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Koskela’s vision for reconciliation is that 

the voices of Aboriginal and Torres Strait 

Islander peoples, and their cultures, are 

recognised, respected and consulted. 

We also aim to recognise, respect and 

highlight the diversity of Aboriginal and 

Torres Strait Islander peoples and cultures.

Our vision for

reconciliation



Our 

business

Koskela’s core business is the design and manufacturing of Australian 
furniture and lifestyle products. Koskela is committed to exceptional 
design, manufacturing in Australia and championing social enterprise. 

Koskela is Sydney’s greatest design hub, located in a 2000m² 100-year-old 

warehouse in Rosebery - we proudly sell Australia’s largest range of Australian 

made and ethically produced homewares, furniture, lighting, art and juniors. We 

also have a commercial arm of the business that works with leading corporate 

clients and learning providers. We deliver considered, bespoke solutions and 

products to interior designers and architects.

In 2017 Koskela became a Certified B Corporation and part of the global 

movement of people using business as a force for good. We believe in more 

than the bottom line and want to be remembered for our commitment to have 

a positive impact.

Koskela strives to tread as lightly as possible on the natural world. We consider 

our impact on the planet in the way our products are made and what goes into 

them, as well as in the way we do business.

We source the very best materials with our focus on sustainability being 

imperative. We craft furniture and homewares in a way that is kinder to the 

environment and the people behind it. We strive to minimise our footprint on 

the planet and when possible upcycle and repurpose fabrics and materials. 



This is constantly evolving – as we embrace new technology, processes and 

materials when they become available. We are committed to taking new steps 

every year.

We make sure that our products are made in a way that does not impact the 

health and wellbeing of the workers making them.

All Koskela pieces are proudly crafted to order in Australia using quality 

materials and innovative techniques. Koskela is proudly Australian owned 

and made. We know how all of our products are made and we have a close 

relationship with the people who make them.  We have the joy of working with 

some of the world’s best manufacturers right here in Australia – true masters 

of their craft.

We are deeply committed to social enterprise – using our design skills to 

empower Australian Aboriginal and Torres Strait Islander artists and artisans 

to create new contemporary design products.

From 2017 onwards 1% of all Koskela product sales will go towards developing 

more of these products with additional Australian Aboriginal and Torres Strait 

Islander communities. This allows the artists to continue to live a life they have 

chosen to lead, maintaining their traditional practices by creating an alternate 

income source, independent of any Government funding. This all started with 

Yuta Badayala in 2009, the first ever collaboration between a design company 

Our 

business



and Aboriginal and Torres Strait Islander weavers. A Finalist in the Rigg 

Design Prize and IDEA Award shortlisted, this lighting and furniture range was 

exhibited at Milan Design Week, The National Gallery of Victoria, GOMA, The 

Powerhouse Museum as well as many works being specially commissioned for 

countless office environments, including Qantas HQ as well as the acclaimed 

Noma restaurant in Copenhagen. Koskela has a firm belief that Australia’s 

unique Aboriginal and Torres Strait Islander cultures need to be celebrated and 

acknowledged.

Koskela employs 27 people across its commercial and retail divisions. 20 of 

these roles are full-time, and 7 are part-time. We currently have 0 Aboriginal 

and Torres Strait Islander staff members.

Koskela is located in Rosebery, Sydney, NSW. Our core business is conducted 

in NSW, however we also work with commercial clients in VIC, QLD and WA. 

Koskela has 1 office location: 1/85 Dunning Ave, Rosebery NSW 2018.

Our 

business



Our 

RAP

When Koskela Directors Sasha Titchkosky and Russel Koskela 

left corporate careers to create Koskela they wanted to create 

a company that represented their values and had a purpose 

bigger than the mere pursuit of profits. Koskela has a firm 

belief that Australia’s unique Aboriginal and Torres Strait 

Islander cultures need to be celebrated and acknowledged. 

