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ReadytoWear

-~ Monoplaza
[ Inés Cerezo and
’k. \ - Inma Corroto first

launched Monoplaza
as a swimwear brand
in the 1990s. In the
decades since, their
label has expanded to
include ready-to-wear
and accessories. Today,
their range varies from
vibrantly colored caftans
to intricately printed
shirts, skirts, dresses,
and more.
Contact: monoplaza @

Custo Barcelona
has stayed true to
its dynamic roots

ever since its 1980s

| debut. Brothers Custo

and David Dalmau
debuted their brand
with a range of T-shirts
inspired by West Coast
style, which has since
grown into ready-to-
wear collections filled
with an array of color,
texture, and shine.
Contact: sales@custo.com
IG: @custobarcelona
COTERIE

Mirto finds power
through prints, which
have been core to the
ready-to-wear label’s
collections since 1956.

The brand emphasizes
nature, landscapes,
florals, and patterns
across its variety of

dresses, separates,
and knits.

Contacts: s2nyshowroom @

gmail.com; paloma.perez@

mirto.com
1G: @mirto_ofictal
DESIGNERS & AGENTS

monoplaza.net
1G: @monoplazastyle
DESIGNERS & AGENTS

DAILYFRONTROW.COM




