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In 2005 I accepted a job offer and moved 
from Riga to Göteborg to take a 
commercial role in Nordic Area 
headquarters for the biggest shipping 
company in the world. I was 24 and had a 
lot of energy to build my corporate 
career. I was also an avid runner. 

Since then, I lived in different places and 
continued developing myself within the 
corporate world until I realized that I 
didn’t have time for running any longer. 
I also gained some weight and started 
getting into a mid-30s crisis.

One day I made a simple change that 
would change my life completely. I set 
the alarm to wake up a bit earlier and 

started running to work to fit sports into 
my busy schedule. I got healthier, 
happier, and more energetic than ever 
before. My main motivation is to inspire 
more people to feel the same.

I would like to welcome you to invest in 
IAMRUNBOX, to invest in the future of 
the backpack industry in Sweden and 
help more people to have a healthy, 
active, and sustainable lifestyle.

“IAMRUNBOX is a disruptive 
company. We are committed to 
contributing active, healthy, and 
sustainable ways of commuting.”  

- Kirill Noskov, Founder and CEO
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THE CEO HAS THE WORD
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Our products are focused around high-
quality, functional, stylish, and weather 
resistant backpacks and packing 
solutions that inspire a healthier, active 
and more sustainable lifestyle. 

IAMRUNBOX is a Swedish sport fashion 
brand focused on developing backpacks 
and accessories for both highly active 
individuals and people who are starting 
to discover the benefits of an active 
lifestyle. The company was established in 
2015 in Lund, Sweden, out of a love for 
travel and a passion for running.

We offer an alternative to traditional 
outdoor backpack brands that are 
usually not designed for the urban 
environment and urban fashion brands 
which lack functionality or ergonomics. 
The product line consists of premium 
performance backpacks, waterproof 

everyday backpacks, hard-shell garment 
bags, running wallets and many other 
accessories.   

Our motto is MADE FOR MOTION. We 
aspire to be a spark of active change in 
people’s everyday lives by inspiring a 
healthy lifestyle and promoting walking, 
running, and cycling as green and 
sustainable traveling alternatives. 

We design backpacks and accessories 
that are minimal, motion-friendly, 
functional, and sustainable. Our mission 
is to make it simple and easy for active 
people to fit sport in their busy lives. Our 
vision is to create products that promote 
an active and healthy lifestyle with the 
lowest carbon footprint possible.

We are currently seeking to raise 3 mkr in 
capital to continue growing our business. 
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The way people move in large cities has 
evolved.  

During the last decade we have 
witnessed an increasing number of 
people opting for more convenient, 
healthy and environmentally friendly 
means of transportation, rather than 
traditional usages of cars or public 
transport 

As the urban population is becoming 
more health-conscious, many people are 
choosing to commute to work by biking, 
using e-scooters, running, or walking as 
their preferred way of traveling. We 
believe this is impacting their needs for 
products that carry their belongings in a 
safe, functional and stylish manner.

This raises the need for functional, high-
performance, and fashionable backpacks 
that can be used for sport, travel, and 
business.  

While there are several products on the 
market, we see that most are not 
designed to solve problems such as 
wrinkled clothes or the discomfort 
caused when carrying belongings while 
running or cycling. 

Our vision is to make it easier for people 
to live an active and efficient lifestyle. 

WHY ARE WE DOING THIS
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IAMRUNBOX  creates a sophisticated 
backpacks and accessories that are 
inspired by Swedish heritage, design and 
fashion to fill the gap between outdoor 
and city brands. 

Our innovative Backpack Pro 2.0 has 
been ranked as number one run 
commuting backpack in the world and 
along with it’s accessories is designed for 
active and performance-driven people, 
with a strong focus on smart packing 
and ergonomics.  

We have further expanded our vision 
launching the waterproof backpacks and 
Active Essentials Kit last year and 
finalizing manufacturing of the new 
Bikebox and everyday backpacks range 
in May 2021.   

The running and cycling backpacks are 
minimalistic enough to wear on any 
occasion, whether sporty or not.   

We have developed a full modular 
system with both backpacks, packing 

organization, exterior organisation and 
accessories complementing each other 
to make active lifestyle easier for our 
customers. 

Our sleek garment carriers feature smart 
and wrinkle-free packing, as well as 
practical travel accessories for better 
organisation.   

Our simple, yet functional products are 
durable,  weatherproof, and hold your 
belongings securely in place  -  through 
rain, shine, and bumpy rides.

