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Here we have an advertising agency with a problem. To hear the CEO tell it — the fault
lies with his “idiotic advertising execs”. But the more inmediate problem facing the
firm is the fact that he has just fired them all! Even witnesses down on 4th Street
could hear his rage-fueled tirade that he ended with: “I COULD REPLACE YOU MORONS 'I, '
WITH GORILLAS AND GET BETTER RESULTS!!: Cut to a month later. .. his solution was =5 /

exactly that. The old grouch replaced all his employees with primates. s IF
This is the glamourous life of 60's advertising execs. f
This is Gorilla Marketing. You, the players, are those gorillas.

Gorilla Marketing is a parlour game of naming ridiculous products, movies, companies, bands, and more!
Itis played over 2 rounds: in round 1 you name the thing, and in round 2 you write the marketing tag line for it.

SETUP

Give each player a booklet and a dry-erase marker. Put the 16 Banana Tokens in the middle of the table. Place

the 8 dice in the dice bag. Pick a theme to play (Movies, Products, Companies, College (0urses Bands or Food
Trucks) and put the leaflet for that theme in the middle of the table. S

Each theme leaflet has a list of categories at the top. One at a time,
players will perform the following steps to determine the category they

will be judging for:

S Draw a die from the bag and roll it.

S Check the theme leaflet to see what category the die corresponds
to. If another player already has this category, draw and roll another die.

s \\rite your category on the top page of your booklet and return
the die to the bag. You will be Project Manager for this category.

Sategory here 7

Write yeu;

'WRITING PHASE

v

To start the round, every player passes their booklet to the player on their left. In round 1, each turn players will
be naming (made up) things matching the category of the booklet they currently hold. Choose an active player
who will roll the dice this turn. Perform the following 3 steps to complete a full turn:

RoL  —  WRE  — Pass
Active player: Each player: Each player:
S Draw androll dice1ata S (Opens theirbooklettoan || % Flips their booklet back to
time. empty tab. the cover page.
" Stop after rolling: S Writes a title matching S Passes the booklet to the
2red faces or 4 dice. the category of the player on their left.
00 SEEe bookletthey hold (based | ..o player:
Add new letters one after another CuO acmnm fonned S Returns dice to the bag
to form a row of dice. The dice will el i) and passes the bag to the
form an acronym that players will S MarksanX on the tab new active player on their
use. Players must use the letters in they wrote on. left.
the order they were rolled. Write on the bottom page ofthe || The title you write should be as
(2x) means “repeat the next letter || booklet. Use joining words like: funny or clever as possible and
twice” (if there is one)! A blank AND/ OF /THE / etc. as much as match the category of the
die face just shortens the you want in your title. booklet you're writing!
acronym! Ifyou roll double If you're stuck on a letter, ask the

blanks, start the roll again.

table: “give me a K word!".

Mark an
X hl’_!re

move on to the Judging Phase!

Once the booklet you started with returns to you,



JUDGING ‘PHASE

When the category you are Project Manager for retuns to you, it's on to the judging! Players will judge the
submitted titles in their booklet one at a time, so choose an active player tostart. One ata tu‘qe eas'h player
will judge their category by performing the following 3 steps:

FAWARD

®er Consult the “Round 1:
Judging Phase” section of
the theme leaflet.

Se=" Draw and roll a die and
look at the award in the
left column of the leaflet.

S Draw and roll a 2nd die
and look at the award on
the right column of the
leaflet.

s These are your two award

options; choose one and

announce your category
and award to everyone.

- —

CHoosE

S Flip through the pages of
your booklet, loudly read-
ing off the submitted
titles.

Choose the title that you
like best (does it best
match your chosen
award, oris it simply the
funniest or most clever?).
The player whose answer
was chosen takesa
banana token from the
middle of the table.

=

CLEAN UP

S Write the winning title at
the top of your booklet.

S Erase the answers on the
pages of the booklet.

S Return the dice to the
bag and pass the leaflet
and bag to the next
player to judge.

When all players are done judging,
you move on to round 2 where you will be building on the humour from round 1!

L

WRITING PHASE

< ROUND 2: MARKETING

To start the round, every player passes their booklet to the player on their left. In round 2, players will be writing
the marketing tag lines for the things on the top page of their booklet that were named in round 1. Again,
perform the following 3 steps to complete a full turn:

‘RoLL

JUDGING PHASE

—

WRITE

- —

Pass

When the category you are Project Manager for returns to you, it's on to the judging! Players will judge the
submitted tag lines in their booklet one at a time, so choose an active player to start. Each player will judge their
tag lines by performing the following 3 steps once again:

FAWARD

S

CHoosE

Use the back side of the leaflet labelled

“Round 2: Judging Phase - Awards”.

—  CLEAN UP

This time, erase everything from
your booklet after judging.

The player with the most banana tokens after round 2 is the winner!
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