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Thank you for your purchase and congratulations on 

taking the next step to growing your brand on social 

media.  

If it seems like you are simply not growing and seem to 

be doing everything you can, don’t worry, we have 

outlined 12 strategies proven to grow your page 

exponentially.  

Keep in mind it will take hard work and consistency, but  

Online Boutique Center is here to provide you with as 

many tools as possible to assist you with growing your 

page.  

Follow us on Instagram and Twitter to keep up with 

content on-demand. Please let us know if you have any 

questions or suggestions via email at: 

info@onlineboutiquecenter.com 

 

 

 

 

 

DISCLAIMER 

May not be reproduced. We cannot guarantee results, but each technique has been tested 

and proven to be true. Several of the revelations are widely known and supported by 

research, however, several of these tips are industry secrets.  

http://www.onlineboutiquecenter.com/
mailto:info@onlineboutiquecenter.com
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Lucky you, I have experienced the many ups and downs of the Instagram game and it’s bitchy 

algorithm.  Literally have experienced the good, the bad and the ugly - from posts getting 

reported, being “shadow-banned” and growing a couple of accounts from 0-10,000 real 

followers in less than 2 months.  

Before we get started, take a look at Instagram’s Limits to help you prevent a lot of mistakes 

that could result in your posts not showing, hashtags disappearing, reported posts and more. 

Many of the limits are common knowledge, several are not. 

Instagram suggest their daily limits are implemented to try and combat spam and abuse per the 

website. Even if you are being honest, you too can be unfortunately impacted. No matter how 

fast you want to promote your account, try your hardest to not make the mistakes listed below 

and observe the restrictions and limits.  Read more about Instagram Community Guidelines 

here. 

Please note these statements are not confirmed by Instagram, but from my experience, 

Instagram starts to watch your account (i.e. not allow you to post and/or can suspend/delete 

your account) if you go past them: 

• Instagram only allows you to follow/unfollow 160 people per hour. 

• According to Instagram, in order to “reduce spam”, they limit the number of people you 

can follow to 7500. 

• Share only photos and videos that you’ve taken or have the right to share. When 

reposting, give proper credit 

• From Instagram Community Guidelines, “Help us stay spam-free by not artificially 

collecting likes, followers, or shares, posting repetitive comments or content, or 

repeatedly contacting people”. 

• Likes Limit This limit is 350 likes per hour. 

• 30 hashtags per post. If you go over the limit and post your photo, it will still post, 

however the hashtags will be missing and/or the caption. Instagram notifies you when 

you hit 30. 

• 10 hashtag limit per Story 

• There is no limit to the number of posts you can share. 

• The total limit is 500 actions a day (follow, unfollow, like). 

• If you are a new account, start off slow with posting and commenting – but do remain 

consistent. As your page gets older and/or you start getting followers and comments, 

you can do a lot more following, liking, posting, etc. Instagram basically looks at new 

accounts that are posting back-to-back as “thirsty” and starts to think you are being 

spammy. This can affect your account.  

 

 

http://www.onlineboutiquecenter.com/
https://help.instagram.com/477434105621119?helpref=faq_content
https://help.instagram.com/477434105621119?helpref=faq_content
https://help.instagram.com/106123602882897/
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THE MOST IMPORTANT AND IMPACTFUL INSTAGRAM STRATEGY OF THEM ALL IS TO 

BE CONSISTENT. ONCE YOU GET ACTIVE, STAY ACTIVE. IF YOU ARE INCONSISTENT, SO 

WILL EVERYTHING ELSE. YOUR FOLLOWERS WILL BE VERY LOW AND SO WILL YOUR 

ENGAGEMENT. IF YOU DECIDED TO TAKE A BREAK, YOUR PAGE CAN BE AFFECTED AND 

YOU WILL HAVE TO BOOST YOUR MOMENTUM BACK UP.  

 

http://www.onlineboutiquecenter.com/
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FOLLOW/UNFOLLOW 
We highly recommend this for new businesses and brands. You may have seen 
mixed reviews from this method, but we have personally experienced it grow our 
followers. Seriously, try it yourself an see at least 1-5 of the followers that you 
followed, follow you back. It works regardless of what anyone says.  
 