Our backpacks have received a 5 stars 
ranking, both from active commuters 
and customers on our website, Amazon 
and by world’s biggest brands and 
media such as  RedBull, Time, Runners 
World, Gearpatrol, Carryology and many 
others 

Our mission is to continue improving on 
our existing and new models to offer the 
best backpacks and packing solutions for 
active urbans.
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HOW DO WE MAKE A DIFFERENCE



MADE FOR MOTION MULTI FUNCTIONAL SUSTAINABLE
We stay true to our 
motto MADE FOR 
MOTION. Our products 
are perfectly designed 
to make it easy for 
people to be active.

It’s simple. Just the 
world’s most 
comfortable and 
functional backpacks 
and accessories for 
active people on the go.

We believe in and 
promote sustainable 
ways of production and 
consumption. Our 
products are planet-
friendly and made to 
last.
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OUR PRODUCTS
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Our backpacks are packed with features 
that we believe to be essential for people 
living an active lifestyle. They are water-
resistant,  lightweight, and designed to 
perfectly fit any body type thanks to the 
adjustable straps that help to create a 
perfect anti-bounce experience. There is 
no need  to  worry  about  personal  
belongings,  neither  business  attire  nor  
your  laptop  while Commuting.  

Our large roll-top backpack comes with 
an extra 15’’ laptop compartment in the 
back panel and a  separate ventilated 
bottom compartment. Its’ functionality,  
in combination with the ergonomic and 
urban design, makes it a stylish everyday 
backpack. Elastic and reflective cords 
enable extra carrying possibilities.

The IAMRUNBOX garment bags are 
designed to ensure a neat arrival 
wherever you go. Fold your business 
attire correctly and pack it neatly in the 
garment bag.  The hard-shell case 
protects 3-4 garments and will ensure 
wrinkle-free shirts. 

Further information about our product 
features can be found on 
iamrunbox.com and in our latest product 
catalog.

BACKPACK ORGANISATION ACCESSORIES
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PRODUCT FEATURES
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We live in a world of finite 
resources. According to the United 
Nations, we dump 2.12 billion tons of 
waste every year. There are a lot of things 
we could do to change that, together. 

We strongly believe in a future where 
everything that is produced will have a 
longer and healthier life cycle. So we are 
taking the first steps to enable a more 
sustainable choice for our customers. 

We believe that fair work and a 
sustainable production process are key 
to achieving success, which is why we 
strive to be as transparent and honest 
about our team, working methods, and 
suppliers.

In our latest sustainability report,  we 
calculated that IAMRUNBOX helps our 
customers decrease their total CO2 
emissions by  814 000 kg which has been 
great improvement from last survey 
conducted in 2019 which reported of 
467353,8  kg  CO2  saved.   

By doing this IAMRUNBOX continues to 
promote a healthier and more 
sustainable way to commuting through 
the use of our products.  

In March 2021 we have finalized our 
certification with Carbon Neutral, a non-
profit organization working to decrease 
global carbon emissions and from now 
on we offset 100% of our carbon 
footprint.
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COMPANY VALUES & SUSTAINABILITY
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Our vision as a brand is to create products 
that promote an active and healthy 
lifestyle with the lowest carbon footprint 
possible. It’s a long road but we embrace 
the challenge every day, step by step.

As of today, we are proud to say that our 
main products are either fully or mostly 
made from materials that are eco-friendly.

We will never stop learning, never stop 
believing, and never stop working towards 
a healthier and more sustainable society.
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SUSTAINABILITY

THE MATERIALS WE USE
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OUR COMMITMENTS

All the factories we source for ourselves go through BSCI (Business 
Social Compliance Initiative) audits, which helps us monitor our 
supply chain and ensure that all suppliers are treating workers 
ethically and legally.

IAMRUNBOX is a Climate Neutral certified brand. We offset 100% of 
our total carbon footprint and working towards our commitment to 
further reducing our carbon neutrality during 2021. 

At IAMRUNBOX we are particularly committed UN's Sustainable 
Development Goals 11 (Sustainable Cities and Communities), 12 
(Responsible Consumption and Production), and 13 (Climate Action).

Certified B Corporations are businesses that meet the highest 
standards of verified social and environmental performance, public 
transparency, and legal accountability to balance profit and purpose. 
IAMRUNBOX has started B-corp certification process which is 
expected to be completed by Q4 2021. 
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OUR BUSINESS SITUATION DURING COVID 19

We have used uncertainty as an opportunity for growth last year and reshaped 
both our business and our brand.  

2020 has no doubt been the toughest year for everyone. There were many 
uncertainties caused by the global pandemic, travel restrictions, health risks and 
ability to meet family and friends  
as we used to have all time. At the same time, we have managed to go through it 
together and become stronger as a team.  

