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TIPS TO STRATEGICALLY PHOTOGRAPH YOUR BAGS FOR THE ARTISTIC BAG MAKER  

An Opinion by Anne Benvenuto of SimpleArtfulStuff.com 
 

 

 

Photographs usually work best when they are “reductive” versus “additive. Most of my time 
is spent composing an image isolating the emotion/ feeling, idea, or message I am trying  
to covey –  away from distracting elements that are not part of the story I want to tell 

 
 
INTRODUCTION 
This point-of-view is creatively focused versus providing instruction on how to technically execute a task in a given 
app or piece of software. Meaning, it will not provide instruction on how to remove a background, or lay text on an 
image, etc.  But rather instead it provides direction on how to strategically capture your bag in the image for a more 
professional outcome in the original source-photo. 
 
HANDBAG SHOT TIPS 
Point-of-View/Angle 

• It is typically best to shoot the object at “eye” level. This means elevating/raising the product or lowering your 
camera as opposed to shooting downward or upwards. This doesn’t mean you can’t take an angular shot if you 
want to feature the side gusset or bottom.  But an eye-level image will typically be the most professional looking and 
eliminate distortion in the shape of the bag. Even If you plan to shoot a medley/set of images, it is good to maintain 
a consistent point-of-view. (The exception may be with “tabletop” images where you lay them flat and the camera 
is completely facing down on the object, which is often done with catalog clothing.) 

Composition 
Two types are composition are suggested  

• Centristic – the bag is dead center  
• Rule-of-Thirds – a photographic composition where the item positioned in a quadrant (see appendix). 

Focus 
• Let the bag be the  “Hero” –  meaning the bag, not the background, is the focus in the shot, and nothing is 

distracting from that.  
• Resist the temptation to add decorative elements, unless they are specifically there to strategically reinforce how the 

bag is being used. For example avoid adding sunglasses unless you are trying to feature a pocket Adding 
“decorative” objects should be for providing context and not used gratuitously. Lastly if you want to add your pet or 
baby, just know that this is where the focus will be paid and not on your bag (if you are trying to sell the bag or show 
off workmanship on the bag.) This is an opinion, but one based on known “best-practices” for product photography. 

Lighting 
• Keep lighting simple but make sure the item is properly lit and without shadows. You can shoot in natural daylight, 

but not harsh/hard sun light. Shaded or Filtered light will work best. (Overcast days rule!) 
•  If shooting indoors, side window lighting works well. If using artificial lighting, use the purest white LED lights (not too 

yellow and not too blue). When images are not well lit, they are often “soft” looking, meaning not sharp enough to 
see detail. In addition “soft” images are harder to edit in software. 

Layout  
• If including more than one object in the shot, make sure one is dominant and the others are secondary. Perhaps the 

secondary item is to show a detail. 
• Include a little breathing room around the product(s) or layout. It gives the eye the ability to focus on the subject 

more easily. When an image extends edge to edge, it can reduce the viewer’s ability to process the image. 
Context  

• Product Approach: White or clean simple solid background. 
• Environmental Approach: Using a subtle environmental background to tell a story (e.g. how the bag is 

used/intended for such as sporting, evening, etc._. When using “Environmental” avoid adding “decorative” objects 
as they will typically distract the eye away from the bag itself if it is given equal emphasis. Bear in mind that an 
“environmental” image is not necessarily a “Lifestyle” image. 

• Contextual Approach: Including a model or parts of a body or objects to convey the size/scale of a bag.   
• When using “Environmental” avoid adding “decorative” objects as they will typically distract the eye away from the 

bag itself if it is given equal emphasis. 
 
STYLES/TYPES OF IMAGES 
Three different styles of photography work well for handbags. The three types I recommend include:  Product shots, 
Environmental/Lifestyle images, and Fashion-Style images. Strategically selecting one over another may depend on who the 
intended audience is for the bag, the particular bag, and the desired objective of what you want to convey or 
communicate to your audience – is it about promoting your brand essence, promoting your channel/store/where to buy, 
featuring a collection, or promoting direct product sales. A brief description of each style follows.  
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STYLES/TYPES OF IMAGES CONTINUED 

 
PRODUCT SHOT 
Typical Objective:  Sell the specific item 
Background:  White or solid neutral/tonal color 
Composition:  Typically Centristic 
Text/Credits If Added:  Key info (sources) or listing of key features if they are not visible (e.g. inside zipper pocket) 
 
ENVIRONMENTAL/LIFESTYLE IMAGE 
Typical Objective:  Show-off the item in a way that conveys its intended use (e.g. as street style, night out, etc.) This 
is often more of a branding approach. (See example in appendix.) 
Background:  Environmental (slightly blurred) to convey intended use or to set a “casual” or more “formal” tone. But 
avoid “decorative” objects that take away from the item.  
Composition:  May use a Rule-of-Thirds composition. 
Credits: Fewer credits listed in the image. Mabey only title.  The environmental aspect should be contributing to 
convey info subliminally. 
 
FASHION-STYLE IMAGE 
Typical Objective:  Promote your brand image – conveying an emotion or garnering aspiration for the brand so it 
has greater appeal. Often this is over promoting the specific item or product itself.  
Background:  Background is receded 
Composition:  Focus is on the model wearing or using the item versus on the actual item. But not necessarily on the 
face. The face is usually more expressionless in order to not distract from the fashion/item 
Credits:  Are not usually listed or otherwise in very small print. The idea is to convey a vibe or emotion about the 
item/style which imbues aspiration or longing versus hard selling of the actual products. 
 

