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Appetizing Ads 

Introduction: 
In this lesson, students create advertisements for the recipe they have created.  
They have the option of creating radio, print, or digital advertisements.  The lesson 
focuses on persuasive writing and effective pairing of image and text. 
  
Total Time: 
1.  Day 1: 60 minutes 
2.  Day 2: 45 minutes 
 
Social/Emotional Concept: 
Communication and persuasion 
 
Academic Standard: 
Write opinion pieces on topics or texts, supporting a point of view with reasons (W 
3.1); Engage effectively in a range of collaborative discussions with diverse 
partners on grade 3 topics and texts (SL 3.1)  
 
Teaching the Standard: 
1.  Model how to create an advertisement.  Show students the recipe you created 

as an example and do a “think aloud” of the kinds of words you might use to 
make people want to eat it.  This is a great opportunity to point out that words 
with similar meanings can have very different connotations—for example, 
“golden brown” sounds better than “scorched,” and “moist” sounds more 
appetizing than “slimy.”  Once you have some words, phrases, and possibly a 
slogan in mind, think aloud about images you might pair with that text to 
persuade the viewer/reader to try the recipe.  Model several examples for 
formats of ads depending on what options you want to give students.  These 
could include A. a visual poster created on construction or typing paper, B. a 
digital version of a poster created on an iPad or laptop (i.e. PowerPoint), C. a 
radio ad meant to be read aloud, or D. a commercial filmed with iPads, 
iPhones, or FLIP cameras.  Then engage students in brainstorming what words 
and images they might use to advertise a dish shown in Figley’s New Favorite 
Food, such as Fermented Feather Porridge or Chocolate Covered Chizards.  
10 minutes 
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2.  Show students the Appetizing Ads rubric, then have them do a think-pair-share 
with a partner about the kinds of words and images they want to do for their ad, 
as well as the format if you decide to let them choose among various formats.  
Remind them of the purpose of their ad: to persuade someone to order the dish 
when they see it on the menu in Pukini’s restaurant.  3 minutes 
Teacher’s Note: Another option is to make this a multi-day lesson in which 
students create a poster on the first day, a radio ad “script” on the 2nd day, and 
a videotaped commercial on the 3rd day—complete with props, costumes, and 
a set, if you want to get that elaborate. 

 
Practice the Process: 
1.  Model how to create an advertisement.  Show students the recipe you created 

as an example and do a “think aloud” of the kinds of words you might use to 
make people want to eat it.  This is a great opportunity to point out that words 
with similar meanings can have very different connotations—for example, 
“golden brown” sounds better than “scorched,” and “moist” sounds more 
appetizing than “slimy.”  Once you have some words, phrases, and possibly a 
slogan in mind, think aloud about images you might pair with that text to 
persuade the viewer/reader to try the recipe.  Model several examples for 
formats of ads depending on what options you want to give students.  These 
could include A. a visual poster created on construction or typing paper, B. a 
digital version of a poster created on an iPad or laptop (i.e. PowerPoint), C. a 
radio ad meant to be read aloud, or D. a commercial filmed with iPads, 
iPhones, or FLIP cameras.  Then engage students in brainstorming what words 
and images they might use to advertise a dish shown in Figley’s New Favorite 
Food, such as Fermented Feather Porridge or Chocolate Covered Chizards.  
10 minutes 

2.  Show students the Appetizing Ads rubric, then have them do a think-pair-share 
with a partner about the kinds of words and images they want to do for their ad, 
as well as the format if you decide to let them choose among various formats.  
Remind them of the purpose of their ad: to persuade someone to order the dish 
when they see it on the menu in Pukini’s restaurant.  3 minutes 
Teacher’s Note: Another option is to make this a multi-day lesson in which 
students create a poster on the first day, a radio ad “script” on the 2nd day, and 
a videotaped commercial on the 3rd day—complete with props, costumes, and 
a set, if you want to get that elaborate. 
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3.  Now it’s time for the students to create the ads, working in pairs.  Remind them 
about important things to do when working together, like being flexible if their 
partner doesn’t like the first idea they come up with.  You may want to present 
an anchor chart of “Great Things To Say When We Work Together,” with lines 
like, “That’s a great idea!” and “I think we should ___ because ____ .”  Circle 
around while students work, choosing a couple of pairs who can share during 
“Author’s Chair”—for this lesson, you may want to call it “Advertisers’ Chair”—
when they finish.  After a pair is done, you may want to have them share their 
ad with another pair and get some feedback on what worked and what didn’t as 
far as persuading those students to order the dish.  Have students look at the 
rubric to see what score they would give their ad.  For students who finish 
early, they can draw an illustration of diagram of a customer enjoying the dish 
in Pukini’s restaurant along with some of their favorite characters from Mutasia.  
30 minutes 