We have managed not to stay strong during the covid-19 situation. We did our 
part with the launch of ”Active Essentials Kit” which included the RunMask 
receiving ”Time Magazine Top Innovations of the Year Award” - the first big thing 
we have done. We are confident there will be many more to come. 

We have taken company sustainability to the next level, reviewing our supply 
chain, our vendors and materials. We have recently started the connected 
backpack project with Sigma Lundinova/Osram and finalised developed of the 
Bikebox range which will ensure new revenue streams for the years to come. 

We are preparing to take an advantage of increased demand in our products 
after the pandemics when traveling and retail reopens again. We are looking 
forward to have a strong growth in 2021.
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As awareness of living active 
and sustainable living is 

becoming ever more important, 
IAMRUNBOX started getting 
even more relevant during 

covid-19. 
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Research from Statista indicates that 
around 19% of the US population is 
considered to live an active lifestyle. If we 
assume that this percentage applies to 
our target markets (39 cities across  
Europe,  North  America, and  Asia),  we 
estimate that there are  31  million people 
in these cities who are living an active 
lifestyle.

Our backpacks fall within the high-end 
sector of sport fashion backpacks, with 
prices ranging from 140 EUR  to  230  
EUR.  We also sell packing organizers and 
accessories that start from 10 EUR. We 
market our products through our 
website and retail stores that sell sports 
equipment. 

Our target market is people who seek for 
functional yet fashionable products and  

are willing to pay for extra for quality and 
functionality.  
Our typical IAMRUNBOX customers are 
between 25 to 45 years old, with 70% 
being male and 30% being female. They 
are living in urban areas and strive for an 
active and healthy lifestyle. Furthermore, 
they tend to be very ambitious in 
business as well as their personal life.  

At the moment, we consider the biggest 
market potential to be the UK and USA, 
followed by Sweden, Canada, Germany, 
Denmark, and Singapore.  

This year we are focusing on launching 
our retail operations in South East Asia 
and are aiming to increase our retail 
presence in Europe.

MARKET
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We consider our main competition to be 
luggage and backpack brands within 
the sports, outdoors, business, and 
fashion industries.  

Among others, our main competitors 
include Thule, Douchebags or Timbuk2. 
The closest competitors are Timbuk2 
and Douchebags.  

While we share the same target 
customer groups, IAMRUNBOX builds 
upon Swedish heritage within the 
fashion and outdoor industries to build 
products that are premium, functional, 
multi-purpose, and sustainable. We feel 
that our brand positioning is unique. 
IAMRUNBOX delivers urban design 
together with functionality and-

ergonomics. In our view, traditional 
outdoor brands and urban fashion 
brands tend to lack either one of these 
dimensions. 

IAMRUNBOX combines urban style 
with sports functionality. Our running 
backpack has anti-bounce technology 
and is combined with a garment 
compartment that keeps clothes 
wrinkle-free while on the move.  

The product range is modular with 
accessories and packing organizing 
system being compatible which each 
other. We change the way you travel and 
design products to inspire an active life.
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COMPETITION
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In 2019, the company tripled its revenue 
from €130,000 in 2018 to €400,000 and 
increased it further in 2020 in spite of 
pandemics . Our main growth came 
from our own online channels and 
selected retail. We have been featuring 
products listed in inflight magazines with 
Singaporean Airlines. We expanded  
internationally with large multi-brand 
retail chains like Globus in Switzerland 
and Supersport in Thailand.

IAMRUNBOX products are available in 
some of the most renowned specialist 
running shops in Scandinavia, including 
Runners Store, Löplabbet, Marathon 
Sport, and Lobeshop.

During  2020, the company signed a 
distribution agreement and launched 
retail in Germany.   

In August 2020, the company signed a 
deal for distribution in South East Asia 
with first-orders delivered in early 2021.  

The company has also been successful in 
developing B2B channels with first 
orders received and delivered. The 
company has been mentioned in a 
number of media sources including 
Time, E-handle and BreakIt in Sweden, 
Runners World, Red Bull, GQ, Carryology, 
and London’s Evening Standard.

The company is working actively on a 
number of collaborations and strategic 
partnerships including Singaporean 
Airlines, VOI, Hövding, Nicks, Norr, and 
others.
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TRACTION
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Despite adverse market conditions due 
to Covid-19 pandemic, our annual total 
revenue in 2020 grew 31.3% to MSEK 5.7. 
Net revenue grew 8.5% to MSEK 4.3, and 
total assets expanded by 46% to MSEK 
5.0.  

Q4 net revenue was the strongest in 
company’s history with year-on-year in- 
crease of 32% from MSEK 1.2 to MSEK 1.6, 
and Q3-Q4 growth of 51%.  

