iiRbipars Burinizii intghinginnm
provice b proved « ool aied
Il ling, with s wido, ronnd
ad profile for even surlico
disteibution. The tool's axclu
sivie “BioSpring”  reduces
spring tension while culting,
to lessen fatigue and enable
more afficient culting and
safer handling. The lension
and maximum opening of

S S
with o wimple movoment ol
o wpriog end o (b ret
apening of the handle, The
ool monsuees 5.5 inches long,

= 755 Hancock Mve,, PO, Box 3998
Bridgeport, CT 06605

{203) 366-5400, (800) 243-4466

fax (203) 366-3953
wiww.gesswein.com, info@gesswein.com

Martin Flyer donates pink diamond
proceeds for breast cancer research

Martin Flyer has launched a breast
cancer charity initiative for the
2006 calendar year, To support
breast cancer research, the company
will donate 5 percent of procesds
from all sales of its pink diamond
jewelry, including rings, earmings,
necklaces and bracelets,

In-store, Martin Flyer will support
the initiative with counter cards
and collateral materials, and the
company will provide additional
advertising support to participating
retailers, Martin Flyer ads will be
tagged with the pink breast cancer
ribbon in support of the program.

A Martin Flyer team will take part
in the Avon Walk for Breast Cancer,
a two-day marathon-length walk
through New York in Detober.

“Now, a gift of love can save our
loved ones,” says Karen Flyer, the
jeweler's director of marketing,
“For the 2006 calendar year, we
at Martin Flyer will do our part to
help eradicate breast cancer, We
hope our retallers can help by
stepping up their purchases of pink
diamond rings, eamngs, necklaces
and bracelets. | am proud of our
company for undertaking such
an important initiative and look
forward to seeing it roll out
throughaut the year”
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IWEAR's hardware-based collection finds
its niche among Southeastern jewelers

jemelry Bine seem inspired by the
shebves of Home Depot.

Offering a distinctive architectural presentation. Dawn Pilpel's licensed
iIWEAR designs feature base metals such as stainless steel, aluminum

and brass, embellished with Swarovski crystals, glass pearls and wood.

The fine was intraduced in fall 20085, and has receved tremendous
respanse from retailers and galleries; according to the company, Sales

efforts have been focused on the southeaster United States, with exhi-

bitions &t trade shows throughout Florida, Georgia and the Carolinas.
Currently, the line is being sold in galleries and specialty boutiquas.
Wholesale prices range from $10 to $70, and pleces come ready 1o

sell, in IWEAR packaging.

= (614) 477-3015, daiweardoyou.com, wiw.weardoyou.com

Iistermatiomal, o Qo joselry and
walch retailar based in tho
duty-free Canbibenn markoet

In addition to developing
Jewelry and walch assortment
plans in a duty-free emviranment,
Hinton-Parker's background
includes intemational produgt
sourcing and private-label brand
development for direct impornt
in both jewelry and watches
and apparel and accessores.

Little Switzerland operates
17 fusury jewelry and watch
boutigues throughaout Alaska,
in Key West, Fla., and on five
Carbbean istands including
four locations in St. Thomas, as
well as outlets in St. Maarten,
Aruba and Barbados.

Color Craft taps LaRoux
for its national sales
manager position

Frank Q. LaRoux has been
named national sales manager
for Color Craft.

In his new role, LaRoux will
handle major Color Craft
accounts that promote the
company’s combination of top
design and access to the latest
in gemstone technology.

LaRoux's 37 years of jeselry
industry experence include
posts with Friedman's Jewelers,
Kay Jewelers. Sterling Jewelers
arid Zale Corp.

For the past 10 years,
LaRoux has worked as national
sales manager for Am-Gold, He
was also general merchandise
manager for LID and, most
recently, served as president of
EMA-USA Diamond
Manufacturers, a Diamand
Trading Co. sightholder.
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