Whichever you use, its advisable to use some consistent design attributes in your photo layout that portray your brand’s core 
values or signature style and thus is immediately recognizable and makes meaning to attract your  prospects. 
 
RETOUCHING IMAGES 
If you are using software with the capability to re-touch, here are some tips and a recommend workflow. 

• Do your global/general edits first – brightening or adding contrast overall. Then proceed to detailed retouching 
• Dialing down saturation and contrast on the less-essential components and dialing up the saturation and contrast 

on the key object brings a bit of dramatic emphasis to your image. 
• De-saturate any digital “flair” in the images. (Flair is the color that can spill over onto adjacent parts of your image 

where you don’t want it and make a color look different than it should. E.g. your silver hardware looks 
yellow/brownish due to the reflection or flair of an adjacent color.) 

• Burning the edges (e.g. darker outer “vignetting”) draws the eye inward and draws attention to the desired subject 
• Final Sharpening – use a touch of the sharpening tool after everything else has been done. 

 
EQUIPMENT RESOURCES 

• Inexpensive White Background:   2 white foam-core boards (e.g. from Dollar Store or Michaels.) One for the back 
and one for the bottom.  Use white duct tape in the back to tape them together. You can also purchase a simple 
white plastic window shade at Walmart to make a “seamless” drape over the back foam core board. 

• Light Box  https://www.replicasurfaces.com  OR  search Photography Light Box on Amazon 
• Lighting:  18” Ring Light (available on Amazon, a popular brand is “Newer”) 
• Mobile/Easy Editing App:  Snapseed 
• Professional Editing App:  Photoshop* 

 
*As a trained fine-art photographer, I personally use Photoshop. While I own professional 35m Nikon equipment, I 
actually just use my iPhone to take my bag shots. I shoot them on a DIY home-made light box I made out of foam-
core board and white duct tape from the dollar store. (See image in appendix.)  In Photoshop I use the “Object 
Selection Tool” to isolate the bag out of the background. I then paste this onto a new file with a transparent 
background, add my logo-watermark, then add any desired layers of text. I then save out my image to the desired 
format/size for posting – e.g. jpg. Photoshop is not user-friendly and requires a commitment to learn. But you can use 
simpler mobile photography apps and get a good result. 
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APPENDIX: “TYPE SHOTS AND HOW THEY COMMUNICATE 

 
PRODUCT SHOT 

Type Shot Product 
 

 
Source: Simple Artful Stuff 

Objective Display the product design and/or promote its 
features and/or sell the product 
 

Composition Centristic shot 
(This one uses a “medley” layout) 
 

Background All White (Product-style) 
  
  
  

 
FASHION-INSPIRED PRODUCT SHOT 

Type Shot Product shot with model 
 

  
Source: Simple Artful Stuff 

Objective Brand: Conveys a “trendy/high-style” vibe 
  

Product: Communicates the  large-scale size of 
this bag by using a model 
 

Composition Centristic 
 

Background All White (Product-style) 
  
  

 
ENVIRONMENTAL/LIFESTYLE 

Type Shot Environmental (product featured in-situation: for  
an active-on-the-move life.) 

 

Objective Product: Show-off the product communicating 
these bags are for being out and about – where-
ever you want to go, you can take them 

Composition Centristic (but doesn’t have to be) 
Background Bag is “in situation” – on the move, on the street.  

(However the bag is still the primary focus and 
the environment does not overpower it. 

 
FASHION-STYLE  

Type Shot Fashion 

 
Source: Consuelastyle.com 

Objective Brand: Imbue a youthful casual lifestyle sensibility 
 Notice the product itself is cut off. This image is 

more brand than product focused. 
Composition Rule-of-Thirds (Left quadrant) 
Background Visible but not distracting. Enough to speak to an 

outdoor life. 
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APPENDIX: DEFINITIONS AND RESOURCES 

 
RULE-OF-THIRDS COMPOSITION - DEFINITION 
The Rule-of-Thirds -In photography, the rule of thirds is a type of composition in which an image is divided 
evenly into thirds both horizontally and vertically, and the subject of the image is placed at the 
intersection of those dividing lines, or along one of the lines itself. 

 
Studies have shown that placing the primary subject in one of the quadrant lines is more pleasing to the 
eye and helps draw the viewer into the image drawing emphasis to the primary subject. It works in part 
due to the fact that when we look at a photograph, our eyes typically avoid the center of the shot. 
Instead, our eyes are naturally drawn to the four areas where the rule of thirds lines intersect.   
 
In all art there are exceptions. And for classic product photography it is using an all-white background 
with a “centristic” product image, meaning the product is dead center and there is nothing else in the 
image but the product.  
 
LIGHT BOXES / BACKGROUNDS 
You can purchase a light box on Amazon, make a DIY light box, or use photo-boards. 
 

Anne’s DIY Light Box (Foam-Core Board) ReplicaSurfaces.com – uses 2 boards and a connector 

 

 

 
 
PHOTO EDITING APP FOR MOBILE PHONE 

I personally like “Snapseed” which is owned by Google. It’s intuitive to use, and best of all it’s FREE.  