Koskela has been partnering with Aboriginal-owned and governed community 

art centres since 2009 when we created Yuta Badayala with the artists from 

Elcho Island Arts. Koskela now has collaborations with the Durrmu Arts, 

Jilamara Arts, Warlukurlangu Artists of Yuendumu, Tangentyere Artists, 

Yarrenyty Arltere, Moa Arts, Erub Arts, Tjanpi Desert Weavers, Milingimbi Arts 

and Culture, Elcho Island Arts, BulaBula Arts - all Aboriginal and Torres Strait 

Islander owned and governed Art Centres.

In 2017 Koskela developed an Aboriginal and Torres Strait Islander cultural 

protocol document for all staff to refer to. This document is a living document 

and one that staff can request to engage with and update, to encourage shared 

learnings.



Our 

RAP

On the community hub floor of Westpac’s recently refurbished Kent 
Street headquarters in Sydney is a unique Aboriginal art installation 
that took many hands and minds to bring together. 

The three immense woven structures are known as the Reflection Pods, with 

the largest spanning over three metres. The Reflection Pods are a highlight of 

the Kent Street overhaul, representing the bank’s strong commitment to their 

Reconciliation Action Plan. The concept and design of the Reflection Pods was 

developed by Lucy Simpson, a proud Yuwaalaraay woman and the Director of 

Gaawaa Miyay Designs. Her proposal was inspired by convergence, continuity 

and referenced the strong women and saltwater story of matriarchal Sydney 

and the importance of community, making and knowledge transfer.

Koskela came on board to realise this vision, alongside Elcho Island Arts and 

Milingimbi Arts and Culture. Koskela started working with the Yolngu weavers 

from Elcho Island Arts in 2009 to develop a series of pendants lights known 

as Yuta Badayala. The phenomenal success of this collaboration cemented 

Koskela’s commitment to working with Australian Aboriginal and Torres Strait 

Islander communities and has led to several more collaborations with Aboriginal 

and Torres Strait Islander owned and run art centres throughout Australia. 

Koskela now allocates 1 percent of profits (roughly 10 percent of revenue) 

towards developing these social enterprise projects, and part of this fund was 

put towards the Reflection Pods.

CASE STUDY 1: 
 

Reflection Pods 

for Westpac 

Sydney



Our 

RAP

The joint artist statement from Helen Ganalmirriwuy, Susan Balbunga, Helen 

Milminydjarrk, Zelda Wuigir, Elizabeth Rukarriwuy and Abigail Mundjala refers 

to a fruitful partnership between the two art centres: 

Weaving has a long history in Yurrwi (Milingimbi) and the recent large-scale 

project in collaboration with Koskela brought dharrwa yolgnu (lots of people) 

together. Some of us are family and some Yolngu (people) we didn’t know, 

some of us have been weaving for a long time and a few are just starting to 

learn, we are from different clans and live in different camps but all of us are 

working together.

In total 21 Aboriginal and Torres Strait Islander artists worked on the project. 

It took them three months to complete. The benefits of a large-scale project 

such as this are immeasurable. Not only does it provide guaranteed income, 

it also galvanises the artists and piques the interest of younger generations. 

The bolstered tradition of weaving helps to carry forward the Yolngu gurrutu 

(Yolngu kinship system). “Gurrutu is key to the strong intricate fabric of Yolngu 

culture,” says Rosita Holmes, Milingimbi Arts coordinator.

The artists’ statement also speaks to this: We come to the art centre every 

morning doing djama (weaving work). Going home keep doing djama 5, 6, 7 

o’clock lights on now. 8, 9 o’clock. At the wanga (home) the grandchildren are 

helping, collecting firewood and roots, bark and leaves (used for dying natural 

fibres). This is how they learn their culture and law.

CASE STUDY 1: 
 

Reflection Pods 

for Westpac 

Sydney



Our 

RAP

According to Lucy Simpson, Aboriginal and Torres Strait Islander design is 

the amalgamation of beauty, functionality and story, and in this regard the 

Reflection Pods are an outstanding success. They function just as intended 

– Westpac staff are able to see if one is available at a glance and enjoy some 

peace and quiet in an open-plan environment. Beyond functionality however, 

they are an incredible art installation and a wonderful example of the strength 

of community, connectedness and continuity celebrated across all Aboriginal 

nations – from Sydney Harbour all the way up to Arnhem Land. 

