Xy

\
\

A

4

[ ]
-2,

#Z [RENDS &
INNOVATIONS

\




X .‘. ": A ‘
Wy E CONTENTS

SN \ W\
N 1N
™ ®

Executive overview 1

TOp thoUBhES....cccs s ————————————————————————————]

New Hope Networks's top trends heading iNt0 2023 ... ieessses st ss s bbbt 3
Cultural force: Holistic Health and Wellbeing 5
Trend rankings by consumer metrics in Holistic Health and WElIDEINE ......ccviiinininiee s ssses 5
Innovation momentum in Holistic Health and WEelIDEING TrENAS ..o 6

Trend: Eat more plants ... 7

PEEKABOO: ORGANIC ICE CREAM

OTAMOQT: ESSENTIAL TOMATO SAUCE
TRUE MADE FOODS: VEGGIE KETCHUP

EAT THE CHANGE: COSMIC CARROT CHEWS
AMAZI FOODS: JACKFRUIT CHEWS

Trend: Plant-Dased @LICS ....cciceuiimirsmsrmmmmnmmsmssssnnsssssssnnsssssssnssssssssnnsssssssnssssssssnnsssssssnnsssssssnnss sussnnns sussnnnssssssnnnnsnsssn &

SPERO FOODS: SUNFLOWER CHEESE SPREADS
PLANET BASED FOODS

Trend: Plant Protein ....ueueesemsmemsmsmamsmsmsmsmsmssmmssmssssssssssssssssssmasassmasananasasassssssssssasansmamans 9

Categories with the Most plant ProteiN INNOVATION ... ss st bbb bbb 9

BEYOND THE EQUATOR: SEED PRODUCTS

SIMPLE MILLS: SWEET THINS

EAT MEATI: MEATI MEAT ALTERNATIVES

SPROUT LIVING: EPIC PROTEIN COMPLETE COFFEE

Trend: Plants El@UAteqd.....cccuccirsssirmismsssssssnssssssssnssssssssnnsssssssnssssssssnssssnssnnnssssssnnnsssssnnnnssssssnnnsssssannnssussannnnsssssnnnnsss 1 1
MIYOKO'S CREAMERY: ORGANIC CASHEW MILK ARTISAN CHEESE WHEEL
PLANTCRAFT: PLANT-BASED DELI MEATS
SEASON: CAVIART BLACK SEAWEED PEARLS
AVAFINA ORGANICS: CHIAVIAR

Trend: Healthy fats......c.cumimemimsmmmmsmmsmsssmessssnssssssssssssssssssssssssssssassssssssssssassssssssssssssssssssassassssassnsas 1 2

Social and mass media mentions and growth in Holistic Health and Wellbeing trends ... 12
SEEDS OF WELLNESS: CHIA SPAGHETTI
WILDGOOD: DAIRY-FREE ICE CREAM
FREESTYLE: GREEN OLIVE SNACKS
BRANCHOUT: AVOCADO CHIPS

COVER: ALAMY

Trends & Innovations Report ©2022 Informa nutritionbusinessjournal.com [



|
\"‘!fl' '\!“!!I

NEXT" NBJ*
®

Cultural force: Purpose-driven Commerce 14

Trend rankings by consumer metrics in Purpose-driven COMMEITE ...t ssss st sesssssssens 14

Trend: Organic stewardship ... ———————_——_———1 3

Innovation momentum in Purpose-driven COMMEICE trENAS ... s 15

DR. BRONNER'S

CLIF BAR

LUNDBERG FAMILY FARMS
ORGANIC VALLEY

QL= T B 3 G- =T T LT T (L O ——— |

Social media conversations elevate regenerative agriculture’s relevancy among top eCO-trends ... 17

UNION: PLANT- AND ANIMAL-BASED CHARCUTERIE
ALTER ECO

THE ALMOND PROJECT

MAPLE HILL CREAMERY

L0 e B3 (=T LTy T T S ———— |

Reducing Waste trend is as equally important t0 CONSUMENS @S OFZANIC......c.wiierereriesseisesssesssesssessesss s ssss st ssssss st sssssesssesens 19

