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The hydrating night care treatment has 
an intensive peeling effect, reduces 
inflammation and impurities, refines the 
pores and promotes healthy skin. 
Bright Future Sleeping Facial, 
Allies of Skin, 50 ml around 135 €

The formula is a skincare hybrid that 
simultaneously acts as a toner, vitamin 
cocktail, serum and hyaluron booster, 
thereby systematically revitalising 
damaged cells. Also effective against 
impurities, acne and problem skin.  
Resurfacing Compound, U Beauty, 
50 ml around 248 €,  
via niche-beauty.com

An innovative complex consisting 
of pre- and probiotic ingredients 
protects against harmful environmental 
influences and strengthens the skin’s 
microbiome. Regeneration is improved 
and signs of ageing are visibly reduced.  
Advanced Génifique, Lancôme,  
30 ml around 80 €

Pure plant extracts contribute to a 
balanced, clear complexion and refined 
pores. Essential oils have a stimulating 
effect on the senses. Can be used 
to complement skincare products 
individually and can also be used for nail 
care or be applied to the tips of the hair. 
Lotus Treatment Oil, Clarins,  
30 ml around 42 €

The 3-in-1 facial tonic gently cleanses, 
moisturises and is also the perfect 
primer before applying make-up. 
Thanks to a fermentation complex, 
the skin is gently clarified. Ideal in the 
morning for a fresh start to the day.  
Beauty Smart Water, Waso, 
Shiseido, 250 ml around 35 €

An active ingredient concentrate for 
revitalising the skin’s own cells. The 
formula improves firmness, refines 
the skin’s texture, promotes an even 
appearance and provides intensive 
moisture. 
Super Potent Serum, Dior,  
30 ml around 83 €

simply

G l a m o u r  &  L i f e s t y l e  M a g a z i n e

W I N T E R  2 0 2 0

112C H A N G E

A New York lawyer used to apply up to twelve products to 
ensure he appeared bright and fresh each morning - until he 
came up with a time-saving idea. And with that, a new  
beauty trend was born.

A New York lawyer used to apply up to 
twelve products to ensure he appeared 
bright and fresh each morning - until he 
came up with a time-saving idea. And with 
that, a new beauty trend was born.

While his Korean roots had al-
ready trained him in multi-step skincare, 
New York lawyer Brian Oh found his daily 
routine of 10-12 products, morning and 
evening, consisting of toners, essences, 
serums, ampoules, lotions, creams or oils, 
too elaborate. His own selection included 
90 personal care products, but he lacked 
effective essentials. 

He needed simplification - with-
out compromising on effectiveness. “I got 
up at 7 am, went to the office and wor-
ked until 1-2 am. I quite literally did not 
have the energy to then still apply several 

skincare products. I just wanted to cleanse 
my skin, apply one product and then go 
to bed or back to work in the morning.” 
After searching in vain, he founded the 
skincare brand Venn together with the  
Korean nuclear physicist and chemist,  
Kevin Mun. Their first product was an all-
in-one formula in 2017 - as a holistic ans-
wer for both themselves and many others. 

Tina Craig from Dallas was in 
much the same situation. She was part 
of the influencer avant-garde in the USA 
through her fashion blog BagSnob, cons-
tantly busy and always to be found in the 
front row. With growing awareness that her 
elaborate 13-step care ritual, in which she 
invested up to 45 minutes every evening, 
was no longer serving her - and possibly 
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Protective care serum to counteract 
urban environmental stress. Combats 
air pollution, UV rays and blue light, 
and thus provides lasting protection 
against visible signs of ageing. The 
skin is hydrated at the same time.  
Anti-Pollution Drops, Dr Barbara 
Sturm, 30 ml around 125 € 

Eye care with a Photoshop effect in 
pencil form. The formula supplies the 
skin with moisture, while the mineral 
pigments contained in the formula 
provide a concealer effect, which 
visually brightens and smooths out 
unevenness.  
Perfect Match Eye Care Concealer, 
L’Oréal Paris, 2 ml around 12 € 

This one-step care offers the 
qualities of a toner, essence, serum, 
ampoule, moisturiser and eye care  
all at the same time.  
Vitamin B Activated All-in-One 
Concentrate, Venn, 50 ml around 
183 €, via niche-beauty.com 

Thanks to biotechnology, the skin is 
not only replenished with nutrients, 
but the cells are revitalised and 
protected against stress factors. 
The complexion appears fresher and 
more youthful.  
Platinum Rare Haute-Rejuvenation 
Cream, La Prairie, 50 ml around 
1390 € 