CASE STUDY 1: 
 

Reflection Pods 

for Westpac 

Sydney



Our 

RAP

Every year, Koskela likes to support and celebrate NAIDOC Week with 
a flagship exhibition that showcases Aboriginal and Torres Strait 
Islander cultures. In 2018 we doubled our efforts by facilitating two 
shows: Nganana and Kungka Kunpu.

To coincide with NAIDOC Week 2018 Koskela launched a 19-piece t-shirt 

collection, Nganana / Koskela: Art Centre T-shirt Collab. Nganana is a 

Pitjantjatjara word that means ‘all of us’, and 19 Aboriginal and Torres Strait 

Islander Art Centres from all over Australia contributed a design.

The idea was born during the Darwin Aboriginal Art Fair (DAAF), where most 

Art Centres design and sell t-shirts, and their creation has proven a great way 

to engage younger artists. There are now over 70 Aboriginal and Torres Strait 

Islander Art Centres throughout Australia with an extraordinary collective of 

talent. As part of Koskela’s mission to celebrate Aboriginal and Torres Strait 

Islander cultures and promote them to new audiences they invited all the Art 

Centres to submit designs for a limited edition t-shirt collection to be exhibited 

and sold in Sydney. 

Being Koskela’s first foray into fashion, we decided that a Nganana t-shirt should 

become part of our retail staff uniform. But which one? We asked visitors to pick 

their favourite and hosted a People’s Choice Competition in store and online. 

The t-shirt with the most votes was Emu by Karen Napaljarri Barnes from 

Warlukurlangu Artists, an Aboriginal corporation owned by artists from the 

remote desert communities of Yuendumu and Nyirripi in Central Australia. 

CASE STUDY 2: 
 

NAIDOC at 

Koskela, 2018



Our 

RAP

Alongside this project, the Koskela gallery space exhibited Kungka Kunpu 

/ Strong Women – an acknowledgment of the 2018 NAIDOC Week theme, 

Because of her, we can!  - Eight women artists from Iwantja Arts presented 

large-scale acrylic paintings that depicted the Anangu Pitjantjatjara 

Yankunytjatjara (APY) Lands in far north east South Australia. 

Koskela also hosted a large event ‘Because of Her, We Can!’ to celebrate 

these projects, and further promote NAIDOC Week 2018. Anindilyakwa singer-

songwriter Emily Wurramara performed for over 200 people at the event, which 

was featured in the Sunday Daily Telegraph. 

CASE STUDY 2: 
 

NAIDOC at 

Koskela, 2018



Our 

RAP

We feel we need to develop a RAP to outline the objectives of the work that we 

do with Aboriginal and Torres Strait Islander owned and governed Art Centres 

and their artist members, further a path to Reconciliation and make sure we 

continue to develop and grow deliverables in this area.

Harriet Fesq manages Koskela’s Art & Social Enterprise projects, and will be 

the RAP Champion. Koskela Directors (and owners) Sasha Titchkosky and 

Russel Koskela will be working alongside Harriet Fesq on the RAP Working 

Group (RWG), In addition, Alex Fishburn (Marketing Manager) and Todd 

Sidery (Industrial Designer) will be involved in the group. Externally, senior 

Ngan’gikurunggurr woman Regina Pilawuk Wilson has also joined the RWG. 

Koskela has worked with Regina Pilawuk Wilson over many years on design 

projects, and she is keen to be part of this next stage of our Reconciliation 

development.



Relationships

Fostering respectful, meaningful relationships between Aboriginal and Torres 

Strait Islander peoples and non-Aboriginal and Torres Strait Islander people is 

at the heart of Koskela’s ethos. We believe collaborations with Aboriginal and 

Torres Strait Islander organisations and their members, conceived and executed 

with respect, sensitivity and understanding, are a tangible path to further 

reconciliation. Such collaborations and partnerships encourage the sharing 

of knowledge, perspectives and stories, allowing Aboriginal and Torres Strait 

Islander voices to be heard and reach new listeners.

Our Social Enterprise division aims to develop respectful, ethical business 

relationships with Aboriginal and Torres Strait Islander peoples from a wide 

range of communities and art centres, developing economic opportunities 

that in turn foster relationships between Aboriginal and Torres Strait Islander 

peoples and non-Aboriginal and Torres Strait Islander peoples.

