Google Business Profile — Basic

Be found easily online — with your free company profile on Google.
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Google Business Profile & why it's relevant
Be there when your customers are looking for you.

WHAT? WHY?
Google Business Profile is a free tool Businesses  with  complete,
provided exclusively for businesses optimized local listings receive
to market themselves online across 52% more clicks from local

Google Search and Google Maps in
order to stand out, attract, connect
with new customers and keep them
coming back.

search.*

You need more arguments?
Look at this video!



https://www.youtube.com/watch?v=-19QflV07uU

Google Business Profile & why it's relevant
Reach consumer searching for an optician nearby

Social Media

Website clicks via SEO & Google Ads

Website clicks via SEO & Google Ads

Google Business Profile

4
3
2

ZEISS Vision Care international

Reach consumers searching for an optician nearby
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Google Business Profile & why it’s relevant
Impact of Google Business Profile on Search Engine Result Page

Rich snippets are enhanced search results displayed by e
0 search engines on their results page. In opposite to a
common organic results they have more visual appeal.

-_—

. Map pack

= The map usually appears on top of the results and displays
local businesses.

= Benefit: Your business is featured based on the

location. This brings a super relevant traffic, or even

direct calls or bookings.

2. Branded local graph

= |t appears on the right side of the search engine result page
and contains information from Google Business Profile

= Benefit: When potential customers search for your business
in Google, they will find a lot of useful information right in
the knowledge graph. Although they may not visit your
website, they can do other direct actions, e.g. call you
or find a way to your store, which is probably your goal.

ZEISS Vision Care international
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optician

Optik Salzmann
Langenau GmbH

pro optik Langenau

Glashaus
Augenoptik GmbH

Optik Horger

Map data G2021 GeoB;

Gating v Hours ~

asis-DE/BKG (©2009), Google

Glashaus Augenoptik GmbH

5.0 (2) - Optician
Hindenburgstrale 12 - 07345 23300
Closed - Opens 9AM Thu

Optik Horger
5.0 (27) - Optician

inh. Dipl.-Ing. fur Augenoptik E.Wiese, Kuftenstrale 14 - 07345 7740
Closed - Opens 8:30AM Thu

in-store shopping

pro optik Langenau

4.4 (16) - Optician
Marktpl. 4 - 07345 933610
Closed - Opens SAM Thu
In-store shopping

> View all 9

hitps:/fiwww. aceandtate com > . » Germany » Munich ~
n in Munich | Book a Free Eye Test | Ace & Tate
s Gartnerplatz location in Munich to browse the latest glasses and sunglasses collection

ssirasse-14 = Trafimo (us) 1/500 - Kw (us): 17228

ree eye test. At the VIU flagshipstore in Munich you will find our complete collection
sunglasses.
inks: 3.97K  Spam Score: 1

-opti 8> ... Trafimo (us): 6/10 - Kw (us): 316
Optician Munich - Optik Miinchen
City Optik Munich your o




Google Business Profile & why it's relevant
Possible search terms consumers are searching for

V.4 1100%
Q & optician near me

Google

aptician near me X B

ALL MAPS SHOPPING IMAGES VIDEO:

. g
@, o5 e
- Optik Stark% Fielmann - your optician

%alen
A ecpnk Kircher

v Map data ©2019 GeoBasis-DE/BKG (8200¢

Within 400 m Opén now Top rated MORE FILTERS

Optik Stark

4.7 (66) - 550,0 m
Optician - MittelbachstraBe 15
Closed * Opens 9AM Tue

Fielmann - your optician
4.2 (14} - 600,0 m
Optician - MittelbachstraBe 2-6
Open - Closes 6:30PM

Optik Kircher

4.7 (20) - 1,4 km
Optician - Ulmer Str. 80
Open - Closes 6PM

Meore places

1 Searching for: ,optician near me”

Search result: 3 ECPs near the consumer

with a GBP listing will show up.

ZEISS Vision Care international

V.4 1100%
o @ optik stark

= Google

optik stark X B

ALLE BILDER SHOPPING NEWS VIDEG

Optik Stark

4.7 (66)
Augenoptikergeschéft in Aalen,
Baden-Wrttemberg
Geschlossen

UBERBLICK NEUES PRODUKTE REZENSIONEN

© ®© @ @

ANRUF ROUTE SPEICHERN WEBSITE

W
MittelbachstraBe 15, 73430

9 Aalen
550,0m
is-DE/BKG (22009}

()  Geschlossen  Offnet um 08:00 Di v

Mehr zu Optik Stark

% www.optik-stark.com

2 Searching for: Optician’s brand name

Search result: Extended GBP of the ECP with
open hours, phone nr. and route will show

up.
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V4 1100%

A @& opticign aalen

Google

optician aalen x B

ALL MAPS IMAGES NEWS VIDEOS

ie
E
i ®

- upukstark%.hbe\e Optik
Rombacher gy

Wap dalg ©2019 GeoBasis-DE/BKG (©200!