Has a lasting soothing effect and 
stimulates the regeneration process 
taking place at night. Increases 
collagen and hyaluronan synthesis, 
improves brightness, smooths and 
firms the skin.  
Le Lift Crème de Nuit, Chanel,  
50 ml around 125 €

BBrian Oh, Venn Founder
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never had done - she took action too. She 
learned the technical and scientific ropes, 
searched for suitable laboratories and 
launched her brand U-Beauty in November 
2019 with a single, but unique multi-use 
serum. It soon became an international 
must-have and sold out before Christmas 
(with long waiting lists in Europe). The 
product hit the nail on the head for the 
spirit of the times. 

Both brands are exemplary and 
combine the philosophy that there is no 
need to sacrifice efficacy for time. High-
tech formulas and scientific findings have 
already prepared the way for this. And the 
comprehensive answers contained in the 
tubes and jars are of course unisex, uni-
versal, suitable for all skin types and ages. 
Because a daily beauty routine is pure 
self-determination. Me-time to perfection. 
Individual and personal. And that’s how it 
will stay! 

Regardless of what you find ideal 
for yourself at any given moment - it sup-
ports the skin’s function and is meant to 
do good. There is an array of formulations 
available for this purpose, depending on 
individual requirements, skincare results 
and the amount of time you are willing to 
invest. Because, in most cases, life simply 
consists of so much more than just taking 
care of your skin. This is not bad news for 
your complexion. Instead, it is a form of at-
tentiveness which enables you to use what 
you actually need. Because the more rush-
ed and fast-paced everyday life becomes, 
the clearer the desire for an efficient but 
visibly effective routine becomes for many. 
The fact that this need is not a marketing 
strategy is proven by the two successful 
launches of the beauty labels Venn and 
U-Beauty from the USA. 

It is of course possible that this 
desire to spend less time on skincare is a 
phenomenon typical of metropolises such 
as New York, Los Angeles, Seoul or Dallas. 
Nonetheless, Brian Oh believes that it repr-
esents a global and fundamental change: 
“Innovations and technologies allow for 
a reorientation of processes, for a more 
efficient and simpler way of life - similar to 
what Uber, Airbnb etc. offer,” he explains. 
“This is also true for skincare. Even in 
Korea, the hub of beauty innovation, con-
sumers are looking for simpler and more 
streamlined solutions.”  

So, less really is more? That de-
pends! If your aim is to achieve visible 

skincare effects, you should be open to the 
interaction of ingredients. So as not to risk 
any unplanned adverse reactions on the 
skin, it is also advisable only to combine 
products within a single series, to follow 
care recommendations and to simply leave 
it at that. There is always some pharma-
ceutical and dermatological fine-tuning 
involved when it comes to the techno-
logy behind a skin-friendly but efficient  
care formula. 

People who combine a number 
of skincare solutions for the purpose of 
optimising them can quickly achieve the 
exact opposite. And noticeably so. For 
several years, New York dermatologist Dr 
Dennis Gross has been noting a significant 
increase in patients with acne problems 
- representing people of all ages - in his 
practice. For him, this is quite clearly an 
effect triggered by social media such as 
Instagram, and one that is hard to curb. 
After all, these picture-perfect posts serve 
as a never-ending source of inspiration for 
new skincare hacks. With the effect that 
such hacks are increasingly tried out. The 
global beauty market rejoices! And derma-
tologists now have to become detectives. 

Because in order to get skin that is 
out of control back into its best condition, 
all skincare products must be used and 
tested individually. This demands time and 
patience and in the end you finally have 
to decide what is really most important to 
you. Tina Craig has already achieved her 
personal skincare goal: “I spend less than 
five minutes on my skincare routine and 
my skin has never looked better.” 

So go ahead and be selfish. Take 
advantage of all the benefits the beauty 
industry has to offer. In fact, the more 
consciously you make decisions, the 
more sustainable you can become at the 
same time. “I would not describe it as a 
trend. On the contrary, I would actually 
describe it as a permanent shift in the 
way skincare is viewed. The sheer amount 
of waste - not only monetary but also 
ecological - has spiralled out of control. 
 It has to stop,” she explains with 
passion. “For me, sustainability is just as 
important as developing products that 
actually work.” 

And in this regard, there is indeed 
some good news: Multi-action products are 
already available in numerous product ran-
ges and brands. And they are growing. You  
only have to know what you want. That is the  
kind of attentiveness with which you can 
ultimately do yourself a lot of good.       