EBITDA has shown a significant 
improvement amounting to SEK 
-865,2641 as of 31.12.2020, compared to 
-MSEK 1.5 a year ago.  

Shareholder equity increased 3.8 times 
to MSEK 3.5 from KSEK 903,4 level and 

long term debt 2.6 times to MSEK 1.6 
from KSEK 632.3 level.  

We are budgeting MSEK 12 net revenue 
in 2021.  

This year we will capitalize on the assets 
we have developed to ensure the 
growth.  

The company is projected to reach 
positive EBITDA in 2021.

The historical financials have been 
sourced from the company’s 
management accounts. Please 
consider that past performance and 
financial forecasts are not a guarantee 
or reliable indicator of future results.
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FINANCIALS
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FINANCIAL INFORMATION
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Issuance structure

Before Issuance After Issuance

Min Max Min Max

Outstanding shares 185 065 5 000 10 000 190 065 195 065

Price per share, sek 324 324

Issuance amount, sek 1 620 000 3 240 000

Quota value, sek 2,80 2,80 2,80 2,80 2,80

Valuation, sek 60 000 000 61 620 000 63 240 000

Share issuance

Transaction type Year, quarter Shares issued Total Shares Share capital Total share capital Registered

New share issuance 2020-10-06 4370 185065 428,53 66088,03 23-02-2021

New share issuance 2020-09-18 2112 180695 754,22 64527,48 19-02-2021

New share issuance 2020-07-20 2193 178583 783,13 63773,26 23-09-2020

New share issuance 2019-09-24 1716 176390 612,80 62990,13 10-12-2019

New share issuance 2019-06-01 4166 174674 1487,71 62377,33 17-09-2019

New share issuance 2019-02-07 7385 170508 2637,23 60889,62 09-07-2019

New share issuance 2018-07-19 2696 163123 962,77 58252,39 28-08-2018

New share issuance 2018-03-26 12644 160427 4515,26 57289,62 26-03-2018

New share issuance 2017-04-05 4977 147783 52774,36 09-05-2017

New share issuance 2017-04-05 2792 142806 2017-04-05

Split 2017-04-05 139914 140014 50000 50000 2017-04-05

Incorporation 2010-09-23 100 100 50000 50000 23-09-2010

Company information

Shares Voting rights Consent Conversion Preemption Presale Share register

Active Trend Sverige AB, Series-A 10 No No Yes Yes Eaktiebok

Active Trend Sverige AB, Series-B 1 No No Yes Yes Eaktiebok

Annual Report 2019/20 (In Swedish)



Our company headquarters has been relocated back to our historic roots, in the 
heartland of Swedish innovation Lund, Skåne. Located in Lund we have finished 
renovations of our concept retail store earlier this year.  

We believe in a flexible and dynamic way of working, meaning that we bring our 
office with us when we travel or work from home. This mindset had assisted us 
greatly during the pandemic and has allowed us to stay effective and productive 
even when we are not working from the same location    

Our core team consists of five Swedes, one Hongkongese, one American, one 
Dutch and two Latvians. Together, we accumulate a wide variety of experiences 
and understanding within work, culture, and language.  And we have partners in 
New York and Singapore that add to the melting pot. 

Besides the shared love for an active lifestyle - the core value that we all believe in 
and live by is FREEDOM.
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THE TEAM
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Kirill Noskov | Founder & CEO 
Kirill started his career in a multi-national company, 
working in four countries in various senior leadership 
positions for 15 years before starting his own company. 
Kirill is an avid runner and triathlete.
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Elaine Lai | Product Development & Sustainability 
Elaine is a senior product development professional with 
experience from Adidas, Puma, and Tretorn. Elaine is 
passionate about sustainability and motivated to inspire 
more people to have an active and healthy lifestyle.

Oskar Malm | Product Design & Creative Direction 
Oskar joined IAMRUNBOX from Tretorn where he was 
responsible for the design and development of sneakers. 
Oskar has a MFA in Industrial design from Lund School of 
Industrial Design. He is deeply passionate about design, 
Branding, Photography and running. 

Irina Mavrusina | Finance & Accounting 
Irina holds a master’s degree in International Business 
Relations and has experience from the financial markets 
in Sweden and abroad. Irina works closely with Martin 
Gustafsson/Auditorium who is their selected partner on 
international finance and accounting.

TEAM MEMBERS
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Rui Kojima | E-commerce Manager 
Rui has extensive hands on experience within e-
commerce and growth hacking fields and is responsible 
for building our e-commerce strategy and preparing 
company for growth. 
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TEAM MEMBERS

Ida Malm I Marketing and Communication 
After graduation from Lund University, Ida is taking 
an active role to lead marketing, public relations and 
strategic communication within the company. 

