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Kaibae Wins First Annual “Seed to Sprout” Event Hosted by 
Nature’s Path 

Event Recognizes and Celebrates Next Generation of Organic 
Innovators    

Richmond, BC, Canada (April 20, 2016) – Nature’s Path, the largest organic cereal 
brand in North America, and New Hope Network are excited to announce Kaibae as 
the winner of the first annual Seed to Sprout event, which took place at Natural 
Products Expo West 2016. The event is part of an ongoing commitment by Nature’s 
Path, a 30-year independent, organic industry pioneer, to celebrate and support the 
next generation of organic champions. 

Seed to Sprout identified three talented up-and-coming brands – Kaibae, EFFi Foods 
and Gorilly Goods – at the industry’s largest trade show and gave each the 
opportunity to present their innovation to the Nature’s Path Stephens family, team 
and the Expo West audience. The entrepreneurs competed for a grand prize, which 
includes a booth at Fresh Ideas 2017, a presence at the Nature’s Path Natural 
Products Expo West 2017 booth, marketing support and ongoing mentorship from 
the Stephens family. 

By showcasing passion, an innovative product line and a deep commitment to 
organic sustainability, Kaibae was voted as the winning brand by the audience at the 
show. Leveraging the Baobab superfruit, Kaibae harnesses the power of the anti-
oxidant rich to deliver products that boost immunity, sustain energy, support 
healthy digestion and nourish the skin. Kaibae’s mission is to promote strength and 
beauty, inside and out, by connecting people and the planet through products that 
restore vitality from seed to shelf. Founder Dr. Maes and his team work directly with 
communities across Africa to sustainably harvest baobab, while generating economic 
growth opportunities in the area. 
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“We are excited to share our knowledge, time and resources to support the Kaibae 
team, who impressed us with their passion and shared commitment to foster 
sustainability for our earth and support indigenous communities,” said Arjan 
Stephens, executive VP of sales and marketing at Nature’s Path. “As pioneers in the 
industry who remain committed to the future of organic farming and products, we 
are eager to share our expertise with other up-and-coming organic entrepreneurs.”

“We are honored to be supported by one of the industry’s most respected founding 
companies, which has stayed true to its roots of supporting organic products while 
maintaining its independence,” said Dr. Maes. “We share a similar commitment to 
sustainable agriculture and harvesting practices, and providing consumers with 
healthy and nutritional products that are good for people and the planet.” 

Kaibae presented at Seed to Sprout alongside EFFi Foods, which produces organic, 
holistic, on-the-go food and nutraceuticals, and Gorilly Goods, which produces 
organic, raw, snacks. 

About Nature’s Path
Nature’s Path Organic Foods, is a privately held, family-owned company, producing 
USDA Certified Organic and Non-GMO Project Verified breakfast and snack foods 
sold in grocery and natural food stores in over 50 countries around the world. 
Committed to the triple bottom line— socially responsible, environmentally 
sustainable and financially viable, Nature’s Path works diligently to support 
communities and champion the cause of people and planet. Brands include Nature’s 
Path®, Love Crunch®, Qi’a®, Que Pasa®, Flax Plus®, and EnviroKidz®.  Founded in 
1985, Nature’s Path is headquartered in Richmond, British Columbia and employs 
hundreds of valued team members at its four facilities in Canada and the United 
States. Visit http://www.naturespath.com or follow on Twitter @NaturesPath

About Kaibae 
Kaibae’s mission is to promote strength and beauty inside and out by connecting 
people and the planet through products that restore vitality from seed to shelf. The 
company’s easy-to-use organic Baobab Fruit Powder, supports consumers’ active 
lifestyle with its high concentrations of valuable vitamins, minerals and antioxidants, 
and prebiotic fiber and was named as one of the “Top 10 Food Trends of 2015” by 
New Hope Media. Kaibae also supplies baobob fruit powder and oil to companies for 
use as an ingredient in consumer packaged goods. Founded by naturopathic 
physician Dr. Luc Maes, Kaibae is pioneering a new model of sourcing based upon its 
business model or Seven Seeds of Sustainability. The model goes far beyond 
responsible trade to truly partner with the communities to develop the supply chain, 
help build local businesses and economic development, and restore respect for 
heritage crops. For more information visit www.GoKaibae.com or follow on Twitter 
@GoKaibae.  
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