


P L A N E T


HUMANS


D E S I G N



D E S I G N I N G  
B E T T E R  
FA S H I O N  F O R  
E V E R Y B O D Y  
S I N C E  2 0 1 9 .



I N T R O D U C T I O N

The 3 Rings System is the foundation of JUST SUPPLY. It's the 
framework we use to create our products. It sets standards from 
production to delivery, the way we communicate our products and our 
brand with the world and defines goals to reduce, even more, our 
impact on the climate. We strive to create the most transparent and 
honest brand on the planet, sharing our core values and how we 
protect them is essential for this vision.

The 3 Rings are the Planet, Humans and Design. Planet regards 
every impact our products and our brand has on the environment. 
Humans it's perhaps the most complex of the rings, it defines high 
standards for the treatment of our garment workers, yet at the same 
time set goals for diversity and inclusion in all touchpoints of 
our business. Design is the last ring, but certainly not the least. 
The union of our core values is only possible with fun, innovative 
fashion design, creating the highest quality product.
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We strive to create the least possible impact on the planet. Since 
the creation of JUST, we've been continuously evolving products, 
making them more sustainable with every iteration. 

Our first collection was made with 100% recycled materials, making 
it a remarkable achievement for a small sustainable fashion brand. 
Although, in theory, recycling is the ultimate way to make 
something, in practice, it is far from perfect. Recycling cotton and 
polyester needs a lot of energy, hazardous chemicals, is not 
biodegradable, it's expensive and almost impossible to recycle 
again. 

For our second collection, we decided 
to revamp our supply chain, making it 
way more sustainable. We exclusively 
used 100% GOTS certified organic 
cotton from India and recycled 
polyester from China. Our products 
were printed in France, only after 
you order them, following strict 
guidelines and using only water-based 
inks OEKO-TEX ECO-PASSPORT certified. 
We used 0 plastic and only recycled 
packaging materials. All the 
emissions that occurred during 
shipping were offset by us through 
PACHAMA managed reforestation 
projects in Amazonia.
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This system was a leap forward compared to what we used in the first 
collection, but it still has much more room to improve. Organic 
cotton is still very water-intensive, and our supply chain is very 
fragmented, with printing, production, and harvesting being 
thousands of kilometres away from each other. 



For the next generation of JUST SUPPLY, we want to take all that we 
learned until now to create a more efficient and even more 
sustainable brand. How are we doing it? Using the following 
checklist:

All our products have to be
 carbon-neutral (with almost no 

use of carbon offsets)
 traceable
 shipped with 0 plastic and only 

recycled/compostable materials
 biodegradable or easily 

recyclable;


Our manufacturing partners need to 
be
 using (50-100%) renewable 

energy to power their factories
 using 100% renewable energy for 

heating and cooling
 using water recycling technology
 using 0 harmful chemicals (in 

prints and finishes)
 closely located to our main 

customer's area ( Europe and 
North America);

For everything that happens 
between buying and wearing, we 
have this guideline
 using (50-100%) renewable 

energy in our logistics centres
 our shipping partners have to 

have clear net-zero emissions 
targets and be transparent about 
them

 continue to offset all emissions 
from shipping

 increase the efficiency of our 
website to consume less power 
(our website is hosted on 
Shopify running on 100% 
renewable energy);
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We are also making changes to our 
raw materials. We are committed to 
moving past cotton, so we are 
betting our future on new natural 
materials. We are looking for many 
alternatives, like Tencel, banana 
fibres, and grape leather, but the 
end material has to follow this 
guideline
 Organic ( no use of pesticides 
and chemical fertilizers)

 no use of mono-culture and 
great as a rotation crop

 climate-resistant
 consume less water and energy 
than organic cotton;

We are currently researching track and trace technology for our 
garments and a second-hand and end-of-life recycling program for our 
brand. We plan to implement this in the coming years.



We are far from perfect and still have a long way to go, but 
gradually we are approaching a circular model that's good for 
everyone. Moving forward we will be even more transparent and honest 
about our journey.



H U M A N S



H U M A N S

Humans are the backbone of every brand. If it wasn't for our 
customers and our workers we wouldn't be here. 



From the start of our brand, all our products have been made in 
fair wear foundation certified factories (guarantees that workers 
are paid fairly and earn a living wage). Our products are gender-
neutral and will continue to be marketed as such. Because, in 
reality, clothes are gendered only in our minds, everyone should be 
able to wear what they want.

Besides being fair wear 
certified and gender-neutral, we 
currently have not made that 
significant progress in the 
Humans Ring. This will change in 
the next generation of JUST. We 
are deeply interested in making 
a good impact on our society, 
that's why we made this 
guideline for our impact on 
humans: 


note from David: to be honest, 
when i first started this brand, I 
was not that interested in being 
gender-neutral or not, it just made 
sense as it was just t-shirts and 
hoodies. Over the last few years, I 
have grown more and more 
interested in making and marketing 
truly gender-neutral clothes, but 
this you have to wait to see.

 more inclusive sizing
 continue to only work with 

responsible suppliers
 true representation* in our 

visuals
 being transparent about the 

use of digital enhancing and 
cosmetic procedures on our 
models

 make our website and our 
products more accessible to 
people with disabilities

 allocate part of our revenue to 
fund social causes*



H U M A N S

*representation is a difficult thing to measure. But we want to 
make sure that we market our products for the people that actually 
wear them, not for the usual unrealistic beauty standards. We are 
committed to being inclusive towards all people, regardless of 
gender, race, sexuality, religion, etc. But representation is not 
enough. We want to make a real impact on people's lives and help to 
make the world a little bit more kind. That's why we are currently 
working on a way for, when buying our products, you control where 
you want a percentage of your money to go.

Humans are very complex, that's why we want to make sure everything 
has its intended result, to make the planet more kind and 
understanding. We will increase our transparency in this area in 
the upcoming collections, but we know we have still a long way to 
go.
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Design unites all our values and makes them into a singular 
product. Our philosophy in design is simple, creating functional 
and long-lasting quality products that accompany all our values for 
the planet and humans. We are known for our discreet yet fun 
minimalistic design, and we will continue to build on top of that. 
The next generation of JUST is going to be our first that is 
designed from the ground up by us, making it virtually limitless. 
We are eager to play with colour, visuals, sound and storytelling 
in our upcoming collections.

DESIGN + TECH

We are always experimenting with new 
technologies to enhance our products and 
brand. We also want to become more 
transparent regarding the data we 
collect. In 2021 we stopped using data-
intensive retargeting ads. We want to 
build true connections with our customers 
where they are in control of what data 
they want to share with us. Soon we will 
publish changes in our Privacy Policy 
that will help you understand better this 
new approach.
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