Focus Area:



Action Deliverable Timeline Responsibility

1.   RAP Working Group 
(RWG) actively monitors 
RAP development 
and implementation 
of actions, tracking 
progress and reporting.

• RWG oversees the development, endorsement and launch of 
the RAP.

Jan 2019 Art & Social Enterprise Manager, 
Director, Industrial Designer

• Establish Terms of Reference for the RWG. April 2019 Art & Social Enterprise Manager

• Develop and distribute an expression of interest to join the 
RWG to key Aboriginal and Torres Strait Islander peoples within 
our sphere of influence.

Jan 2019 Marketing Manager

• Organise bi-monthly meetings via teleconference to monitor 
and report on RAP implementation.

Jan 2019, 2020 Art & Social Enterprise Manager

• Ensure Aboriginal and Torres Strait Islander peoples are 
represented on the RWG.

Sept 2019, 2020 Art & Social Enterprise Manager

2.  Celebrate and participate 
in National Reconciliation 
Week (NRW) by providing 
opportunities to build and 
maintain relationships 
between Aboriginal and 
Torres Strait Islander 
peoples and other 
Australians.

• Organise an internal event for NRW each year, such as a staff 
workshop with Kalkadoon weaver Veronica Jordan.

May, 2019, 2020 Art & Social Enterprise Manager

• Register all NRW events via Reconciliation Australia’s NRW 
website.

May, 2019, 2020 Marketing Manager

• Support an external NRW event. May, 2019, 2020 Industrial Designer

• Ensure our RAP Working Group participates in an external 
event to recognise and celebrate NRW.

May, 2019, 2020 Art & Social Enterprise Manager

• Encourage staff to participate in external events to recognise 
and celebrate NRW.

May, 2019, 2020 Art & Social Enterprise Manager

• Download Reconciliation Australia’s NRW resources and 
circulate to staff.

May, 2019, 2020 Art & Social Enterprise Manager

3.  Develop and maintain 
mutually beneficial 
relationships with 
Aboriginal and Torres 
Strait Islander peoples, 
communities and 
organisations to support 
positive outcomes

• Develop and implement an engagement plan to work with our 
Aboriginal and Torres Strait Islander stakeholders.

Jan 2019, 2020 Art & Social Enterprise Manager

• Meet with local Aboriginal and Torres Strait Islander 
organisations - Industry Peak Bodies, the Indigenous Art Code, 
ANKA, Desart and KU Arts - to develop guiding principles for 
future engagement.

Jan 2019, 2020 Director

• Develop partnerships, pro bono support or secondment and 
community capacity opportunities. For example engage WEAVE 
Youth and Community Services in our Christmas charity/
wishing tree drive.

Jan 2019, 2020 Art & Social Enterprise Manager

• Continue to work with Industry Peak Bodies – such as the 
Indigenous Art Code ANKA, Desart and KU Arts – on best 
practice analysis, awareness campaigns and industry support.

Jan 2019, 2020 Art & Social Enterprise Manager

4.  Raise internal and 
external awareness of 
our RAP to promote 
reconciliation across our 
business and sector

• Develop and implement a strategy to communicate our RAP to 
all internal and external stakeholders.

Jan 2019 Director

• Promote reconciliation through ongoing active engagement 
with all stakeholders.

Jan 2019, 2020 Art & Social Enterprise Manager

• Create a presentation on Reconciliation Australia and our RAP 
to share with all clients.

Jan 2019, 2020 Marketing Manager



Respect

Koskela aims to encourage all Australians to listen to, and learn the history of 

Aboriginal and Torres Strait Islander peoples, from their perspective. Koskela 

aims to encourage all Australians to listen to, and learn the current experience 

of Aboriginal and Torres Strait Islander peoples, through their voices. We aim to 

act as a conduit for these perspectives and voices, to increase the engagement 

of non-Aboriginal and Torres Strait Islander Australians with Aboriginal and 

Torres Strait Islander peoples and cultures.