THE SPARE FOOD CO.
DEL MONTE

THE SUPPLANT CO.
TAKE TWO

DOUGHP

RENEWAL MILL
GOODSPORT NUTRITION

Trend: Responsible packaging ... 2 1

STEEPED COFFEE

NO EVIL FOODS

ZENWTR

SIMPLY TERA'S BY CARRINGTON FARMS

Social and mass media mentions and growth in 5 of top 6 Purpose-driven COMMErCe treNdS ... 22

B =L e B0 T = LT L= T o O —. L |

A DOZEN COUSINS
OMSOM

AYO FOODS

FILA MANILA
SANZO

Trends & Innovations Report © 2022 Informa nutritionbusinessjournal.com ii



XV (V] -\! \‘)l/

\\\H//, I,,
\‘,\ \‘\
fR)
Cultural force: Modern Life 25
The top three trends consumers predict they will purchase in the NeXt Vear ... 25

Trend: Brain REalth.........ccccciiiiessiimmmnsssisisssssssssssnssssssssnnsssssssnnsssssssnnsssssssnnsssssssnnnssssssnnnssssssnnsssnsssnnnssnssannnssssssnnnnnnss 20

Social media mentions and growth of top Modern Life treNdS ... 26
PUREWILD CO.
SOULBOOST
IQBAR
MINDRIGHT
FURTHER FOOD
PICNIK OAT+COLLAGEN CREAMER

Innovation momentum in MOAErN LIfE trENAS ... bbb bbb bbb bbb bbb bbb bbb 27

Trend: IMMUNILY s ————————————————————————————————=_——_—_, 2 8

SOUTH MILL CHAMPS: SHROOMS MUSHROOM COFFEE BLENDS
HEALRIGHT: DAILY MICRONUTRIENT BAR

REBBL: STACKED COFFEES

ENVIROMEDICA

LIFESEASONS: CLINICAL IMMUNITY QUICK-START

RASA: WELL, WELL, WELLDERBERRY

Trend rankings by consumer MELriCS IN IMOAEIN LIifE......iiiiiiie ettt b bbb bbb bbb 29

Trend: Digestive health.........cccmnnn s ——————————————3 0

UPLIFT FOODS: GUT HAPPY COOKIES
BELLIWELLI: LOW FODMAP FUDGE BROWNIE

BLC= 2 e 0 L= B g = T |

U CALMING CO.: U RELAX CALMING TONIC

HEARTHSTONE COLLECTIVE: RELAX

CANADIAN PINE POLLEN CO.: PINE POLLEN POWDERS AND TINCTURES
DEUX FOODS: ENHANCED COOKIE DOUGH

INNOVALION ACHIVITY AR T=20 ... bbb bbb bbb 33
INNOVALION ACHIVITY AR 27135 i bbb bR 33
Social Media lISTENINEG FESUILS T=T5 ... R0 34
Social media lISTENING FESUILS TE=29 ... R0 35
Social media lISTENING FESUILS 30-35 ... bR bbb 35
APril 2022 CONSUMET SUMVEY T=20 .ouiiiiiuiiiiiesisiessssisssss st ssss st ess sttt s 888588 RS E RS 36
APril 2022 CONSUMET SUNVEY 27135 .coiiiiiesiiieessssssss st sss st sesssess st s 8888 36

NEXT Framework Trends and CUItUIal FOICES .uuiumeuimmmmsmmsrmmmsnmmssmsssnnnsssssssnnsssssssnnsssssssnnsssssssnnsssusssnnnssssssnnnssssssnnns 3 7