Axel Nordström I Communications & Investor 
Relationships 
Axel has recently taken a full-time role at IAMRUNBOX as a 
leading part in customer communication and investor 
relationships.   

Philip Serving | Retail and B2B Lead    
Philip has been studying economy in Lund university 
and is a passionate golf and padel player. Philip is 
responsible for business development, retail and B2B.

Leonardo Casal Eriksson I Product Design & Art 
Direction 
Being a graphic designer and illustrator with a Bachelor of  
Fine Arts from Lund university School of Industrial Design, 
Leo recently joined the team and is taking an active role in 
the design, production and development of IAMRUNBOX 
product assortment. 

Christian-Fredrik Klingspor I Business Development  
& Retail 
After completing his military services, Christian joined IAMRUNBOX 
as business development intern and further continued working 
part-time as account manager within retail.  

Max van der Mars I Product Design & Web 
Design 
Max is a Lund University School of Industrial Design, 
graduate with a strong passion in design and sports. 
Max is responsible for developing a connected 
backpack and working with website optimization. 
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TEAM MEMBERS

Peter Malkin | Partner 
Peter Malkin has an extensive retail experience working 
as  VP Sales  Aetrex  Worldwide,  Inc.  Peter has a strong 
academic background with a Ph.D. in Medicine, 
Master’s Degree in Strategic Management, and is an 
alumnus of the Harvard Business School. Peter is also  
Chairman of the  Board at  Highroller  Finland  OY  and 
Partner in Bright Stars Advantage Investment Fund. 
Peter’s expertise and network in retail are instrumental 
for IAMRUNBOX’s international expansion.

Martin Gustafsson | Auditor 
Martin worked as an auditor in the largest companies in 
Sweden and has a solid experience and proved tracked 
record within finances and accounting.

Björn Englund | Chairman of the Board 
In addition to IAMRUNBOX, Björn serves as the  CEO of 
likely the largest business angel network in Skåne, I Love 
Lund. Educated in Lund, and for the past 35 years 
working in the finance and banking universe, in 
Scandinavia and abroad. Björn is taking a leading role in 
making us IPO ready next year.

Bengt L Andersson  |  Director of the Board 
Bengt  worked  in  leading  positions  in  Swedish  as  well  
as  in  International  companies,  holding  a  position  of  
Tetra Pak  CEO  in Sweden  among  others.  Bengt  is  a  
professional  board  member  and  currently  taking  roles 
both as the chairman of the board and the director of the 
board in various companies. 
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Magnus Brommesson |  Director of the Board 
Magnus worked with sales and growth management 
since 1997 and had senior roles within Anticimex Group. 
Magnus brings solid commercial experience and 
responsible for sales and growth within the team. 



Historical financing
The company was initially bootstrapped 
until 2016 when the company received 
external financing through a 
crowdfunding campaign via Kickstarter.  
The company has since received 
additional financing through a mixture 
of crowdfunding, equity investments, 
and ongoing commercial loans. The 
company has also received working 
capital loans from Almi, Nordea, and 
Treyd.

Crowdfunding 
Between 2016 and 2019, we have had 4 
successful Kickstarter campaigns which 
enabled us to collect 1.3M SEK (around 
€120,000) in pre-orders.  Through this, we 
were able to gain market validation and 
direct feedback from our target 
consumers.  
We consider reward-based 
crowdfunding as an important part of 
our product cycle, as this allows us to get 
feedback and validation from our target 
consumers, build our community and 
increase working capital through pre-
orders.  

Pre-seed Equity Investments 
In  2017  and  2018,  we also received 
funding from FundedByMe  (€238,000) 
and directly from investors  (around  
€225,000) which allowed us to build a 
solid foundation for the company and 
launch our products.   These funds have 
been allocated to product development 
and scaling of our business, which results 

in a significant increase in our revenue 
last year.  
Our product development entailed the 
hiring of senior designers for the product 
team that focused on designing the 
product, building the brand concept, 
and working closely with target 
customers.  

Seed and Pre-series A (current round) 
Investments
In 2019 we raised 3.8M SEK (around 
€344,000) through a mixture of loans 
and equity investment which were 
allocated for marketing and working 
capital.  During this year, we shifted our 
focus to scaling by reducing the cost of 
design and focusing on growth hacking 
and digital marketing. 