Within 400 m Open now Top rated = MORE FILTERS

Optik Stark

4.7 (66) - 50,0 m
Optician - MittelbachstraBe 15
Closed - Opens 9AM Tue

Fielmann - your optician
4.2 (14) - 600,0 m
Optician - MittelbachstraBe 2-6
Open - Closes 6:30PM

Abele Optik
No reviews - 600,0 m
Optician - LéwenstraBe 4

Open - Closes 6PM

More places

3 Searching for: optician x city

Search result: Similar to the first
search, 3 ECPs with GBP listing will
show up.



Google Business Profile & why it's relevant
How does Google classify the searches

Direct
Customers who find your listing by searching for
your business name or address

Discovery
Customers who find your listing by searching for

a category, product or service

Total number
of searches

Branded
Customers who find your listing by searching for
a brand related to your business

*Part of the “Insight”-Tab of ECPs Google Business Profile

ZEISS Vision Care international
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Google

ZEISS VISION CENTER Munich

ALL  IMAGES  VIDEOS  NEWS

Optician in Munich

ALL  IMAGES  VIDEOS  NEWS

ZEISS Munich

ALL  IMAGES VIDEOS  NEWS

BOOKS

BOOKS

BOOKS



Google Business Profile & why it's relevant ﬁ
Worldwide increase for discovery searches with “optician near me”

= GoogleTrends  Explore

@ optician near me

Search term + Compare
Worldwide ~ 2004 - present = All categories Web Search -
Interest over time ¥ <
_t&
1 Jan 2004 1 Apr 2009 1.Jul 2014 1 Oct 2019
ZEISS Vision Care international 10
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Google Business Profile & why it's relevant
The value of Google for location marketing

7 5 O/ of consumers use a search
O engine to find businesses.

5 More views for a well managed
X Google Maps location

700/ More likely to visit a well managed
O Google Maps location

Source:Google/Ipsos, U.S., Omnichannel Holiday Study

ZEISS Vision Care international
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Further reasons to optimize your listing
Ensure a professional representation of your business online

Bare & unattractive

Does not signal to consumers
that this is a trustworthy/active
business

Does not invite engagement

ZEISS Vision Care international, Karin Bundschu, VIS-SD

Carls Optician

O

Directions

T

7= AN
'\ED @) @/’

Save Nearby Send to your

phone

Stuttgart Hauptbahnhot 2

o
o
Borsenplatz {L-Bank)

t 1
STUTTGART-MITIE

@) schlossplatz
ZEISS VISION CENTER Stuttgart &
— Optiker

Website Directions Save call

bar

=%
O,

Share

45 50 Google reviews
Optician in Stuttgart, Baden-Wiurttemberg

Service options: In-store shopping

1732 Ave D, Fort Madison, IA 52627, United

States

+1 319-372-3508

JMMC+J4 Fort Madison, lowa, United States

Claim this

business

Add a label

/ Suggest an edit

Add missing information

®

Add hours

Address: Stephanstralie 30, 70173 Stutigart
Hours: Open - Closes 6PM ~
Phone: 0711 88537777

Appointments: zeissvisioncenter.com

Suggest an edit - Own this business?

Know this place? Share the latest info

Products View all
A T %

ZEISS classification: Restricted

Richer information
with a relevant photo

Website link
Reviews & ratings

Opening times
Phone number

Appointment link



How to become part of the local pack?
Top 15 local pack/finder factors

652
637

Primary GMB Category

Keywords in GMB Business Title

Proximity of Address to the Point of Search 571
Physical Address in City of Search 538
Additional GMB Categories

High Numerical Google Ratings (e.g. 4-5)

282
267

Completeness of GMB Listing 247

Quality/Authority of Inbound Links to Domain
Keywords in Native Google Reviews

Removal of spam listings through spam fighting
Keywords in GMB Landing Page Title

Quantity of Native Google Reviews (w/text)
Verified GMB Listing

*NEW?* Internal Linking Across Entire Website
Geographic Keyword Relevance of Domain Content

0 200 400 600 800

ZEISS Vision Care international 13
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Google Business Profile & why it’s relevant
Three things you need to do

Create or claim your
1 Google Business Profile Create a business profile or edit an existing profile in Google Search

and Google Maps.

v

2 Personalize your
Google Business Profile Add opening hours, photos and other information to be discovered

by potential customers nearby.

v

3 Administer your

, . Post updates on Google, respond to reviews, and engage with
Google Business Profile P 9 P gag

customers.

v

ZEISS Vision Care international 14
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Create & claim your profile w
Steps by Step

1 Create a Google Account for 1 1 Claim your Google Business 1 2 Create your Google Business
your business. . Profile. . Profile

Manage this business to
reply to reviews, update
info and more

Example ECP

1. Go to www.google.com/business 1. Go to www.google.com/maps 1. Enter your business/brand name

2. Create a Google Account with your 2. In the search bar, enter the business name. 2. Add store address and select as
business e-mail address by 3. Click the business name and choose the business category "optician”
completing the fields correct one. 3. Now you need to verify your listing.

