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SEO (Search Engine Optimization): strategies, techniques and tactics used to increase the 
amount of visitors to a website by obtaining a high-ranking placement in the search results page 
of a search engine — including Google, Bing, Yahoo and other search engines (Wikopedia). In 
simpler terms, it is the practice of increasing the quantity and quality of traffic to your website 
through organic search engine results. 
 
SEO (Search Engine Optimization) is a great way to get free inbound traffic to your website. 
When a person searches for specific keywords or phrases, you want your page to be first when 
Google populates the results or atleast on the first page. You dramatically limit the need for paid 
ads when you have a good SEO strategy. In fact, organic search engine traffic can often provide 
over 51% of your traffic for free if you have a well-optimized plan and strategy. 
 
Many businesses hire an SEO expert to do the work for you, but there are a ton of things you 
can surprisingly do yourself. So let’s dive right in.  

Submit your website to Google and Bing 

The first thing you will want to do is get your website indexed, meaning being found on the web. 
In order to submit your site to search engines, you must first create a xml sitemap file. To do 
this, visit https://www.xml-sitemaps.com/. I use this tool for all of my websites and it has been 
free forever. Simply enter your website like below: 
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After selecting Start, your sitemap will begin generating. The length of time it takes to complete 
depends on the number of pages you have. While waiting for it to finish, create two new internet 
tabs for Google Search Console and one for Bing Webmaster Tools. Once your sitemap has 
finished, you can now submit your website to two of the biggest search engines in the world. 

How-To Submit a Website to Google 
You must have a Google account to begin. You can either use one you already have or create a 
new account. Once your account is set up, proceed to the Google Search Console  tab or GSC 
(formerly known as Google Webmaster Tools) and sign into the Google account you created (or 
already have). You will then be prompted to add a “property”. This is where you enter your web 
address. Be sure to enter the https or http accordingly and add all versions of your site (i.e 
www.yourbrand.com, yourbrand.com). Google has updated their console to give you options of 
submitting your main domain site (covers all pages) or individual pages on your site. 

 

Both require you verify your ownership. If entering a website under the Domain section, you 
will need to verify your ownership by logging into your domain provider and adding a txt file to 
DNS settings (requires a bit of tech work). If you enter your website addresses through the URL 
Prefix section, you can verify ownership much simpler by adding one line of text to your 
website theme/template. There are great instructions Google provides on how to verify both of 
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these. **If you purchased a domain from Google, you can instantly verify ownership (if using the 
same email for both GSC and Google Domains). 

Once you have entered your website address and verified ownership, you can now add your 
sitemap. To do this: Select Sitemaps from the sidebar and type: sitemap.xml into the field 
provided and select Submit.  

 

How to Check if Your Site is Indexed 

We suggest you wait at least a week or two to see if your site has been indexed. If it hasn't 
been, don't worry, check again in another few days. One way to check if your site is listed on 
Google is to simply type the below in the Google search box: 

Link:Sitename.com 

or frequently check the Google Search Console for impressions, reach, etc in the performance 
and overview sections. Once this starts to populate, you know you are indexed and can be 
found through search results. 

This is what will show up on the All (web) pages and Images tab if you are indexed by 
Google:  
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How-To Submit Your Website To Bing (Yahoo) 

Bing (Yahoo) is the second best search engine used, although used dramatically less than 
Google. By submitting your website here however, you get the upper hand over most 
competitors that aren't listed on Bing. Less frequent doesn't mean not at all, so it is totally worth 
submitting there also. If you already have a Bing Webmaster Tools account set up, you can use 
the same account to Submit URLs feature in the Configure My Site section to submit your site. 

If not, follow the next five steps: 

1. Sign in to Bing Webmaster Tools. (We recommend setting up a Bing Webmaster Tools 
account. Fortunately, it’s easy to do. If you already have Google Search Console, Bing 
can pull your verification info from there.) 
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2. From the menu, choose Configure My Site > Submit URLs. 
3. Type or paste in the URLs you want to submit for indexing from the website, one per 

line. 
4. Click Submit. 

