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OUR MISSION
                Mercado Global empowers  

        indigenous women artisans in Guatemala  

                    to break the cycle of poverty  

          by connecting them to international markets,  

                          providing business skills training and  

                  fostering sustainable livelihoods  
         for them and their families.
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Dear Friends,

This has truly been a year of change. At Mercado Global, we are 
scaling a pioneering model within the social enterprise arena, 
while our impact is extending beyond the non-profit sector 
and redefining standards in the fashion industry and global 
sourcing practices. We have moved beyond a market-based 
solution to poverty in Guatemala to become global innovators 
leading by example.

In the past year, our retail presence has exploded, positioning 
our products in retailers across the United States and 
expanding our reach beyond home and into Canada, Japan, 
and Europe. The most important impact of this upswing is that 
we’re bringing more income to partner artisans. This opens up 
a world of possibilities for rural indigenous women, allowing 
them to invest in the things they need the most, from food and 
clothing to health care and education for their children.

But we’re looking deeper: we are moving full-steam ahead to 
leverage this growth to have a profound impact on the global 
fashion industry. We are ramping up efforts on our three-year 
Educate to Empower Campaign to bring in new communities 
in Guatemala, strengthen our training programs, and expand 
our working capital fund to help first-time artisans finance tools 
and raw materials. Your commitment to this initiative has been 
overwhelming, keeping us on track to meet our campaign goal 
of $1.25 million by 2015. We are proud to announce that this 
year, we cross the half-way mark toward this goal, thanks to 
your support.

At Mercado Global we are committed to the future of girls  
and women in Guatemala, as well as artisans around the 
world who can benefit from responsible sourcing practices. 
Our efforts are breaking paradigms, and we are proud to 
be recognized for this work by a variety of leaders, from the 
Clinton Global Initiative to the United Nations, to the sales 
partners who have chosen to adopt this model and build 
strong foundations for cross-sector partnerships as this industry 
evolves. 

“We have moved beyond a market-based 
solution to poverty in Guatemala to become 
global innovators leading by example.”

Thank you for building this with us. This year has marked a 
turning point in what we’re able to accomplish not only as a 
single organization but as part of a broader movement for 
responsible sourcing. 

As always, we invite you to communicate with us or any 
member of our Board. We are humbled by your support of our 
vision and look forward to creating further broad-sweeping 
change on the ground in Guatemala as well as in the sourcing 
practices of retailers around the globe.

Sincerely,

Garrard R. Beeney Ruth DeGolia 
Board Chair  Executive Director 4



1. PROVIDING A MARKET-BASED SOLUTION  
By moving beyond status-quo labor practices and building skills as business 
leaders, indigenous women artisans can break the cycle of poverty for 
themselves and their families.

2. CHANGING THE SOURCING PATTERNS OF THE FASHION INDUSTRY  
With the growing consumer demand for ethically-sourced products, 
sustainable sourcing can enact positive change on a global level through 
existing market channels.

RETHINKING THE STATUS QUO

At Mercado Global, we are 
convinced that great ideas 
have the power to shape 
the future.  

Our model is based on 
these premises:

BREAKING THE CYCLE OF POVERTY
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THE MULTIPLIER EFFECT  
INVESTING IN WOMEN

At Mercado Global we understand the pressing need to invest in 
women. We believe that the key to economic development and social 
well-being lies in unleashing their potential and strengthening their 
capabilities. Studies have shown that women invest ninety cents of 
every dollar towards improving their families and local communities, 
while men will invest thirty to forty cents in the same areas*. 

Historically, partner artisans have been subjected to discrimination 
based on their race and gender, and have faced an uphill battle in 
earning a sustainable living. Mercado Global finds in their Mayan 
heritage an invaluable opportunity – the connection between the 
craftsmanship embedded in their history and the demand from 
international markets for artisanal products.

We offer comprehensive, donor-funded, community-based programs 
that train artisans with the skills necessary to manage thriving 
businesses and effectively administer their newly-earned income. We 
then connect artisans to large-scale sales opportunities outside of 
Guatemala – tapping into higher-end markets that can command fair 
wages and fuel a sustainable business model.