3. Insert phone number & verify with 4. Click Claim this business and then click Google will send you a postcard via mail
the code received Manage now. Important: Do not make any changes until

Important: You need a google account the verification code by mail arrives! Then

to use GBP. You can also use your Important: Now you need to verify your visit google.com/verifymybusiness

existing address business. This process is recommended when a

listing already exists

ZEISS Vision Care international L . 16
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Personalize your Profile
Add relevant Business Information

By displaying your business address or service area, hours, contact
info, and description, you help customers find you, get in touch, and
see what makes you different from the rest. Ensure that your
business information are complete since this also influences the

search results

54%

of customers are looking
for your opening hours

ZEISS Vision Care international
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v 4 01230

Ink | 42

Ink | 42
| o

no reviews yet
Interior design
Add logo

Overview Posts

®© + Add business address

+ Add opening hours

O
m + Add special hours
(=

+ Add phone number

= 2 74

Home Customers Profile



Personalize your Profile
Add relevant Business Information

ZEISS Vision Care international

Name of your store
Include the correct name of your store. It must correspond to the real name of your points of sale.

Opening Times
At what time does the opticians XY open? To answer this, 54% of people check the GBP. Even before going on
the website! Thus, your schedules must be up to date.

Address

Your Address and geographical coordinates must be correct, precise and up to date that your customers can find you.

Contact Details
When you enter a phone number, a call icon will appear on your GBP, linked to the calling feature. By that, the
customer is just one single click away to get directly in touch with you.

ZEISS classification: Restricted



Personalize your Profile
How to add relevant information about your business?

Click on “Info” on the left hand side. You will be forwarded
to your business details subsequently

Add the name of your business by clicking on the pen next
to the name. When you made the changes click on apply

Select a category: We recommend to define your primary _—
category as optician and your secondary category as -
sunglasses shop and contact lens supplier if they apply to B
your store

ZEISS VISION CENTER KéIn- & < Share your Business Profile
Optiker

H N B

Protos

Add the address of your business

B mW
e @ ?j
A

Go to service area, search and adapt the area where you o
provide you service and click on apply

B
H
CF G
xZ
N
Y

Go to opening hours and add the information for each
week day individually and click on apply

You can add special opening hours for holidays or specific
events

B B OB

ZEISS Vision Care international 19
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Personalize your Profile
How to add relevant information about your business?

From the business
Add your phone number m O 7

E %, 022127744171 & Accessibility

Wheelchair-accessible entrance

Add a link to your website

(@  zvekoeln Z Amenities

Provide a link where your customers can easily schedule Heslth and safety

. E @ http:/fwww zeissvisioncenter.com/koeln- é;? Add attributes
mittelstrasse
appointments —
. . . . m cD App-:-il.'utment links & Payments
Provide information on the products you offer in your store. nttps:fweww zeissvisioncenter comjde/.. e

Describe which services you offer Service optians

ray Products Add attributes

i

o
o

L
o
T
o
&
0
&

Auf der Suche nach ener neuen Brille? j
Unser kompetentes und freundliches
Team unterstitzt Sie bei der Auswah

Decide on attributes describing your business like payment
methods, accessibility etc. m

Services &

Dptician giner gesigneten Brillz, die inren visvellzn
Kontzktlose ZEISS Seh-Analyse Bediirfnissen entspricht
. . . Augenmeassung Was unterscheidet das ZEISS VISION
Describe your business by adding strong keywords Fithrerschien Sehtest CENTER Kain von anderen Optiken? Wir
Digitale Brillengliser ermitteln ein prazises Sehprofil durch das

Zusammenspiel innovativer
. . 4llgemeine Reparaturen Messtachniken mit Beratung auf
Tell your customers when your store opened for the first time Hllgemeine Rep nachstem Nivesu. Hier erwartet Sie sine

Brilleninzpektion trendige Auswahl an Fassungsn

Einstarkenbrillenglaser

-—
o

SonnenschutzglEser bekanmter Marken. Erleben Sie den
Beratung filr Sonnen- und nachsten Brillenkauf bei uns als
Lichtschutzbrillen mit Korrektur einmaliges Erlebnis. Besuchen Sie uns
Gleitsichtbrillengldser jetzt in der Pfeilstralle 14 / Bcke
Mittelstralie
Optometrist
m E Opened on 1 May 2021 e
ZEISS Vision Care international 20

ZEISS classification: Restricted



Personalize your Profile
How to add relevant information about your business?

ZEISS VISION CENTER Kdin -
Optiker

Location specific information like “Downtown” can be
added in the Street address line 2. Here you can also add

more lines to your Profile. S
m Please indicate holidays as special opening hours. o
Otherwise the actual opening hours will be displayed for =
these days, with the note "Possibly deviating opening N
hours" or similar. O i

ZEISS Vision Care international
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ZEISS VISION CENTER Kaln -
Optiker

Your b
o
G v
@ viewonm
£ 5 B Profile
”~
iy
as perr
e i
natio
....... 0001100053 7
. 7
7
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Personalize your Profile
Heads Up — Google Business Profile updates forseen

Soon it is getting even easier to manage your business on Google

Managing individual Business Profiles will be moving to Search

and Maps

To manage individual profiles, you'll soon be directed to Search.
Managing profiles in bulk will still be available on Business Profile

Manager.

We will keep you updated in our Master Digital Agent Community

ZEISS Vision Care international 22
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Personalize your Profile

Manage business profile directly on Google

An easy way to manage your profile is directly via Google Maps and Search.

Important: Certain features to manage your
Business Profile may differ between Google
Maps and Search, and the operating system.

How?
Simply search for your business name or type in
“my business” into the search bar.

You can:

1. Edit your profile: Easily update your
business information, adjust your hours, or
add a menu.

2. Promote your business: Add photos or
updates to stand out on Google.

3. Connect with your customers: Connect
with your customers by responding to
reviews and questions

ZEISS Vision Care international

Add photo

ZEISS classification: Restricted

O

D)

Google

Q mo's diner

Optician

=

o

bbe

Popular Times

Your business on Google

EMO

Add photo

23



Personalize your Profile
Manage business profile directly on Google

Here you can see an overview of the most essential functionalities which you can manage directly via the Google Search.

& © 120,767 views this month

My business on Google

M edit profile

A adverti

se 2

2, customers ﬁ You find even more functionalities hidden behind these buttons.

complete profile :

Add details and be found
by more users

J

Add Business
Information &
personalize your
business

ZEISS Vision Care international

Get more reviews

Share reviews form with
previous customers

<

Share the review
link to generate
more reviews.

Enable chat : add post

Free chats for customers
via Google news to users

{

*I'

Communicate the
latest updates by
adding posts.

Engage with your
customers by using
the chat function.

ZEISS classification: Restricted

Communicate company

add a photo :

Maore clicks for businesses

with photos

(O]

Add new photos to
your profile with
one click.

keep customers
informed

Answer a few questions
and update information

about your business on...

Get directly to the
Q&A section of
your profile.

24



Personalize your Profile
Logo & Cover Photo

Stand out from the rest and create a consistent online presence. Bring
your brand identity to your Business Profile with your logo and cover

photo — whether it’s your best-selling product or your storefront.

42%

increase in requests for directions
for businesses with photos on their
profiles

TI P Your cover photo should be from

your storefront.

ZEISS Vision Care international
ZEISS classification: Restricted

V40l 100%

v Yogolandia Yogurt and Botana Bar

O

[o

Add a cover photo

Yogolandia Yogurt and Botana... ©

L. 0. 0. 0.1

Frozen yogurt shop

Overview

Your welcome offer

Set up your welcome offer

Turn followers into customers

@YogoChicago

).page/YogoChicag

3253 West 26th Street, Chicago, IL
60623-4034, United States

= 2 4

Customers

25



Personalize your Profile
Photos

V401100%

Bring your business to life, and turn snaps into sales with photos of your

products and services.

Yogolandia Yogurt and Botana... ©

XXX X% (35

Frozen yogurt shop

Your welcome offer

of people are more likely to visit you if e e
you have photos of your business on
Google Search and Maps

Turn followers into customers

@YogoChicago

yage/YoaoCt
pag

3253 West 26th Street, Chicago, IL
60623-4034, United States

2 4

Customers Profile

TI P Upload photos of your storefront and

in-store experience as well as products.

ZEISS Vision Care international 26
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Personalize your Profile
Photo Guidelines

Photos build trust as they build familiarity with your company

Photo guidelines

Your photos will look best if they meet the following requirements:
* Format: JPG or PNG.

= Size: Between 10 KB and 5 MB.

=  Minimum resolution: 720 px tall, 720 px wide.

» Quality: The photo should be in focus, have no significant
alterations or excessive use of filters.

* Number of photos: Start with 3-6 photos

Photo Dimensions

= Profile Photo: 250 x 250 pixels (or from 120 x 120 to 5200 x 5300)
Cover Photo: 1080 x 680 pixels (or from 480 x 270 to 2120 x 1192)

Shared Images: 497 x 373 pixels (or min. width of 497 up to 2048 x 2048)

ZEISS Vision Care international 27
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Personalize your Profile
Tipps for Pictures

#1 Use high qualitative photos that represent your business

Ideally, you should get a professional camera or hire a professional
photographer to produce good photos of your business.

#2 Don't use stock photos

Stay away from stock photos. They'll be found and removed by
Google because they don’t provide an accurate depiction of your
business.

#3 Crop your photos to perform well on mobile and desktop

Even though you upload photos that are correctly sized to the
specifications, you'll need to make sure your photos are cropped
correctly. Make sure that the most important part of your image is in
the middle, rather than the top or bottom. By that, your photo will be
displayed best on any device.

ZEISS Vision Care international
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#4 Add photos constantly

Google's algorithm determines which businesses stay on top
of search results. One of Googles criteria is whether a Google
Business Profile is frequently updated.

#5 Review photos added by your customers

As with Google reviews, anyone can add a photo to your
Google Business Profile. Therefore, it's important to monitor
the customer photos on your Google Business Profile.

#6 Check Google Business Profil insights about photos

Insights can help you understand how popular your images
are and which images delivers the best results.

28



Personalize your Profile
How to add photos to your Profile?

Within Google Business Profile:

n a. Click on photos on the left hand side
b. You can also click on add phots on your starting page

E Click on the plus icon in the left corner or on ,add photo”
H Select a photo from you computer
n By clicking on the pen which appears on the photos you

can decide which photo you would like to chose as a
logo and coverphoto

ZEISS VISION CENTER Kdin -
Optiker

Pleistr Kee

] Fd &

= 0

=]

il 8 a N eceora nce

' aa pnoto

[ca] iews e:'.‘:

[ ta— Stay connected during COVID-12 4.9K 3.3
Lt ustomars ey s 1 s oy b due

¥y  Producs (0 Uodate business hours

ZEISS Vision Care international

Via the Google Search:

Add Photos directly via Google Search by clicking
on ,advertise” and ,,add photos”
or directly click the suggested tab ,,add photos”.

My business on Google
= Y g

& © 120,767 views this month

@ edit profile %) advertise 2\ customers

add post : add a photo : keep customers
informed

More clicks for businesses

with photos
I

29
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Personalize your Profile
Add Product Information

Add products to your Google Business Profile, that are available in your

store. You can arrange your products by “product collection®, like “ZEISS

Lenses”.

76%

of people who conduct a local search on their
smartphone visit a business within 24 hours and
28% of those searches result in a purchase

TI P Please reach out to your local ZEISS

marketing contact to receive texts.

ZEISS Vision Care international
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& ZEISS VISION CENTER Hannover

& Learn more

Autofahren ist ein fester Bestandteil ihres Alltags?
Sehen wir im Auto nicht optimal, so ermiiden wir
schneller, auBerdem leidet unsere

Reaktionsfahigkeit. Optimale Seh-Unterstitzung
bieten in dem Fall Brillen zum Autofahren, wie etwa
DriveSafe Brillenglaser von ZEISS: Die Alltagsbrille
flr entspanntes Autofahren verhilft zu besserer
Sicht bei Nacht oder schlechtem Wetter, schiitzt
vor Reflexionen und unterstiitzt bei schnellen und
haufigen Blickwechseln - fiir mehr Sicherheit und
mehr Komfort beim Autofahren.Sind ZEISS
DriveSafe Brillengldser geeignet fir Sie? Kommen
Sie einfach bei uns vorbei, oder vereinbaren Sie
einen Termin - wir beraten Sie gerne!

Explore other categories

30



Personalize your Profile
Add Attributes about your business

Let customers know more about your business, like whether you offer Wi-Fi or

outdoor seating, and who’s behind the business. The more details customers

have, the more connected they feel.

29%

of customers are more likely to consider
purchasing from businesses with a more
detailed profile

Define if you have a Wheelchair

TI P accessible entrance, if you accept

credit card payments, etc.

ZEISS Vision Care international

3
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Personalize your Profile
Add Attributes about your business

Depending on the rating, the user has the possibility to share what he or
she liked or didn't like about the POS. Google will then prioritize the

reviews via the keywords that the user will use.

There is no doubt that these attributes will be used in future ranking

algorithms.

ZEISS Vision Care international
ZEISS classification: Restricted

Attributes

Let customers know more about your business by
adding attributes to your Business Profile
Learn more

Health & safety
-+ Appointment required
-+ Mask required
-+ Staff get temperature checks

Staff required to disinfect surfaces between
visits

-+ Staff wear masks

-+ Temperature check required

32



Personalize your Profile
Advanced - Link your Social Media Accounts

Link social media channels to your Google Business Profile
Direct users to your social media accounts, where they can learn more about your

business. Use this change to grow your social media follower base.

A0 0 S B

How does it work?

Google tries to identify your social media accounts and adds them automatically
to the corresponding Google Business Profile “Knowledge graph”. You can
favour the process indirectly by using a uniform name on your GBP and Social
Media channels which makes it easier for the algorithm to identify your profile.
You don't want to wait? Favour the process directly by integrating a piece of

code on your business website (Schema Mark Up). Request the manual.

ZEISS Vision Care international
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— et

' .-
. e

Knowledge graph

Profiles

Facebook

SEs R T
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Engage with your customers
The importance of Reviews

v 4 H 1230

& Customers

Get invaluable feedback while building trust. Customers can tell you about S WMesagax  Bondnge  Fellene

Kristina K Jan 02

their experiences, and you can reply — people will see both when they look at

Ink | 42 was amazing!

your Google reviews. Further, reviews influence your ranking in the local search

Paul Cole

results.

Read review message snippet...

Ellie Hong O Dec 20

o Replied
o n Highly recommend this place

Julia Lake Nov 20

of customers say positive reviews Most important ranking factor on L Replied
help them decide where to shop Google search results.

