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Letter from the Head of Policy and Public Affairs 

 

Hello there! 
 
As the only UK charity for people affected by all lung and respiratory disease – from mild asthma 
through to lung cancer – the British Lung Foundation (BLF) is here for every one of them. We are 
leading the fight against lung disease by providing support, funding vital research, and campaigning 
for better prevention, treatment and care. We provide hope, help and a voice for every one of 
them. 

1 in 5 of us have been diagnosed with a lung condition. Our country’s polluted air makes life harder 
for them and puts our health at risk. 
 
Do you want to do great things with your campaigning experience? Then this could be a great 
opportunity for you. If you get the job, you'll be using all things digital to mobilise and engage our 
Clean Air Parents Network as part of our campaign to improve the UK’s air quality.  
 
You should have a few years' experience of campaigning under your belt. Maybe you've worked in 
another charity, an agency or in political campaigning - or maybe you're going to surprise us with 
your experience mobilising networks! 
  
You'll need experience of digital campaigning tools: we use Engaging Networks. You’ll need to be 
comfortable working with email marketing, websites, social and search. Above all, you’ll have a 
passion for advocacy campaigns strategy that change lives.  
 
You'll be part of the digital and marketing team – they are a creative and friendly bunch and are 
always busy. You'll also be writing and editing copy, so excellent written English is a must. Above 
all, you'll need to enjoy working collaboratively and you’ll need a can-do, positive attitude. 
  
We firmly believe that investing in our people has a positive impact on the services we provide. In 
2018, we were placed 45th on the ‘Sunday Times 100 Best Not -for – Profit Organisations to work for’ 
list.  

Employees certainly had a lot of positive things to say about working here. 80% of our staff believe 
we excel in ‘giving something back’ whilst 78% recognise that our work is driven by the needs of 
those we support rather than budgetary concerns. 

 
Does that sound like a great job? It is, and we want to hear from you. 
  
Sarah MacFadyen 
Head of Policy and Public Affairs 

 
 
 
 
 
 
 
 
 
 
 
 
 
 



Introduction to BLF 

  

 

Lung disease affects more than 12 million people across the UK.  

We are leading the fight against lung disease to make sure no one has to face it alone. We promote 
greater understanding of lung disease and campaign for change in the nation’s lung health. 
Additionally, we fund vital research so that new treatments and cures can help to save lives. 

Context of work  

One person in five in the UK is affected by lung disease. As the only UK charity for people affected 
by all lung and respiratory disease – from mild asthma through to lung cancer – the British Lung 
Foundation (BLF) is here for every one of them. We are leading the fight against lung disease by 
providing support, funding vital research, and campaigning for better prevention, treatment and 
care. 

Our vision  

Our vision is for everyone to breathe clean air with healthy lungs.  

Our mission  

We offer hope, help and a voice.  

To achieve our vision, we have a set of goals which we will work with together to deliver. 

• Improve lives by preventing, treating and curing lung disease through funding research 

• Campaign to achieve clean air and healthy lungs 

• Empower people affected by lung disease through the best support, information and 
services 

Values  

Our shared values guide us in everything we do:  

• Empathy – We listen with empathy and treat people with respect. Our work is guided by 
what people tell us they need. 

• Empowerment - We empower people with the skills, knowledge and confidence to take 
control of their lives. 

• Excellence – We inspire and lead action. We always work hard to improve what we do and 
respond positively to challenges that arise. 



Working for us 

 

The BLF has approximately 100 staff, of which around 50 staff are based in the BLF Head Office 
based in Goswell Road, London. 

Teams in this office include fundraising, communications & marketing and corporate services. Some 
of our projects and services staff are also based here. 

In Liverpool we have BLF Direct which provides our telephone and email support services and looks 
after our Breathe Easy patient support network.15 staff are based in this office. 

We also have small offices in Glasgow and Cardiff where small teams provide local influencing in 
Scotland and Wales. 

