
 

 

At Clinicians Choice, we are developing innovative, clinically proven products and time-saving 
techniques and educating doctors on their application. Clinician’s Choice is the choice of top clinicians 
and industry-thought leaders worldwide.  

It is our mission to support, promote and teach better dentistry through the presentation of clinical 
seminars, workshops and scientific research studies and to provide only clinically proven products to 
dentists throughout North America. 

We have an immediate and exciting career opportunity for a full-time permanent Marketing 
Coordinator to join our team in our downtown London, ON office.  

Position Summary 
 
The Clinician’s Choice Marketing Coordinator is involved in many aspects of marketing with respect to 
both product and company image for Clinician’s Choice Dental Products, Inc. The key roles of this 
position encompass project management, concept development, copywriting, editing, proofreading, 
research, product development/packaging assistance, and product launch activities. The person in this 
role is expected to be highly efficient with the ability to work on several projects simultaneously to 
ensure deadlines are consistently met; therefore time management and organizational skills are crucial. 
 
The Clinician’s Choice Marketing Coordinator reports directly to the Clinician’s Choice Product and 
Marketing Manager. This position will also develop a close working relationship with all members of the 
Creative Services, Continuing Education, and Clinical Affairs teams, as well as our freelance marketing 
consultant. Team building and working with many different people is critical to maximizing 
effectiveness. 
 
This position is located at the Clinician’s Choice headquarters in London, Ontario. 
 
Accountabilities: 

1.0 Marketing Project Development and Delivery (70%) 
• Assist and champion the development of creative campaign planning, competitive research, 

copywriting and editing, as well as providing graphic and brand design direction for marketing 
campaigns (including, but not limited to, catalogs, flyers, print ads, website landing pages, 
emails, videos, digital ad campaigns, sales tools, and other various creative print and digital 
marketing pieces). 

• Under the strategic direction of the Clinician’s Choice Product and Marketing Manager, maintain 
responsibility for the creation and execution of all marketing collateral for our Dealer’s internal 
marketing channels.  

• Working closely with our distribution partners, the Clinician’s Choice Group Product and 
Marketing Manager, as well as members of the Clinical Affairs team, develop various content 
articles for all relevant Clinician’s Choice products. The development and maintenance of this 



project will include weekly update meetings with various external content teams, as well as 
working closely with the Digital Performance Manager to ensure content metrics are meeting 
goals and adjusting focus, as necessary. 

• Write and/or edit content, including working with Clinical Affairs and/or President to create 
original product copy. This will include providing expert copy-editing assistance to technical and 
clinical content developers. 

• Working in conjunction with the Marketing Projects Coordinator, develop the Clinician’s Choice 
quarterly social media calendar, providing product content copy and suggestions for focus. 

• With direction from the Clinician’s Choice Group Product and Marketing Manager, develop the 
annual Clinician’s Choice email blast calendar to ensure a balance of product, 3rd party 
articles/content, corporate, and CE promotion. 

• Regularly mine customer and sales databases to determine trends, identify opportunities, and 
monitor performance of marketing initiatives. 

• Work with internal and external designers to deliver consistent on-brand marketing support for 
use across all channels, in various formats. 

• Control costs and produce marketing pieces in a cost-effective manner being conscious of the 
potential return we, and our distribution partners, will receive from each project. 

• Assist in the development of product launch plan development and execution; working closely 
with internal teams and distribution partners to ensure maximum exposure and consistent 
messaging. 

• Participate in all campaign planning and production meetings throughout the year.  

 

2.0 Product Development and Packaging (15%) 
• In coordination with both the Purchasing and Regulatory teams, manage the pre-print monthly 

review of all legacy product packaging, ensuring consistent, on-brand design as well as 
regulatory compliance. 

• Management of Product Management process workflow; ensuring all team members are aware 
of individual department responsibilities and meeting deadlines consistently. 

• Development of assembly instructions for all new products, as required. 
 

3.0 Sales Support (10%) 
• Under the direction of the Clinician’s Choice Product and Marketing Manager, assist in the 

development of effective sales training materials, including product sell sheets, as well as 
monthly e-blasts (directed to Henry Schein EPS team and INTL dealers), and videos to ensure 
consistent communication of key product messaging. 

• Assist in the sourcing, design and development of company tradeshow booths, stand-alone 
banner displays, as well as product displays (as required) 

• Design, implement and maintain marketing and promotional items for our trade show booth for 
our focus products.  Assist with creative ideas on how to better display our products and to 
portray our company image at trade shows. 



 
4.0 Education/Training (5%) 

• Participate in quarterly (MPE) dental product, technique and sales training sessions.  
• Keep current with dental industry (our products and other competitor’s products entering the 

market) as well as with the various dental techniques and terminology as it relates to the 
Clinician’s Choice brand. 

 
Qualifications and Experience: 

• Bachelor’s degree and/or Marketing-focused diploma desired 
• 3-5 years working within high-performing communications/marketing teams 
• Savvy, expert-level skills with Microsoft Office Suite products (proficiency with reporting 

systems and spreadsheets are required) 
• Exceptional written and oral communication skills, and high degree of professionalism  
• Painstaking attention to detail 
• Strong ability to think critically and execute creatively 
• Skills to work independently with minimal supervision 
• Ability to work on several projects at the same time 
• Strong leadership and project management skills; highly organized 
• Passionate about driving brand growth 
• Effective deadline management and project management skills  
• Demonstrates integrity and ethics; sets a great personal example  
• The ability to work well and build co-operative relationships with people at all levels 

 
This position requires infrequent travel, including overnight stays, as well as flexibility to be available 
during evening hours to attend/participate in continuing education events. Sales co-travel and office 
visits may also be required to keep abreast of market trends. 
 

To Apply:  

Interested applicants encouraged to apply via email to mstratton@clinicalreserachdental.com 
and reference to job “Marketing Coordinator” in the subject line. 

We thank all those who are interested in this opportunity. Only those applicants selected for an 
interview will be contacted. 

Accommodations are available for applicants with disabilities throughout the recruitment process. If you 
require accommodation, please let us know at the time of contact.   

 

mailto:mstratton@clinicalreserachdental.com

	Position Summary