Here are a few tips to keep in mind: 

 

• Do not do this every day. Try to keep your follow count a minimum 2x 

higher than your following count-in other words-don’t be obvious. When 

starting off a business, it will obviously be a bit lopsided, but the more 

followers you get, the bigger the gap.  

• Do not follow/unfollow same day (if you notice you followed a bot or a 

fake page-unfollowing same day is understandable). We suggest you follow 

and unfollow at the least 2 days later or at the end of the week do an 

“unfollow sweep” of at the least the people that haven’t followed you back. 

There are some users out there that do not check their Instagram every 

day, so 48 hours is usually a safe zone for someone to see your notification 

and determine if they want to follow. 

• Do not get discouraged. Let’s say you followed 30 people today and only 

got one follower in return-don’t worry, it will begin to pick up. Stay 

consistent with this method and you will see you will start getting more 

followers daily. 

• Do not unfollow more than 50 people a day. Trust us, Instagram is 

watching.  

• Follow the followers of your competitors 

• Follow the active commenters in your competitors comments. 

 

 

 

 

 

http://www.onlineboutiquecenter.com/
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LEVEL UP YOUR LIKES/COMMENTS 
 

It’s time to be more social on social media. As a brand, you’re probably thinking, 

why would I comment on things from my business page? We’re not saying go to 

the Shaderoom and start gossiping or starting arguments with other users. We 

mean commenting with a purpose. This form of commenting is more like 

advertising and without sounding salesy and letting people know you exist. It also 

means responding to all users that comment on your posts. Commenting back can 

bring future engagement from a returning Instagram user 

 

• View the profiles of the people that like or comment on your photos and 

follow them and/or like their photos. 

• Always answer questions and respond to inquiries on your posts. If 

possible, respond with a question and get another response.  

• Scout the comments of popular pages (not business pages/competitors) 

and like comments.  

• Respond to all DMs. If possible, try to direct them to your website or email. 

You can also use Instagram auto responses for common questions with the 

same answers. 

• Try to like around 30-50 profile pics a day to get your brand out there. A 

great way to get noticed is by liking 2-3 pics per profile you view. I 

recommend you view the profiles and like active commenters in comments 

of your competitors or any popular page. These people have no problem 

voicing their opinions or speaking up on social media. You want engaging 

followers. 

 

 

 

 

 

http://www.onlineboutiquecenter.com/
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COLD-CALLING 
You must understand that as a business, marketing and sales go hand-in-hand. 

You may not be a salesman, but if you own a business, you will have to find a 

way to incorporate some form of sales into your marketing strategy to get 

more sales. On Instagram, you’re not technically calling people, but you can 

reach out to people and hope that they in turn view your page (business) and 

like what they see. One follower = one lead. Sales people in the real world 

make hundreds of phone calls and sends out hundreds of flyers, emails daily. 

On Instagram, you can achieve the same affect by: 

• Follow the followers of your competitors and like some of their photos to 

grab their attention. This is like sending a signal to them, letting them know 

you exist and have some things that they may be interested in. We do not 

look at it is “stealing” followers because brands do not “own” followers. 

The purpose is to build your community of like-minded individuals that are 

generally interested in fashion and shopping. In fact, your brand could be 

more of their style 
• Follow other Instagram pages similar to yours to spark interest and let 

others in your field know you are in the market. You could potentially build 

a relationship and/or future collaboration. 

• Follow people in your competitors’ comments that actively comment, this 

will help to get you not only followers that care, but followers that aren’t 

afraid to engage. Engagement is key to beating the Instagram Algorithm 

• View Instagram stories and comment on live stories to get your face out 

there. We recommend viewing your current follower stories to keep your 

brand on their mind and followers/commenters of your competitors. The 

purpose is to continuously be seen and peak interest. Most people like to 

see how many views they have and who viewed it. If they are used to 

having the same crowd viewing their story, your name popping up will grab 

their attention and could lead them to interacting with your page. 

• Simply following competitors’ followers doesn’t work as efficiently as you 

would hope on a regular basis, but sometimes you get 20 followers from 

http://www.onlineboutiquecenter.com/
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this method in a day. It’s worth a shot either way. You can’t be sure who is 

active and who’s not unless you studied every person you followed. Which 

is why again, I suggest you browse the comments and likes and follow those 

followers first.  