Other staff are home based so that they can deliver local projects or influence local NHS services. 



Our structure 
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Job overview 

  

Do you want to play a part in campaigning for cleaner air and healthy lungs?  
 
This is an exciting new role in the digital and marketing team. We’re on the hunt for someone with 
excellent advocacy strategy experience to join us on an initial 12 month fixed-term contract. Could 
that be you? 
 
You’ll need experience of mobilising, organising and delivering advocacy results. 
The day-to-day skills you’ll need include working with grassroots mobilisation campaigns software 
(Engaging Networks), social media, email marketing and the rest. If you get the job, you'll be 
leading on digital campaigning for our Clean Air Parents Network and our wider air pollution work. 
 
This is going to be an exciting year: with air pollution legislation coming before parliament, and the 
international climate change conference COP26 taking place in the UK, we have big plans. 
 
You'll need to enjoy working collaboratively: this is a must!  You’ll be working closely with our 
policy team, our press team and our teams in Scotland and Wales. Most of all you’ll be working with 
grassroots campaigners in the network. The role supports campaigners across the UK so the role can 
be based at our London, Glasgow or Cardiff Office. 
 
As well as your great digital skills, you'll also be writing and editing copy, so excellent written 
English is a must. Above all, you'll need a can-do, positive attitude. 
 

Designation of post and position within departmental structure  

 
 
 

Interim Head of Digial 
and Marketing

Marketing Manager

(+ 1 report)

Digital Manager

(+ 2 reports)

Design and Brand Lead
Editor

(+ 1 report)

Advocacy Campaigns 
Officer



Person specification  

  

Position title:               Advocacy Campaigns Officer 
Reports to:              Head of Digital and Marketing 
Location:                      The role can be based in London, Glasgow or Cardiff 
No/ of hours:                Full time 36 hours per week 
Period of employment: 12 month fixed-term contract 
Salary:               £29,000 per annum if based at our London Office (inclusive of LW) 

£24,712 per annum if based at our Cardiff or Glasgow Office (exclusive of 
LW) 

 
This is a new role working on advocacy campaigning for the Air Pollution Campaign. Through a 
network of parent campaigners based in Manchester, Birmingham, Liverpool, and soon in Aberdeen, 
Dundee and Cardiff.  

 

Overall objectives   

The purpose of this role is to deliver the objectives of the Clean Air Parents Network 
through campaigning and mobilisation and to advise and lead on strategies for grassroots campaigning 
in the wider organisation.  
  
The post holder will:  

• Develop and implement advocacy campaigns and activities to deliver the goals of the Clean 
Air Parents Network and the BLF’s air pollution campaigns

• Use digital tools to recruit, engage and organise new campaigners and members of the 
network 

• Work closely with our policy, digital and nations teams to expand the network 

• Support and inspire grassroots campaigners in the network to use digital effectively 

• Provide campaigning support to the policy teams in London, Glasgow and Cardiff on other 
priority areas, including improved services for people with lung disease and support to stop 
smoking 

• Report, measure and evaluate on campaigning activity 
 

Key responsibilities 

• Work collaboratively with colleagues and members of the network to develop and 
implement advocacy plans 

• Exploring and testing innovative ways to campaign and mobilise 

• Develop assets, tools and campaign actions to mobilise the network, and the BLF’s wider 
group of campaigners and supporters 

• Work closely with the policy team to identify, advise on and put into place campaigning 
plans 

• Run campaigning workshops for members of the network 

• Integrate and collaborate with colleagues working in other areas, for example press and 
media, marketing and face-to-face. 