  *Mason, Andrew D.; King, Elizabeth M.. 2001. Engendering development through gender equality in rights, resources, 
    and voice. A World Bank policy research report. Washington DC ; World Bank. 6



Almost 20 years after the end of a civil 
war, Guatemala is a revitalized country 
ready to catch up with Latin America’s 
growing economic opportunities.

While Guatemala struggles to 
improve education, infrastructure and 
economic development, it remains 
a country marked by drastic social 
differences and inequality.

WHY GUATEMALA?
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Guatemalan women experience one of the highest 
rates of violence in the world, with domestic violence 
levels of around 90% in the indigenous communities 
where Mercado Global works.

2 in 3 indigenous children go to bed hungry 
every night - the highest malnutrition rate in 
the Western hemisphere and fourth-highest in 
the world.

The indigenous population comprises 60% of the total 
population in Guatemala however, 75% of indigenous 
Guatemalans live below the poverty line ($2/day) and 
58% live in extreme poverty ($1.25/day).

On average, Guatemalans receive 4.1 years 
of schooling – but indigenous Guatemalan 
children attend school for just 1.9 years and 
are more likely to drop out without attaining 
literacy than non-indigenous students.

1.9 years
of school

$2/day
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AN INNOVATIVE APPROACH

Mercado Global provides a pioneering approach 
to address the cause, not just the symptoms, of 
cyclical poverty: LACK OF ACCESS TO INCOME.

Our model is based on a comprehensive 
empowerment cycle that begins by linking 
artisan cooperatives to global markets where 
sales opportunities are sustainable and plentiful, 
and international retailers are eager to source 
socially-responsible products and invest in rural 
entrepreneurs. 

Once the connection is made, Mercado Global 
introduces partner artisans to a community-based 
curriculum that encompasses training in financial 
literacy, business management, self-esteem, family 
health, and other areas to which artisans may have 
never been exposed, ensuring that they can leverage 
their income to break themselves and their families 
out of poverty long-term.

Connecting artisans to 
international markets

Empowering women to become  
rural entrepreneurs

Building an industry-level  
design program to offer 
designer-quality products

OUR EMPOWERMENT MODEL
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When we invest in partner artisans as business 
owners, that investment is translated into designer-
quality, responsibly-sourced products for our partner 
retailers and the end consumer. Investment in product 
design means sustainable incomes for artisans and 
a sustainable business model that can be scaled and 
replicated around the world.

“I’ve improved the quality of my work. 
As the leader of my cooperative, it 
gave me more confidence to pursue 
new opportunities that can improve 
the lives of my fellow artisans.”

        – Isabel 
                    MERCADO GLOBAL  
               PARTNER ARTISAN



OUR PROGRAMS | BUILDING STRONGER COMMUNITIES

We provide a complete community-based 
curriculum to partner artisans, from legalizing 
cooperatives to designing products for international 
markets, managing newly-earned income, and 
investing in the tools and technology needed to 
grow one’s business. 

Beyond building strong community businesses, 
we are dedicated to improving the lives of our 
partner artisans and their families. In partnership 
with international experts, Mercado Global has also 
developed a comprehensive family health program 
that helps our artisans and their communities 
maintain a healthy lifestyle.

Each of our training programs employs visual and 
hands-on activities designed to ensure information 
retention by the largely illiterate population. 
Programs are taught using a “train the trainer” 
method, boosting content retention rates and 
empowering women to share the content to other 
members in their communities. All trainings are 
provided by Mercado Global’s own staff, who speak 
the local indigenous languages and are part of the 
communities we serve.



CURRICULUM

Entrepreneurial Management: Jumpstarting 
rural women artisans into becoming first-time 
business owners

Developed in partnership with International Development 
graduates from leading universities, this module provides 
partner artisans with the required knowledge to run 
prosperous community businesses, including budgeting, 
financial literacy, cash-flow management, paying taxes, 
and saving money for the future.  