Keyword Research  
Yes you sell clothing, hair or lashes, but you need to think like a consumer searching for these 
products. You will need to speak their language and determine what keywords and phrases they 
use in search engines. You want your site to be the site they click on over your competitors. To 
begin, you want to list out the keywords you already use on your site or plan to use. List out all 
of the keywords you can think of that relate to your site. This can include who you are selling to, 
what type of products you offer, features that make your brand stand out, etc. For example, let’s 
search “women maxi dress”. Tons of keywords populate that you can include in product meta 
descriptions, product descriptions, etc.  
 
After brainstorming these keywords, try using Google’s free keyword planner tool. Type in a few 
of your keywords, get results and note the related keywords that populate. They will be ranked 
by average monthly searches and the average cost to be listed on the first page if you were 
using ads.  
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Alternatively, you can type in a competitor website and see what keywords they are ranked for 
and use throughout their site. 
 

 
 
Use this to your advantage and see how you can fit the keywords and phrases into your page 
titles, product descriptions, collection descriptions, product meta descriptions, about us page, 
blog posts (if applicable), etc.  
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Optimizing Your Website for Search Engines 

More than likely, if you have a website you are already ranking in Google just by being on the 
internet. The keywords you may have found through the tools discussed earlier have provided 
you with a set of keywords you already rank for. This is where you start. Determine if there is 
any room in your current content that can be use a few more keywords. You will want to check 
and update: 

● Product Title – Include keywords at the beginning of your product title. 50-80 characters 
is recommended. Example: “Long Sleeve Faux Fur Black Midi Dress” vs “Long Sleeve 
Black Dress”  

●  Header Tags & Sub Headings (H1,H2…) This is especially for blogs. Keyword-rich 
header tags categorizes your information within a page or site 

● Product Description – It is suggested to use your best keywords anywhere from 4-8 
times. Be sure to include things such as materials, sizes, colors, texture, model size, etc. 

● Alt Text - This is the text that describes your images. You can be ranked higher the 
images pages for certain products than the link listings, so take full advantage. Image 
links still lead your site. But generally, the higher your website ranks, the higher your 
images rank.  

● Meta description – Although it’s said this does not count toward ranking, it most 
definitely can improve your click through rate. You essentially want it to reflect that hey! If 
“X” is what you're looking for you can find it here! (aka SEO description). Again, include 
keywords here. If selling a maxi dress, include the type of maxi, color, sleeves etc. 

Many e-commerce platforms have SEO page checkers for free in their App Stores that can help 
you identify your entire site and tell you which one on the list above needs works. 

As you create new content, be sure you have incorporated keywords in the titles, URL suffixes, 
meta description, subheads, images, graphics, fetc.  

Blogging 

Hosting a blog on your website is completely optional, but is a great way to increase traffic to 
your website. Alot of businesses start off with a blog and later get rid of it once they feel they're 
large enough. It's not something you have to do every day, just a few a month is good enough to 
get a traffic boost.  

This is where you can really pack on the keywords you found earlier and get more hits to your 
website.  

Here are a few blog post ideas: style guides, as seen on, how-to wear, fall trends, what’s 
trending, etc.  They do not have to be super long, but include important keywords that will get 
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you more hits to your site. In the blog posts, you can include relevant links to your products or 
collections.  

For example, we searched “women maxi dress” earlier. You can make a post titled “Summer 
Trend Alert: Maxi Dresses are Heating Up. In this post you can write about the different styles of 
maxi dresses that seem to be popular (i.e. the extra keywords we found popular). Mix in links to 
the maxi dresses you host in your store and garner traffic for people searching all about maxi 
dresses. Example blog post: 

“Maxi dresses seem to never get old and can be expected to be a huge asset every summer. 
Whether you prefer sleeveless maxi dresses, floral maxi dresses or basic maxi dresses, you can 
find your favorite flavor with “your brand name”.  

We currently have regular women maxi dresses and plus size women dresses….” 
 
By following this guide, you will be an SEO pro in no time and an organic traffic 
generating Boss. Take your SEO knowledge even further with one of my favorite 
resources: SEO for Beginners by MOZ. 
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