension Scheme; 

• Staff discount of 15%; 

• Bonus scheme and anniversary bonus; 

• Digital marketing training; 

• Supplier product training; 

• 20 days holiday + 8 Bank Holidays. 

Hours of work • Monday – Friday, 9.00am – 5.00pm; 

• 42.5 hours inclusive of breaks – see below; 

• Unpaid ½ hour lunch break + 15-minute paid break 

morning & afternoon; 

• As with any managerial role, you will be expected to work 

additional hours, as necessary, to ensure the smooth 

running of the business and to fulfil your own 



 

responsibilities. 

 
About you 
 

Personal qualities • Highly motivated and enthusiastic graduate with at least five 

years of experience in driving the digital acquisition and 

retention of customers, preferably in a retail environment; 

• A strong and diplomatic team player, able to work across 

multiple departments with differing objectives, whilst 

championing and delivering digital best practice;  

• Excellent communication and interpersonal skills, with the 

ability to impart detailed information in a clear and 

straightforward manner across a range of audiences and 

stakeholders; 

• A passion for digital marketing with a proven ability to 

introduce digital marketing across the business; 

• Strong analytical and problem-solving skills; 

• Well-organised and efficient with strong planning capabilities; 

• Ability to work to multiple, competing deadlines; 

• Strong commercial acumen; 

• Strong Microsoft Office skills and a high level of numeracy. 

Essential skills 

and qualifications 

1. Graduate; 

2. Demonstrable experience in digital marketing with at least 5 years’ 

experience. 

Desirable skills 

and qualifications 

1. Domain knowledge, i.e. knowledge of equestrianism. 
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