  

http://www.onlineboutiquecenter.com/
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FINDING NICHE HASHTAGS  
 

You are more than likely using hashtags already to try to increase your followers 

and engagement. The question is, are you using the right ones? Using the hashtag 

#dresses is not going to bring you the engagement you are looking for, however, 

using both #dresses and #stripedmaxidress, will increase your odds of finding 

interested users that are specifically searching for a striped maxi dress. Your goal, 

when it comes to hashtags, is to use category hashtags (i.e. #dress, #jumpsuit) 

along with specific hashtags (i.e. #littleblackdress, #offtheshoulderjumpsuit, 

#redjumpsuit). You must think like a customer and what you would search for 

inspiration.   

• For your basic category hashtags, it shouldn’t be an issue to type those in as 

you post. They are as simple as: dress, dresses, top, tops, romper, rompers, 

etc. 

• For more specific hashtags, you can more than likely type those in as you 

post. They will need to be specific to the product post and are not a one 

size fit all. 

• Most hashtags get indexed by Google giving you the potential to reach even 

more people on the internet in addition to your blog or website. Therefore, 

we recommend regularly changing your hashtags to increases your 

exposure on the internet 

• You should also regularly change your hashtags to prevent being “shadow-

banned”. If you have heard of the alleged "shadow ban" that Instagram 

denies, then you know it is widely believed that reusing the same hashtags 

on every post could prevent your photo from being seen in the hashtags at 

all-It will still show to only your followers and anyone else they share/dm it 

to. However,  Instagram’s community guidelines clearly state that “posting 

repetitive comments or content” is not okay. 

• Use the related hashtags to start narrowing down further and further into 

niche hashtags and start taking notes. Write down or store the keywords 

relevant to your niche. To achieve this, type one hashtag into the search 

and see what related hashtags show along with it..  

http://www.onlineboutiquecenter.com/
https://help.instagram.com/477434105621119/
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• Mix popular hashtags and niche hashtags at an average of 50/50 ratio 

depending on the photo.  

• Create a branded hashtag. This is a must. This is how you start a tribe or a 

consistent event that takes place weekly or monthly. Try your hardest to 

create a hashtag that has 0 posts prior to you creating it. 

• Tag Instagram Stories (10 per story) 

• Tag what is in the photo. We don’t mean hashtag #chair unless you are 

selling a chair. We mean hashtag the person sitting in the chair by using 

what they have on or doing. (i.e. #bluemoonbeer if the person in the photo 

is holding one even though you are promoting denim. Someone searching 

the #bluemoonbeer hashtag could very well be interested in denim jeans) 

Use your included list of over 600 hashtags in the Hashtag Library for several 

niche hashtags that will help to boost your engagement and followers. 

 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

http://www.onlineboutiquecenter.com/
https://docs.google.com/spreadsheets/d/1nSVScFdgUypwqefM0iSkeCReurpdfTt10ebChC_Ph8E/edit?usp=sharing
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REGRAM/REPOST 
Reposting a customer or client is basically a free testimonial or review within 

itself. In the world we live in, there are more followers than leaders (no pun 

intended). Therefore, once people start seeing the traction build up with 

customers/clients they tend to follow suit and give you a try.  

• Light Cross-Promotion. When you repost a similar business post (i.e. 

quotes) or any account for that matter and tag them, they get the 

notification. Often in return for a repost you will get an occasional thank 

you, a follow, a like or even a repost of your content later on. (Another 

engagement tactic to show Instagram you are getting love from others). 

• When accounts see you don’t mind reposting their posts, it can show that 

you are willing to collaborate with others and looking to provide services to 

others to help them grow as well. It is a win-win for both parties, every 

single time. Good posts to repost are quotes, motivation, etc. 

• Send products to celebrities and/or influencers and repost their content to 

your page. Send your most popular items but try to mix it up a bit so a 

variety of your products can be posted. Depending on the person viewing 

your page, they may be influenced by your page seeming to be a popular 

store amongst the elite. For celebrities, encourage them to tag you. For 

influencers, encourage them to make videos or photos + tag you and/or 

offer to pay them via a discount code (or their requirements). Discount 

codes have proven to be more effective because they push the influencer 

to work harder. 

