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INFLUENTIAL NATIVE LIFESTYLE BRAND, EIGHTH GENERATION
HITS 1 MILLION VIEWS ON TIKTOK; VIDEO ABOUT CULTURAL
APPROPRIATION REACHES NEXT GENERATION

Success shows increased desire of consumers to shop cultural art in an ethical way

[SEATTLE, WASHINGTON, May 9, 2022] — Eighth Generation, a groundbreaking lifestyle brand
owned by the Snoqualmie Tribe, is now among the first Native business accounts to reach one million
views on TikTok.

“This is huge,” said Colleen Echohawk (Pawnee, Athabascan), Eighth Generation’s CEO. “We’re so
proud to know we’re helping to educate this many people about cultural appreciation.” Eighth
Generation’s TikTok content runs the gamut from funny to serious, sharing thoughts on respectful
culture-sharing, the “Land Back” movement, new products, and more.

The million-view video, featuring Warehouse Associate Cassius Johnson (Diné/Navajo), uses a popular
TikTok audio to humorously share the struggle many non-Native people have in understanding that it’s
okay to purchase and use Native-made items.

“This is a totally new way to talk about cultural appropriation,” said Echohawk. “We’re reaching a
completely new audience on TikTok, and we’re finding they’re motivated to do the right thing and be
ethical consumers. It’s crucial that we can use these new platforms to reach a larger audience and educate
them about cultural appropriation. Shopping from Eighth Generation—an authentic, Native-owned
brand—helps combat centuries of systemic racism and colonial business practices, and we want the next
generation to know that. We want everyone to have beautiful cultural art in their home—we just want
them to do it the right way by supporting authentic Native artists.”

As a lifestyle brand, Eighth Generation wants to ensure all shoppers—Native and non-Native
alike—know it’s not only okay, it’s encouraged to support authentic Native artists by purchasing, wearing,
and displaying their products.

“I love what we’re doing on TikTok,” said Mayah Mostafa, Eighth Generation's Social Media Manager.
“Educating others on the topic of cultural appropriation versus cultural appreciation is so important, and
it’s really exciting to take this conversation to TikTok. ”



More information on Eighth Generation can be found here: https://eighthgeneration.com/pages/about-us

Eighth Generation’s TikTok account can be viewed here: https://www.tiktok.com/@eighthgeneration

###

Eighth Generation is a Seattle-based art and lifestyle brand owned by the Snoqualmie Tribe. Founded in
2008, when Louie Gong (Nooksack)—an artist, activist, and educator widely known for merging
traditional Coast Salish art with influences from his urban environment to make strong statements about
identity—started customizing shoes in his living room. Now the first Native-owned company to ever
produce wool blankets—with a flagship retail store in Seattle's iconic Pike Place Market—Eighth
Generation is a proud participant in the global economy.

Eighth Generation provides a strong, ethical alternative to “Native-inspired” art and products through its
artist-centric approach and 100% Native designed products. Our Inspired Natives™ Project, anchored by
the tagline Inspired Natives™, not "Native-inspired,” builds business capacity among cultural artists
while addressing the economic impact of cultural appropriation.
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For press inquiries or information about Eighth Generation, please contact Devon Kelley, Marketing
Manager at (206) 420-7422 or marketing@eighthgeneration.com.
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