Our goal is to bridge cultural differences through the recognition and 

celebration of Aboriginal and Torres Strait Islander arts and cultures, 

contributing to meaningful reflections on our shared histories. 

Our Social Enterprise division exists to further reconciliation by connecting our 

staff and clients with Aboriginal and Torres Strait Islander peoples and cultures 

through the development and promotion of cultural protocols, education, 

awareness and learning opportunities, and an acknowledgement of Aboriginal 

and Torres Strait Islander cultures and histories within all levels of the business.

Focus Area:



Action Deliverable Timeline Responsibility

6. Engage employees in 
continuous cultural 
learning opportunities to 
increase understanding 
and appreciation 
of Aboriginal and 
Torres Strait Islander 
cultures, histories and 
achievements

• Develop and implement an Aboriginal and Torres Strait Islander 
cultural awareness training strategy for our staff which defines 
cultural learning needs of employees in all areas of our business 
and considers various ways cultural learning can be provided 
(online, face to face workshops or cultural immersion): 

Jan 2019 Art & Social Enterprise Manager

• Share Reconciliation Australia’s Share Our Pride resource with 
all staff, with weekly discussion groups organised to share 
thoughts and learnings.

Feb 2019 Art & Social Enterprise Manager

• Investigate opportunities to work with local Traditional Owners 
and/or Aboriginal and Torres Strait Islander consultants to 
develop cultural awareness training.

Feb 2019, 2020 Art & Social Enterprise Manager

• Provide opportunities for RWG members, RAP champions, 
HR managers and other key leadership staff to participate in 
cultural training.

June 2019, 2020 Director

• Enrol at least one RWG member in Cultural Competence 
Aboriginal Sydney, facilitated by the University of Sydney.

Dec 2018 Industrial Designer

7. Engage employees 
in understanding the 
significance of Aboriginal 
and Torres Strait Islander 
cultural protocols, such 
as Welcome to Country 
and Acknowledgement of 
Country, to ensure there 
is a shared meaning

• Communicate Koskela’s Aboriginal and Torres Strait Islander 
cultural protocol document, including Welcome to Country 
and Acknowledgement of Country resources with all staff and 
organise an information session and Q&A every 6 months.

Jul 2019, 2020 Art & Social Enterprise Manager

• Organise a Welcome to Country via the Metropolitan Local 
Aboriginal Land Council at a major on-site event, such as our 
Yuta Badayala Anniversary Exhibition.

Sept 2019 Art & Social Enterprise Manager

• Include an Acknowledgement of Country at the commencement 
of all important internal and external meetings.

Oct 2019, 2020 Director

• Encourage staff to include an Acknowledgement of Country at 
the commencement of all meetings.

Oct 2019, 2020 Director

• Implement an Acknowledgment of Country on our website, on 
our location page.

Jan 2019 Art & Social Enterprise Manager

• Organise and display an Acknowledgment of Country sign in 
our office and retail space.

Jan 2019 Art & Social Enterprise Manager

• Develop a list of key contacts for organising a Welcome to 
Country and maintaining respectful partnerships .

Dec 2018 Art & Social Enterprise Manager

8. Provide opportunities 
for Aboriginal and Torres 
Strait Islander staff 
to engage with their 
cultures and communities 
by celebrating NAIDOC 
Week

• Review HR policies and procedures to ensure there are no 
barriers to staff participating in NAIDOC Week.

May 2019, 2020 Art & Social Enterprise Manager

• Provide opportunities for all Aboriginal and Torres Strait 
Islander staff to participate with their cultures and communities 
during NAIDOC Week.

First week in 
July, 2019, 2020

Art & Social Enterprise Manager

• Provide opportunities for all staff to participate in NAIDOC 
Week activities.

First week in 
July, 2019, 2020

Art & Social Enterprise Manager

• Consult with Aboriginal and Torres Strait Islander peoples to hold 
an internal or external NAIDOC Week event such as a series of 
public workshops with Kalkadoon weaver Veronica Jordan.

June 2019, 
2020

Art & Social Enterprise Manager

• Support an external NAIDOC Week community event. First week in 
July, 2019, 2020

Art & Social Enterprise Manager

• Contact our local NAIDOC Week Committee to discover events 
in our community.