• Repost relevant viral content and fun GIFS. Most of these aren’t original so 

they will technically be reposts. This a great way to break up sales posts and 

often bring some light and humor to your page. 

 

  
 

 

 

http://www.onlineboutiquecenter.com/
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INSTAGRAM BIO 

Your Instagram bio is basically a social media business card and elevator 

pitch all-in-one. This is your chance to impress new users with your logo, 

business name, plus give them an idea of what you do and who you do it 

for. Your bio is a great place to add a call-to-action and invite users to visit 

your website.  

Below are a few tips for your bio: 

• Always place your branded hashtag in the bio. Create a hashtag that you 

can add to nearly all of your posts so that when anyone clicks it, all of your 

photos will show up. Many businesses create two, one for general photos 

and one for reposts of customers (i.e. #novababes). 

• Use a logo as your profile picture, not a picture of a product 

• Briefly explain who your target market is or who you sell to if your niche is 

specific. Set your brand tone. If you own a plus size boutique, be sure to 

include what sizes you go up to in order to separate yourself from other 

boutiques. 

• Do not enter your username in the FULL NAME Field. Instead input your 

Target Market (i.e. if your brand’s username is @myprettyclothingstore, 

your NAME could be Fashion for Women. Why do this? Because if a user 

enters Fashion... into the search you will be included in the list of all 

businesses with fashion in their name. You essentially lose this opportunity 

when you put your user name there, since this would only result in one 

search. Only those searching “my pretty clothing store” would find you. 

Take advantage of being able to be searched two different ways. You will 

slowly move up in the search results as your account ages and you get more 

popular. Try this out now. Type in “fashion” and you will see that Pretty 

Little Thing comes up immediately after fashion nova and sometimes 

before on any given day. Even though PLT username is @prettylittlething, 

they have “Fashion, Beauty, Lifestyle” for their NAME. 

• Add a minimum 1 emoji in your bio to represent a feeling or emotion of 

your brand 

• Add the Email Link at the least. 

http://www.onlineboutiquecenter.com/
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• Make your posts shoppable. A great way to add links to posts and get found 

in the “Shop” tab of the Explore section. 

• Create a call-to-action. Encourage users to click on your link with “shop 

now” or “click here”.  

Use your Instagram bio worksheet included with your bundle to draw up a bio 

that attracts followers. 
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LOCATION TAGS & STORY TAGS 
 

Did you know location tags can give you a boost in views? So can hashtags of 

current events and celebrities. This a great way to increase inquiring minds to 

your page and increase your followers. All it takes is one person to like a pic for 

that pic to get shown to another person on Instagram. 

• Locations give an extra boost to gain followers for people searching that 

location. You can add locations to both your feed posts and stories.  

• You can post your favorite celebrities and fashion influencers on your store 

and tag them in the photo. Each time you `tag them there’s a chance they 

will see it. When you # a celebrity name, you are added to that hashtags 

story. This also works well for event hashtags. For example, let’s say the 

Grammy’s are on and you decide to post your favorite looks from the red 

carpet on your story. You can tag #grammys #cardib #lizzo 

#grammysbestdressed or any hashtag. People will more than likely be 

searching these hashtags that night and will see your story. You can even 

ask people to vote on the looks with an Instagram sticker. After gaining 

views, you could even follow some of the people that seen your story. 

• Follows can come from this, including brands or accounts with double or 

even triple the following of your account.  

• Use Stories to your advantage by sharing your posts directly there. You can 

add tags to them as well.  

• Create stories that grab attention and look great. Hide hashtags with 

stickers and emojis, but always hashtag. As your followers go up, you don’t 

have to use as many per story. 

 

 

 

 

 

 

http://www.onlineboutiquecenter.com/
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THE CAPTION 
 

Your caption is extremely important when it comes to Instagram. Even though 

this is a visual-heavy app, you want to close users (aka get them to follow you or 

visit your site) with your caption. Your caption needs to be engaging to get a 

reaction out of users. This is how you beat Instagram’s algorithm. 

Here a few tips for creating a closing caption: 

• A motivating call to action should be placed near the top of your caption 

since Instagram only displays the first three lines (or 125 characters) of 

captions before displaying the “read more” link in the feed. Your audience 

might not always click to “read more”. People want to be told what to do. If 

you don't effectively direct your followers to take action, they likely wont 

• Using emojis in your caption can increase your engagement by nearly 43%. 