Acknowledgments and definitions L2

Trends & Innovations Report © 2022 Informa nutritionbusinessjournal.com iii



	Executive overview
	Top thoughts
	New Hope Networks’s top trends heading into 2023
	Cultural force: Holistic Health and Wellbeing
	Trend rankings by consumer metrics in Holistic Health and Wellbeing
	innovation momentum in Holistic Health and Wellbeing trends
	Trend: Eat more plants 
	Peekaboo: Organic ice cream
	Otamot: Essential tomato sauce
	True Made Foods: Veggie ketchup 
	Eat the Change: Cosmic carrot chews
	Amäzi Foods: Jackfruit chews

	Trend: Plant-based ethics
	Spero Foods: Sunflower cheese spreads
	Planet Based Foods 

	Trend: Plant protein
	Categories with the most plant protein innovation
	Beyond the Equator: Seed products
	Simple Mills: Sweet thins 
	Eat Meati: Meati meat alternatives 
	Sprout Living: Epic protein complete coffee

	Trend: Plants Elevated
	Miyoko’s Creamery: Organic cashew milk artisan cheese wheel
	Plantcraft: Plant-based deli meats
	Season: Caviart black seaweed pearls
	Avafina Organics: Chiaviar

	Trend: Healthy fats
	Social and mass media mentions and growth in Holistic Health and Wellbeing trends
	Seeds of Wellness: Chia spaghetti
	Wildgood: Dairy-free ice cream 
	Freestyle: Green olive snacks
	BranchOut: Avocado chips

	Cultural force: Purpose-driven Commerce
	Trend rankings by consumer metrics in Purpose-driven Commerce
	Trend: Organic stewardship
	Innovation momentum in Purpose-driven Commerce trends
	Dr. Bronner’s
	Clif Bar
	Lundberg Family Farms
	Organic Valley

	Trend: Regenerative agriculture
	Social media conversations elevate regenerative agriculture’s relevancy among top eco-trends
	Union: Plant- and animal-based charcuterie
	Alter Eco
	The Almond Project 
	Maple Hill Creamery

	Trend: Reducing waste
	Reducing Waste trend is as equally important to consumers as organic
	The Spare Food Co. 
	Del Monte 
	The Supplant Co. 
	Take two
	Doughp
	Renewal Mill
	GoodSport Nutrition

	Trend: Responsible packaging
	Steeped coffee
	No Evil Foods
	ZenWTR
	Simply Tera’s by Carrington Farms

	Social and mass media mentions and growth in 5 of top 6 Purpose-driven Commerce trends
	Trend: Diverse ownership
	A Dozen Cousins 
	Omsom 
	AYO Foods 
	Fila Manila 
	Sanzo

	Cultural force: Modern Life
	The top three trends consumers predict they will purchase in the next year
	Trend: Brain health
	Social media mentions and growth of top Modern Life trends
	PureWild Co.
	Soulboost
	IQBar 
	Mindright
	Further Food
	Picnik Oat+Collagen Creamer

	Innovation momentum in Modern Life trends 
	Trend: Immunity
	South Mill Champs: Shrooms mushroom coffee blends
	Healright: Daily micronutrient bar
	Rebbl: Stacked coffees 
	Enviromedica
	LifeSeasons: Clinical Immunity Quick-Start
	Rasa: Well, well, wellderberry  

	Trend rankings by consumer metrics in Modern Life
	Trend: Digestive health
	Uplift foods: Gut Happy cookies
	BelliWelli: Low FODMAP fudge brownie 

	Trend: Quest for rest
	Ü Calming Co.: Ü Relax calming tonic 
	Hearthstone Collective: Relax
	Canadian Pine Pollen Co.: Pine pollen powders and tinctures
	Deux Foods: Enhanced cookie dough 

	Appendix
	Innovation activity data 1-20
	Innovation activity data 21-35
	Social media listening results 1-15
	Social media listening results 16-29
	Social media listening results 30-35
	April 2022 consumer survey 1-20
	April 2022 consumer survey 21-35
	NEXT Framework Trends and Cultural Forces
	Acknowledgments and definitions