June 2019, 
2020

Art & Social Enterprise Manager



Action Deliverable Timeline Responsibility

9. Recognise, celebrate 
and promote a range of 
events in the Aboriginal 
and Torres Strait Islander 
art and design calendar

• Create engaging awareness campaigns via social media 
around International Day of Indigenous Peoples, the week of 
the National Aboriginal and Torres Strait Islander Art Award, 
Darwin Aboriginal Art Fair, Cairns Indigenous Art Fair and 
Desert Mob, Araluen Art Centre.

Aug 2019, 2020 Marketing Manager
Art & Social Enterprise Manager

• Ensure attendance by the RWG members at the events and 
festivals listed above.

Aug 2019, 2020 Art & Social Enterprise Manager

10. Support the 
Reconciliation Film Club

• Organise screenings of Aboriginal and Torres Strait Islander 
films for staff; Organise guide resources to be distributed to staff 
alongside the film screenings, with discussion groups to follow.

Nov 2019, 2020 Art & Social Enterprise Manager

• Organise screenings of Aboriginal and Torres Strait Islander 
films for general public.

Nov 2019, 2020 Art & Social Enterprise Manager



Opportunities

Koskela is committed to creating opportunities for Aboriginal and Torres 

Strait Islander peoples, organisations and communities. Koskela has a firm 

belief that Australia’s unique Aboriginal and Torres Strait Islander cultures 

need to be celebrated and acknowledged. The way we have chosen to do this 

is to create opportunities for Aboriginal and Torres Strait Islander artists and 

artisans to collaborate with us, using their skills to create new contemporary 

design products. This allows the artists to continue to live a life they have 

chosen to lead, maintaining their traditional practices by creating an alternate 

income source, independent of any Government funding. We aim to extend this 

commitment to Aboriginal and Torres Strait Islander employment, mentorships 

and internships. 

Our Social Enterprise division aims to develop respectful, ethical business 

relationships with Aboriginal and Torres Strait Islander people from a wide 

range of communities and art centres, developing economic opportunities 

that in turn foster relationships between Aboriginal and Torres Strait Islander 

peoples and non-Aboriginal and Torres Strait Islander people

Focus Area:



Action Deliverable Timeline Responsibility

10. Investigate opportunities 
to improve and 
increase Aboriginal and 
Torres Strait Islander 
employment outcomes 
within our workplace

• Review HR and recruitment procedures and policies to ensure 
there are no barriers to Aboriginal and Torres Strait Islander 
employees and future applicants participating in our workplace.

Jan 2019 Director

• Include in all job advertisements, ‘Aboriginal and Torres Strait 
Islander peoples are encouraged to apply.’

Mar 2019, 2020 Marketing Manager
Director

• Develop and implement an Aboriginal and Torres Strait Islander 
Employment and Retention strategy.

Sept 2019 Director

• Advertise all vacancies in Aboriginal and Torres Strait Islander media. Jul 2019, 2020 Director

• Develop and implement Aboriginal and Torres Strait Islander 
employment pathways (e.g. traineeships or internships).

Jul 2019, 2020 Art & Social Enterprise Manager

• Collect information on our current Aboriginal and Torres Strait 
Islander staff to inform future employment opportunities 

Jul 2019, 2020 Art & Social Enterprise Manager

• Engage with existing Aboriginal and Torres Strait Islander staff to 
consult on employment strategies including professional development.

Jul 2019, 2020 Art & Social Enterprise Manager

11. Investigate opportunities 
to incorporate Aboriginal 
and Torres Strait Islander 
supplier diversity within 
our organisation

• Further develop our commercial relationships with Aboriginal and/
or Torres Strait Islander owned businesses Durrmu Arts, Jilamara 
Arts, Warlukurlangu Artists of Yuendumu, Tangentyere Artists, 
Yarrenyty Arltere, Moa Arts, Erub Arts, Tjanpi Desert Weavers, 
Milingimbi Arts and Culture, Elcho Island Arts, BulaBula Arts.

Feb 2019, 2020 Art & Social Enterprise Manager

• Establish partnership with Aboriginal and Torres Strait Islander 
art centres for annual Christmas/holiday ‘theme’, including 
product, decorations and exhibition .

