
Digital 
Marketing
Manager 

Life at
Candy Kittens
Remote Working
Our team work from home (or wherever suits 
them best). We stay connected by using 
the very best tech available, and meet up at 
CKHQ in Hammersmith when a Zoom call 
just won’t cut it.

Make Your Mark
Everyone has a say so there is always an 
opportunity to make your mark – whatever 
the decision may be.

Uncomfortably Fast
There are no speed limits on the road 
to success. We like to move fast. 

The A-Team
Work alongside and learn from a team 
of talented, genuine people. Every day is 
different.

The successful candidate will play an important role in the 
marketing team. You will be responsible for brand strategy and 
execution across all digital touchpoints, including social media, 
email and our rapidly growing DTC business. Focus should 
be on best practices, continual data-driven optimisation and 
working closely with the wider DTC team to jointly achieve our 
ambitious growth plans.

UK (London) based.

Achieve & Learn
We make time each week to recognise
our achievements and set new goals. 
What do you want to learn?

Friday Finish
You have the option to down tools at 3PM 
on Friday afternoon. All you have to do is 
complete everything that is expected of you 
in that week. Friyay! 

Frank & Clear
First class execution requires clarity 
and candour. Clear decisions and frank 
conversations are key.

Ambitious Culture
We are intent on moulding the best 
possible working culture. We want
you to share our ambition.



Job specification
We’re looking for a driven and entrepreneurial digital marketer who blends talent for creativity with strategic and 
data-driven thinking. You live and breathe social media and digital marketing and take a proactive approach to 
keep our brand ahead of the curve. You will have responsibility for the brand’s digital presence, working closely 
with our DTC Lead to ensure a cohesive marketing and sales strategy.

Develop and execute the digital marketing strategy to align with 
the overall marketing strategy, considering the end-end consumer 
journey across all digital channels

Develop and execute the channel-specific social media strategy to 
drive awareness and engagement with new and existing consumers

Lead the digital omnichannel campaign planning and execution, 
working closely with the marketing and DTC teams to support 
brand and business objectives

Translate offline marketing campaigns into digital channels, 
tailoring the strategy and content to optimise their relevancy and 
performance for online

Lead and execute all digital brand content, including asset creation 
using a combination of your own skills, UGC tactics and working with 
our in-house designers, to deliver on brand and business objectives

Make data-driven recommendations to continually optimise 
content, copy and planning to help achieve commercial goals
Work closely with our founder Jamie Laing to execute and produce 
content series to drive awareness and engagement
with his followers

Ownership of Candy Kittens website front-end to drive conversion 
of shoppers by working closely with our DTC team

Management of PR agency to achieve visibility, engagement and 
commercial goals aligned to campaigns and new product launches

Execute and optimise content for paid digital campaigns by 
working closely with our digital agencies e.g social media & PPC

Lead Candy Kittens email marketing strategy using performance 
marketing tactics e.g customer segmentation, workflows, 
personalised content, loyalty programme

Stepchange our influencer and affiliate marketing strategy to drive 
awareness and sales

Community management of all social media channels to deliver 
against our customer care metrics (Instagram, Facebook, TikTok 
and Linkedin) 

Establish and maintain scalable processes that ensure best 
practices for social channels, paid media and internal reporting 

Manage the digital marketing budget, including recommending 
budget split and managing digital agency payment schedules

Identify the latest digital trends and technologies to ensure Candy 
Kittens stays head of the curve

4+ years experience within the digital marketing field ideally 
within a DTC business or digital marketing agency 

Proven track record in paid and organic social media and email 
marketing to hit key KPIs 

Fingers on the pulse with cultural social moments to ensure 
Candy Kittens are part of the conversation 

Ability to deliver outstanding content creation by being 
resourceful and having a great eye for design

Highly competent in Facebook Ads, Instagram Insights and 
Google Analytics to set targets and make data-driven decisions

In-depth knowledge of social media platforms and best 
practises including TikTok

Creative mindset with excellent copywriting skills

Outstanding communication and interpersonal skills

A starter-finisher with an exceptional eye for detail

Excellent organisational skills 

Knowledge of best practice SEO with the ability to work 
closely with an SEO agency

Google Analytics & Adwords 

Facebook Ads 

Email Marketing tools e.g Sendinblue or Mailchimp 

Experience working with Shopify

Contact Us
Sounds like a bit of you? Great! Send your cover letter and CV to 

work@candykittens.co.uk with the subject line ‘Digital Marketing Manager’ 

Contact and recruitment will begin from mid-January.

Key responsibilities include: The ideal candidate: 

Solid understanding of the
following tools: 


