Daniel Marshall Cigars seen in Business Week

wir chat the
Thai hlai, who
the agency. [

hawch et e
inls insist that
F. Bads Wobsoril,
t ol schools for

@ = tithes can be

GEl_f_cREATWE'

How to Build
Innovative Companies

I-.n:lnuutu
IPLLIS: THE BEST GLOBAL BRANDS

g o By are
v o non-
e sach as
iom, B sagys the
oo = sonage-
by ™ aibvickes Ty
guidclimes,
jurches issue
i clainieng
vioes o donors
“imungihle
jeinus bemefite.”
he IRS won't
ST, (R
vacy. For now,
largely limied
Cathelic, Bt

TDEAL(;CP ROAD

STOGIE SURGE Ciga
States are hukmng cge

tobacconist to

rette sales ane p!ungu'lg
r-pack taxes, hatsa

Push cigars. Th
sales of premium stogies were up 6.3

ar apo, with 2005 volume headed for 30

million, That would
rising sales, puii
levels, when an ear

Ameld Schwarzenezaer leads a parade of cele- :
rity srmokers—Ihe Governator loves his Danied =
Marshalls so much he erected a smoking ent =

be the third straight ar of

consumption near 1998
ier craze was tailing off

frcm a

phucation
icosthy one for

deduction. “They issue

BIEACEY L
WHY AHOUSING p— GIAHER

Mmm

BUST WON'T
SPOIL THEFUN

W HOUSING priccs sag, con-
sumeTs may not cut spending.
Ecomommists Karl Case of
Wellesley College, John
Cuigley of U Berkeley, and
Radsert Shiller of Yale coreectly
predicted in 2001 that rising
housing wealth would bocs
spending. But in an updated

“;.:q 1I ;'I N consumgion
Case says: " People spend and
Tawreirw 0 the wagy up bl
o't pay ol loans when thisgs
[l Theey gt bocked into
pastoers of spending, ™ (el
niews for the eoomory; bad
news for household budgees.

- Afichaacd Miardal

I0 | BusinessiWesk

~Joncph Widser

Maorman Sharp, president

WE SYNDICATE;

outsice the t:aiguml. ] i E
of the Cigar Assaciation of America, credits the £

BCONOMIC Upcyche:

A cigar is still :]_E?'I'ﬂhﬁi of
success and celebration, -Mic

I'D RATHER
=0 TO

1ael At

MBS EEPATOM,

BERES; JEFF STAH LRI 4

WISE FROM TOF BIGHTH N M

H W NARSWHE AMITER DAM EE

K

MAGE WORLES

OO DR THE

MITYE