July 2019 Art & Social Enterprise Manager

• Develop rug project with Jilamara Arts, Tiwi Islands. Feb 2019 Art & Social Enterprise Manager

• Re-launch fabric collection by Regina Pilawuk Wilson. Sept 2019 Art & Social Enterprise Manager

• Hold an exhibition of Yuta Badayala lighting, celebrating 10 
years and launching new designs with new Aboriginal and 
Torres Strait Islander art centres.

April 2019 Art & Social Enterprise Manager

• Hold an exhibition of emerging art from Durrmu Arts, Peppimenarti. Mar 2019, 2020 Art & Social Enterprise Manager

• Seek at least one new opportunity for commercial relationships with 
new Aboriginal and/or Torres Strait Islander owned businesses.

March 2019 Art & Social Enterprise Manager

• Review and update procurement policies and procedures to 
ensure there are no barriers for procuring goods and services 
from Aboriginal and Torres Strait Islander businesses.

March 2019 Director

• Develop and communicate to staff a list of Aboriginal and Torres Strait 
Islander businesses that can be used to procure goods and services.

Aug 2019, 2020 Director

• Apply for Supply Nation membership. Jan 2019 Art & Social Enterprise Manager

• Investigate opportunities to partner with our local Indigenous 
Chamber of Commerce.

Aug 2019 Art & Social Enterprise Manager

12. Develop an Aboriginal 
and Torres Strait Islander 
professional mentoring 
network

• Develop an Aboriginal and Torres Strait Islander professional 
mentoring network. This could be an extension of our work 
for Design Tasmania’s Aboriginal Artist ‘Design Discoveries’ 
mentorships, reaching out to Aboriginal and Torres Strait Islander 
artists and designers to propose mentoring, residencies in our 
workshop space and professional development workshops.

Jun 2019, 2020 Art & Social Enterprise Manager

• Offer an annual residency for Design Tasmania ‘Design 
Discoveries’ recipient artists

Jun 2019, 2020 Art & Social Enterprise Manager

• Develop itineraries and networking opportunities for resident artists Jun 2019, 2020 Art & Social Enterprise Manager

• Invite Aboriginal and Torres Strait Islander artists from partner 
centres for artist residencies that result in an exhibition of work. 

Jun 2019, 2020 Art & Social Enterprise Manager



Governance, tracking 

progress and reporting

Action Deliverable Timeline Responsibility

13. Report RAP 
achievements, challenges 
and learnings to 
Reconciliation Australia

• Investigate participating in the RAP Barometer. May 2020 Art & Social Enterprise Manager

• Develop and implement systems and capability needs to track, 
measure and report on RAP activities.

May 2020 Art & Social Enterprise Manager

• RWG to collect data for the RAP Impact Measurement 
questionnaire

Jul 2019, 2020 Art & Social Enterprise Manager

• RWG to seek internal approval to submit the RAP Impact 
Measurement questionnaire to Reconciliation Australia

Aug 2019, 2020 Art & Social Enterprise Manager

• Complete and submit the RAP Impact Measurement 
Questionnaire to Reconciliation Australia annually.

September, 
2019, 2020

Art & Social Enterprise Manager

14. Report RAP achievements, 
challenges and learnings 
internally and externally

• Publically report our RAP achievements, challenges and learnings. Sept 2019, 2020 Art & Social Enterprise Manager

• Develop an annual Impact Report, which will include an update 
on RAP progress, to be shared with staff and clients via EDM 
and accessible on our website

March 2019, 
2020

Marketing Manager

15. Review, refresh and 
update RAP

• Liaise with Reconciliation Australia to develop a new RAP 
based on learnings, challenges and achievements.

June 2020 Art & Social Enterprise Manager

• Send draft RAP to Reconciliation Australia for review and 
feedback.

July 2020 Director

• Submit draft RAP to Reconciliation Australia for formal 
endorsement.

November 2020 Designer and Director
Industrial Designer
Marketing Manager



Name: Harriet Fesq

Position: Art & Social Enterprise

Phone: 02 9280 0999

Email: harriet@koskela.com.au


