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Tristan Lagarde
et Mathilde Gédouin-Lagarde,
co-directeurs généraux adjoints
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“PHYTOMER contributing to Hotel-Spas’ CSR approach”

TRISTAN LAGARDE ET MATHILDE GEDOUIN-LAGARDE, CO-GENERAL MANAGERS

In the hotel and restaurant business, and certainly in the Spa industry, CSR (Corporate Social
Responsibility) is an essential lever for meeting a critical global challenge: protecting the planet.
For many years now, the Breton skincare brand Phytomer has been fostering this culture

of accountability that is, more than ever before, appealing to eco-conscious hospitality
professionals looking to improve their company’s ethical and sustainable practices.

Nature has become the new luxury..

Mathilde, protecting the ocean and the
environment is the cornerstone of your
brand. In fact, Phytomer’s unwavering
commitment to its CSR approach dates back
to the brand’s beginnings. Please tell us more.
Mathilde Gédouin-Lagarde: Indeed Isabelle,
protecting the planet — in particular the

ocean and its resources - is at the forefront

of our minds. This has been the case ever
since my grandfather founded the brand, a
legacy that my father Antoine continued by
massively investing in proprietary research and
development laboratories, making Phytomer
the pioneer in marine biotechnology that it is
today. Our state-of-the-art programmes using
photobioreactors enable us to grow the rarest
and most fragile algae in our laboratories

and avoid harvesting from wild stocks while
ensuring an exceptional level of quality and purity.
To further push the boundaries of our CSR
approach, the brand’s packaging overhaul will
roll out in 2021 as we progressively replace
plastic with glass and recyclable, plant-based
materials.

Tristan, the legitimate claim of
premium natural skincare, along

with the strong commitments to
sustainability that Mathilde has just
talked about, have won over the most
demanding Hotel-Spas.

Tristan Lagarde: As Mathilde perfectly
pointed out, Phytomer has been
engaged in a sincere and proactive CSR
strategy for over 30 years now. This
conscientiousness also transcribes in our
product formulation process.
Phytomer’s organic skincare line

and, to a greater extent, our earnest
commitments and thorough approach to
sustainability, account for our growing
popularity with Hotel-Spas. With the
same intention of contributing to their
CSR approach, we are launching a new
1-hour organic facial, ideally combining
the desire for sustainable beauty with the
high-standards of premium protocols.
We have no doubt the Cyfolia Organic
treatment is a future bestselling facial.

Mathilde, another notable point for
hospitality professionals is that the
brand is a family-run, close-knit
company that stands for respect and
passing down traditions. These values,
in addition to the brand’s commitment
to sustainability, also transpire in each
step of the brand partnership.

M.G.L: Authenticity and sincerity are
more important now than ever. As
Tristan said, our CSR commitments are
absolutely essential to who we are as

a brand. Furthermore, in 2018 we were
awarded the Ecovadis Gold label in
recognition of excellence in CSR. The
gold status placed Phytomer among

the 5% of highest-rated companies by
Ecovadis.

Our level of commitment is the same
for our Spa partners who can rely on
our excellent understanding of the
wellness market and high-quality natural
treatments. We are discoverers, growers,
harvesters, creators and makers!
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PHYTOMER

Phytomer est partenaire des plus beaux spas en France et dans le monde

Le Splendid Hotel 4* Le Sainte-Barbe Boutique Hotel 4* Le Mas Candille Hotel & Spa 5*
Dax Le Conquet Mougins



Fait de mer,
Phytomer cultive ses bienfaits ressourgants pour tous

Fait de nature,
Phytomer croit aux ingrédients bio et naturels made in Bretagne

Fait de confiance,
Phytomer accompagne les meilleurs spas, dans le monde entier

Fait de qualité,
Phytomer offre a la peau un maximum de beauté et de bien-étre

Fait d’engagements,
Phytomer protege et défend 1’écosystéme marin

Fait d’une conviction,
celle que le nouveau luxe, c’est le naturel.


http://www.phy/