Economic Empowerment: Providing partner 
artisans with access to microloans

This unit gives women access to tools that help them 
work more efficiently and earn a higher income. We offer 
women artisans access to a revolving microloan fund for 
industrial sewing machines and foot looms, which can be 
prohibitively expensive to artisans otherwise. Loans are 
offered on flexible payment schedules that fit artisans’ 
needs; once the loan is repaid by the borrowing artisan, 
the lending opportunity is opened to another woman.

Women’s Leadership: Strengthening the next 
generation of women leaders

As subjects of ongoing sexual and ethnic discrimination, 
indigenous women face numerous barriers to owning 
a community business. This section gives partner 
artisans the tools and support to recognize themselves 
as leaders, helping build their self-esteem and 
promote positive dynamics within their households 
and cooperatives. Training sessions focus on conflict 
resolution, goal achievement, and team building.

Health & Wellness: Building stronger 
communities through healthy family care

Working in isolated, rural communities, Mercado Global 
has identified the need to address the immediate and 
preventable health issues that partner artisans and their 
families face. Training covers topic like correct use of 
pharmaceuticals, sanitation and hygiene, occupational 
health, and nutrition. Mercado Global trainers, in 
partnership with a team of doctors from Case Western 
Reserve University Hospitals, provide tools that will 
impact the well-being of the entire community for 
generations to come. 
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“I wouldn’t be able to 
contribute to my family’s 
education, food and health 
without the help of Mercado 
Global. The income that  
I earn is of great help and  
I thank Mercado for taking us 
into consideration.”  

       – Marta Julia 
                    MERCADO GLOBAL  
               PARTNER ARTISAN
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MEET MARTA JULIA 
Marta Julia is mother to two young children and a one-year-old 
baby. At age 28, she dreams of her three kids attending college and 
obtaining stable jobs that can give them a brighter future.

Marta Julia used to sell her jewelry work to a middleman who in 
turn sold her crafts in the local marketplace and gave her a small 
percentage of the sales. Earnings from these sales were barely enough 
to cover the monthly household expenses.

But two years ago, her life took a turn for the best. Joining Mercado 
Global as a jewelry artisan and then transitioning into other areas of 
work, Marta Julia discovered a deep potential within herself. As an 
artisan in the informal economy, Marta never had the opportunity to 
work in sample development – and being able to take a paper pattern 
and transform it into an actual piece of work became one of Marta’s 
greatest sources of pride.

Her constant pursuit of new skills has led Marta to become proficient 
in leather detailing and pattern cutting, and she will soon be taking on 
textile and leather sewing as well.

Today, life for Marta Julia and her family is steadily improving. With 
income earned from working at Mercado Global, Marta and her 
husband were able to obtain a small loan from a local bank and 
commit to the monthly payments without the worries of falling behind. 
They are using the funds to build the family’s first home, a step toward 
their dreams for the future. 14



REVOLUTIONIZING THE FASHION INDUSTRY

The consumer demand for ethically-sourced 
products is growing, and we are helping create 
sustainable supply chains for retailers who may 
have never sourced from a fair trade vendor before.

As we expand our sales partnerships, it is evident 
that the vision for sustainable sourcing practices 
and “profits through principles” is becoming a 
reality. Our retail partners recognize the potential 
behind the Mercado Global model and the 
opportunity for rural indigenous women to access 
the income and assets needed to send their 
daughters to school – helping them break the cycle 
of poverty.

“Mercado Global products match our commitment to unusual, 
surprising and beautifully designed product while supporting 
socially-responsible enterprises and empowering women.”
                    - RED ENVELOPE

MERCADO GLOBAL  
FOR ANTHROPOLOGIE
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In just the first quarter of 2013, we doubled our product 
sales totaling almost half of 2012 annual sales. This upswing 
represents a key change in our model, from selling primarily 
Guatemalan styles and prints to designing contemporary 
collections that blend Guatemalan heritage with today’s 
consumer demand.

In addition to these new retailers, our products can now be 
found in over 100 boutiques across the United States.

We signed 10 new specialty retailers this year!  
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EDUCATE TO EMPOWER 
CAMPAIGN 

In spring of 2012, Mercado Global launched an ambitious scaling 
campaign to double our impact in Guatemala and exponentially 
increase our effect on global sourcing practices by 2015. 

