
 PRICING ADVISORThe

www.pr ic ingsociety.comA Professional  Pr ic ing Society Publ icat ion

3535 Roswell Road, Suite 59 
Marietta, GA 30062 
770-509-9933

8 May 2012

PPS Appoints Stephan Liozu to Board of Advisors
The Professional Pricing Society is 

pleased to announce the appointment 

of Stephan Liozu, CPP to its Board of 

Advisors. Liozu, President and CEO of 

ARDEX Americas, brings international 

pricing expertise, proven corporate pric-

ing success and global business acumen 

to both PPS leadership and our global 

membership of pricing professionals. For 

more information, please contact the 

Professional Pricing Society.

The Professional Pricing Society 
(PPS), the world’s only pro-
fessional society dedicated to 
pricing education and train-

ing worldwide, is pleased to announce 
the addition of Stephan M. Liozu to 
its Board of Advisors. Mr. Liozu is the 
President and Chief Executive Officer of 
ARDEX Americas, an industry-leading 
manufacturer of specialty cements for 
building professionals in North Ameri-
ca. A native of the South of France and 
raised in Toulouse, he becomes the first 
European-born member of the Board.

Before joining ARDEX, Mr. Liozu 
served as the Vice President and General 
Manager of Freudenberg & Company. 
He has gained extensive international 
business and pricing experience working 
on three continents and living in six dif-
ferent countries.

Mr. Liozu holds an MBA in Marketing 
from Cleveland State University (1991), a 
European Master degree from Toulouse 
IAE School (France) of Management 
with a major in Innovation Management 
(2005) and attended The General Man-
agement Program (TGMP) at Harvard 
Business School (2005). He earned a Six 
Sigma Green Belt in 2007 and achieved 

the Certified Pricing Professional (CPP) 
designation from The Professional Pric-
ing Society in 2009. He has taught Inter-
national B2B Pricing Strategies to Mas-
ter’s Degree students at Universities in 
Toulouse, France, and is currently pursu-
ing a Ph.D. in Management of Manage-
ment from Case Western Reserve Uni-
versity (Cleveland, Ohio) on the topic of 
the organizational journey towards pric-
ing excellence. He is also co-authoring a 
book on pricing innovation with Dr. An-
dreas Hinterhuber that will be published 
in the fall of 2012.

“The Professional Pricing Society’s 
Board of Advisors represents some of the 
world’s foremost thought leaders within 
the pricing discipline. Stephan Liozu 
is a well-known advocate for successful 
pricing strategies and his dedication to 
furthering pricing knowledge through 
his research is unparalleled,” said Kevin 
Mitchell, President of the Professional 
Pricing Society. “We look forward to 
benefiting from his insights and we be-
lieve that his unique expertise as an aca-
demic, but also as a President and Chief 
Executive Officer who has taken the 
extra steps to insure that his staff receives 
the best pricing training in the manufac-
turing industry, will be a valuable asset 
to the global pricing community.”

Impressive credentials
Mr. Liozu has used his extensive man-
agement acumen and expertise in pric-
ing, marketing, finance, and operations 
to lead his company in a “pricing trans-
formation” and drive growth for AR-
DEX during an especially difficult re-
cessionary period for manufacturers and 
companies who supply products for the 
building industry. 

He obtained his Certified Pricing Pro-
fessional designation through PPS on-
line training, redefining pricing’s role 
throughout the entire organization. But 
he isn’t stopping there. He is leading by 
example and developing a strong internal 
pricing practice. ARDEX now has 28 

managers who have achieved CPP status 
or who are in the process of achieving 
their CPP.

“I am honored to join the Professional 
Pricing Society Board of Advisors,” Lio-
zu said. “Pricing is an important pro-
cess for capturing value in the market, 
and top executives need to be sensitive 
to pricing and to embrace the best con-
cepts in the field to transform the pricing 
culture in their firms. Being part of the 
PPS Board will give me the opportunity 
to further promote the pricing and value 
management agenda in the business and 
pricing communities worldwide and to 
deliver the message about the profit po-
tential and market power provided by 
sophisticated pricing strategies.”

Over the past two years, Mr. Liozu pub-
lished academic articles in the Journal 
of Revenue and Pricing Management as 
well as in the Journal of Strategic Mar-
keting. Mr. Liozu has also written sever-
al articles on Strategic Pricing issues for 
the Journal of Professional Pricing and is 
a regular presenter at Professional Pric-
ing Society conferences in Europe and 
North America. He recently delivered a 
keynote address entitled “Organizational 
Confidence in Pricing: An Academic and 
Practical Exploration” during the PPS 
23rd Annual Spring Pricing Conference 
& Workshops held in Chicago on May 
8-11. 2012.

“I have been involved with PPS for 
years,” Liozu continued, “and both I 
and my company have significantly ben-
efitted from their resources, events and 
education opportunities. I look forward 
to supporting PPS in developing and 
strengthening the global pricing com-
munity.”

For more information on the Profession-
al Pricing Society, the Board of Advi-
sors, pricing training courses and events, 
and all of our other services, visit http://
www.PricingSociety.com.