4.  Bring students back to the rug; pairs who are going to share should bring their 
ad.  Put up the ad (i.e. on a document camera or interactive whiteboard) where 
students can see.  Ask the “audience” to pay attention as they listen to what 
worked—both the words and the images—in terms of enticing them to order 
the dish, then call on a few students to share their responses.  After each pair 
shares their ad, put up the rubric and ask students to show with their fingers 
what score they would give the recipe, then ask a couple of students to explain 
why they would give that score.  Finally, tell students to pay attention to ads 
they see on TV, the computer, or other places over the next few days to see 
how the advertisers are trying to persuade them to buy the product advertised. 
10 minutes 

5.  Independent work: You can have students do the exact same sequence the 
following day, but this time they will create the ad independently rather than 
working with a partner.  Remind them of the process they did today and revisit 
the rubric (5 minutes) while a student distributes materials, let them complete 
the ad (30 minutes), and have two or three students share at Author’s Chair/
Advertiser’s Chair, having the other students rate each ad on the rubric (10 
minutes).  
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Assessment: 
Pay attention as you circle to the visual design of the ad as well as the words 
chosen and their pairing with images, in terms of effective advertising.  Once the 
ads are done, you can go through them to identify “next-step” mini-lessons; for 
example, if you notice some students threatening the customer (i.e. “Eat our Shrib 
Stew or else!”), you might talk about persuasion vs. intimidation.  Finally, pay 
attention to examples of pairs working well together to point out and praise after 
the lesson,  along with examples of problems that pairs had; you can brainstorm 
solutions to these problems (like disagreeing about which images to use) with the 
group. 
  
Celebrations of Achievement: 
You may want to make a copy of the Amazing Advertisers certificate for each child 
to receive at the lesson’s conclusion.  
 
Ancillary Items: 
1.  Appetizing Ads rubric 
2.  Amazing Advertiser certificate 

Supply List: 
1.  A copy of the book Figley’s New Favorite Food 
2.  Appetizing Ads rubric 
3.  Amazing Advertiser certificate, laptops/tablets and/or art materials (colored 

pencils, markers, crayons, paint, etc.), FLIP cameras (optional) 
4.  examples of print/digital ads  
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2 (Tastes OK) 3 (Yum!) 4 (Amazingly 
Delicious) 

Gives 1 reason to 
order the dish 

Gives 2 good 
reasons to order the 
dish 

Gives 3 or more 
reasons to order the 
dish 

Has words and 
images that go 
together and look OK 

Words and images 
that work well 
together and look 
good. 

Words and images 
work effectively and 
look great, includes a 
catchy slogan 

A little confusing or 
boring 

Has a clear 
message/appeal 

Fun and funny to 
view/read/listen to 

You might order the 
dish 

You’d probably order 
the dish 

You’d definitely order 
the dish 

Student Rubric: 



Teacher Rubric: 

Standard Partially 
Meets (2) 

Meets (3) Masters 
(4) 

Score 

Write opinion 
pieces on 
topics or 
texts, 
supporting a 
point of view 
with reasons 
(W 3.1)  

1 reason to 
order the dish	  
	  
Words and 
images 
support same 
message	  

2 reasons to 
order the 
dish 
 
Words and 
image 
effectively 
support 
message  

3+ reasons 
to order the 
dish 
  
Words and 
images are 
highly 
effective 
and 
includes 
slogan  

Engage 
effectively in 
a range of 
collaborative 
discussions 
with diverse 
partners on 
grade 3 
topics and 
texts (SL 3.1)  

Students are 
generally on-
topic in their 
discussions  

Students 
listen to 
partner’s 
ideas as 
well as 
sharing own 
ideas  

Students 
incorporate 
partner’s 
ideas and/or 
change her/
his own 
ideas in 
response to 
suggestions  