As a result, our marketing budget was 
increased to €60,000. In 2020 we have 
managed to attract 4,3 MSEK capital in 
mixture of equity and working capital 
loans. We are currently seeking an 
investment of up to €300,000 to finance  
IAMRUNBOX’s business expansion plan 
prior to our A-series funding round that 
we plan to take place in Q4 of 2021. Our 
funding allocation plan is as follows:

• 50% marketing and PR 
• 30% working capital 
• 20% salaries 

Besides our focus on expansion, we plan 
on introducing new collections in our 
product line over the next two years. 
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FUNDING
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• September 2015 - IAMRUNBOX was 
founded in Lund, Sweden  

• November 2016 - Running Backpack 
launched with Kickstarter campaign, 
raising 260 tsek 

• October 2017 - Partnership with 
Singapore Airlines announced  

• January 2018 - HQ moved to 
Stockholm  

• June 2018 - Red Bull ranked our 
Backpack Pro as the best run 
commuting backpack in the World 

• November 2018 - Introduced new Spin 
Bag range with a Kickstarter campaign 
raising 200 tsek  

• December 2018 - IAMRUNBOX 
reached a record high quarterly 
revenue  

• April 2019 - Launched new Origami 
Organizers on Kickstarter, rose close to 
500 tsek  

• July 2019 - Partnership with Stadium 
announced  

• September 2019 - Launching  new  
Backpack  Pro  2.0  range,  with  pre-
orders  received  for over 400 tsek  

• December 2019 - Annual revenue 
tripled up to 4 msek  

• March 2020 - Our HQ moved back to 
Lund, Sweden 

• May 2020 - Launched the Active 
Essentials Kit as response to covid-19 

• July 2020 - Our first hybrid concept 
store and HQ opened up in Lund, 
Sweden 

• September 2020 - New Bikebox range 
launch as part of AW21 collection 

• November 2020 - Time Top 100 
Innovation of the year Award received 

• March 2021 - New e-commerce 
platform launched  

• March 2021 - Retail launched with 
Supersports in Thailand and Globus in 
Switzerland with first orders delivered 
for 750 tsek. 

• May 2021 - SS21 collection launch 

• September 2021 - Enter USA and 
Canada markets with 3PL and proper 
online/offline setup 

• October 2021 - attract 20 MSEK as part 
of Series-A round at double evaluation 

• November 2021 - AW22 collection 
launch 

•  December 2022 - IPO ready 

MILESTONES
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We consider the most likely exit 
opportunity to come from an IPO or 
company acquisition by one of the major 
sport or travel brands.

We are building the company with the 
aim of having an IPO in 2022 on the 
selected stock exchanges in Sweden. 

We have a verbal commitment from lead 
shareholders to help us on this journey 
and we have done changes to the board 
in June 2020 to start preparing our 
company.

We have also started building 
relationships with major VCs and family 
offices in the Nordics to create awareness 
about the brand and get them aligned 
to our growth vision. 

At the same time, we see a high interest 
in the brand from family-owned 
businesses in the Outdoors, Sports, and 
Fashion industries in Sweden who might 
be potential buyers of our company.  

One of our main shareholders has a 
direct relationship with major global 
players within the Sports industry. We 
also see high interest from some of our 
distributors who might be interested in 
buying the company when we deliver on 
our growth promises.
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EXIT OPPORTUNITIES
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WHY WE INVESTED INTO IAMRUNBOX
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Anders Dahlin 
 “I believe that IAMRUNBOX managed to fill the gap on the market 
with impressive design, functionality and focus on healthy lifestyle. 
Company has a diverse team in place and developed a strong 
foundation for growth.“

Björn Englund 
“I am attracted by IAMRUNBOX because it's an action-orientated, well-
run company, with a smart positioning in the market. IAMRUNBOX 
offers double bottom-lines of rising profitability as well as climate-
positive sustainability. And it has, most importantly, a great team with 
a strong sales-orientated entrepreneurial energy and organisational 
culture.” 

Magnus Brommesson 
“IAMRUNBOX has an interesting concept with very exiting 
products. The company has definitely found a space in the market 
to fill.”

Peter Malkin 
“Living in the big city I witnessed that the way people move around 
started to change: active commuting and active lifestyle were 
becoming more and more common. There is no other backpack 
brand on the market that addresses the needs of those consumers 
better than IAMRUNBOX. Investing in IAMRUNBOX was an easy 
choice: an inspiring vision, the right founder, the right team, and all of 
that at the right time.”

