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Our Purpose 2.

OUR PURPOSE:

DICTIONARY The Common Good Company is a Melbourne based 

streetwear label set to prove there is not only a better 

way to consume but a better way to produce. Using 

the pillars of People and Planet as foundations, The 

Common Good Company is committed to ensure all 

business practices are in ‘the benefit or interests of all,’ 

from the initial sourcing of raw materials down to the 

retail floors they are sold on. 

Textile-waste and recycled polyester (plastic water 

bottles) is used to produce sustainable and ethical 

streetwear apparel. In addition to providing a canvas 

in the form of apparel to companies, communities and 

consumers for branding, promotional and marketing 

needs.   

Developed with you and your business in mind, for the 

consumer, community and business that asks who 

made their clothes and what impact does this have on 

the planet.

Mission 

The Common Good Company uses recycled materials 

and ethical practices to manufacture clothing apparel 

‘in the benefit or interests of all.’ 

 

Vision

To use fashion as a platform to engage, educate and 

empower people on issues that impact the planet and 

its people. 

by choosing this
 t-shirt you are saving

2700
litres of water

170gms
of textile waste

& 4.5 
plastic waterbottles

from landfill
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Our Range 4.

OUR RANGE:





The Common Good Company design principles are based on utilising sustainable materials to make quality products that last, whilst 

educating consumers, communities and companies to make better purchasing decision for our planet and people. 

TCGCo is a blank canvas for the individual, businesses small and large, Social Enterprise and Not-for-Profits. It is for those that seek to know 

‘Who made my clothes’ and ‘How does that impact the planet’. 

We look forward to engaging with our community and supporting those that are doing cool things. 

From the Who Gives a Crap who wipes our bum to START Broadband who provides our Internet, we understand the importance of brand 

alignment and look forward to collaborating with those making change.
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OUR PEOPLE:

CERTIFICATIONS:


