
Able Made soccer-themed store at Westfarms
helps serve area youth

Ucal McKenzie, a beloved soccer player and coach in Boston, died suddenly 
from cardiac arrest playing the game he loved in May 2009. His wife, 
Suzanne, has been working ever since to continue Ucal’s mission, using 
soccer to change young lives.

The Ucal McKenzie Breakaway Foundation she founded has been running 
soccer camps in Boston and Hartford each summer. This past July, 
partnering with Hartford Public Schools, the Hartford Athletic and others, the 
foundation ran its sixth camp in the area with about 100 boys and girls age 8 to 
18 partaking at Trinity Health Stadium in July.

“We’re seeing kids return year over year,” Suzanne McKenzie said. “The 
feedback we get from players, parents and guardians, they really appreciate not 
only the soccer part, but the health education. We do hands only CPR and 
AED awareness, suicide prevention and sports recovery, even yoga for 
mindfulness.”

In 2012, McKenzie launched Able Made, soccer-themed gear and apparel, 
marketing online. The Able Made brand helps raise funding for the Breakaway 
Foundation’s camps and community programs. This week, Able Made’s first 
permanent store front opened in Westfarms Mall in West Hartford.

“It’s really a great example of putting the commerce in a close location to 
where we are making our impact in the community.” Suzanne McKenzie said.
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“I built the Able Made brand to support the foundation and this is a very
location-specific impact.”

The new Able Made store in Westfarms Mall offers 

domestically made, soccer-themed apparel, with 

proceeds to benefit the Ucal McKenzie Breakaway 

Foundation and its youth soccer camps, one of which is 

in Hartford.

The Able Made store, in the center court area at Westfarms, offers “elevated 
athleisure,” clothes that can be worn at home or work.

“Everything is super-responsible,” McKenzie said. “We’re using very high-
quality organic fabrics, pretty much 90 percent domestic manufacturing, our 
socks are made in North Carolina, a lot of the ready-to-wear pieces are 
made in New York City. Wherever we’re producing, it’s responsible and we 
have a good gauge on who we’re working with and their ethical standards. 
Proceeds of every sale are going back to support our foundation’s efforts.”

Prior to launching Able Made, McKenzie spent 17 years in the advertising 
and design consultancy. Her entrepreneurial skills and her passion found a 
purpose in continuing the work her husband began, using the powerful 
universal language that is soccer. She plans to bring the camp back to 
Boston and Hartford next summer and add one in New York.

“I think he would be really touched and I wish he was here to do the work 
himself,” she said. “The only reason we are able to do it is because of the 
work he was already doing. He was a soccer coach, but he also did a lot of 
outreach. Being a first-generation immigrant [from Jamaica] himself, he 
really connected with kids who were from that same background.”
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