• Write, produce and edit content for blogs, social media, email marketing and digital 
advertising to support the campaign



Person specification

  

 

Education and training 

Educated to degree level or equivalent professional experience  
Demonstrable evidence of continued professional development   

 

 

Skills and experience 

Essential 

• Experience of setting up and running advocacy or mobilisation campaigns  

• In-depth knowledge of advocacy campaigning and organising (this could be from agency-
side, a campaigning charity or a political party or movement)  

• Knowledge of evolving and innovative approaches to campaign strategy 

• Experience in developing campaigning materials 

• Experience of analytics tools  

• Excellent online skills including campaign action software 

• Previous experience of managing content on a website  

• Understanding and experience of working with social media and email marketing 
 
Desirable 

• Experience of HTML and Javascript 

• Hands on experience of working with Engaging Networks or a similar tool 

• Experience of working with customer relationship management (CRM) software, specifically 
CARE 

• Understanding of air pollution and/or respiratory health 
 

Personal attributes 

• Good collaboration and relationship-building skills  

• Excellent verbal and written communication 

• Flexible, hardworking and self-motivated 

• Excellent attention to detail 

• Ambitious, innovative, self-motivated and enthusiastic 

• Excellent organisational skills and ability to work to a number of tight deadlines efficiently 

• The ability to juggle a wide range of activities and prioritise own workload   
 

Other requirements 
 

• Non-smoker (desirable) 

• Awareness of, and comfort with, BLF funding medical research which may on occasion 
involve animal research 

• Flexibility and willingness to work outside normal office hours when the occasion demands, 
including some weekends 

• Willing and able to travel within the UK  
 

This job description is illustrative and non-exhaustive in scope.  The job holder may be required to 
fulfil additional and different duties as reasonably required by the British Lung Foundation.  
Reporting line and scope may vary from time to time to reflect the changing needs of the British 
Lung Foundation. 

 



Benefits  

  

 

Below is a summary of our typical statement of main terms and conditions of employment. 

Working hours 

• Full-time, 36 hours per week. 9am-5.30pm, Mon-Thurs and 9am-4pm on Fri. 

Annual leave 

• 30 days plus bank holidays – pro-rated for part-time employees 

• Additional annual leave entitlements at service anniversaries with entitlement increasing to 
32 days after two years complete service. 

• Pro-rata entitlements for part-time staff 

• Option to ‘buy’ and ‘sell’ holiday entitlement – up to 5 days. 

Pension 

• Employer contribution at 5.5% (Provided you contribute at the minimum contribution rate 
set by the Foundation) 

Other benefits* 

• Health care cash plan scheme  

• Computer/Laptop loan  

• Cycle Scheme  

• Season Ticket loan  

• Childcare vouchers  

• Life assurance scheme 

• Option to take a 3-month Sabbatical with 50% paid at normal salary (after 5 years’ service)   

• Option to work flexibly including working from home, compressed hours and flexi time  

*Some benefits are subject to successful completion of probationary period



How to apply 

 

We trust that you have found the information in this pack both useful and informative. 

To apply for this role: 

• Download and complete our brief application form (Word, 86KB) 

• Send your application form and a recent CV to recruitment@blf.org.uk  

Applicants will be shortlisted for interview by matching the details given in their covering letter / 
supporting statement against the job description and person requirements. We would therefore ask 
you to provide clear evidence to show how your experience, skills and knowledge match those 
requirements as well as why you are interested in the role.  

Recruitment process timeline:  

We have provided below a note of all the critical dates within this recruitment campaign: 

• Closing date for applications 9am on 20 December 2019 

• Interviews to be held:  TBC 

Unfortunately, we’re unable to consider any applications received after the closing date. 

 

http://dev.blf.org.uk/sites/default/files/BLF-personal-statement-form-2014.doc
http://dev.blf.org.uk/sites/default/files/BLF-personal-statement-form-2014.doc
mailto:recruitment@blf.org.uk
mailto:recruitment@blf.org.uk


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

blf.org.uk 

 

facebook.com/britishlungfoundation 

 

twitter.com/lunguk 

 

flickr.com/britishlungfoundation 

73-75 Goswell Road 
London EC1V 7ER 

British Lung Foundation is a registered charity in England and Wales (326730),  
Scotland (038415) and the Isle of Man (1177). 


