
 

 

 
 

Digital Campaign Strategist 
Full Time, Salaried 

 
To be part of an ethically-made, sustainable fashion brand who is changing the way women 
travel and live.  
 
Encircled creates versatile clothing that helps women travel lighter and do more with less. We 
design, create and manufacture clothing in Toronto, Canada from sustainable materials, and 
retail almost exclusively online. 
 
Reporting to the Content Marketing Manager, the Digital Campaign Strategist will have the 
opportunity to grow and work with an innovative, mission-driven startup at our lofty offices in 
the Junction area of Toronto.  
 
This key role will drive growth of our online store through paid and organic marketing efforts 
and manage our Affiliate program. The ideal candidate is self-motivated, adept at analyzing 
data, has direct experience running paid marketing programs and customer acquisition in 
eCommerce. The objective of this role is to determine the most efficient channel to drive 
customers to know, love and trust the Encircled brand. 
 
You’re thoughtful, creative and hardworking. You want to work for a company that’s making a 
positive impact in the ethical fashion world, and you’re passionate about finding and deeply 
connecting with our dream customer. You’re ROI-focused and willing to take on any task, even 
if it means learning something new or pushing yourself out of your comfort zone. 
 
What you’ll do at Encircled: 

 
What You’ll Do: 

 
● Responsible for the set-up, execution, troubleshooting and optimization of advertising 

and marketing campaigns on platforms such as Facebook, Instagram, Pinterest, 
YouTube, and others. 

● Oversee a high volume of live digital ad campaigns, analyzing and ensure high 
performance, increased conversion and return on investment of campaigns. 

● Execute our organic content strategy for our primary social media channels, liaising with 
the Content Marketing Manager for visuals and content strategy guidance. 

● Oversee our existing affiliate program including creating content/newsletter to reach out 
affiliates, optimizing the membership, and strategizing about ways to create a true 
ambassador program to increase revenue in this channel 

● Optimize our on-site and off-site SEO to increase our organic share of traffic in key 
markets and keywords 



 

● Run A/B tests to see what imagery, content and links in paid aids convert best to our 
eCommerce store 

● Develop automated and ad hoc reports, and models to support marketing decisions 
● Contribute any and all insights from digital marketing to the overall brand, collection and 

content strategy  
● Assist marketing team in identifying opportunities for improved automation and 

marketing personalization 
 
Who You Are: 
 

● A keen, analytical and strategic team planner with excellent problem solving skills 
● You have a minimum of 3 years experience in digital ad operations, with bonus points 

for experience in the apparel industry / ecommerce  
● You have a minimum of 2 years experience managing large scale, complex paid social 

campaigns specifically focusing on Facebook advertising. Experience in YouTube, 
Pinterest and paid Instagram advertising considered an asset asset. 

● You’ve got expert knowledge of Google Adwords, and other ad serving & tech platforms 
such as Adroll, Outbrain etc. 

● You’re a go-to person for knowledge of Google Analytics, eCommerce analytics (such 
as Shopify’s reporting), and Facebook Insights 

● You know SEO so well that you can easily take a look at the backend/front end of a 
website and know exactly what to do to optimize SEO on site and off site. 

● You’re able to manage a budget and carry the mindset to optimize the return on 
investment on any and every dollar. 

● You can take a bunch of data and analyze it, outputting key usable insights 
● You’ve got great follow-up, and innovation mindset and excellent communication skills 
● Able to work from our Toronto office 

 
 

Pay + Perks: 
 

● This is a full-time salaried role with bonus opportunity, and potential for future stock 
options. Compensation will be based on the experience of the candidate but is in the 
range of $32,000 - $37,000 

● Opportunity to buy our clothing at a discounted rate for yourself, and friends and family 
● Cool, startup brand to add to your resume 
● Opportunity to own projects from start to finish, and build something from the ground 

up 
● Positive, fun working environment that is dog-friendly, and has a casual dress code 
● Lofty office in Junction (West end) area of Toronto with free snacks, tea and coffee 

 
 
 
 
 
 



 

Tell us more about yourself: 
 

● Please send resume and a brief cover letter in PDF format to contact@encircled.ca 
using the Subject line: Application - Digital Marketing Strategist 

 
 
Note: Due to the high volume of applicants, we’ll do our best to get back to everyone but may 
not be possible. No drop-ins, live chats or phone calls. Thanks! 

mailto:contact@encircled.ca

