
b r a n d  g u i d e



brand mission

authentic

Down to earth
& approachable.

sincere

Mean well
& do well.

crafted

Take time &
attention to detail.

simple

Not complicated.
Clear & concise. 

unique

Embrace our
individuality.

we strive to be:

our mission:
We believe wellness is living a life of balance. A lifestyle that benefits your mind, body and 

soul. We want to ensure everyone has what they need to live a healthy, happy and more 

balanced life. That means access to high-quality products, rich in the benefits Mother 

Nature intended.



our brand

our outward brand
extension:

We help our customers feel great, eat well, have access to clean beauty and de-stress in 

their daily lives. This is truly the best possible outcome and we want to tie our brand values 

into how this extends into other brand touch points. Always be authentic and sincere. Take 

time to make sure the message is well crafted. Do not over-complicate – K.I.S.S! Most 

importantly, don’t ever hesitate to be YOU! 



our brand

how to use our logo:

Use the below guide as a quick reference on how we allow our brand to look. Keep all 

aspect ratios the same – never squish, angle or skew the logo. Always make sure there is 

enough contrast for legibility.

1. Our logo in its simplest state is pms 423 on white. 2. Always allow for a “v” space around entire logo.

3. Our logo must always be a singular, uniform colour. 4. On any other surface colour, our logo must be white.



supporting type

typography:

Cera Pro
REGULAR
abcdefghi jk lmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*

Cera Pro
MEDIUM
abcdefghi jklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*

Cera Pro
BOLD
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*

Great for:
body copy, descriptions

Great for:
Sub-heads, emphasis

Great for:
Headlines, highlighting key points



our products

our products:

our product categories:
We offer 4 different categories of wellness products

Organic Foods

Supplements

Beauty prodicts

Essential Oils

• What you see is what you get: all-natural, non-GMO and certified-organic ingredients 
with no artificial colors, flavours, fillers or dyes.

• Our ingredients are sustainably and ethically sourced from their best-known locales to 
support the health and prosperity of local economies, and our planet.

• All our products are third-party tested to ensure quality and safety.  

Everything we make, from our supplements to our superfoods to our beauty products, is 

made with YOU in mind! We believe in the power of healthy living, and we want to empower 

you to live your best life. Learn more about our products in our Product Catalog.



photography

photography:

Our product line is as unique as you are. That’s why we encourage you to create your own 
content that follows the look and feel of your individual feed. Your posts should be a reflec-
tion of you! But in order to showcase your favorite Viva Naturals products and represent 
our brand, we’ve put together a few guidelines and examples to inspire you. 

General Tips & Tricks
Lighting: Keep it bright and airy! Dark photos are hard to see, but you don’t need expen-
sive lights or a studio to create a beautiful image. Daylight works best. 

Food or DIY Recipes: Include your original recipes, ingredients (please refrain from includ-
ing competing brands in your image), or the final delicious food product. Unique back-
drops, dinnerware, & table settings make food photos pop!

Lifestyle: Wellness isn’t just about using products, it’s also about living your best life! We 
want to see you in your natural environment. Share photos of happy moments, relaxation, 
getting active and hanging with friends. Remember that smiles are contagious!

Flat-lays: Flatly photography has swept the instagram world by storm. Who doesn’t love a 
beautiful collection of things displayed in a unique way? When doing flat lays, try to 
include a unique angle, perspective or arrangement to stand out from the crowd.  



photography

product photography:



photography

lifestyle photography:



photography

ingredient photography:



our voice

approachable & relatable:
Your followers are just like your friends (and in many cases actually ARE your friends), so 
make sure your posts sound just like you! Even though you’re telling them about a product, 
don’t feel like you need to sell anything. Just let people know how you use your products 
and why you love them.

positive and upbeat
Our aim is to help our customers look and feel their best, so be sure to highlight the
positive outcomes using our products have. Feel free to use light humor and let your per-
sonality shine through in your captions! 

caring, thoughtful and trustworthy
Our biggest priority is delivering high-quality products for a better you. Any claims we’ve 
made on our packaging is backed by science and compliant with all industry regulations. 
We would never embellish benefits or claims that aren’t evidence-based from credible 
sources. Please make sure you aren’t making claims about our products that we don’t 
make ourselves. 

For example:
DON’T use overly sales-y pitches or make over-promising, overinflated claims
e.g. “Protect your heart, save your arteries and feel younger for just 66 cents per day!”
“This Krill Oil makes you healthier, happier, younger and stronger!”

DO use copy that stays within the approved claims we have on our product packaging
that makes a positive impact
e.g. “Krill Oil gives you a high concentration of essential omega-3s”
“This Krill Oil comes in easy-to-swallow capsules and leaves no fishy aftertaste!”



Becoming a Viva VIP is a great way to share the products you love 

with others and make some money for yourself at the same time. 

Please remember that all posts and VIP members must abide by our 

Terms of Service. Any VIPs whose posts violate these terms, may be 

subject to removal from the program.

We hope these guidelines have been helpful, and please contact us at 

vip@vivanaturals.com if you have any questions.


