
Performance 
Marketing 
Manager

Life at
Candy Kittens
CKHQ
We base CKHQ in a fantastic office space
in Hammersmith.

Make Your Mark
Everyone has a say so there is always an 
opportunity to make your mark – whatever 
the decision may be.

Uncomfortably Fast
There are no speed limits on the road 
to success. We like to move fast. 

The A-Team
Work alongside and learn from a team
of talented, genuine people. Every day

We are looking for a highly experienced & data-driven Performance 
Marketing Manager. This is an exciting role that will allow you to stamp 
your mark and own the strategy and delivery of all paid digital marketing 
channels from planning all the way through to execution and reporting. 

You will have full autonomy in driving the success of paid digital marketing 
and will work collaboratively with the Marketing team to turn brand 
marketing into high converting digital ads. 

This position demands digital marketing expertise combined with a 
desire to help achieve aggressive growth targets. You’ll be hands-on in 
driving and executing customer acquisition initiatives, whilst also thinking 
on a strategic and creative level alongside the marketing team.

UK (London) based.

Achieve & Learn
We make time each week to recognise
our achievements and set new goals. 
What do you want to learn?

Friday Finish
You have the option to down tools at 3PM on 
Friday afternoon. All you have to do is complete 
everything that is expected ofyou in that week. 
Friyay! 

Frank & Clear
First class execution requires clarity and candour. 
Clear decisions and frank conversations are key.

Ambitious Culture
We are intent on moulding the best 
possible working culture. We want
you to share our ambition.



Experience with lower AOV products 

Adobe Photoshop experience

SEO skills and experience improving page ranking

CRO to improve the user experience

You are a highly ambitious and experienced Performance Marketing Manager who is confident in their abilities, you can proactively challenge existing thinking 
and make change. You will have 3+ years of experience as a Performance Marketing Manager, ideally within FMCG. 

Paid digital marketing should be second nature to you as well as data analysis and using attribution tools. You will be responsible for shaping the business’ 
digital paid marketing strategy and must have the below 4 skills to succeed;

Strategy: being able to put together a full year campaign plan, taking into account budget, marketing & channel mix and resources, you should be able to 
balance this based on benefit and commercial goals. 

Data and analysis: You love getting in the data to find out what is going on and how measurement can be applied to guide activity, attribution and learnings.  

Creative: You are super creative and understand exactly what high converting ads should look and feel like whilst maintaining  brand values. You have 
experience with bringing your ideas to life and being both proactive and reactive to optimise and change campaigns, with a strong analytical yet creative mind.

Communication: An expert communicator, you know how to digest, summarise and communicate complex information in an easy to understand way to 
various stakeholders.

This is a fast moving environment and you should expect challenges to arise and you’re someone who is ready to roll up your sleeves to solve them. You are 
naturally curious and love to learn new things at pace, develop, share and test new ideas, as well as being able to make mistakes and learn from them to find 
better/quicker ways to reach your goals.

We are customer obsessed and you should be someone who will put the customers first when it comes to campaign planning, and have a strong ability to 
empathise with our customers’ needs.

Deep understanding of marketing channels including paid social, paid 
search, retargeting and display.

Experience with Klaviyo and optimising to drive revenue. 

An excellent understanding of how each channel operates, when to leverage 
each and how they affect each other as part of a wider marketing ecosystem.

Excellent knowledge of Google Analytics, Search Console, Tag Manager and 
Search tools

Full funnel ad optimisation experience

3+ years of experience as Performance Marketing Manager, ideally within FMCG

Define the full year strategy for paid marketing

Manage and own daily operations of all paid marketing channels. You will 
plan and execute cost-effective campaigns to aggressively drive acquisition 
to achieve our commercial objectives.

Accountable for budget management, channel allocation, campaign structure, 
and optimisations to deliver acquisition KPIs.

Identifying opportunities to deliver additional acquisition volume within both 
new and existing channels and develop a strategy to engage with them. 

Collaborate closely with our marketing team to take our brand story and 
campaign message to create high converting ad copy and creatives while 
championing brand values.

Using a combination of platforms and sources of data, you will analyse 
performance and turn the complex data and learnings you’ve discovered into 
something digestible for all, with clear actionable insights that feeds back 
into our strategy, at creative, campaign and channel level.

Contributing to weekly and monthly reporting as well as managing internal 
stakeholders.

Forecast performance metrics and contribute to the wider business 
forecasting process.

Owning the testing process across ad copy, creatives and landing pages to 
ensure we are constantly testing, learning and working to improve acquisition, 
conversions and improve marketing outcomes.

Carrying out A/B tests on an ongoing basis across all paid marketing channels 
and across different stages of the funnel.. Bringing your experience, analytic 
mind and holistic view of end-to-end performance to conversations, ensuring 
we are constantly learning and improving the key metrics.

Thorough documentation of tests you run, ensuring these are easily understood 
and then using the learning to improve metrics and develop further testing. 

Using the knowledge you have gained through existing channels as well as 
researching best practices to maximise results.

Briefing our in-house graphic designer on quick changes needed to ads to be 
able to test and learn at pace

Lead on Email marketing and SMS strategy and campaigns.

Be the subject matter expert with our Softwares which are Klaviyo and Blueprint. 

Optimise flows and campaigns to deliver strong ROI

Work closely with Digital Marketing Exec to execute campaigns in line with 
digital plans. 

Primary responsibilities: 

Campaign

Email Marketing/SMS

Desirable

Reporting

What you need to succeed 

Must haves

Testing

At CKHQ we believe in the power of a diverse team and are working hard to be a diverse and inclusive place to work. We welcome applications from all suitably 
qualified people, regardless of race, sex, disability, religion, sexual orientation or age. If you have a disability that prevents you from following our application 
process, please contact us at work@candykittens.co.uk so we can provide an alternative way for you to apply. We are happy to make adjustments to our hiring 
process to ensure we are accessible to everyone – please let us know what we can do to support you.

Contact Us
Sounds like a bit of you? Great!
Send your cover letter and CV to work@candykittens.co.uk with the subject line ‘Performance Marketing Manager’ 
Contact and recruitment will begin from February 1st .


