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MOLA MOLA : AUDIO REIMAGINED
Hailing from the Netherlands, Mola Mola is looking to make serious waves in the hi-fi 
industry. This upstart looks to change the way we listen to music...

Toshiba has announced the availability of two new TV ranges, the 4K 
resolution L9450 series and the budget L5400 series, both of which 
run Android 4.4 and give users access to the entire Google Play market 
for unlimited access to apps, games and a wide variety of Indian and 
foreign movies available in Full HD or Ultra HD.

The higher end L9450 series have 4K (UHD) LED panels and are priced at 
₨1,99,000 (50in), ₨3,69,900 (65in) and ₨10,49,000 (84in), while the lower 
end L5400 series aim at bringing smart features to the masses on a budget, 
with support for Android at just ₨38,990 (32in), ₨58,990 (40in), ₨85,990 
(47in) and ₨1,29,990 (56in).

After making waves the world over with its unique styling cues, 
and with support from some of the world's best DJs including 
Hardwell, Avicii, Nervo and Martin Garrix, V-Moda has finally 
launched in India with the support of headphonezone.in, who 
are the official distributors and online retail partners for India. 
The product range starts from ₨12,990 for the Crossfade M-80, 
going up to ₨24,990 for the flagship Crossfade M-100.

Founded in 2012, Headphone Zone is India's first exclusive 
headphones and earphones retailer, with seven retail stores all over 
the country and an exclusive webstore.
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Mola Mola, a small, upcoming premium audio brand from 
Groningen in the Netherlands, functions on the 
philosophy that once you've removed everything that 
isn't music, all you're left with is the music. Here, they 
believe that high-end audio has become all about mixing 
circuit topologies and parts to make a sonic blend that the 
designer thinks “sounds about right”.

The company's approach to design is meticulous through 
mathematical analysis of every subcircuit and source of 
colouration. After every stage has proven performance, the 
same is done with the whole product, so problem spots get 
methodically rooted out before they become “audible but not 
measurable”. The resulting amplifiers and converters produce 
an output signal that cannot be distinguished from the input 
signal, with natural, true-to-life sound.

Mola Mola's products, including the Makua, Kaluga, DAC 
and Phono are available now through Surat-based distributors 
Absolute Sound, with pricing to be announced at the What Hi 
Fi Show in Mumbai from 27th February to 1st March, 2015.

The flagship 
Crossfade  M-100
retails at ₨24,990

February 2015 | What Hi Fi? | 3938 | What Hi Fi? | February 2015

Cowon in-ears
Cowon's EK2 in-ears feature 10mm 
dynamic canal units and a flat 
tangle-free cable, and retail at  
₨1100 at cowonindia.in