With an astonishing show of support from our donors, we have 
placed products in over 100 new boutiques and 9 new major 
retailers, initiated a re-training program to help artisans gain more 
competitive skills, and are on track to meet our campaign goal. 

Support towards our scaling campaign funds 
these areas:

Expanding into new communities in 
Guatemala

Strengthening education and training 
programs to help women become 
successful entrepreneurs

Building a working capital fund to scale 
sales for all artisans

Photo: Suzanne Becker Bronk

>

>

>
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Snapshots from our 2012-2013 E2E events 
(pictured: New York City, 2012).

We are grateful for the 
critical role our supporters 
have played helping 
us drive the movement 
toward socially-responsible 
sourcing!
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of artisans now send their children to school with income earned 
through Mercado Global, an almost 30% increase in school 
enrollment rates

of artisans report starting to save, or increasing what they can save, 
since partnering with Mercado Global

of artisans have become more involved in household  
decision-making since partnering with Mercado Global70% 

92% 

61% 

OUR IMPACT

After partnering with Mercado Global, artisans are able to use 
savings instead of taking out loans to cover health care costs

Education can now be a priority. Partner artisans cited education 
as their highest expense, whereas before partnering with Mercado 

Global, women prioritized food as their highest expense.
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“Without Mercado Global, 
I would be without work. 
Mercado Global has 
given me work and lots of 
experience. Now I have 
money to buy what I need, 
and I can send my children to 
school. This is very important 
to me.”  

       – Maria Vilma 
                    MERCADO GLOBAL  
               PARTNER ARTISAN
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YEAR IN REVIEW 

What an incredible year of growth and change 
for Mercado Global. Here are some of the year’s 
highlights, made possible by you, our supporters 
and partners.

Joined global leaders in the Clinton Global Initiative

Mercado Global was granted 
membership into CGI’s year-long 
effort to forge innovative solutions 
to the world’s most pressing issues. 
The Initiative’s 2013 “Scaling 
Fair Trade for All,” track focuses 
on encouraging businesses to 
incorporate sustainable sourcing 
into their supply chains. Mercado 
Global’s unique access to high-
volume, specialty sales channels has made this a 
very fruitful alignment, with sharing of best practices, 
commitments to impact scaling, and cross-sector 
collaboration with other leaders in policy, sustainable 
enterprise, and business.

Participated in the United Nations Every Woman  
Every Child Roundtable

Joining fashion industry leaders and dignitaries to 
discuss the impact the industry can have on meeting the 
United Nations Millennium Development Goals (MDGs), 
Mercado Global highlighted how its programs improve 
the well-being of women and children in Guatemala 
while harnessing the power of markets to create 
sustainable change in the developing world.

Featured in TEDx Talk by Kellogg Foundation CEO as a 
“world changer”

“I wonder what comes into your mind when you think of 
the word ‘entrepreneur’,” posits Sterling Speirn in his April 
2013 TEDx Talk at the University of Michigan. “I think of 
people like Ruth DeGolia.” Speirn, the president and CEO 
of the W.K. Kellogg Foundation, highlights Ruth as an 
example of an entrepreneur in a talk entitled “Untapped 
Giving” about the crossover between philanthropy and 
enterprise. Speirn discusses the importance of prioritizing 
social returns in non-profit as well as for-profit investing. 
“We can find more bottom lines,” says Speirn, “and in this 
way we can change the world.” 
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Expanded community-based health curriculum

As part of our ongoing partnership with Case Western 
Reserve University School of Medicine and University 
Hospitals Case Medical Center, Mercado Global has 
developed a comprehensive health curriculum with 
periodic evaluations and an emphasis on preventative 
health. Developed under the guidance of Dr. Masahiro 
Morikawa, Director of Case Western Reserve’s Global 
Health Track, the newly-improved curriculum provides 
partner artisans with the opportunity to understand and 
properly address their greatest health concerns, from 
proper ventilation while cooking to occupational health.

