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UXURY AIN'T WHAT IT USED TO BE. NOWADAYS A FEW
multinational corporations dominate the luxury-goods in-

dustry. Cheap knockoffs of their mass-produced clothing,

purses, and perfumes sell on street corners across the nation.

All too often “luxury” means global brand awareness, fast growth,
and a derivative sense of style. Now the good news: American crafts-
manship is thriving, and some of the most luxurious, lasting goods
on the market come from independent businesses that employ—and
often are owned by—talented artisans. In the following pages we
~ - present three small firms whose handcrafted outdoor gear will take

“you and your great-grandchildren through the wilderness in style.
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