• Ask a question. Hard-selling your customers is not always the mission when 

you are trying to develop an audience. Sometimes posting or discussing 

things that does not involve a sale can indirectly get you a sale. This also 

keeps you from coming off as overly-promotional AND can help you learn a 

thing or two about your customers. At the end of the day, people LOVE to 

talk about themselves, so ask them something. Even as simple as What are 

they up to? What did they do yesterday? What’s their favorite ice cream 

flavor? The sky’s the limits tbh 

• Use comparisons photos aka Side-by-sides. Encourage user to select an 

option or help you decide on something 

• Tag-a-Friend. Use this strategy alongside asking a question to increase your 

reach. Basically, another form of word of mouth. 

• Include an emotional trigger. FOMO (“Fear of Missing Out”): Not a technical 

term but tossed around the industry for posting photos that show the 

reader you are sharing a special offer for a limited time or give an 

“everybody’s doing it” feeling. Research suggest over 60% of millennials 

have made a purchase within 24 hours of feeling FOMO. 

• Inspire followers. Your caption should be used to describe to followers how 

their lives can be changed by this product or describe what the product 

http://www.onlineboutiquecenter.com/
https://help.instagram.com/1643471055915254?helpref=search&sr=3&query=characters
http://www.adweek.com/digital/emojis-lead-to-higher-engagement-on-instagram-report/
http://www.adweek.com/digital/emojis-lead-to-higher-engagement-on-instagram-report/
file:///C:/Users/thest/Documents/%5d.jpg
file:///C:/Users/thest/Documents/%5d.jpg
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looks/feels like in detail or up close. Use motivational quotes in between 

normal salesy posts or relatable content that could spark a conversation or 

question. 

For more Instagram caption tips, read this blog post 

 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 
 
 

http://www.onlineboutiquecenter.com/
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CONTESTS AND GIVEAWAYS 
Contests and giveaways are almost instant engagement/follower boosters. It 

doesn’t matter if you’re just starting out or established. Everyone loves free stuff 

and thousands of people on Instagram are searching for giveaways every day. 

There are tons of ways to host a giveaway or contests. The best route is to give 

users a certain set of rules that involves following you and major engagement to 

win. This means, a user must be following you and must tag 3 or more friends to 

be eligible. You can even suggest the more people you tag, the greater your 

chances of winning.  

Stay true to your word and pick a winner at random. I like to use a free random 

generator online, record it and post it so that your followers know you are being 

fair. You can repost the giveaway flyer multiple times before the expiration date 

to enter and get an entirely new set of users following and tagging others. This is 

a great form of free advertising and will increase your likes as well. It’s a big win-

win for those wanting to win and your business. This is also a great way to beat 

the Instagram algorithm and get to the explore page fast. 

*You can also host a giveaway on your website or a popup on your website with 

instructions on how to enter. This will grab your internet traffic and bring them to 

your Instagram.  

 

Random Comment Picker: https://commentpicker.com/instagram.php 

Random Name Picker: https://namepicker.net/ 

 

 
 

 

 

 

 

http://www.onlineboutiquecenter.com/
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SHARE POSTS TO OTHER SOCIAL MEDIA 
You probably already know you should be doing this, but if not, hurry up and get 

on this great strategy. Instagram lets you seamlessly connect Twitter, Facebook, 

Pinterest and other apps for easy-sharing. Take advantage. 

• The hashtags that you have used on Instagram will also be searchable on 

the other social media platforms you share to as well. Each tweet, 

Facebook post or Pinterest pin gets indexed by Google and can increase 

traffic back to your Instagram. It also increases your brand recognition. 

People want to know that you are social and legit by using all of your 

available avenues.  

• Both Twitter and Facebook allow you to include URL Links. Before you 

share a post, Instagram gives you the option to edit your caption. This is 

where you can your website URL which becomes clickable after posting. 

Now you have two ways of reaching your brand, via Instagram and/or your 

website.  

POST MORE VIDEO CONTENT 
Video content is a great way to boost your engagement and get more eyes on 

your page. You may or may not be surprised by how many people may see your 

photo and keep moving. They could have easily liked the photo (if they did enjoy 

it) or even comment, but they aren’t obligated to.  