Bengt L Andersson 
 “I am impressed by the IAMRUNBOX creativity, the organisation has 
proven the ability to develop new products extremely fast and 
thereby satisfy new demands from the market.“
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OUR MAIN SHAREHOLDERS

Owner Total shares Ownership

Kirill Noskov 109689 59,27 %

Stephen Bui & Peter Malkin / Active Life Solutions LLC 11652 6,30 %

Björn Englund / I Love Lund AB 9422 5,09 %

Christer Arvidson / Delcea Förvaltning AB 4200 2,27 %

Daniel Daboczy 3250 1,76 %

Choon Seng Tan 3250 1,76 %

Jonatan Carlsson / Carbon Compensate Scandinavia AB 2112 1,14 %

Andreas Nikoleris / Mellon Fleet AB 1961 1,06 %

Pär Lundberg / Bernt Lundberg Fastigheter Lund AB 1500 0,81 %

Chi Hao Poon / Chi-Hao Vision AB 1225 0,66 %

Joseph Mocanu 1100 0,59 %

Andreas Nordgren / Mejali Holding AB 890 0,48 %

Stephan Thurn / Thurn Enterprise AB 853 0,46 %

Johnny Rothschild Chee 836 0,45 %

Lars H Bruzelius / Brushamn Invest Aktiebolag 800 0,43 %

Per-Åke Oldentoft / Oldentoft Holding AB 750 0,41 %

Joakim Tiberg 700 0,38 %

Bengt L  Andersson 620 0,34 %

Abacus Actuarial and Enterprise Risk Management Consulting AB 612 0,33 %

Janis Slezins 532 0,29 %

Dimitris Dimitriadis 500 0,27 %

Gunnar P Lund / Torekov Invest AB 500 0,27 %

Fredrik Werneman 500 0,27 %

Other shareholders and employees 27611 14,95 %
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Responsibility  
The Board is responsible for this 
document and has taken reasonable 
steps to ensure that the information 
provided is correct, complete and that 
nothing has been omitted that may 
affect the assessment of the Company.  

Exception from prospectus obligation 
The company’s offer is not covered by the 
Swedish Financial Supervisory Authority’s 
prospectus requirements and has not 
been reviewed and approved by the 
Swedish Financial Supervisory Authority. 
The reason is that the rules on a 
prospectus do not require a prospectus to 
be drawn up for the new Issue to which 
the memorandum relates. The reason for 
the exception is that the total amount to 
be paid by the investors for a period of 
twelve months does not exceed EUR 2.5 
million. Swedish law is applied to this 
memorandum. Disputes arising from the 
contents of this memorandum or related 
legal relationships shall be settled 
exclusively by the Swedish court.  

Memorandum distribution area  
The shares are not subject to trading or 
application in any other country than 
Sweden. The invitation does not apply to 
persons whose participation requires 
additional prospectuses, registration 
measures, or other measures than those 
that follow from Swedish law. For the 
memorandum, Swedish law applies. 
Notification of the subscription of shares 
in contravention of the above may be 
considered invalid.   

Statements about the outside world 
and the future 
Statements about the outside world and 
other future conditions in the 
memorandum reflect the Board’s current 
view of future events and financial 
development. Forward-looking 
statements only express the assessments 
and assumptions made by the Board at 
the time of the memorandum. These 
statements are well worked out, but the 
reader is aware that these, like all future 
assessments, are associated with 
uncertainty.

Auditor’s review 
In addition to what is stated in audit 
reports incorporated by reference, no 
information in the memorandum has 
been reviewed or revised by the 
Company’s auditor. 

Disclaimers 
The board ensures that information from 
references and source references has been 
correctly reproduced. Although the 
Company believes these sources are 
reliable, no independent verification has 
been made, so the accuracy or 
completeness of the information cannot 
be guaranteed. As far as the Company is 
aware and can insure - by comparison 
with other information published by the 
interested party - no information has been 
omitted in a manner that would render 
the reproduced information incorrect or 
misleading. Some figures in this 
memorandum have been rounded off. 

TERMS AND CONDITIONS
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Risks associated with the need for 
future financing 

We are operating in a capital-
i n t e n s i v e b u s i n e s s a n d n e e d 
sufficient working capital to finance 
everything f rom production to 
delivery. We currently use various 
financing methods including bank 
loans, factoring, and capital raising. In 
order to facilitate the company’s 
growth, we anticipate the need for an 
additional funding round in 2021. If 
we are unable to secure additional 
funding, this could have an adverse 
impact on the company’s operations. 

Risks associated with production 
limitations 

We may need additional factory 
capacity to scale our production.   In  
2019,   we started working with four 
new factories in China to increase 
production capacity and lower costs. 
Since we rely on these factories, if 
they do not deliver according to our 
production goals, this may have an 
impact on our sales results.   In such 
circumstances, we may need to seek 
additional factories to meet our 
production goals.  

Risks associated with intellectual 
property 

We consider the possibility of other 
brands copying our design to be a 
risk for our business. At the moment, 
we believe that we have a unique 
brand position and a design process 
that allows us to be flexible, thus 
allowing us to act quickly and adapt 
to the latest trends. We consider this 
a low risk until we reach a revenue 
exceeding €10M and start becoming 
a major global player within the 
backpack and luggage segments. 
We are part of the Vinge Growth 
program (www.vinge.se), our selected 
legal provider, helping us to protect 
intellectual property rights and act 
timely where/if needed. 