2 4

Customers Profile

Due to its importance you should have a minimum

of 20 written reviews in a constant stream

ZEISS Vision Care international
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Engage with your customers
How to manage your reviews?

1. Click on Reviews on the left hand side. All Reviews

received will be displayed in the following.

O = BEEN

2. You can filter them by clicking on all, replied or haven't

B = a

replied.

w

(=]

3. Further you can mark them as inappropriate in case of any

a i @

inappropriate reviews
4. In addition you can filter them by date, highest ranking

and lowest ranking

Always answer to your reviews, no

matter if positive or negative & make —
sure there is a constant inflow of new
reviews. s ———— el

ZEISS Vision Care international 39
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Engage with your customers
How to get more reviews?

ﬁ Personal request for review from sales person.

EJ_' LI Place QR code to review section of GBP in-store or on your
I:IEIHE business card. See how to create a QR-Code in next slide.

J==\ Integrate a link to the review section of GBP on the receipt

Q" Use other digital touchpoints like Newsletter, appointment
&G schedule, follow up email.

ZEISS Vision Care international
ZEISS classification: Restricted

Thank your customers

for reviews!

40



Engage with your customers
Create a QR-Code to generate more reviews

Copy the link to your review form Link to review form
1. Go to the back-end of your GBP
2. Go to more reviews and click on share review form Get more reviews
3. COpy the link which will appear there Share your Business Profile and get new reviews
from customers
-
Create the QR-Code

Share review form

4. Access the Bulk QR-Code Generator by clicking here
5. Insert the link to your review form
6. Select Size of the QR Code (px): 300,

Foreground Color: #000000 (black) and Example of a business card including the
Background Color: #ffffff QR-Code to your GBP
7. Make sure Transparent Background is selected E| bﬂ"ﬂﬂ Tk you fo ot il s e s o0
8. Click on Bulk Generator QR Code & 'Myﬁuinfs's
9. Your QR code has been generated. flii“ e 4
L.

10. Click on Download All (.zip) to save the QR-Code
11. Place the Code on your Business Card or on Instore displays

Go gle

(@zeissvision
(@zeissvision

ZEISS Vision Care international 41
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https://high-qr-code-generator.com/bulk-qrcode.html

Engage with your customers
How to react to reviews?

v 4 H 1230

How should you respond to reviews? | < customers

An effective review response should include the following elements

Reviews Messages Bookings Followe

Kristina K Jan 02
1. Greeting: A friendly opening that responds to the name/username of the
consumer leaving the comment.

Ink | 42 was amazing!

Paul Cole

2. Statement about the company: Highlight the company with the expectation
that one wats to convey, such as: “At ZEISS VISION CENTERs the customer
and his visual needs are at focus” Ellie Hong Q Dec 20

Replied

Read review message snippet...

3. Responding to the mood: If something was criticized, apologize accordingly Highly recommend this place
and try to solve the problem. If something was praised, thank for it

Julia Lake Nov 20
Replied

4. Conclusion: A polite and personal goodbye, which fits in with the corporate
communication, should be included in your respond

Bad rating: = 2

Customers Profile

Keep in mind to always answer to reviews. In case they are not in line with the
Google Guidelines, like a conflict of interests (e.g. former employee leaves a bad
review) the review can be removed via the Google Business Profile support

ZEISS Vision Care international https://www.thomashutter.com/online-marketing-relevanz-von-bewertungen-und-wie-man-diese-einfacher-verwalten-kann/ - Retrieved on the 8t of September 2021 42
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Engage with your customers
Posts

You can connect with existing and potential customers through your Business
Profile on Google Search and Maps through posts. You can create and share
announcements, offers, new or popular items in stock, or event details directly

with your customers.

Posts allows you to:

= Directly communicate with your local customers.

= Improve your customer experience with timely information.
= Promote your sales, specials, events, news, and offers.

= Engage with your customers through videos and photos.

TI P Visit this website to learn how to make a great

business post.

ZEISS Vision Care international 43
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https://support.google.com/business/answer/7390603

Engage with your customers
How to create posts?

1. Select “Posts” on the left hand side or “Create post” on your
initial side

2. Select the topic of your post. Google provides you with
certain categories on offers, products, news or certain
events

3. Typein the required information, add a photo

4. Click on preview to see how the post will be displayed

5. Publish the post, by clicking on publish

i ———— el
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Engage with your customers

Q&A

Save time by highlighting frequently asked questions and their answers

on your profile. Customers can also provide answers to queries.

30%

of people searching for your business
information want it instantly

TIP

ZEISS Vision Care international

Always monitor your Q&A session,

as others can answer before you.

ZEISS classification: Restricted
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Coffee X
4.3 (50)
Coffee shop - Open

<+ Follow 7]

OVERVIEW REVIEWS

TN SN N
@ (A) (\, ) (o)
N N o/

DIRECTIONS START CALL SHARE

High-guality artisan coffee in a laid-back cafe with
comfy seats and tasty treats.

Great snacks - Comfortable - Quiet

@ 8 Extra PI,
New York, NY 10003

2 2 mi - 1N min Adriva
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Engage with your customers
Messages

This functionality allows you to encourage customers to interact with you!

Offering this feature can avoid negative reviews and settle disputes directly

with customers!

Warning: Make sure you respond to the messages within 24-hour or Google

may revoke your messaging rights.

ZEISS Vision Care international
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Woolworths Bondi Beach (Metro)
Supermarket - $

OVERVIEW DIRECTORY REVIEWS PHOTO

© © ®
CALL

RECTIONS WEBSITE
MESSAGE

Delivery
184 Campbell Parade, Bondi

Beach NSW 2026, Australia

Located in: Pacific Bondi Beach

Open today - 7:30 AM—Midnight

Contact us now
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Comprehensive Checklist: Ensure completeness of your GBP

Use our

Google Business Profile Checklist
to ensure your business information
are complete.

o Completeness of your entry has an
enormous impact on the Google
» Search results
e
o
o

ZEISS Vision Care international, Karin Bundschu, VIS-SD 47
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Overview of training
Google Business Profile

Google Business Profile & why it's relevant

Create and optimize your Profile

Engage with your customer

Maintain your Profile

Create Business Profile on other local directories

Impact of Google Business Profile on ZEISS Store Locator

Summary

ZEISS Vision Care international 48
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Maintain your Google Business Profile
Get valuable insights of your customers

Search Requests

How customers search for your business

1 quarter

Total Searches

26,213

Location

©

Direct
Customers who find your listing by searching for

your busineéss name or address

Discovery
Customers who find your listing by searching for
a category, product or service

Branded
Customers who find your listing by searching
a brand related to your business

Directions requests
The areas where customers request directions to your business from

1 quarter
81827 23 Y Mutssn;i;gréu~iﬁ
\ —HART | ra
80809 <10 @ R N | sprwanmo e G| - 4
80035 <10 zell ALLACH-UNTERMENZING L —4 & Unferfohiing
80939 <10 L wgosaon | y
80997 <10 L Johanneskirchen A%
81549 <10 e &
81829 <0 ' )
@ 2
g “"M Munich f
Gréfelfing Lo ] K =
Planegg £ RAMERSDORF-PERLAC
Neuried \\\ o
Neubib  mem
ng Perlacher Forst Unterhaching

Forstenrieder

ZEISS Vision Care international

Terms of Use

Pulli:Map data 2020 GecBasis-DE/BKG (&

Interaction

Customer actions

The most common actions that customers take on your listing
1 quarter

Total actions 454

20

Visiting hours

[ ] @ Visit your website
218

0 Request directions
166

[ ] L call you
70

|5 Message you
0

Phone calls
When and how many times customers call your business

Time of day 1 quarter
Total calls 72

12

ZEISS classification: Restricted
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Maintain your Google Business Profile
Where can you get insights?

1. Click on ,Insights” on the left hand side
2. Inthe following you can get insights on:
= How customer search for your business
= Where customer view your business on Google
= What actions customers take (visit your website, request
direction or call you)
* From where customers start a direction request

= The number of phone calls you received via Google

= What are popular times and how long customers stay in
your shop
= The number your photos have been views

= The photo quality (customer photos or owner photos) ——

ZEISS Vision Care international 50
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Maintain your Google Business Profile
Steps to invite new users to your Google Business Profile

1 Go to your Google Business
Profile

1 . 1 Invite a new user

1. Log in to your Google Business 1. Click on the button ,add users”
Profile 2. Enter the email address of the new user
2. On the home site go to the section 3. Select the role manager for the new user
»~Add a manager to your business” 4. Sent the invitation by clicking on the invite
3. Click on the button ,,send invitation” button

ZEISS Vision Care international
ZEISS classification: Restricted

Click on ,done” to finish the process
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Overview of training
Google Business Profile

Google Business Profile & why it's relevant

Create and optimize your Profile

Engage with your customer

Maintain your Profile

Create Business Profile on other local directories

Impact of Google Business Profile on ZEISS Store Locator

Summary
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Steps to claim or create your
Apple Business Register

Claim your business places and manage them across
Apple to ensure your business will be also displayed
to 10S users. Keep place details like address, phone
number, website, and hours of operation, up to
date everywhere. In order to claim a place, you just
need to be able to answer a call to your place’s
phone number or upload an official document that
shows your place’s name and address and an Apple

ID.

ZEISS Vision Care international
ZEISS classification: Restricted
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Steps to claim or create your
Apple Business Register

1. Go to https://register.apple.com/placesonmaps/ —

2. Get started by searching for your business via the Claim your business places and
manage them across Apple.

Get started by finding one of your places.

search bar
3. Click on an existing business to claim it, or create a
new location in case your business is not displayed

4. Sign in with your ApplelD to continue

5. Add the missing place or claim your business by

16 men drive .ﬁ. : -
. [ P Ten S
conducting the steps required » s ’ é'ﬁiﬁe‘ec;

An ApplelD is required to set up the —

H I NT business profile

ZEISS Vision Care international 54
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Steps to claim your business listing on Yelp W
Be found by Apple Siri

Yelp supports local business to connect with local customers

' While GBP continues to climb in relevance still, Yelp reigns supreme as

. ‘ the review site for local business. Decisive, however, is that Yelp’s data
ye p ‘ ‘ is integrated into searches on Apple products and across a number of

other partners.

27 % of the online global population is using voice search on mobile
Ask Siri, Apple’s virtual assistant to find your store! The application is
connected to the apple maps results, based on Yelp's data about your

business. If no data are there, Siri cannot find your business. Local searches

conducted by Siri result in listing information pulled from Yelp

ZEISS Vision Care international 55
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Steps to register with
Yelp

5.

Go to Yelp for Business: www.biz.yelp.com

Create a business account for free and click on Manage my
free listing

Find your business by typing in your zip code and your
business name

If you don't see your business, click Add to Yelp for free
and fill out your business details.

These are Country, Business name (note that your business
name should be consistent with Google Business Profile and
across all directories), Address, City, Postal Code, Website,
Open Hours (make sure to click "Add Hours' to define your
open hours during the whole week.), Business Category
‘Eyewear & Opticians (note the business category Eyewear
& Opticians' is listed under Shopping). You can also add
"Health & Medical as your second business category

Click Add Business

ZEISS Vision Care international
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yelp-}c for business Products v Industries v Support [z  Resources v ® @7 767-9357

Let's get back to
business

People are eager to start spending more time and
money with local businesses again—and theyre
searching on Yelp. Make it easy for them to find you.

)
yelpit forbusiness

Hello! Let’s start with your business name

We'll use this information to help you claim your Yelp page. Your business will come up
automatically already listed

ZEISS VISION CENTER Zdri...

il it
Add this business to Yelp?
We couldrit find this busines 55 name correct? If 5o, you
may want t w business

Nothing found? Add it to Velp Q
Takes less than 5 minutes. 1003 Free. Add o velp for free
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Steps to register with
Yelp

Create a free account to manage
your Yelp page

Vormnmame
(l Nachname

4. Yelp will ask you to create a free business user
account by entering an email address and password.
You should use an email address you check regularly to
stay on top of what's happening with your business
listing. Note that the email address you entered will not

Passwort

By continuing. you agree to Yelp's Terms of Service and acknowledge our Privacy

be used aS a Verification methOd! You Will be aSked to We may send you marketing emails ?\:-:.Z“::.CSP\'CGLICE. services and local events
verify with an email address associated to your domain
(website) or with your phone number.

5. Verify your business listing by entering a verification
code. You will get an email or call to the number listed
on your business listing. Furthermore, you will be asked
to verify your email address used during the Yelp
account creation. To verify your email, click Finish
Claiming.

ZEISS Vision Care international 57
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Overview of training
Google Business Profile

Google Business Profile & why it's relevant

Create and optimize your Profile
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& zeiss.co.uk (&7

=R O =

Q Find Optician

Find an Eye Care
Professional near you
ZEISS Partners in Your
Area:

TurnstraBe 29, 73430 Aalen, Gerr X E

ZEISS Vision Care international

Match data: The
website uses the
data of Google

C‘? The ZEISS website now includes live
information from Google Business Profile

Whenever you upload a picture of your
@ store or update your open hours, this
information will be available on ZEISS.COM

ZEISS classification: Restricted
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Match Data

) = Aalen]
‘L? ¥
P e
=

S MercaturA Aalen

ibis\Styles Holel’/\a!en

wirschbachg

view photos Find an Eye Care Professional near you
ZEISS Partners in Your Area:

x Q

Optics Strong L1y,

phone call

site Directions

Save on computer

ZEISS Vision Experte mit i Scription® Technologie

Optik stark
0,00 km

4.8 79 Google reviews

amh

Optical shop in Aalen, Baden-Wirttemberg

Service Options: Shopping in store
Address : Mittelbachstrae 15, 73430 Aalen
Opening times :Open - Closes at 18:00 =

Telephone : 07361 61151

Dates - optik-stark.com

Suggest Change -Owner of this business?

Products Show all

Take a deep brea.. Marc O'Polo raffle

From Product Po From Product Po
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Summary

Your Google Business Profile Basics

Google Business Profile is a free tool
provided exclusively for businesses to
market themselves online across
Google Search and Google Maps

0e®
L N\

Engage with your customers by

posting latest updates and answering
to reviews. Try to get more reviews.

ZEISS Vision Care international

+

Get started by creating your Google
Business Profile and claiming your
business.

f —

Manage your Profile simply via
Google Search by searching for your
business.

ZEISS classification: Restricted

Personalize your Profile by adding
relevant business information like
name, address & opening hours.

yelp ¢

Create your business profile also on
other relevant online directories like
YELP or Bing.
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Seeing beyond