The average consumer (non-business owner) doesn’t know or care about the 

algorithm, so they aren’t aware that one action makes a huge difference. 

However, when you post video content, you will get a view count regardless of a 

like or comment. This is important because each view will grant another 

impression on both your timeline and other’s explore page.  

Ways to do this:  

• Post viral video content, memes or GIFs and ask a question 

• Post behind the scenes videos such as photoshoots, how to style, etc. 

• Post flashing videos such as Sale posts, giveaways, etc. 

 

http://www.onlineboutiquecenter.com/
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FOLLOW YOUR BUSINESS ACCOUNT 
This is probably a given because who else supports your business more than 

yourself? Be sure you are following your business account from your personal 

account and engaging with it. Otherwise, you’re just a ghost follower, which 

affects your engagement.  

• Like your photo from your personal page (we suggest organically, meaning 

as you see it scrolling down your timeline, not manually going to the page 

and liking it). However, if you want to get the party started on a pic that 

hasn’t received many views/likes or comments, go ahead and show 

yourself some love. Ask a general question or that can start up a 

conversation. This leads to our next point. 

• Create conversation on a post. Sometimes people do not like to be the first 

person to comment on a post, however, if there is a comment already 

there, it can encourage people to reply or comment as well. You can also 

respond to other comments.  

• By using your personal account, you are able to leave a more personal 

comment than a professional comment that you would leave from your 

business account. 

• Ask your personal followers to follow your business page. Everyone is 

different. Some people like to keep their business under wraps until it is a 

full commitment and booming and some are ecstatic to tell the world 

before it even opens. It is up to you on when to tell your personal followers, 

but at some point you can and it will guarantee you a some follows. 

• Occasionally post content from your business page. You can even take it a 

step further and offer a family and friends discount on purchases. 

BONUS HACK: Many accounts grow and become successful from joining 

engagement groups. An engagement group will allow other accounts and yourself 

to set a specific date/time that you will engage with their account by following, 

liking or commenting on a photo. This is a great way to beat the algorithm and is 

only recommended when you are just starting out. Join our Facebook group 

where we will be starting engagement groups with boutique owners and like-

minded entrepreneurs.  

http://www.onlineboutiquecenter.com/
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Things to Not Do on Instagram 

We highly recommend you do not use auto-follows or any other paid-service to 

get followers and fake engagement in return. Instagram does not like this AT ALL 

and your account will suffer eventually from it. For your post to spread around 

Instagram (besides hashtags), the number of likes/shares you get within the first 

few minutes of posting directly affect this. Meaning you need real followers that 

will actually engage with your photos. Fake followers and bots obtained from an 

auto-follow/exchange program will more than likely never like a photo bringing 

your engagement rate dramatically down. In addition, a lot of these followers 

tend to drop off very fast. 

There will be occasions that fake pages or random hair vendors follow you, which 

is out of your control. Let them drop off on their own or let Instagram delete 

them as they did in a “fake follower purge” November 2018. The followers that 

are obtained from those services mentioned above are the ones that we suggest 

to stay away from and if you have fake followers, another random purge could 

expose you as it did many “celebrities” and “influencers”.   

Be sure to use a strategy when implementing any of the tactics we have given you 
above. You will develop a real audience once your followers begin to climb, so 
interacting with them will eventually become natural and you will usually be 
rewarded by Instagram with further reach. 

Now it wouldn’t be fair if we didn’t tell you a few of the ways you can potentially 
get banned by Instagram. Don’t be too discouraged, the bans aren’t indefinite. 

Reasons you can get a ban: 

• exceeding the limits by the number of likes, followers, comments; 
• if your account has posts with a completely naked body; 
• other people's photos without attribution or authorization; 
• You are trying to actively promote a new account, registered a week ago; 

(Instagram doesn't like the sharply increased activity) 
• There are no photos in your profile; (Instagram considers you a bot) 
• You leave a large number of identical spam comments like "Come to my 

account and buy a miracle product for losing weight!" or something similar. (In 
this case, you may be complained about) 

http://www.onlineboutiquecenter.com/
https://www.news18.com/news/tech/the-big-instagram-purge-begins-against-fake-engagement-but-will-you-be-impacted-by-the-changes-1944267.html

