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splash

Platypus 
Australia 
Combines Style 
with Sun 
Protection for 
Children

B aby girls will be pretty in blossoms, 
and boys will look shipshape this 
summer in the colorful new range 

of UV-protective swimwear from innovative 
children’s designer Platypus Australia. The 
company will debut the most extensive 
range and size options in the brand’s history 
at SwimShow Miami in July. 

“There’s no reason why kids can’t look 
stylish and stay safe from sun at the same 
time,” says Karel Wheen, Platypus Australia’s 
founder and designer. “Our colorful prints, 
which are exclusive to Platypus Australia, 
provide UPF 50+ protection from the 
summer sun at an affordable price.”

There’s plenty of pattern-mixing 
and blocking for summer, with baby 
girls sporting lilac roses and gingham 
accents. Baby boys take to the seas 
with an allover twisted rope pattern in 
blue. Older children will also be in the 
swim with a range of fashionable styles 
and colorful patterns.

The latest range from Platypus, which 
has been producing fashionable high 
quality sun-protection swimwear since 
1996, has something to suit children of all 
ages, with more prints, sizes and styles 
than ever. The company has established 
an excellent warehouse to service the 
U.S. market promptly.

“The Platypus Australia range is 
designed by moms, for moms and 
children, and it blocks out at least 97.5 
percent of the sun’s harmful ultraviolet 
radiation,” Wheen says. “By the time children 
reach 18 years they have already experi-
enced 5 to 8 percent of their lifetime sun 
exposure, which can lead to damaging 
health consequences in the future.” For more 
information, visit www.platypusaustralia.com.

EscapE to paradisE with 
MargaritavillE parrot 
hEad’s NEw suN carE liNE
Inspired by the lifestyle of Jimmy Buffett and his legions of 

freewheeling, sun-seeking fans called “Parrot Heads,” the new 

Margaritaville Parrot Head Advanced Sun Care products from Sun & 

Skin Care Research offer serious sun care protection that pampers, 

nourishes and moisturizes. 

The brand’s products include a rich variety of skin-loving natural 

ingredients, including a proprietary Aloe Hydrating Complex. Aloe has a 

long history as a superior healing agent and is a potent humectant, aiding in 

hydration, softening the skin and helping to fight the effects of UV exposure. Parrot 

Head’s Aloe Hydrating Complex contains the highest quality, purest aloe vera 

plant solids available in a 10-times concentrated form. Eco-certified, plant-derived 

Pentavitin and Zemea are added to the Aloe Hydrating Complex to deliver a smooth 

feel and deep, instant hydration.  

The six lines of high quality, PABA-, paraben- and oxybenzone-free sun care 

products include “Floridays” Moisturizing Sunscreen Lotions; “Floridays” Face 

Ultra Light Moisturizing Sunscreen; FINS UP! Sport; Parakeet Kids; Dedicated To 

Sunshine tanning oil and tan enhancer; and License to Chill after-sun products.  

For more information, visit margaritavilleskincare.com.

lori coultEr BriNgs  
privatE-laBEl swiMwEar to 
catalogs aNd rEtailErs
In a new offering to retailers and catalogs, Lori Coulter LLC designs and 

manufactures private-label swimwear and apparel programs for medium- and 

large-scale companies. Merchants work with Coulter’s design team to develop 

custom designs, or select from an extensive library of designs and patterns.

“It’s exciting to see our business grow,” says Lori Coulter, president and founder 

of Lori Coulter Made-to-Order Swimwear. “Expanding on our made-to-order 

swimwear concept, we work closely with retailers and resorts to showcase their 

brand personality. Through the use of digital technology, we expedite the sampling 

and production processes, and create private-label programs comprised of chic, 

trend-right styles, developed with the target customer’s body shape and fit in mind. 

Our design team brings to life the unique product vision of our partners in order to 

drive meaningful sales.”

Collaborations with Soft Surroundings, The Cosmopolitan Hotel & Casino of 

Las Vegas, and Cintas’ Doc & Amelia, among others, have resulted in cohesive 

swimwear, activewear and cocktail dress programs that reflect each company’s 

brand image and fit. Designs include contemporary, missy, plus and bra-sized 

swimwear, depending on the company’s client base.

“Swimwear is a notoriously difficult and expensive product category to 

develop,” observes Coulter. “We simplify the process with our extensive product 

development experience, fit knowledge and technical know-how, saving our 

customers a significant amount of time, money and headaches throughout 

the development, sourcing and manufacturing processes, while 

remaining true to the intended vision and integrity of the brand.” 

For more information, visit www.loricoulter.com.