Selected as a hunger alleviation partner by the 
Government of Guatemala

The Zero Hunger initiative, launched by the Government 
of Guatemala in 2012 and supported by USAID and other 
international actors, aims to reduce child malnutrition 
rates in Guatemala by 10% by the end of 2015. As part 
of this program, Mercado Global was asked to focus 
our expansion in the five regions of the country with 
the highest rates of chronic malnutrition, as Mercado 
Global’s model addresses one of the underlying causes 
of undernutrition in rural communities of Guatemala—lack 
of income-earning opportunities. 

Hosted inaugural Mother – Daughter trip 

In June 2013, Mercado Global hosted a group of eight 
mother - daughter pairs from Silicon Valley, CA. The 
group spent a week in Guatemala with our staff visiting 
partner artisan communities, sharing the experiences 
of being a woman across cultural bounds and learning 
about the country’s rich history. In preparation for this trip, 
the group raised over $12,000 from their friends, family 
and community to contribute toward the costs of on-
boarding of a new Mercado Global partner community 
and expand work opportunities for indigenous artisans.

Contact community@mercadoglobal.org for information 
on future trips to Guatemala.



FINANCIAL STATEMENT 

100% of donor support goes directly to program expenses.

All fundraising expenses and supporting services are  
funded through sales revenue.

97% Program services 
        2% Supporting services
            1% Fundraising services
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ASSETS
Cash  $ 50,540   $ 33,554
Accounts receivable  $ 17,224   $ 46,014
Inventories  $ 40,813   $ 29,321
Prepaid expenses  $ 1,505          -
Total Assets  $ 110,082   $ 108,889

LIABILITIES
Loans payable - current  $ 30,000   $ 20,000
Accounts payable  $ 12,533   $ 5,645
Accrued liabilities  $ 12,490   $ 3,202
Total Liabilities  $ 55,023   $ 28,847

NET ASSETS
Unrestricted fund balance  $ 62,236   $ 80,042
Total Net Assets  $ 62,236   $ 80,042
Total Liabilities and  $ 117,259   $ 108,889 
        Net Assets

UNRESTRICTED NET ASSETS
REVENUES
Contributions and grants  $ 244,080   $ 200,745
Program Service Sales  $ 388,477   $ 271,938
Net assets released from         -   $ 30,000 
      temporary restrictions 
Total Revenues and  $ 632,557   $ 502,683
     reclassifications

EXPENDITURES
Program services  $ 627,585   $ 505,923
Supporting services  $ 13,271   $ 14,164
Fundraising services  $ 9,507   $ 9,325
Total Expenditures  $ 650,363   $ 529,412

TEMPORARILY RESTRICTED NET ASSETS
Net assets released  -  (30,000)
     from restrictions
Total Temporarily Restricted         -   (30,000) 
     Net Assets
Increase (decrease) in  $ (17,806)   $ (56,729) 
     net assets
Net assets - beginning  $ 80,042   $ 136,771 
        of year
Net Assets - end of year  $ 62,236   $ 80,042

 2012  2011 2012  2011

97% Program services 
        2% Supporting services
            1% Fundraising services
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OUR SUPPORTERS 

$20,000+ Educate to Empower Executive Circle

Garrard Beeney and Evan Mason
Levi Strauss & Co.
Mrs. Judith O’Brien and Mr. Brad Carl O’Brien

$10,000-$19,999 Educate to Empower Campaign Chairs

Rachel Berg and Rhea Hewett
Peter and Rachel DeGolia
Hands on Tzedakah
Jack Jorgenson
Susan Orr and Franklin M. Orr, Jr.
Jan Soderstrom
Mark Swedlund and Debbie Dobish
Judy and Alan Zafran

We thank all of our donors for their generous 
gifts from July 1, 2012-June 30, 2013.
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$20,000+ Educate to Empower Executive Circle

Garrard Beeney and Evan Mason
Levi Strauss & Co.
Mrs. Judith O’Brien and Mr. Brad Carl O’Brien

$10,000-$19,999 Educate to Empower Campaign Chairs

Rachel Berg and Rhea Hewett
Peter and Rachel DeGolia
Hands on Tzedakah
Jack Jorgenson
Susan Orr and Franklin M. Orr, Jr.
Jan Soderstrom
Mark Swedlund and Debbie Dobish
Judy and Alan Zafran

