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Already a coffee farmer, Sara joined the Mt. Meru
Specialty Coffee Growers Association as part of a Women
Farmers Initiative organized at the Makumira Processing
Center. She felt the training available and the support of
other women farmers would help her as a single farmer.
Her farm consists of only one acre at 4,460 ft. elevation
up Mt. Meru. 

After joining and attending the training, she has added
87 coffee trees of an improved variety and plans to
harvest next season for the first time since joining the
Association. Sara says she learned how to grow coffee
more efficiently at training, and plans for the future
include uprooting the old trees and reducing the amount
of shading. 
 
Providing for her six children and grandchildren is driving
Sara’s hard work on the coffee farm, and she is counting
on better providing for her family through her proceeds.
The training provided by the Project and Association
prepared her, she believes, for better crops and a better
life for her and her family. 
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Thank you for a very successful promotion for our
Christmas Traditions flavored coffee this past
holiday season. We sold over 300 bags. While we
are not ordering anymore from our roaster, we do
still have a few bags in our inventory for those that
would like some more to tide them over during the
remaining winter months.

Mt. Meru has been asked to participate in the Milwaukee Winter Farmers 
Market which is being held at The Table, 5305 W. Capitol Drive, Saturdays, 
November 12th thru April 29th, 9:00 am to 2:00 pm. We have signed up to 
have a table there twice a month so stop by and see us along with a wide 
variety of food vendors.  We have also created a new poster capturing the 
elements of the Mt. Meru Coffee Project.
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During Walt Chossek’s and Rick Frowein’s visit to
Tanzania in early November, they were able to
interview several farmers from the various Mt. Meru
processing centers.  Those stories are being
summarized and will be highlighted 
every month on the website. Watch 
for new QR codes on the coffee 
bags that link to those stories.  
Several short videos are also being
edited and will be made available
for use by the Ambassadors. 

Tanzania Farmer Series

Farmer Gamalel Mbise with MMCP Board VP
Rick Frowein on  October  2022 project visit 

MEET OUR FARMER

Christmas Traditions Coffee

Amazon Storefront

After almost two years of promoting Mt. Meru Coffee via an Amazon 
storefront, we have decided to close that sales outlet effective 
January 8, 2023. Please share that information with your congregations 
and for those looking to order online, direct them to our website (www.mtmerucoffee.org).

Winter Farmers Market

http://www.mtmerucoffee.org/


We have compiled the flipchart notes from five of the breakout sessions captured 
at the November Ambassador Event.   We also have the feedback form summary 
available for your review.  Both have been posted in the Ambassador section of 
our website.  (https://www.mtmerucoffee.org/pages/ambassador-new)

A Message from Walt Chossek

Welcome to the first Ambassador Newsletter of 2023.  Based upon the
feedback we received during the November Ambassador Event, we are
planning to send you bi-monthly updates in addition to periodic emails
communicating hot topics.  We want to keep you up to date on all the
MMCP information that can be shared with your congregations.  
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Summary of Ambassador Meeting

Farmer Goodness Issangyo with
Board President Walt Chossek

Mt. Meru Coffee Project Strategic Plan

The MMCP Board of Directors launched a Strategic Planning process 
back in May 2022 with pre-planning between Board leaders and the 
consultants, then beginning in late June, involving the full Board of 
Directors.  Our focus has been to develop a three to five year strategy,
post-Covid, that would solidify our mission and develop some key 
goals with associated priorities.  We are incorporating a copy of the 
Executive Summary into the last page of this document, as well as 
posting it on our website.

Customer Survey

As a part of our strategic plan and to better understand our coffee 
consumers, beginning in February and continuing through early 
April, we will be sending postcards out with each order with a link 
to a short customer survey. We are looking to better understand 
our customer base and how we can better serve them. Please look 
for multiple cards included in orders delivered directly to our 
church partners