R i s k s a s s o c i a t e d w i t h t h e 
competition 

We are operating in a market that 
has many competitors who produce 
s imi lar products . In order for 
IAMRUNBOX to stand out from the 
crowd, we put a lot of focus on 
product quality, innovation, and 
brand awareness. If we are unable to 
maintain our focus on these aspects, 
we may risk losing our market share 
to our competition. 
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Company information 
Active Trend Sverige AB 
Organisations number: 556819-6793 
Address: Bytaregatan 4d, Lund 
Website: www.iamrunbox.com 

Kirill Noskov, Founder and CEO 
Mobile: +46(0)735 000276  
E-mail: kirill.noskov@iamrunbox.com 

Contacts 
Axel Nordström, Investor Relations 
Phone: +46 (0) 709 474086 
E-mail: axel.nordstrom@iamrunbox.com 

Björn Englund, Chairman of the Board 
Mobile: +46(0)735 295333 
E-mail: bjorn.englund@iamrunbox.com
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Terms and instructions 
The following paragraph deals with the 
terms and instructions that apply within 
the framework of this investment 
memorandum. 

Subscription 
Subscription of shares shall take place 
during the period March 29th - April 29th 
2021. The Company’s Board of Directors is 
entitled to extend the subscription period. 
The timing of when a possible extension 
can be announced at the latest is April 
29th, 2021. After the expiry of the 
subscription period, unused subscription 
rights become invalid and then lose their 
value.

Subscription of shares 
Subscription of shares takes place by cash 
payment no later than April 29th 2021. 
Subscription by payment shall be made 
through a special payment note drawn up 
by Active Trend Sverige AB. Note that the 
subscription is binding.

Delivery of shares 
As soon as the issue is registered with the 
Swedish Companies Registration Office, 
which is expected to take place at the 
latest at the beginning of May 2021 (unless 
a new issue changes the closing date), the 
delivery and the allocation of shares will 
take place. 

Publication if the outcome issue 
As soon as possible after the end of the 
registration period and no later than mid-
May 2021, the Company will publish the 
outcome of the issue. The publication will 
be through a press release and will be 
available on the Company’s website. 

Responsibility to coordinating the 
offer 
The company has engaged Vinge 
Advokatbyrå AB for the administration of 
the offer. Vinge is one of Sweden’s leading 
business law full-service agencies.
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SUBSCRIPTION FORM 

SUBSCRIPTION FORM FOR SHARE ISSUE IN ACTIVE TREND SVERIGE AB (brand owner of IAMRUNBOX) 

The board of directors of Active Trend Sverige AB 556819-6793 has decided to carry out a new share issue. 
The company’s goal is to issue up to  10.000 B-shares at the price of 324 SEK per share. Upon the fulfilment 
of this target, the share issue will provide the company with 3,240,000 SEK capital to facilitate the growth. 
For new investors the minimum requirement for share subscription is 400 shares in the amount of 129 600 
SEK. This requirement does not apply to current shareholder who reserve the right to invest any preferred 
amount above one share.   

The same rights apply to newly issued shares as to existing shares. The new shares will be issued between 
March 29th 2021 until April 29th 2021 or until the goal of 3 million SEK is reached. Registration is done by 
submitting a completed subscription form to the specified email address, or through mail as seen in 
instructions below. 

A. Undertecknad anmäler sig härmed för teckning enligt följande: 
Please fill one subscription alternative or specify a specific amount 

       400 shares  (129 600 SEK)          600 shares (194 400 SEK)                    800 shares (259 200 SEK ) 

       1000 shares (324 000 SEK )             1500 shares (486 000 SEK)             2500 shares (810 000 SEK) 

  Other amount __________________ (x 324 SEK per share) = __________________ 

B. Name and address information (please write clearly)  

Full name / Company name:                           Individual/organizational ID : 

_______________________________________________  _______________________________________________ 

Post adress:                                    Email adress (mandatory): 

_______________________________________________  _______________________________________________ 

Post number:                                          Country: 

_______________________________________________  _______________________________________________ 

City                                                          Telephone number: 

_______________________________________________  _______________________________________________ 

Signature 

      _______________________________________________ 

C. Send in the subscription form through email to axel.nordstrom@iamrunbox.com with Cc 
kirill.noskov@iamrunbox.com 

Or by post to: Mind Park c/o IAMRUNBOX, Bytaregatan 4d, 222 22, Lund, Sweden 
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