$5,000 - $9,999 Campaign 
Leadership Donors

Ramune Ambrozaitis
Anonymous
Sallie DeGolia Jorgenson
Do Something Foundation
Nancy and Mark Duarte
Kim and Gene Haney
Nancy Heinen and Dennis DeBroeck
Juan Pablo Robles
Elizabeth Ross

$2,500-$4,999 Educate to Empower 
Investors

Deborah and Richard Blackmore
Steven and Alison Krausz
Kathryn M. and Michael Ladra
Carol Mills and John Eichhorn
Haig Nerguizian
Katherine Sanborn and 
  Philip Hellmuth

Sam and Angela Schillace
Mrs. Christin Smith and  
 Dr. Jason Smith
Elizabeth and Roger Toguchi
Harry and Charlotte Turner

$1,500-$2,499 Angel Circle

Jane Balanoff and Jean Emond 
Suzanne Becker Bronk and 
 James Bronk
David and Lucille Packard Foundation 
 Employee Matching Grant 
 Program
Melody Hart and Gary Benjamin
Michael and Kathryn Havens
Kim Le
Faye Mellos
Cynthia S. Miller
William Mince and  
 Carol Jorgenson Mince
Nancy Pedot
Societe Generale

Sarah Valdovinos
Linda Watanabe
Zegar Family Foundation

$1,000 - $1,499 Partners in Poverty 
Alleviation

Laura Bachrach-Prober
Marilee Brooks
Bullock Family Foundation
Dr. Sallie DeGolia and  
 Dr. Marty Bronk
Duarte Design
Eric’s Gourmet
Goldman Sachs & Co 
  Matching Gift Program
The Lissin Family
Masahiro and Hikari Morikawa
Betsey and Terry Nelson
Laura Rampe
Nancy and Natalie Tuck
Henry and Ivette Webb
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$500-$999 Mercado Global 
Champions

Susan and Larry Ach
Suzanne and Bert Bell
Jennifer Buchwald-Baerwald
Andrea Burfield
Mark and Renate Campbell
Phillip and Linda Catanzaro
Century 21 Associates Foundation
Raul and Emilie de Brigard
Carol and John Euser
Anne and Mark Flegel
Ken Frisof and Chris Williams
Karen Grove
Michael and Janet Hanley
Linda Hibbs
Kate Humphreys
Kurt and Sue Jaggers
Mary Ketchum
Dena Magoulias and David Beach
Charles Malone

Natty and John McArthur 
Melinda Mendelson
Tina and Nikki Molumphy
Alex Nerguizian
Christina Nguyen
Casper and Helen Offut
Michelle and Laurent Philonenko
Patty Porter
Margaret Rohrmann
Mary Rollins
Mark and Maureen Sanders
Diane and John Savage
John Seabrook and Lisa Reed
Beth Steinberg
Paul and Helen Stone
Stephen Swisher and Kelly Hunt
Lisa and Mark Wan
Henry Weitzner
Irene Wong
Miriam Wysoker
William and Jennifer Youstra

$250-$499 Mercado Global Friends

Harriet Applegate
Ryan Bennett
Gerald Blake and Susan Kaeser
Tamera Booth
Jennifer Campanaro
Josephine Chien and Steve Johnson
James Collins
Michael and Mary Ann Conway
Patricia Cox and Willem Koulman
Barbara Day Turner
Kim and John DeCarlis
Jim DeGolia
Melissa and Clyde Dyrdahl
Kathy and Robert Feldman
Katharine Finlay
Lorraine Fox
Jana and Eric Friess
Ed Fromkin and Becky Wright
Ericka Fur
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Maria and Mark Geenen
Grover Gilmore
Bill Ginn
Donald and Susan Gold
Scott Grainger
Maren and Jeff Grainger-Monsen
Dean Gross
Marilyn Harrison
Anne Hill
Jim and Lillian Houser
David and Jessica Hunter
Emily Ingalls and Tracey Lind
Iverson Family Fund
Steve Johnson
Sally and Abdo Kadifa
Zivile Khoury
Ellin Klor
Harvey and Norma Kotler
Linda Lew Woo
Cynthia A. Loomis and  
 Joseph Neuhaus

