


 etween the 3rd and the 10th of May 2015   
	 we	set	out	to	make	the	best	fishing	film	to			
	 this	date,	from	the	most	beautiful	place		 	
	 in	the	world;	Þingvallavatn	and	Þingvellir		
	 National	Park	on	South-West	Iceland. 
 
The	Þingvallavatn	documentary	project 
We want to tell the story of Þingvallavatn, through 
a fishermans perspective. The history, the wildlife, 
and by the help of the local population and archive 
footage provided from the RÚV (Ríkísútvarpið, the 
Icelandic national broadcaster) we want to tell of the 
human interference through the ages. The national 
park has quite a few unique geological, cultural and 
historical features that are widely recognized world 
wide through the UNESCO world heritage list. Fol-
lowing the steps of our Norse Viking ancestors we 
have the chance to do several activities while ex-
ploring the area, visiting the historical sites, Diving 
in the Silfra fissure, horsebackriding or walking the 
hiking trails of the National Park, making this some-
thing more than simply a film about fishing. Taking 
place in an ever-changing lava landscape, and a 
place of great natural beauty. It is also a a place of 
great historical importance with the founding of the 
first national parliament, the Alþingi, in the year of 
930. A place of myth and mystery, that creates the 
perfect backdrop for the best brown trout fishery in 
the world. 

In addition to all these features, there is probably no 
place in the world with a better change of landing 
the wild, ice age brown trout of a lifetime. And as 
far as we are concerned Þingvallavatn is the next big 
thing, and the place and the people deserves to have 
their story told in the best way possible. We visited 
the lake and the area last year, and never have we 
experiences such scenery and trout that strong and 
fierce. We fell in love with the nature, with the place 
and with the fish deep down in the in the cold,  
crystal clear water. 

Some videos of huge brown trout taken in Þingval-
lavatn do exist, but most of these are of low quality 
and can be characterized as mere mobile phone 
videos with little or no actual production value. And 
most of the documentaries and footage from the area 
is rather outdated. We think it is time to show Þing-
vellir and Þingvallavatn the way it actually appears, 
in stunning high definition for a broad audience of 
fishermen and nature lovers worldwide. And we 
believe that we are the right people, with the right 
motives and the right spirit to pull off such a film.

Hopefully the community around the Þingvellir  
national park will benefit greatly from such a  
production, and it will most certainly bring a lot of 
marketing value and exposure for all companies 
involved. We need all the support we can get. 
 
About Tørt Fly Fishing
We are a group of young Norwegian fly fishermen, 
photographers, filmmakers and designers, in search 
of great scenery, great experiences and rising fish. 
Tørt was established in 2012, and the following 
year we created a small film company and released 
our first full-length fly fishing film. In early 2014 
we launched a website and webshop featuring our 
own outdoor products. Today more than 80 000 
people worldwide have seen our first film, and we 
are about to release four episodes from our Icelan-
dic fishing adventures during last years season from 
April through August. These episodes are in the final 
stages of postproduction at this time, and will be 
released online this spring. 
 
Please feel free to take a look at our ten minute  
«pilot» (link below) from our four-episode Icelandic 
fishing adventure. Keep in mind that the production 
level has increased drastically these last few months 
due to a serious improvement and upgrade of our 
technical camera equipment, as well as our own  
evolution as filmmakers and professionals. 
 
www.tortflyfishing.com/pages/iceland-2014-pilot 
 
Format, exposure and marketing value
To reach the biggest possible audience with our 
documentary we are hoping to create a film suited 
for broadcasting on television. Due to the language 
of the production being English we are expecting a 
broad interest among the TV channels, both in  
Norway and abroad, for airing such a documentary.

The national Norwegian broadcaster, NRK, have 
already shown great interest in the project. Luckily 
only a rather small budget is needed to make this 
documentary, as all involved parties from  
photographers and drone operators to fishing guides 
and fishermen are doing this strictly voluntarily 
without any payment other than the publicity and 
the marketing value. This means that we are able to 
finish this documentary even without a prior agree-
ment with a big broadcaster, which naturally makes 
the whole project much easier to execute and easier 
to sell on a later time.

B

http://www.tortflyfishing.com/pages/iceland-2014-pilot


Partners and sponsors
We have allied ourselves with several of the leading 
companies on the market. Among these are Orvis 
– one of the worlds biggest suppliers of fly fishing 
gear, Hooked – the biggest online fishing portal in 
Norway with close to one million individual users 
during high season, and several Icelandic sponsors 
and suppliers of guiding services eager to support 
and to benefit from the marketing value at hand. 
These major sponsors secure a big audience, this 
way we can be certain to reach out to a huge  
audience with our film, even if selling to the big 
broadcasters should prove to be difficult. 
 
The sponsors presented on the cover of this PDF are 
all current sponsors of our Iceland-series. And most 
of these are on board for the 2015 documentary  
project from Þingvallavatn, although this is not  
directly connected to our four episode series from 
last season. Hopefully we will be able to involve 
new potential partners, such as «Visit Iceland», 
«Inspired by Iceland» «ION Hotel» and «Iceland 
Outfitters» directly connected to the area and to the 
community around the Þingvellir national park.

Equipment and manpower
Recently we spent 10 000 USD upgrading our  
camera equipment to the very best standard  
available, and we finally have the technology to 
deliver supreme aerial footage as well, without the 
need to hire other professionals to do this for us. 
This will certainly enhance the production level even 
more, and we will definitely step up to a leading role 
in the production of high-end quality fishing and 
nature film production this season.

Having dedicated photographers with us is a great 
advantage. While we, as eager fishermen, tend to 
focus on big fish and small flies, a professional 
photographer who does not share our overwhelm-
ing fishing interest tends to focus more on telling 
the story in the best possible matter. That is exactly 
what we need – a perfect combination of fishing film 
professionals and outside professionals. We also use 
professionals outside our company for much of our 
postproduction work, such as color correction and 
sound edit to achieve the very best result possible. 
 
We will be joined by Erik Johnsen, a very skilled 
film photographer and drone operator from Norway, 
who has worked on several major TV-shows and has 
done a lot of commercials for big companies. Please 
feel free to click the link below and watch his latest 
work for the Coca Cola Company. One and a half 
minute of absolutely beautiful shots from the North-
ern part of Norway. We are incredibly lucky to have 
Erik along side us on Iceland, bringing his drone and 
Black Magic 4K film camera. 
 
http://youtu.be/gK7KZW4RqPQ 
 
Another key factor in order to succeed with making 
such a fishing documentary is local knowledge, and 
we are very lucky and happy to bring local guide 
Þorsteinn Stefánsson along on our project. He is  
perhaps one of the very best, and at the young age  
of 19 certainly one of the most promising, young 
Icelandic fishing guides. With such a team of fish-
ermen, photographers, guides and partners we are 
certain this will be the very best fishing documentary 
out there for many years to come.

http://youtu.be/gK7KZW4RqPQ


 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


