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Role: E-Commerce Executive  

Reports to: Head of Digital 

  

 

Purpose:  

Responsible for driving online sales by improving the customer journey, undertaking promotional 

activity and optimising our content management systems, channels and data. You will employ best 

industry standards to deliver own strategy to meet business objectives. 

Make improvements to increase engagement and conversion through better product presentation, 

navigation, A/B testing and cross merchandising opportunities, while closely monitoring performance. 

Focus on continuous optimization and innovation, using multiple content sources and data driven 

learnings to help drive the ecommerce strategy. 

  

 

What we’re looking for: 

- Responsible for the day-to-day management of the E-Commerce channels, including 

Naissance websites (Shopify) and eBay accounts. 

- Deliver a superior consumer shopping experience, optimising our stores with improvements 

to UX/UI, branding, design, navigation, assortment and site content. 

- Enhance site functionality to increase conversion. 
- Create and maintain product and bundle listings to maximise sales (this will include 

uploading imagery, product descriptions and attributes, and making sure listings and 
taxonomy are consistent across the channels). 

- Optimise product merchandising both within our channels and on associated systems 

(NetSuite/Fulfilment Platform/PIM). 

- Ensure that content is optimised for display across all platforms, with a particular 
emphasis on the mobile experience. 

- Maintain high standards of product and customer data integrity and hygiene. 

- Monitor stock levels across all channels and liaise with the Operations team to optimise 

stock availability and address any issues. 

- Create email marketing campaigns, ensuring that the journey from email to site is optimised. 
- Create personalised on-site/email customer experiences based on a visitor’s country and 

buying/browsing habits, applying business rules for on-site product recommendations/ 
cross sells/upsells and creating campaigns for differing customer groups. 

- Support the Customer Services team to resolve queries quickly and efficiently. 



- Review product sales behaviour, trends, site metrics and user behaviour, relating findings 
to sale/site performance to improve conversion rates and optimise sales further. 

- Analyse and report on data from NetSuite and our channels to provide insight and assist in 

strategic decision making. 

- Identify customer challenges and provide creative solutions to convert to sales. 
- Consistently review and address optimisation of functionality and product performance 

across the website. 
- Keep up to date with industry updates and competitor behaviour within the market and 

present opportunities to line manager. 
- Work closely with the Marketing team to ensure that our channels are updated in line with 

the Marketing Calendar and brand strategy, delivering high impact campaigns and a strong 

content strategy. 

- Support social media and PPC campaigns with on-channel content and campaign evaluation. 
- Provide ad-hoc, administrative support to the Digital team. 
- Provide ad-hoc support in preparing data and presentations. 

  

 

Who we’re looking for: 

- Ideally you will have strong e-commerce merchandising and content management 

experience (ideally Shopify) from an established online retailer, across both mobile and web. 

- Excellent time management, multi-tasking, and organisational skills 

- Analytical horsepower focused on creating, analysing and activating key insights. 

- Good understanding of Google Analytics, Google Ads, social media and web platforms. 

- You should have at least a basic understanding of SEO concepts. 
- Outstanding understanding of the shopper and the customer journey, and the ability to 

apply insight to drive change. 

- Excellent command of written English, including spelling and grammar. 
- Passionate and collaborative. A hands-on, detail-orientated team player. 
- A self-starter - proactive, enthusiastic and self-motivated with a passion for achievement 

and the drive to make things happen. You should be prepared to take the initiative and 

make things happen. 

- Meticulous to detail with a logical and methodical approach to problem solving. 

- Ability to contribute within a team environment. 

- Can Do attitude. 

 
 
Advantageous skills and experience for this role: 

• Strong CSS/HTML skills 
• Good Excel skills (ideally including formulas, lookups and data validation) 
• Previous CRM experience 
• Previous experience in email marketing (ideally Klaviyo) 
• Previous experience with Adobe Creative Cloud (particularly Photoshop) 
• Previous experience with NetSuite 
• Previous experience with a third-party inventory and fulfilment platform. 

 

   

 