JoAnn Loulan and Ronny Crawford
Bonnie Loyd and Robert Sabbatini
Susan Mielke
Dorothy Miller and Valda Lewis 
Lorraine Monick
Peter and Deborah Nelson
Jo Ellen Neuman
Christine O’Sullivan
Karen Parker and Tom Egelhoff
Denise Petit and Robert Caplan
C. Thomas and Ann R. Pfingsten
Laura Phelps
Thomas and Linda Putnam
John Rampe
Hans and Christina Richter
Libby Roth and Ron Katz
Jan and Vic Schachter
Lisa and Steve Schatz
Schoenberger Family
Beth-Ann Schwabacher-Wegner 
Anita Seipp

Pearl Anne Seipp
Rebecca Simmons
Mark and Lynn Singer
LeAnn Srock
Lisa Staprans
Becky Stradiotto
Susie Cakes
Dan and Jocelyn Swisher
Anita Tenzer
Stefanie Trenchard
Trinity Cathedral of Cleveland
John and Jennifer Troia
Renee Whitaker
Manuel Amieva and Nancy  
 Ewen Wang
Beth Ann Wenger
Linda Yates and Paul Holland
James and Laura Young

28



Mercado Global establishes alliances with different actors, 
who stand as partners in the movement for poverty 
alleviation through social enterprise. We create win-win 
relationships with our supporters, helping them promote 
social enterprises within their own communities and create a 
lasting change in the international sourcing industry.

Mercado Global offers tailored partnership opportunities 
in different areas, including corporate gifts packages and 

conference bags, brown-bag lunch presentations and 
speaker roles, and executive insight trips to our operations 
base in Guatemala. We provide the opportunity to directly 
impact the lives of indigenous women in need through a 
proven market-based model, while enhancing our partners’ 
profiles within the communities they serve. 

Contact partnerships@mercadoglobal.org for more 
information about this program.

OUR PARTNERS 
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Staff
Ruth DeGolia, Executive Director

Delia Rosario Mendoza Mendoza, Guatemala  

 In-Country Director

Courtney Hardt, Creative Director

Vanessa Uhlig, Community Outreach Director

Mandie Braxton, Sales Director

Caroline Zawadzki, Finance Director

Brenda Avery, Public Relations Director

Lidia García, Rural Women’s Cooperative Promoter

Lilian Xinico, Rural Women’s Cooperative Promoter

Barbara Quieju, Business Skills & Asset Development  

 Program Coordinator

Rosa Maria Cuc, Accountant

Leah Vinton, Community Outreach Coordinator

Laura Santana, Institutional Partnerships Coordinator

Becky Chrisman, U.S. Operations Manager

Sara Swartzendruber, Marketing and Product Development 

 Coordinator

Interns  
Amanda Brown
Sadie Bronk
Madeleine Docherty
Maria Dontas Moundros
Karyn Fry
Hannah Goodno
Brittany Jamon

Madeline Kokos
Kelly Marin
Tiana Morrison
Claudia Pepe
Tim Schultz
Claire Stewart
Alexandra Zafran

Board Members
Garrard Beeney, Board Chair, Partner at Sullivan and 

       Cromwell, LLC

Ruth DeGolia, Executive Director at Mercado Global

Melody Hart, Treasurer, Signet Jewelers

Tracy King, Consultant

Karae Lisle, Board Secretary, Chief Executive Officer of 

      Shelter Network

Mark Swedlund, Marketing Consultant

Henry Webb, Board Treasurer, Executive Director at  

 Morgan Stanley

Fellows
Mallory Baxter
Mica Meintel-Wade

Varsha Subramanyam

MERCADO GLOBAL TEAM
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back cover info

33 Nassau Ave Ste 93 • Brooklyn, NY 11222 

718.838.9908 

www.mercadoglobal.org

Mercado Global’s work to empower women artisans is made possible  
through tax-deductible contributions. Support our artisans by making  
a donation: visit www.mercadoglobal.org or call (718) 838-9908.


