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Job Title:  Creative Lead  

 

Reports to:  Head of Brand and Marketing   

 

Job Purpose:  

 
 
 As a key member of the brand and marketing team here at Naissance you’ll be the lead brand 

ambassador and be the ultimate guardian of the brand. Your role will be to develop, position and 

direct the brand creatively across all channels online and offline. This is a unique role that requires an 

experienced creative capable of strategy, direction and management of both the brand identity and 

voice for the business that will encompass everything we do. You will collaborate and creatively inspire 

to elevate the brand position driving both engagement and performance. 

 

Roles & Responsibilities: 

 

- Experience in leading and inspiring a growing creative team.  

-  Define the brand position, deliver the vision creatively, and activate best in class creative and 

communications in order to drive engagement and performance across all channels. 

- Lead the creative development of all brand marketing initiatives, campaigns and content in 

line with the marketing calendar with an emphasis on customer acquisition and retention.  

- Guide and lead the copy writer within the team to produce inspiring and engaging copy 

covering provenance stories, product names, pack copy etc  

- Win the hearts and minds of our customers with compelling storytelling about the craft of the 

Brand.  

- Develop, lead and manage the creative time plan and briefing process into the team.  

- Ability to understand, interpret and question and direct briefs and requirements in line with 

business vision and objectives.  

- Use insights to fuel ideation, creation and origination across the business and develop the 

relevant creative and brand campaigns to support where necessary.  



 
 

 

 

- Working collaboratively internally and cross functionally and with external suppliers and 

agencies to deliver business and team objectives.  

- Lead and manage creative files, assets, imagery, copy and content to ensure access is 

permitted across the business but protected and published based on the latest iterations.  

- Work closely with the wider team to manage the internal change process where appropriate.  

- Communicate, present to and influence key stakeholders to seek alignment and support.  

- Support the maintenance of effective internal communication activity, creating content in 

support People and Engagement initiatives.  

- Able to monitor and review budgets and timelines to meet deadlines.  

- A winning mindset and a willingness for hands on contribution.  

- Prepared to travel within the UK across our Naissance offices and locations, when Covid-19 

restrictions allow. 

 

Person Specification: 

 

- Has a minimum of 5 years relevant work experience.  

- Self-motivated with excellent creative vision and skills with an agile and flexible approach.  

- Preferably a background in an FMCG and / or a B2C Ecommerce company, in a fast-paced and 

extremely competitive environment.  

- An exceptional communicator, collaborator and influencer who lands on the salient point and 

has a confident recommendation and ability to creatively direct and challenge; able to engage 

confidently and effectively at all levels in the business.  

- Whilst you’re brand driven, you’re commercially savvy and comfortable understanding and 

using data to inform decisions and creative content and direction.  

- Customer focused. Thinks globally and translates locally. International experience would be 

advantageous, ideally with beauty or premium brands.  

- Ability to handle multiple projects, prioritise and meet deadlines.  

 

 

 

 


