
Press Release 
For Immediate Release 
  
Startup set to change the face of organic beauty retailing 
  
Blomma Beauty is a brand new concept in organic beauty retail. Hosting pop up events in 
carefully selected venues in order to create a luxury shopping environment that showcases 
organic brands and their skincare, cosmetics and personal care products. There are also 
therapists offering pampering treatments, make your own workshops and organic beauty 
experts offering advice on making the switch to organic beauty. Products can also be purchased 
from their website which is a carefully curated collection of items from their brand partners. The 
key difference is Blomma Beauty’s focus on natural and organic ingredient education for each 
and every product listed. This comes from a belief that informed consumers make loyal 
customers. 
  
With the UK organic beauty market growing to £86.5m last year, the Soil Association reporting 
that very few mainstream retail outlets are stocking organic beauty products and with 93.5% of 
beauty shoppers buying in stores rather than online, it is left to organic health food stores to pick 
up the slack with limited shelf space and staff untrained in product ingredients or efficacy. Add 
to that, ambiguity around natural versus organic products, clever marketing of ingredients, 
greenwashing and an industry standard that is still being defined and it is apparent there is an 
opportunity to offer consumers in the UK exposure to organic beauty brands within a physical 
space. 
  
Enter Blomma Beauty, which started as a reaction to this market gap by offering customers 
product choice, space to test, experience and be immersed in organic beauty along with 
providing transparent and honest guidance on products, their ingredients and how they fit within 
customers’ respective lifestyle choices. Hosting quarterly events in and around London, as well 
as the launch of their first Christmas concept store In December and supported by an online 
presence with purpose, their mission is to demystify a product category abound with 
greenwashing and ingredient secrecy so that customers can make informed decisions and feel 
beautiful without compromise. 
  
Their latest event is being held at Hanbury Hall, Spitalfields on Sunday December 1st. 
  
Some useful links: 
https://www.welltodoglobal.com/uks-organic-market-surpasses-2-billion/ 
https://www.prnewswire.com/news-releases/the-uk-health--beauty-market-2017-2022-30052398
2.html 
https://www.soilassociation.org/certification/market-research-and-data/beautymarket/ 
  
  

https://www.welltodoglobal.com/uks-organic-market-surpasses-2-billion/
https://www.prnewswire.com/news-releases/the-uk-health--beauty-market-2017-2022-300523982.html
https://www.prnewswire.com/news-releases/the-uk-health--beauty-market-2017-2022-300523982.html
https://www.soilassociation.org/certification/market-research-and-data/beautymarket/


 
 
 
 
 


